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Now a 


NE kind carries a few numbers 
of a lot of nondescript lines— 
and loses sales and profits every day. 


The successful stationer concen- 
trates on MultiKopy and Star Brand 
—nationally advertised and asked 
for from Boston to Bombay. 


Send for your free copy of “The 
Webster Way,” which points the 
way to Better Business Methods. 


F. S. WEBSTER COMPANY, Incorporated 
338 Congress Street, Boston, Mass. 
New York — San Francisco — Pittsburgh — Chicago — Philadelphia 


There are 2 kinds of dealers 


lr. S. Webster Company, Incorporated a 


| 338 Congress Street, Boston, Mass. 


| the Definite Selling Plan. 


| Name 





| Street 














| Gentlemen: Kindly tell me about the Webster Way and | 
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{ OFFICE APPLIANCES 
is anews and technical trade 
journal, serving the entire 
industry of office equipment. 
It covers the manufacture 
and distribution of office ma- 
chinery, office devices, office 
furniture, office supplies and 
the entire range of commer- 
cial stationery. Its compre- 
hensive news reports of the 
industry and its valuable 
special articles upon sub- 
jects germane to its field 
have given it unusual pres- 
tige. It serves a clientele 
composed of managers and 
agents for the various office 
machines, devices and sup- 
plies, commercial stationery 
dealers and many of the 
largest corporations in the 
United States. It also 
reaches some dealers in 
fifty-four other countries 
who deal in American office 
equipment. 


* SUBSCRIPTION RATES 
payable in advance, in the 
United States and its pos- 
sessions and Mexico— one 
year, $2.00;two years, $3.00. 
Canada — one year, $2.50; 
two years, $4.00. Foreign, 
all countries in the Postal 
Union, the equivalent of 
$3.00 American gold for one 
year and $5.00 for two years. 
Remittances may be made 
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THE OFFICE APPLIANCE Co. 


417 S. Dearborn St., 


EVAN JOHNSON, President 
HN 


Chicago 
MALHOIT, Treasurer 


A.G ILBERT, a. ary 


J 
C. H. EVERLY, V. President 


. C. MILLER, V. President 








H. w. MARTIN, Assoc.Ed. OTTO KNEY, Asst. Ed. 


J. A. PALMER, Cir. Mgr. 


B. C. WALLSTEN, Mgr. Copy Dept. 


G.C. WHEELER, Manager Service Bureau 
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1701 Pershing Square Building, New York 


Phone Ashland 8319 








by personal checks, drafts 
on New York or Chicago, 
Postoffice or Express Money 
Orders, or in American Post- 
age Stamps or currency, if 
sent by registered mail. 


“ CHANGE OF ADDRESS. 
Subscribers may have their 
mailing addresses changed as 
often as desired. In order- 
ing such changes it is neces- 
sary that both old and new 
addresses be given. 





{ No person, firm or cor- 
poration, either directly or 
indirectly connected with 
the industry the journal rep- 
resents, has any share in its 
ownership or voice in shap- 
ing its policy, which has in 
view at all times the best 
interests of the fieldit serves. 
It aims to discuss all sub- 
jects fairly, and to furnish 
its readers reliable informa- 
tion concerning the progress 
and development of the of- 


fice appliance industry. It 
will answer any questions 
germane to its field to the 
best of its ability, and it 
asks its readers in all parts 
of the world to aid it with 
inquiries and suggestions, to 
which it will give prompt 
and earnest consideration. 


§ CONTRIBUTIONS are 
invited upon any topics of 
interest to this trade. All 
accepted manuscripts will be 
paid for at space rates. Un- 
accepted manuscripts will 
not be returned unless post- 
age is enclosed by thesender. 
Correspondents should give 
their names and addresses, 
which will be withheld from 
publication if requested. 


{ ADVERTISING RATES 
upon application — only 
articles of office equipment 
or directly related products 
eligible. 


{ Entered as Second-Class 
Matter, July 8, 1905, at the 
Postoffice at Chicago, IIl., 
under Act of March 3, 1879. 


"| “Office Appliances”’ is reg- 
istered in the United States 
Patent Office, Washington, 
D.C. 


*{ COPYRIGHT. Contents 
covered by Copyright, 1926, 
by The Office Appliance 
Company. 
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a 
Accounting Devices Co 202 
Acme Staple Co ‘ 195 
Adams Press ‘ 
Addac Co... 265 
Add-Index Corp 213 
Addressograph Co 64,5 
Adjustable Table Co 150 
Advance Paper Box Co 253 
Aigner, G. J... & Co 242 
Ajax Time Stamp Co 247 





Aladdin Mfg. Co 
Alien & Co. 


Alma Furniture Co 152 
American Clip Co 60, 230 
American Electric Co 246 


American Embossing Co. .258 
American Lead Pencil Co 62 
American Mfg. Concern 199 
American No. Mach. Co 


‘ 
American Seal & Stamp Co.243 
American Writing Mach. Co.173 
Ames Safety Envelope Co.250 
Ames Supply Co 212 
Argus Mfg. Co 245 
Arlac Dry Stencil Corp 241 
Art Metal Constr. Co 80. 1 
Art Steel Co 264 


Ault & Wiborge Co., The 204 
Auto. File & Index Co. .145, 6 


Auto Pencil Sharp. Co 251 
\zora Rubber Co 263 
B 
tlachrach Specialty Co 240 
Barbee Wire & tron Whks.248 
Bates Mfg. Co 27 
Beach Pub. Co 263 
lentley & Gerwig 151 
Rentson Mfg. Co The eo 
Berger Mfg. Co 9] 


Bettcher Stpze. & Mfg. Co. 15s 
Boomerang Chair Pad Co. .262 


Boorum & VDease Co 21 
Bridgeport Pen Co., The 261 
Bristow, Stanley KR 2633 
British Stationer 216 
trown, L. L., Paper Co 222 
Rrowne-Morse Co 166 


Buckeye Rib, & Carb. Co. .207 
Bump Paper Fastener Co, 241 
Burroughs Adding Mach 


(‘o 276 
Bushnell, Alvah, Co 2K 
Bushnell Mfg. Co 2% 

Cc 
Canode Ink Co 22h 


Canton Art Metal Co., The of 
Carpenter, KE. W Mfe. Co. 26 


Carter's Ink Co I4 
Chicago Binder & File Co. .254 
Chicago Eveshield Co 242 


Chicago Mirr. & Art Gl. Co.259 
Chicago Safe & Mdse. Co. 265 





Clarotype Co., The 261 
Clemetsen Co The 8% 
Coles Copy holder Corp 257 
“olller-Keyworth Co 142 
Columbia Rib. & Car. Co. 188 
Columbia Steel Mquip 132 
Colytt Laboratories 2H4 
Commercial Furn, Co 110, 11 
(‘fonrades Mfx. Co 162 
Cook, C \ Co 152 
(‘ook H. « te ai 
Cooper Carbon Coated Pa 

per Co 24 
Cordley & Hayes 121 
Corona Typewriter Co 217 
Corry-Jamestown Mfe 

Corp yi 
Crescent Brass & Pin Co 24 
Crocker Chair Co 164 
Crown Ribbon & Carbon Co 2% 
Crownolo Mfe. Co 264 

D 

Daco Guide Co °65 
Dartnell Corp Pas 
Davenport-Tavior Mfg. Co.152 
Defiance Sales Corp 249 
Demountable Typewr. Co 7 
Derby, P.. & Co... Ine m0 
Devaney, M. F 219 
Dick, A. B., Co 201 
Diemer. John F.. Co 257 
Dietz, The J. F., Co 114 
Dixon, Jos. Crucible Co 245 
Downey, The C. L.. Co on4 
Dubont-DeNemours, E. 1 

& Co YS 

E 


Eaton, Crane & Pike Co 187 








IN Advertisements 








disagreements 








Lithographing 


ldeal School Supply 


These advertisements present the prod- 
ucts of the leading manufacturers in each 
division of the industry. 
ground for honest differences of opinion 
the publishers obviously cannot under- 
take to guarantee transactions between 
customers. 
however, offer their service in resolving 
between advertisers 
result from 
tions established through the journal. 





Lanston 
Lefax, 
Leopold 
Lincoln 
Line-A-Time 
Lloyd, 
Luther 
Lyon 


Mace \ 
Manifold Supplies Co 
Marble, 
Markilo 
Medearis 
Meilicke 
Meilink Steel 
Melina, 
Metal Office 
Mevet 
Milwaukee 
Mittag 
Mion 
Monroe 
Vloore 

Morton 
Mosler 
\lultipost 
Mun-Kee 
Munson 
Mutsehler 
Mivrth 


National 
Nationat 
National 
Natl 
National 
National 
Neidich 
Neubure, 
Noesting 


Cottle 
Office Specialty Co 


Cold 
Oliver 


( 


Oxford 


lark 
Varker 

Peerless 
Peerless 
Peerless 
Peerless 
Pelouze 

Penn 
Peters- Morse 
Vhillips 
lierce 
Polar 
Portable 
Premier Metal Products C 


(Juaiitys 
Quigley 


Rand 
Ravenswood 


Because of the 

















Business Show 


Red Star 
Regal Typewriter 


Reiner, 


Reliable 


Corp 


Remington 
tepublic 
Reynolds 


tohe rts 


chine 


Roberts, 
Rockwell- Barnes 
Rotospeed 
Royal Typewriter 
Rush-Eraser 


Russia 


Rvan, 


Sainberg 
Sanford 
Sanymetal 
Schwab Safe 
Sengbusch 
Inkstand 
Sheaffer, 
Shelbyvillk 
Sheppard 
Shipman- 


Shirley 


Siggers 


Sikes 


Simonson 


Smead 
Smith, 


Typewriters 


Smith 
Smith 
Smith 


Snelling 
Solidhesi 


Speed 


Spenceriar 
Standard 
Stationers 


Steel 


Steel 


St. Johns 
Storms, 
Strayer 
Sun Rubber 
Supe rior 


Svstem 
Ted 


Terrell's 
Thomas 
Thompson 
Tip Top 

Toledo Metal Furniture Co 


Triner 
Triner 


Trussell 
Turner & 
Typewriter 


Underwood Typewriter Co 


Tnion Ribbor 


I Ss 
I Ss 
U.S 
. 


S 


I'niversal 


Van Dorn 
Van Dorp 
Van Valkenburs 


I'niv 
Vanes 
Vietor 
Wabash 


Wagemaker 
Wales Add 
Webster P 


Weigel 
Weis 


Western 
Weston, 
Wholesale 
Wiggins, 
Woodstock 


Vankee 


yawman 
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Adding Machines 
4 


in Co 
Add-Index Corp 
I reughs Addi Mact 
I tt-Fisher ‘ 
I ston Monot eM 
Monroe Cale Machine 
eters-Morse Mfg Co 
Portable Adding Ma 
Re ‘ Iw «& \ M 
Viet ding Ma I 


Wales Add. Mact 


Adding & Cal. Mac jaines 
Reliable Tw AN M 


Adding Machine Roll s & Paper. 
RK 


kwell Barnes 





t s La Paper W 
Yankee Paper & Sy. 
Adding Typewriters 
I roughs Addin Ma 
} ott-Fisher  ¢ 
Remington Tw (‘o..61 
I erwood Typewrit 
th -11 I 
Addressing Machines 
Addressegraph 
Elliett Co Ihe 
Adhesives. 
Ser Inks Adhesives 
Advertising Copy Service. 
Devaney, M I 
Arch and Clipboards. 
American Mfg. Cor 
‘ e-Wernick ( 10s 
tockwell Barnes ¢ 
Weis Mtz ( s 


Yawman & Erbe Mf 
Au eagnngnes Registers 
Hanna tegister ( 
Bankers’ Note Cases 
G e-Wernicke ¢ we 
Van Dorn Iron Wor 6s 
Billing Machines. 
Kurroughs Adding Ma 


I ott-Fisher  ¢ 
Remington Tw Co. 1 
Underwood Typewriter 0 
65. 211. Back 
oo ers, Catalog and Periodical. 
rican Cl ( p 
Blank Books 
Poorun a Pe ise = ( 
N nal oe Pook Co 





ckwell ( 


Ro , 
Blanks for aoene and Stocks 
‘ 


froes Lithograr y 


Kile Bros 
Roard Cutters, Paver & Card 
(x ng Press Divis 
Ideal School & \ 
Bond Boxes. 
Art Stes ( 
Corr Jamestows Mix 
(iener Fireproofing © 
ti lobe Were ke ‘ Dh 
tint 
Metal Office Furniture (+ 
Dens Art Steel Works 
Stee Fquipment Corp 
Book Cases. 
Clothe Wernicke Cs 
funn Furniture ¢ 
Mince. ('o 
Van Dorn Iror Wao 
W eis Mfx Co 


& Erbe Mfz 
Book ‘Ends 


Rvar oy & (% 
Bookhaidese 

American ( ( 

Ane in Ele ( 
Book Rings 

‘ nter, FE. W M 
Book keeping Machines 

I « Adding M 

} Fishe ‘ 

Re neton Tw ( 1 

I > t 


Box Files 


Globe-Wert ‘ 
Business Shows 

\ Pus S 
Pusses 

\ I & | 

‘ Firs 

I ; 

ele Metal | 
Cale: lating Devices 

M ‘ ~ t* 
Calculating Machines 

It whe A Ml 

Mor Cal { ‘ 


Ca'endar Pads and Star 
Sa ‘ 


Cite 
Carbon Papers 

_ K 
Card Cases 

ed B 

W ic . : 
Cha‘r Irons 

| ? or ~ ‘ 


kK t 
Chair Pads and Cus ns 


Seat ¢ 
| I A 
\ Hl ‘ 
I ‘ 
S ( 
Chairs 
' Mfc. ¢ 
h \ ( 











For the benefit of the subscribers the 
i are here classified. 
requirements of the 
modern business office are represented. 
Should subscribers be interested in any 
i f office equipment not listed 
here, they are cordially invited to com- 


be promptly and cheerfully furnished 
with no obligation to you. 














Check Protectors 


Copying Devices. 


1 


Paper and Card : 


service bureau, 
information will 











Horn, W ( Bros. & Co 
Irving-Pitt Mfg. ¢ 
Office Specialt re 
Sainberg & (+ 
Desks 
Alma Furniture Co 
Art Metal Construction Co .S0 
Anto File & Index Co 145 
Kentley & Gerwige Furn. ¢ 
Prowne-Morse Co 
Clemetsen Co 
Commercial Furniture (« ile 
(orry-Jamestow! Mfz Corp 
Dietz The J F Co 
Englewood Desk (« 
Evansville Desk (<« 
General Fireproofing Co..100 
Globe-Wernicke Co..105. 6 
(junn Furniture Co I'he 
Hoosier Desk Co 
lmperia Desk (Co..125. 6 
Invincible Met Furn. Co 
Jamestown Metal Desk ¢ 
Jasper Novelt Works 
Jasper Office Furn. (.« 
Leopold Desk Co 
Macey ¢ rm 


Myrtle Desk Co 
National Desk (Cs 
Orpin Desk Co 
(Quigley Furniture Co 
Shelbyville Desk Co 


Steel Equipment Corp 
rell City Desk Coa 

Van Dorn Iron Works ¢ 
Wagemaker Co 


Wester Furniture Co 


Yawman & Erbe Mfg. ¢ Ww 


Directory Boards 
Davenport-Tavlor Mrz ( 


Display Fixtures 


hiversa Fixture Cor 
Drinking Cups, Paper 

Individual Ihr ( 
Duplicating Machines & ‘Supplies. 

Aria< lry Stencil 24 

Canes Ink 

Dick \ i ( 

Hever Duplicat « 

Reiner, Robt 

Rotospeed to Ihe 
Envelope Sealers 

Arcus Mfg ( 

Eiliett Co 

Red Sta \ mces 

K nolds Enve « Seal (« 

Stundard M nz M nes 

tw 

Envelopes 

Lmes Safet ] ele ‘ { 

Bushnell \ ( 

I ‘ John | ( 

(ile We ‘ i ‘ 

Nat rib | ‘ 

ie) t I’ | ( 

Sy il Mfz ‘ ! 

! Ss J , ‘ 
Envelope Celluloid 


M , 
Eraser Holder 
1") > 

‘ 


Erasers 
Argus Mt 


oO K.M ‘ 


Reberts, Weld i r 
Rush Frase Co 

Expense Books. Salesmen's 
teme I’ y rT 


Eyeshades 
( cag 


Featherw t ‘ 
File Boxes Collapsible 


Ste« Pr ! Pox ¢ 
Straver ( Rag ( 
File Boxes. (Metal 
Rock we ‘ Co 
Filing Cabi vere Cloth Covered 
va e -T r i ‘ 
Diemer. Js | ‘ 


Globe-Wernicke Co..105, 6, 7, 8 
Hoffman, Baccssvbansdenesvese ae) 
Imperial Methods Odi. Jus £4< 162 
Meceg Os... TOs. sececsabewe’ 119 
Gainbors & Gk oes ccecnen .. .263 
Filing Cabinets, Metal. 
Art Metal Constr. Co...... so, 1 
Agt Gees Gikcissandssecuves 264 
Auto File & Index Co....145, 6 
Benteen DOR, . CON. c2 00 cukdon 1m 
Rermee WGP, Dis cacactcaceea ot 
Prowne-Morse Co........+.- 166 
Canton Art Metal Co.... 4 
Columbia Steel Seeipmens Co.132 
Corry-Jamestown Mfg. Corp. .157 


General Fireproofing Co... 100, 1 
Globe-Wernicke Co, .105, 6, 7, 8 
Imperial Steel Cabinet Co...147 
Invincible Metal Furn. Co., .122 


Macey Co., BOO Sandowecedon 119 
Metal Office Furn, Co....... 139 
remier Metal Products Co, .16% 
Steel Equipment Corp........ 11s 
Terrell’s Equipment Co......117 
Van Dorn Iron Works Co.... 97 


Yawman & Erbe Mfg. Co..%2, 3 


Filing Cabinets, Wood. 


Auto File & Index Co....145, 6 


Prowne-Morse Co............166 
Globe-Wernicke Co..105, 6, 7, & 
Imperial Methods Co......... 162 
Massey Os... TOP svsisesctcsdceee 
Wagemaker Co....... —— 
Wem tm. Co......,. 4 % BS 


Yawman & Erbe Mfg. Co..92, 3 


Filing Supplies. 


Aigner, G. J., & Co. 
American Clip Co, 
Amertvan Mfg. Concern 
Browne-Morse Co.......... 
mace Gels. Geissiccosacet 
Filing Equipment Bureau. . 
General Fireprooting Co, 
Globe-Wernicke Co. . 105, 








Imperial Methods (Co,........ 
Invincible Met, Furn, Co.....122 
Masen Gi.) ls kobe ad o ced 19 
Oxford Filing Supply Co...... 74 
Rockwell-Barnes Co.......... 165 
Simonson. RR. A., Co......... 258 
Smead Mfg. Co., 4 
Steel Equipment Corp,.......11% 
Wabash Cabinet Co as ecg 
Weis, Mfz. Co.... 8. 6. 7, 8 
Yawman & Erbe Mfg. Co.w2, 2 
Fountain Pens. 

Carter's Ink Co., The.......214 
Kggens Hambler Co....... 24 
Varker Pen Co. d a... 


Sheaffer, W. A., Pen Co . 182 


Furniture Finish. 
lu Pont de Nemours, 


a OE: ice es cer 

Gold Pens. 

Gaydon! Gold Pen Co. ea | 

Weigel, E. 0., & Sons.......202 
Gold Stamping. 

Aigner, G. J., & Co, 242 
Gummed Cloth. 

Algner, G. J.. & Ca, 24 
Gummed Cloth Patches. 

Crownolo Mfe. Co...... ‘ 268 
Index Card Signals. 

Cook. H. C.. Ca. . . 236 

Grafl-Underwood Co... . . 245 

Macey Co., The er ‘ 119 

Moore Push-Pin Co ee 


Yawman & Erbe Mfg. Co.92, 3 
Index Tabs. 
Aigner. G. J., & Co . 242 
Cook, H. C.. Co ‘ . .236 
Globe Wernicke Co 105, 6 7, 8 
Universal Index Tab Co.249, 266 
Ink Eradicators. 
Ink-huot Mfg its ao 
Inks, Adhesives, Etc. 
Cunode Ink Co... 
Carter's Ink Co., The..... 
General Eelipse Co, 
Russia Cement Co... 
Sanford Mfx Co 





Inkstands, 
Bachrach Svuecialty Co 240 
General Eclipse Co 249 


Sengbuseh SC Inkstand Co...171 
Inkwell Bases. 





Irvin, A. H., Co ... 196 
Labels, Law Rooks and Nimber. 
Aigner, G. J. & Co 242 
Leads for Mechanical Pencils. 
Amer. Lead Veneil Co ; 62 
Faber. A. W., Ine il 265 
Letter gg ay 
Pristow anley RK 26% 
Globe We ba ke (Co..105, 6. 7, & 
Imperial Methods Co os - 142 
Kohlhaas Co The... 246 
Letterheads. 
fioes Litho Co : 237 
Peerless Litho Co «. 282 
Lettering & Show Card Pens. 
Pridgeport Pen Co... 261 
Linoleum Desk Tops. 
Fox, Geo. F., & Co.. 160 
Polar Mfg. Co.. ... 1084 
Wagemaker Co 165 


Lockers and Storage Cabinets. 
Art Metal Constr. Co.....80, 1 
Corry Jamestown Mfg. Corp. . 157 
General Fireprooting Co 10, 1 
Globe Wernicke Co..105, 6, 7, & 
Invincible Metal Furn. Co...122 


Lyon Metallie Mfg. Co. 115 
Macey Co Prey se 19 
Metal Office Furn. Co me 
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Steel Equipment Corp 113 
Terrell’'s Equipment Co 117 
Van Dorn Iron Works Co uF 
Loose Leaf. Books and Systems. 
Accounting Device Co a 
Poorum & Vease Co 210 
Chieago Binder & File Co. 24 
Irving-Pitt Mfg. Co 172 
Lefax, Ine i ‘ 21 
Llevd, W. G Co 22 
National Blank Book Co 176 
Sheppard. ©. E., Co 272 
Stationers, L. L Co int 
Trussell Mfg. Co 17%, 80 
Loose Leaf, Envelopes, Celluloid. 
Markile Co 264 
Map Tacks. 
Graff-Underwood Co 245 
Moore Push-Pin Co 2 
Maps, Globes, etc. 
Rand MeNally & Co mw 
Matched Office Suites. 
Commercial Furniture Co..110, 11 
Macey Co., The liv 
Memorandum Devices. 
Fox, Geo. EL. & Co 1m 
Hanna Register Co 2:14 
Moisteners. 
Aruus Mfg. Co ” 
Sengbusch SC Inkstand Co..171 
Numbering Machines. 
American Number. Mach. Co. 72 
Kates Mfg Co. 27" 
Roberts Numbering Mach. Co 216 
Oil, Office Machine. 
Clarotype Co el 
Deflance Sales Corp 2a 
Morton Mfg. Co on 
Pads, Figuring (Ruled or Plain). 
Boorum & Pease Co 210 
Paper. 
Prown, L. L., Paper Co 222 
Eaton, Crane & ike Co 1s7 
Weston, Byron Co 21 


Paper Clamps. 
American Clip Co 
Easterbrook Steel Pen Co 
Noesting Pin Ticket Co 
Van Valkenburg, L. D 

Paper Clips. 
American Clip Co 
Argus Mfg. Co 
Cook, H. ¢., Co 
tiraff-Underwood Co 
Hoge Mfg. Co 
Noesting Pin Ticket Co 
o K. Mfg. Co 
Rockwell Barnes Co 
Thomas Staty. Mfg. Co 
Tip-Top Mfg, Co 

Paper Fastening Machines. 


wo 2 











Acme Staple Co 5 

Kump Vaper Fastener © 41 

Deflance Sales Corp oe 

Eveready Mfg. Co awh 

D. L. Mfg. Corp " 

Irvin, A. H., Co Vevey 

Jaclin Staty Co 170 

Rockwell Barnes Co ie 
Paste. 

(See Inks, Adhesives, Ete.) 
Patents. 

Stggers, FE. G Ny? 
Pen and Pencil Clips. 

Argus Mfg. Co 265 

Deflance Sales Corp vi 

Hoge Mfg. Co 17s 

Van Valkenburg, L. D 20 
Pen Racks. 

Hoge Mfg. Co 178 
Pencil Sharpeners. 

Auto Pencil Sharpener Co 

(iraf? Underwood Co ; 

Hunt, ©. H. Pen Co 243, 20 
Pencils, Cedar. 

Amer, Lead Pencil Co e2 

Dixon, Jos., Crucible Co 245 

Faber, Eberhard m4 

General Pencil Co 208 

U. &. Peneil Co 27 
Pencils, Thin Lead, Magazine. 

Carter's Ink Co 2u4 

Iloge Mfg Co 178 

Parker Pen Co “7 8 

Sheaffer, W A.. Pen Co IS: 
Pens, Lettering & Show Card. 

Bridgeport Pen Co 261 
Pens, Steel. 

Esterbrook Steel Pen Mfg. Co.103 

Hunt, ¢. H., Pen Co 243, 200 

Shirley Pen Co 22 

Spencerian Pen Co 71 

Turner & Harrison Pen Co. . 260 
Picture Hooks. 

Moore Push-Pin Co i) 
Pins. 

Crescent Brass & Vin Co 246 

Deflance Sales Corp 249 
Pin Tickets, 


Noesting Pin Ticket Co 
Platens, Typewriter. 


Amer. Writing Machine ¢ 

Ames Supply Co.. 

Bushnell Mfg. Co.. 
Postal Scales. 

Hanson Pros, Seale Co 

Pelouze Mfg Co 

Triner Sales Co 

Triner Scale & Mfg. Co 
Publications. 

British Stationer 

Dartnell Corp 

Mon Bureau 

System ....... 
Punches. 


Pease Co 


Baprum & 


0 











Chicago Binder & File Co 274 
Deflanes Sales Corp 240 
Globe-Wernicke Co..105, 6, 7 Ss 





Push Pins. 
Moore Push-Pin Co 20 
Ribbons and Carbons. 
Allen & Co 26 
Ault & Wiberg Co 24 


Ruckeve Ribbon & Carlbon Co.207 
(anode Ink : 


Co me 


Carter's Ink Co., The 2u4 
Columbia Rib. & Car, Mfg 

Co TSS 
Cooper Carbon Coated Paper 

Co 246 


Crown Ribbon & Carbon Co 
Manifold Supplies Co 
Mittag & Volger 

Neidich Process Co 

Old Town Rib. & Car. Co 
Pacific Carbon & Ribbon Co 
Peerless Carbon & Ribbon Co 
Phillips Ribbon & Carbon Co 
Remington Tw. Co, 61, 197, 
Rockwell-Parnes Co 
Snelling & Son 

Storms, H. M., Co 

Union Ribbon & Ca bon Co 
, . 





8. Typewr. Rib. Mfg. Co 
Webster, F s Co 2 
Ribbons, Re-Inked. 
Cooper Carbon Coated Paper 
(o 26 
Rubber Bands. 
Faber Eberhard IM 
Hodgman Rubber Co 1s1 
Rubber Stamps. 
American Seal & Stamp Co 245 
Medearixs Moulding Co 22 
Mellin’, Louis, Co 261 
Meyer & Wenthe 21s 
Rubber Stamps, Labeled. 
American Seal & Stamp Co 24; 
Medearis Moulding Co 262 
Rulers. 
American Mfg. Concern im 


Safety Deposit Boxes. 
Gieneral Fireproofing Co .100 1 


Invincible Met Furn. Co 122 
Safes. 

Art Metal Construction Co.80, 1 

freneral Fireproofing Co...100, 1 

Globe Wernicke Co., The 

a €& f. 8 

Macey (Ce The 1m 

Meilink Steel Safe Co....... 89 

Metal Office Furn. Co liv 

Mosler Safe Co ™ 

Schwab Safe Co., The 45 

Steel Equipment Corp 11s 

Van Dorn Iron Works Co “7 

Yawman & Erbe Mfg. Co..92, 3 
Scrapbooks. 

Horn, W. C Bro — | 
Sealing Wax. 

Carter's Ink Co . 214 

Luther Ink & Stamp Pad (Co.253 

Sanford Mfg. Co es 


Seals, Notary and Corporation. 
American Seal & Stamp Co, .2 
Melind, Louis, Co 
Meyer & Wenthe 

Second-Hand Office Machinery. 
Chicago Safe & Mdse. Co 
Reliable Tw. & A. M. Corp 

Shelf Boxes. 


Diemer, John F.. & 








Co.. oot 


Globe Wernicke Co..105, 6, 7, 

Hoffman, L 20 
Shelving. 

Rerger Mfg. Co “1 


General Fireproofing Co lo. 1 
Globe-Wernicke Co..105, 6, 7, 


Steel Equipment Corp 11 

Terrell’s Equipment Co 117 

Van Dorn tron Works Co 07 
Sien Markers. 

Hellesoe, Hans H 260 


Signs. 





American Seal & Stamp Co 248 

Davenport-Taylor Mfg. Co 2 
Sorting Devices. 

Kohlhaas Co 246 
Stamp Affixers. 

Multipest Co mw 


Standard Mailing 
Stamp Pads. 
American Seal & 
Luther Ink & Stamp 
Meyer & Wenthe 


Machines Co. 258 


Stamp Co 4 
Pad Co? 








Mun-Kee Products Corn 

Peerless Car, & Rib. Co.. 251 
Stamp Racks. 

Hoge Mfg. Co ocskte 
Stands for Office Machines. 

Adjustable Table Co Pu 

Fow ler-Manson-Sherman 162 


Premier Metal Products Co 1638 
Stapling Machines. 


Aeme Stanle Co m5 
Deflance Sales Cort. win 
Eveready Mfe Co 26 
Hotchkiss Sales Co 2 


Irvin, A. H., Co 


Stationery, Embossed, Engraved 
American Embossing Co 258 
Kihn = Frothers "OS 
Wiggins, John B.. Co ane 

Stationery Cabinets. 

General Fireproofing Co we, 1 
Globe-Wernicke Co..105, 6, 7 8 
Imperial Methals Co ee 
Macey Co The 119 
Terrell’'s Equipment Co 117 
Van Dorn Iron Works Co . oF 











Stencils. Typewriter Cleaning Brushes 
American Seal & Stamp Co... .245 Hahn Arthur W 260 
Meyer & Wenthe was I Dp. L. Mfg. Corp sit 

Stenographers’ Note Books Morton Mfg. Co -— 
esos a Bease Co . O10 Typewriter Cleaning Material 

- ‘ . i 
Rockwell-Parnes Co 16s nace ae gala “i 

Stools. Webster, F. 8., Co 2, 244 
Conrades Mfg. (+ liz Typewriter Cushion Keys 
Crocker Chair Co lid Adams Press aentd 
Milwaukee Chair Co NZ Lincoln Rubber Key Co J40 
Toledo Metal urn La 158 Munson Supply Co 233 

String and Cord Cutters. ‘ark Co The on 
Gits Co zis erless Key Co == 

‘ Speed Kev Mfae. Cs 0 

Swinging Typewriter Stands _ Syppousiter Cushion Knobs & Feet 
American Writiny Mach. ¢ O- 75 Ames Supply Co re 
Globe-Wernicke Co,.105, 6. 7. 8 | See nya 

- M > Azora Rubber Co - 
Weis Mfg. Co 85, 6, 7, 8 Mos. Geo. | & Co 1 

Tables. Krantz, Edw Prod. Co 241 
Corry-Jamestown Mfg. Corp..157 Typewriter Parts and Tools 
Furnas Furniture Co W2 Ames Supply Co 212 
General Fireproofing Co...100, 1 Typewriters, New. 

Gilohbe-Wernicke Co..105, 6, 7 s American Writing Mach. ¢ 173 
Guth, H Associates 15s Corona Typewriter Co 217 
Macey Co., The 11 Demountable Tw Co 7 
Mutsehler Pros Co wn Oliver Typewriter Co 2H 
Premier Metal Products ©: lt Reliable Tw & Am. Cory 2. 
St Johns Table Co 161 Remington Tw. Co. .61 17, 27 
Van Dorn Iron Works ¢ w7 Royal Typewriter Co 215 

Tablets. Smith, L. C.. & Corona Tws 
Rockwell-Parnes Co in Ine 217 

Tags. Smith-Premier Tw Co 271 
Noesting Pin Ticket Co 25% Underwood Typewriter Co 

Telephone Accessories. 63, 211, Pa ( 
American Electri Co ae Woodstock Typewriter Co 20 
Colytt Laboratories atid Typewriters, Rebuilt. 

Thumb Tacks. American Writing Mach, Co..17 
Hoge Mfg. Co 178 General Typewriter Exchange. 208 
Moore Push-Pin Co ae Regal Typewriter Co 230 
Noesting Pin Ticket Co 25 Reliable Tw. & A. M. Corp..25 
Solidhed Tack Co 261 Shipman-Ward Mfg. Co 20} 

Time Stamps & Recorders. Smith Tw. Sales Corp 26 
Ajax Time Stamp Co 247 Typewriter Emporium 205 
American Seal & Stamp Co. .245 Wholesale Typewriter Co 229 
Joslin, A. D., Mfg. Co 241 Venti'ators, Office. 

Melind, Louis, Co 261 Chicago Mirror & Art Glass 
Thompson Time Stamp Co 251 Co ‘ ° a 

Transfer Cases. Visible Index Systems. 

Art Steel Co 264 Globe-Wernicke Co..105, 6, 7 s 
Perger Mfg. Co | Weis Mfg. Co es. 6. 7 s 
General Fireproofing Co...100, 1 Wardrobes. 

Globe-Wernicke Co..105, 6, 7, 8 Furnas Furniture Co 12 
Macey Co., The 110 Globe-Wernicke Co..105, 6, 7 
Metal Office Furn. Co LB Terrell’s Equipment Co 117 
Republic Box Co 12 Waste Baskets. 

Steel Equip. Corp 112 Barbee Wire & Iron Wks 24s 
Van Dorn Iron Works Co NT Cordley & Hayes 121 
Weis Mfg. Co. 85, 6, 7 8 General Fireprooting Co lim | 
Yawman & Erbe Mfg. Co..92, 3 Invincible Met. Furn. Co 122 

Trimming Boards. Macey Co., The 119 
Golding Press Division Metal Office Furn. Co Po 
Ideal School Supply Co Nat'l Vuleanized Fibre Co 231 

Type, Rubber. Peerless Wire Goods Co 161 
American Seal & Stamp (o...243 Penn Art Steel Wks 1h 

Type, Typewriter. Water Coolers. 

Ames Supply Co 212 Cordiey & Hayes 121 

Typewriter Cabinets. Wood Grain Reproduction. 

Toledo Metal Furniture Co 158 Vance Mfg. Co 137 





WANTS ane 


AR, 

(oh — rk 
Ass “FOR SALE 
SITUATIONS WANTED 


EQUIPMENT SALESMAN, 














STEEL seven vears’ experience of 


proven abilitv and character, desires change Permanent op 
portunity in mid-west city of 100.000 or more Can build up 
ind develop new territory or imovrove present one Prefer 
\. M. or G. F. agency Address X-123, care Office Appliances 
Chicago 

SITUATION WANTED as manager and buyer with sever 
vears’ experience in commercial stationery, filing equipment and 
bank supplies Ambitious: seeking advancement Get in toucl 
with me at once Address E-1S0, care Office Appliances, Chi 
cago 

YOUNG MAN of seven years’ experience in office supplies 
wants position as clerk or assistant manager with established 
companys Address Y-36. care Office Appliances, Chicago 
STATIONERY SALESMAN experienced in field and as mat 
ager desires to connect with factory line for middle west, south 
or west coast Knows the trade. Available short notice Ad 
drees J-37. care Office Appliances, Chicago 


LINES WANTED. 
SALESMAN, with equipped office, also auto 
of-town manufacturers Bank and business 
Force Co.. 30 Church Street, New York 
MECHANICS WANTED 
typewriter 
Steady job and 


will represent out 
references. The 


also mechanic for 
coneitions Ad 


mechani 
clean shop 


el iss 


WANTED—First 
udding machines 


dress F-38, care Office Appliances. Chicago 

WANTED—Good combination mechanic and salesman or good 
salesman Must come well recommended; good proposition for 
right man Typewriter Repair & Sales Co., 118 FE. Adams St 
Muncie, Ind 

FIRST CLASS typewriter mechanic with some sales ability L 
™. Smith and Corona dealer Must have clean record ©. DD 


Morrill. Ann Arbor, Michigan 
FIRST CLASS cash register mechanic wanted; steady job and 
good working conditions. Address G-59, care Office Appliances 
Chicago. 

SALESMEN WANTED 
SALESMEN, local and traveling. to sell the new Savadres (one 
piece window envelope). Wonderful repeaters “agle Envelope 
Co.. 1322 Wabash Avenue, Chicago. 
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WANTS AND FOR SALE, CONTINUED FROM PRECEDING PAGE. 





SALESMEN WANTED 


LARGE well rated firm wants representatives to sell direct to 
nsumers, combination order blank and envelope, loose leaf de 
es, special printing. Restricted territories, full or part time 

References required; replies will be held confidential This is 

ot a get rich quick proposition but an opportunity for earnest 

men to add from one hundred to two hundred dollars per month 


their incomes \ddress C-33, care Office Appliances, Chicago 


\ NEW PAPER FASTENING MA‘ 
Sel Neva-Clos 


‘HINE \ new opportunity 
Stapling Pliers direct to offices and factories in 


ir town Sells on sight because of exclusive features. Guar- 
nteed for five years Exclusive territory; full protection on re 
peat orders Three sales a day means $4,500 yearly profit to 


Write or wire Neva-Clog Products, In« 
port. Conn 


Dept. ©, Bridge 


OFFICE AND DIRECTORS’ TABLES, most complete medium 
nd high grade line, exclusive designs in oak, mahogany and 
ilnut Will interest only high class commission men who call 


on the office furniture trade Give full particulars about your- 


</If, lines now carried and territory covered Address K-21, 
ire Office Appliances, Chicago 

SALESMEN—Tremendous earnings Patented hand envelope 
enlet Retails only $3.75: work equals $100 machine Seals 
0 envelopes hour ~ profits; tremendous demand; large 
epeats: exclusive territo Sealers now used greatest corpo- 


Write immediately 
Nottingham Bldg., Boston, Mass 


rations, city. state de nel nts in quantities 
free trial offer Rede, 1567 

i-ENUINE OPPORTI 
furniture filing 


"NITY for salesman 
equipment, loose leaf and 
polis n Middle West city of 225,000. He 
n unusually good territory Must be 
drawing \ddress W-52, care 


who can sell office 
general office sup 
would handle best lines 
hustler: commission with 
account Office Appliances, Chi- 
CAL 

PROMINENT steel filing cabinet manufacturer can place ex 
perienced and capable supply and cabinet salesman as depart 
ment head of their distributors on the Pacific Coast Splendid 
connection with successful and larg: Personal inter- 
view will er arranged Address in confidence H-3%, care Office 
Appliances, *hicago 


house 


WANTED experienced salesmen familiar with retail and 
wholesale stationers, to carry, strictly on commission basis, our 
fast selling line of rubber office specialties Submit references 
showing past and present connections and state territory Ad- 
Iress The Sun Rubber Company, Box 208, Barberton, Ohio 

HIGH GRADE salesman to sell steel office 


resident equipment 


to dealers and steel factory equipment to users on commission 
n the following cities: St. Louis, Kansas City, San Francisco, 
ind Los Angeles \ddress T-37, eare Office Appliances, Chi- 
rer 

VANTED—Expericnced salesmen to sell loose leaf devices di 
rect to user in Chicago or out-of-town territory Can be han- 
led as full or ide lime Chicagzo Loose Leaf Mfg. Co 317 W 


Vonros (Chicago 


INNUFACTURER or office furniture and filing supplies has an 
ittractive opening for a salesman in Chicago and central west- 


n territor Salarv and expenses Give full varticulars in- 
cluding previous experience Address 1-36 care Office Ap- 
liances, Chicage 


FACTORY REPRI TATIVES 
equipment line in Detroit and Pittsburgh 


WANTED to handle 
Attractive 


office 


sales pos- 


sibilities Territories include nearby cities \ddress H-40, care 

Ooflics Appliances, Chicago 

SALESMAN experienced in loose leaf forms and devices State 

experience \. Pomerantz & Co., 1525 Chestnut Street, Phila 

lelphia 

VARVELOUS PRICING SYSTEM sells on sight all storeg 

4 Tremendous demand; big repeats. Write quick: free trial 

ffer Millen 146 Nottingham Bldg soston 

SALESMEN WANTED for southern and middle west territory 

t ell popular priced line of steel files liberal commission 
uick for territory Address F 7. care Office Appliances 
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AGENTS WANTED. 





exclusive general ents in 
most popular line of mailing ma- 
market (Universally advertised and distributed. 
commission Write stating full qualifications in first 
Standard Mailing Machines Co., Revere Blvd., Everett, 


WE HAVE a few openings for 
valuable territory to sell the 
chines on the 
Liberal 
letter 
Mass 
WE ARE now ready to appoint representatives in a selected 
number of principal cities to handle the Red Star Mailing Ma- 
hine—the most popular low priced automatic sealing and post- 
marking machine on the market. Unusual opportunity with ex- 
clusive territory and liberal commission to the right man cap- 
able of producing and directing the efforts of sub-salesmen. 
Previous experience in the sale and operation of other office ap- 
pliances desirable \ddress, Red Star Appliances, Inc., Stam- 
ford, Conn 

NEW YORK distributor wanted for mec hanic al office specialty. 
Must have good sales record and sales organization, or ability to 
produce one Financial responsibility is a factor, although the 
proposition requires little of distributor’s capital. This is an 
opportunity for a good salesman with an organization or with 
organizing ability to build up a permanent and profitable busi- 
ness Address C-35, care Office Appliances, Chicago. 


BUSINESS OPPORTUNITIES 
Established business earning above $6,000 annually 
stationery. manufacturing or mail order; cash con- 

Address A-33, care Office Appliances, Chicago. 


WANTED 
desired; 

sideration 
ESTABLISHED, profitable, well stocked stationery business in 
a city not far from New York; prosperous and rapidly growing. 
Other interests requiring present owner’s attention makes this 
exceptional opportunity for experienced man with some capital. 


Address Z-74, care Office Appliances, Chicago. 

FOR SALE—Office equipment business, established 1914. _ Type- 
writers, adders, safes, files, registers, rubber stamps, desks, 
chairs, small line stationery, at invoice about $22,000; long 


lease; terms; write owner! 
change, 207-9 E. 4th, 


Long Beach Typewriter & Desk Ex- 
Long Beach, Calif. 

W1iL SELL part or controlling interest in attractive new busi- 
specializing manufacturing and selling an office necessity. 
Patented article with very big future. Unusual conditions make 
the above a real opening. Address B-124, care Office Appliances, 
(Chicago 


ness 


FOR SALE 
ELLIOTT-FISHER billing and bookkeeping ‘machines bought 
and sold. Maloney, Gilmore Co., 508 S. Dearborn, Chicago. 


FISHER machines bought, sold and rebuilt. Teeter- 
Plankington Arcade, Milwaukee, Wis 


LLLIOTT- 
Warsh Co 


multigraphs, duplicators, letter fold- 
ers, envelope sealers, mailometers, check writers, dictating ma- 
chines, multicolor presses—at about half the manufacturer's 
price Pruitt Company, 117 North Market, Chicago. 


ADDRESSING machines 


COMPARATIVELY new typewriter ribbon inking machines. 
Will ink one or two-color ribbons perfectly and turns out a 
uniformly inked product Machine in excellent condition. Ad- 
dress J-34, care Office Appliances, 1701 Pershing Square Bidg., 
New York City 


ENGINEER 


special experience and profound knowl- 
edge wanted by one of the first German typewriter manufac- 
chief constructor for prompt entry. Detailed offer 
with precise biography, references, salary under Sn. 669 to Ala 
Haasenstein & Vogler gerlin N. W. 6. 


WITH comprehensive 


tories, is 


FACTORIES FOR SALE 

prices. ¢ ‘hoice loe ations 
Free industrial sites 
Buildings constructed 
your require- 
Oakley, Chi- 


MODERN factory buildings at sacrifice 
in Central States with low labor costs. 
with switch to responsible manufacturers. 
ind financed $1 sq. ft upwards. Write us 

ments Fantus Factory Locating Service, 1340 8. 


ago 


Fla. (assignor of one-half to John J. 
Reedy, Daytona, Fla.) 

1,577,548. Fountain pen. Henry J. Up- 
ton Medford, Mass. (assignor to The 


Moore Pen Company, Boston, Mass., a 
corporation of Massachusetts). 
leaf binder 
Canada. 


Robert J. 


77,563. Loose 
and, Toronto, Ont., 





Copies of any one of the patents re- 1.576.941 Typewritng machine Edwin Cope 
fe ed to here can be obtained ~ sending IE. Barney. Ne “. Rochelle. N. Y. (assignor 77,631 Perpetual desk calendar and 
fwentu-five cents stamps to E. G. Sia- to Remington Typewriter Company, Ilion, memorandum pad. Alton | D. Baggett, 
gers, patent lawye Suite 33, N. U. Build- N. ¥ 1 corporation of New York) paywees. - Miter and Frank Wright, 
” ¢ ? ) ; 1 onine ~~ ¢ . > emple, exXas. : ‘ 
ing, ee m, D. C., and menti ng . 1 576 WSK M: oo pencil Romola 1.577.626 Fountain or reservoir pen. 
~~ ardi, Camden, } Charleswoth Livsey, Wallasey, England. 
1.576.697 Loose sheet device George 1.576.997. Typewriter attachment. Mario 1.577.754. Switeh controlled illuminated 
I’) Wigginton, Leon L. Allyn and Nicholas G. E. Renna, Brooklyn, N. ¥ fountain pen. Frank Rausch, Brooklyn, 
H{. Stuart Kalamazoo, Mich. (assignors 1.577.067 Ink receptacle for filling foun N § , . 
Kalamazoo Loose Leaf Binder Con tain pens. Oscar F. Nillson and Josept 1,577,893. Typewriting machine. George 
! Kalamaze Mich.) Bachrach. New York, N. Y¥ W. Campbell, Hartford, Conn. (assignor 
1.576.823 Check protector John R 1.577.081 Ink pad Gustav J Seng- to I nderwood Typewriter Company, New 
Hayes, Los Angeles, Calif busch, Milwaukee, Wis York, N. Y., a corporation of Delaware). 
1.576.909. Pen. Kester M. Hearn, Fort 1.577.272. Wrist pencil and holder there 1,577,967. Calendar. George W. Hawley, 
Worth. Tex for. Linton E, Treadway, Daytona Beach, San Francisco, Calif 
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“ Aine 1,573,237 

No. 1,569,188 —Calculating machine; patented January 12, 1926, No. 1.571,180.—Envelope and stamp moistener; patented Feb- 
by Oliver D. Johantgen of Oak Park, Ill., assignor to Victor ruary 2, 1926, by Robert Astley of Boston, Mass. 

Adding Machine Company, Chicago, i. a Ne gg Sate holder; patented February 16, 1926, by 
Iwood W. Forney of Joplin, Mo. 

1.578.048 Check writer and protector Wahl Chicago, DIL Cassignor to The Wahl York, N. Y.. a corperation of Delaware) 
\lexander ¢ Mabee, Villa Park, Hl Company, Chicago, IL, a corporation of 1.579.007. Typewriting machine Alfred 
1.578.063. Desk blotter, Louis C. Bau Delaware) G. F. Kurowski, Brooklyn, N. Y. (assign 
man, Cincinnati, O L.OTS.596 \ttachment for fountain pens or to Underwood Typewriter Company 
1.578.260 Calculating mechanism led and the like Lewis Fritz, Chicago, Ill New York. N. jy “a corporation of Dela 

ward J. Brandt, Watertown, Wis. (assign 1,578,605 Paper fastener Fred J ware) 
orto Brandt Automatic Cashier Company Kline, New York, N. Y L579,029 Mechanical pencil Constatr 
Watertown, Wis.) LOTS.619. Loose sheet device. George P ik. Rang, Chicago, Hl 

1,578,298. Typewriter machine, Jesse A Wigginton Leon L. Allyn and Nicholas 157%. 151 Ty pe writing machine witl 
Kk. Smith, Stamford, Conn. (assignor to H. Stuart, Kalamazoo, Mich  (assignors power drive. Carl Schiuns, Berlin-Steg 
Underwood Typewriter Company, New to Kalamazoo Loose Leaf Binder Con litz, Germany (assignor to Mercedes 
York, N. Y., a corporation of Delaware) puny. Kalamazoo, Mich.) eee und honey ! mache ke, Ber 

a = ‘ 578.6? : P seorme , hausen uringla ‘ost ilis Cre 

1.578.294. Typewriting machine. Burn \\ : mee +e sfoeee sheet = a George | — aart = 
ham (¢*. Stickney, Rutherford, N. J. (as- 5 alee on + ee Mic ) (as ignot ti i ; - , 
signor to Underwood Typewriter Com Salamazoo Loose Leaf Binder Company The copy of Patent No, 1,579,151, co 
pany, New York, N. Y a corporation of Kalamazoo, Mich.) ing the Mercedes electric typewriter, did 
Delaware) 1.578,650. Typewriting machine. Stepher not reach us in time to include in the pat 

1.578.300 Typewriter Karel Vondra H Farnham, Brooklyn, N. Y. Cassignor to ents illustrations for this issue It will be 
Kysperk and Orlici, Czechoslovakia Remins.ton Typewriter Company, tion, N shown in the July issue, and will undoubl 

LBTN.874 Perpetual calendat Friedricl y “a corporation of New York) edly interest many tyupewrite nen 

ve oe 4 > ‘ : ‘ ‘ P ‘ ‘ 1 -- - 1" - - . . 
Schultz, Glauchau, Germany I OES. 989 Typewriting machine Burn L.ocd3o8, Calendar Henry L. Gullin 

oT , ham ¢ Stickney, Rutherford, N. J. (as Montreal, Quebec, Canada (assigno: 
Gos A sacha + en York 4 . Cor signor to Underwood Typewriter Com one-half to John Hyde, Westmount, Que 
core . awe ork ) an , a . * P 
: 4 ‘ pany, New York, N. Y., a corporation of be Canada) 
Alfred G. F. Kurowski, Brooklyn, N. ¥ Delaware) 5 ; Saree” Calculating hi Har 
(assignors to Underwood Typewriter Con ewe ¢ on ea to pepo ae vague epee “ 
pany, New York, N. \ . anieatationn of 1.578.941 Pypewriting machine John Landsiedel, Norwood, Ohio (Cassignor 

== rm 2 ali ; pure Waldheim, Elizabeth, N. J. Cassignor t The Dalton Adding Machine Compat 
Delaware) ’ pote ~ : 

157 , Underwood rypewriter Companys New (Cincinnati, Ohio, a corporation of Ohio 

OS8.446. Typewriting machine Alfred 
G EF. Kurowski, Brooklyn, N Y (as 
sixnor to Underwood Typewriter Com ‘| ed, 
pany, New York, N. Y a corporation of EE INGS O COME 
Delaware) 

1.578.480. Typewriting machine Rurn The Canadian Booksellers’ and Station The Detroit Office Appliance Manag: 
ham (,. Stickney, Rutherford, N. J. (as ers’ Association will hold its annual con Association of Detroit, Mie meets 
signor to Underwood Typewriter Com vention June 1-3 in the Royal Bank build veoh nd handl such subiects 
pany, New York, N.Y t corporation of ing. Toronto, Ontario, Canada The To Cen SHG BAHN = —e 
Delaware) ronto Board of Trade has given the asso hiring of salesmen, training of sales 

a Bes clation the use of its space on the twen t , : ' " 
A7R.515 rey 7 ene Te —_ tandardized approact! closing met - 
FI en nes pencil Pokus tieth story of the building. The matter ar a , Mines 
ae Oo, Japan co-operation with the Commercial Sta PCC LIONS, SNS : ; ae 
LOTS. 565 Mechanical pencil John ©¢ tioners’ Asseciation will be brought up ive proved interesting to the met 
make his permanent home in the U1 States Hi 
secured a line of rubber typewriter ke . nd w ilk ke 
e . e two additional lines to eacl the same ne of prospe 
eeeeeseae Stevenson wishes to receive proposition pvholdet 
bons and ribbens. gummed tape machines raser spe< 
eeeseeceee piper fastening devices, et He has 1 d France al 
familiar with French conditions 
Heisingfors, Finland.—The Osakeyhtio Konttoritarpe 
terested in permit mailing machines r . nformat 
from the director of foreign sales of The alton Aidit \ 
chine tom ! 

The following statistics on exports appear on the pages Karachi. India The Karacl Supply Co Bunder Re 
indicated in the present issue of Office tppliances Vetal Othe Wishes to get into communication with manuf turers of " 
Furniture, Page Por, Ribbons Carbons and Filing Supplies equipinent ind stationery This compar fers a tu ne 
Page 252? Tupewriters, Page 252 forwarding service for India Samples and quotations w 

oO . ; mppreciate 
verseas. Leipzig, Germany.— Messrs. Bruna H n & Compat 

_Constantinople, Turkey--Artur. Geisler, Galata Moumhane trichring 16. is desirous of securing the axe for a goo 
No. 3, wished to get in touch with American manufacturers eulating machine The company now represents the Ro 
of stationery and office requisites who wish to work Turkey Typewriter Company I through whos foreigy epartment 
through an active agent He is a specialist in the lines met this inquiry reaches us The company < interested a 
tioned the dealership for manifolding machines ! ‘ Amer 

France. M S. Stevenson 130 Kast Seventyv-fourth street articles for office ise 
Chicago, UL, wishes two or three lines to sell on a specialty Manizales, Mexico Mr. Bernardo Esc Y \ manage 
besis throughout France He has French connections, and will Tipowrafia Mar ales ‘ res t ree Ve teratur fron \r 
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can manufacturers of office and bank devices He handles the 
Remington typewriter, Dalton adding machine, stationery and 

as he puts it everything referring to a business office and 
bank.’’ 

Mexico, D. F., Mexico.—Mr. Alberto F. Christlieb, Apartado 
Postal 1572, wishes to communicate with American manufac- 
turers of office equipment and appliances who desire to culti- 
vate the Mexican market He is at present representing some 
leading German manufacturers, but would prefer the American 
coods and American methods 

Sydney, Australia.—A local concern is planning to make office 


specialties a definite part of its business Manufacturers 
of office specialties are requested to send information and 
options for agencies of any line The interest is chiefly in 


specialties, and the concern is not interested in mere novelties 
To enable intelligent action, it is requested to send samples 
where practicable, terms of agency in detail, full particulars as 
to advertising allowances and other information that will be 


of assistance This materia! may be addressed to this con- 
ern’s impert and export representative Kemsley, Milbourn 
& Company, Ltd... 40 West street, New York, N. Y., marked for 
the attention of Mr. PF. C. Watson 
Domestic. 
Eureka. Kans The Office Appliance Company, 15 West Sixth 
ivenue, is in the market for ash trays of both glass and steel 


fancy and plain KE. W. Hopkins should be addressed 
Kingston, Penna.—The Office Supply Company, Robert ID 
Raeder, 225 Wyoming avenue, opened a new store May 1 Mr 
Raeder wil! be glad to see any salesmen with new items to 
offer, or to hear from the manufacturers by mail 

New York, N. Y¥.—E T. Bigelow, 214 West Ninetyv-second 
street, is a thoroughly experienced stationery salesman who has 
opened an office here to handle non-competing lines He is 
dely known in this territory, and is building an organization 
sell to the trade A large part of the success of one of 
the important manufacturers of pencil sharpeners is attributed 
to his efforts Manufacturers desiring to cover the metropoli- 
in district without the expense of a sales organization of their 
own, can utilize Mr. Bigelow’s experience and organization to 
idvantage 

Spokane, Wash The Western Office Supply Company, 635 


Pevton building has organized to operate as manufacturers’ 
gent The company desires to hear from manufacturers of 
ing equipment, stationery specialties, ribbons and carbons 
vho seek representation in the Pacific Northwest \geressive 
impaigning is promised 
Youngstown, Ohio.-David S. Petterson, 135 West Philadel 
avenue Wishes to represent manufacturers of some mod 
erately-priced office specialty in the Eastern Ohio territory 


Opportunities for Foreign Trade. 


These trade opportunities are presented now in skeleton 
fashion, as furnished by the Department of Commerce While 
not so detailed as in the form previously used, the information 
is sufficiently explicit to give a good conception of the char- 
acter of the prospects 

These items are given identifying numbers, to avoid pro- 
miscuous publication of the names connected with Foreign 
Trade Opportunities developed by the Department of Com- 
merce. The names and addresses must not be published by 
their recipients 


DISTRICT OFFICES. 
Boston: 1801 Customhouse. 


CO6PERATIVE OFFICES— 
Continued 
Dayton, Ohio: Dayton Cham- 


(hicago: 33 South Clark street t . 

¢ . yer of Commerce 
ar l.: George L. Lo- El Paso. Tex.: Chamber of 
san, mer 7 Commerce. 
New Orleans: 214 Custom- 


Indianapolis. Ind.: Chamber 


one... 0 Comambeus of Commerce 
) > 7 stom e. Los Angeles. Calif.: Chamber 


San Francisco: 307 Custom- of Commerce 
house Newark, N. J.: Chamber of 
Commerce. 


CO6PERATIVE OFFICES— Norfolk, Va.. Hampton Roads 
Maritime Exchange. 
Akron, O.: Chamber of Com- Philadelphia, Penna.: Cham- 
merce ber of Commerce. 
Baltimore, Md.: Export and Pittsburgh, Penna.: Chamber 
Import Board of Trade of Commerce. 
Chattanooga, Tenn Foreign Rochester, N. Y.: Chamber of 
Trade Secretary, Southern Commerce 
Railway System Portland, Ore.: Chamber of 
“incinnati, Ohio: Chamber of Commerce. 
Commerce Richmond, Va.: Chamber of 
Cleveland, Ohio: Chamber of Commerce 
Commerce Seattle: 515 Lowman Building 
Columbus, Ohio: Chamber of St. Louis: 1209-1210 Liberty 
Commerce Central Trust Co. Building 
Dallas, Tex.: Chamber of Syracuse, N. Y., Chamber of 
Commerce. Commerce 


In some cases an inquiry of Identical number will be found 
listed under several classifications. This indicates that the 
same inquirer is interested in the various lines mentioned. 
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Machines, adding, calculating and cash register, Nuremberg, 
Germany No. 20,469; agency desired. 

Machines, calculating, Vienna, Austria.—No. 20,523; agency 
esired 

Machines, envelope clocing, Vienna, Austria.—No, 20,523; 
agency desired 

Machines, multigraph, Vienna, Austria.—No,. 20,523; agency 
desired 

Machines, office, Leipzig, Germany.—No. 20,587; agency de- 
sired 

Machines, typewriter, Casablanca, Morocco.—No, 20,250; pur- 
chase and agency contemplated. 

Machines, typewriter Nuremberg, Germany No. 20,469; 
agency desired 

Machines and pplies, office, Halle, Germany.—No, 20,390; 
agency desired 

Paper, all kinds, Amritsar, India.—No, 20,466; purchase and 
igency contemplate 

Pens, fountain, pencils. pen nibs and penholders, Amritsar, 
India No. 20,466; purchase and agency contemplated, 

Pens, fountain Nuremberg, Germany.—No, 20,469; agency 
desired 

Paper and cardboard Derby, England. No. 20,590; purchase 
contemplated 

tibbons, typewriter. and carbon paper, Bogota, Colombia.— 
No 20,550; agency desired 

Seales, counter computing, Vienna, Austria.—No. 20,528; 
agency desired 

Stationery erase! ete Amritsar, India.—No, 20,466; pur- 
chase and agency contemplate 

Stationery and paper, Freiberg, Germany.—No. 20,463; pur- 
chase and agency contemplated 

Stationery and paper Nurembure, Germany.—No,. 24,069; 
agency desired 

Stationery and paper, Shanghai, China.—No. 20,473; agency 
desired 


Supplies iffice Nurembure, Germany.—No. 20,469; agency 
desired 
Supplies, offic ind stationery, Shanghai, China.—No. 20,473; 
] } 


gency ¢ 


Adding —Billing-—Calculating——Bookkeeping 


inited States exports of adding, calculating machines and 
bookkeep.ng and billing, by countries, in March, 1926. In ex- 


ports under this classification where the machine is driven by 
an electric motor the alue of the motor is included with the 
machines Parts of adding and calculating machines are not 
hown separately They are included under a general classi- 
fication Other machinery and parts of,” which is not segre- 
gated for publication ty the Division of Statistics, Department 


f Commerce 


Billing and 








Adding Calculating Bookkeeping 
Machines Machines. Machines. 

Count No No. No. 
Austria ny $3,840 26 12 $4,506 
Belgiur 0 7.067 10 92 13.862 
(“zechoslovakia 134 16,463 " 17 3,225 
Denmark and Faroe 

Islands 27 4,158 ae 3 2,056 
Finland sh 1,043 26 3,180 ‘ 2,502 
Fran 9 13,173 24 2,259 251 74,595 
Germanys 137 14,901 67 12,087 116 69,920 
Greece ‘ 600 oes 6 ae 
Hungary ‘ rie 3 $26 
Italy 60 39 5,167 ‘4 23,750 
Netherlands 27 12 1.440 20 4,885 
Norwa 26 10 1,450 3 1,212 
Poland and Danzig ti ; oe a> ‘ae 
Rumania I os are 
Spain Ls > ia 6 3.576 
Sweder m4 mal 4,185 16 10,003 
Switzerland 78 11 5,990 42 7,211 
United Kingdom iD Suis 93 38,455 
Canada f 61 7.004 11 7.040 
British Honduras ] Th ; : aa am 
Costa Rica ‘ gx) 3 540 
Gautemala 10 2.020 h 694 
Honduras ] 232 : - 
Nicaragu: ] 225 4} 550 
Panama ‘ SO] . ‘ 
Salvador > 256 6 725 on 
Mexico ) 11,714 2s 4,056 4 1.075 
Newfdld.& Labracor m0 | 180 
Barbados l 114 
lamaica l 260 
Trinidad and Tobag z 02 ote ; ow 
Cuba ' 1.445 17 2.778 3 1,123 
Dominican Republic ‘ 617 3 x70 
Dutch West Indies ] 300 4 940 
Haitian Republic Z 1Hs aie ms 
\rgentina 114 1 S65 111 19,499 % 2.379 
Bolivi 17 2,611 
Brazil 1s 5.192 66 11,510 
(hil 1,071 oo S.740 
Colomt ‘ 4,932 1 30 cae res 
Ecuador : 1 171 
fDoutceh Guiana 251 os 
Peru l 2.337 6 R02 
Uruguay 1 1.466 4 soo 
Venezuel 13 1.329 Is 2.310 


The following statistics on exports appear on the pages 
indwated in the present issue of Ofice Appliances: Metal O fice 
Furniture Page 193 Ribbons, Carbons and Filing Supplies, 
Page 194: Typewriters. Page 194 
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Billing and 


Adding Calculating Bookkeeping 
Machines Machines Machines. 

Country No No No 
British India , : 16 2,151 one ‘ 
REED secesces ‘ 1 101 
0 re 12 2.160 : 
Java and Madura 18 1,811 7 450 3 » 027 
Japan, including 

ar 20 900 TD 8,082 
Palestine ... ‘ 2 220 : 
Philippine Islands xt 9.821 15 610 
Other Asia ...... 2 321 eRe 
Australia .. behe l 251 10 2.500 128 68,581 
New Zealand . l 190 14 8.544 
Britich 8S. Africa 3 429 32 316 ye 
Portuguese E. Africa ‘ 3 609 

Total 1.552 $173,721 978 $139,384 S25 $353,524 


Accounting and 
Tabulating 
Machines 


Other, 
Including Used 
and Rebuilt 


Countries No No 
Austria i .e 75 
Belgium .. . 2 110 
Denmark and Faroe Islands 2 416 
Finland 21 $ 1,895 1 
France .... — 17 21,754 2s 
Germany ' " 11,509 12 
Netherlands 1 1,732 13 
Spain fenee 5 5 
Sweden .. , ‘ 7.440 9 
Switzerland 21 9.350 7 
United Kingdom 101 
Canada ‘ 19 2.270 27 
Mexico .. 
ae , 3 
Dominican Republic 1 
Argentina ‘ 8,150 
Brazil ..... 1 100 
Colombia ; 200 
esse ‘ ti 2,276 
re 2 101 
Java and Madura 10 1,016 
Japan, including Chosen ” 2 350 10 15,308 
Philippine Islands , 19 1,537 
Australia ‘ : 34 3.815 
Total 115 $ 68.806 292 $ 36.866 


Shipments of Adding and Calculating Machines to Non-Con- 
tiguous Territories. 


Alaska [Number] 14 §$ 2,090 

Hawaii {| Number] 69 20,211 

Porto Rico [Number] 24 2.643 

Foreign Markets for American Metal Furniture. 
Condensation of Article by Kenneth M. Hill, 
Speciaities Division, United States Bureau of 
Foreign and Domestic Commerce, in Commerce 
Reports. 
The American toanufacturer and exporter in’ metal office 


well be encouraged at the progress which his 
product is making in the world market The sales of American 
metal furniture in all sections of the world have shown a 
steady increase during the past three years, and appear to be 
continuing this increase in the present year with the figures 
for the first quarter showing an eight per cent increase as com 
pared with the average for 1925 

For many years Cuba has held the lead as the largest foreign 
consumer of American metal furniture and has shown very 
encouraging progress for the last three years. The slight fall 
ing off in 1925 and the first quarter of the present year may 
probably be attributed chiefly to the reduced Cuban purchasing 
power as a result of poor prices obtained for the last sugar 
crop. For this reason the market will undoubtedly recover in 
the near future and continue its upward climb Another inter 
esting fact to be noted in regard to this market is the relatively 
small proportion of filing cases and office furniture as compared 
with the total imports of American metal furniture, although 
this difference is rapidly becoming less American steel furni 
ture occupies this fleld exclusively, without foreign competition, 
and has a good reputation both for durability and attractive 
appearance 


furniture may 


Caribbean Republics Continue Buying. 

The same general observations may well be applied to prac 
tically all the rest of Central America and to a great extent 
hold true for South America The use of steel and other metal 
furniture in Mexico is rapidly increasing. especially in the field 
of office furniture Until recently metal desks were not used 
extensively because of their relative high cost as compared with 
the orcinary wood desk Metal filing cabinet sales are also 
developing rapidly and very few of the old fashioned wooden 
filing cabinets are now found on the market. Exports of metal 
office furniture to Mexico during 1923, 1924 and 1925 show the 
remarkable rise of 100 per cent 

While the small countries surrounding the Caribbean Sea do 
not offer large possibilities for the sale of office furniture, their 
yearly consumption of “other metal furniture [including house 
hold articles] is very appreciable and shows signs of a con 
tinued healthy growth Furniture included in this class, of 
course, consists chiefly of metal beds and other household fur 
niture of metal Panama, for example, increased its consump. 
tion of this type of furniture from $32,892 in 19238 to $54,119 in 


1925 The Dominican Republic also gained from $26,135 to 
$64.177 during the same period Although none of the other 


Caribbean republics registered such remarkable increases, their 
purchases on the whole showed quite consistent improvement. 
_—_ 
Canadian Purchases Large. 

The Canadian market absorbed a smaller amount of American 
metal furniture in 1925 than it did in 1924, 
1926 point to a 
United States merchants cover 


but all prospects for 
Generally 
merchan 


peak demand 
domestic 


full recovery to the 
Canada by 





methods, on account of the similarity of the character 
the proximity to the home market and the 
similar currency in use there Furthermore, the attitude of 
Canadian merchants toward American furniture is good, and 
there is no evident prejudice against American goods other than 
the natural preference of the merchants to purchase supplies 
from Canadian manufacturers Metal furniture is being manu 
factured in increasing quantities in Canada and competition 
from the domestic source is vearly becoming more keen 

While the South American countries are handicapped particu 
larly by the customary high tariffs collected there, and the 
amounts taken by the individual countries are consequently 
small, they show a very encouraging tendency to increase their 
purchases. In the field of metal office furniture especially this 
advance is notable, the gain in this class of furniture being al 
most three times in as many years, or from $124,335 in 1923 to 
$327,178 im 1925. Chile, which shows the 


dising 
istics of the people, 


largest increase, im 
portece only $5,850 worth of American metal office furniture in 
1923, but by 1925 had brought this total up to $50,562. Inasmuch 
as metal desks, filing cases and similar equipment for the mod 

ern office have been almost unknown in Chile until recently be 

cause of their high initial cost, this development is all the mors 
remarkable 

Growing Markets to the South. 

Argentina has not enlarged its purchases of office furniture 
to so great a degree as has its neighbor, Chile, but nevertheless 
has expanded its demand for other metal furniture to a con 
siderable extent Brazil, on the other hand, which has long 
been regarded as a very small and unpromising market on 
account of strong local furniture manufacturing industry and 
the high tariff protection granted to it. has also shown quit+ 
surprising progress as a purchaser of American metal furniture 
For example, in 1923 the United States shipped furniture to the 
value of only $22,429, whereas in 1925 this total was increased 
to $101,266, consisting principally of filing cases, desks and other 
office equipment Colombia, Peru and Venezuela also show 
“great promise under the rapidly improving business conditions 
Unfortunately space will not permit a consideration of all of 
the countries of South America, but suffice it to say that prac 
tically every country in that area has shown considerabl 
growth from a market standpoint. 

Metal Furniture Gaining in Europe. 

Metal furniture manufacturing. outside of beds, is less estat 
lished in Europe than in America. It is true, however, that 
this industry is progressing rapidly in England, France and 
Germany, and is offering increased competition to American 
manufacturers. The American lines of metal office equipment 
nevertheless are fast gaining favor as shown by the United 
States export statistics. The value of these shipments to 
Europe rose from less than $300,000 in 1921 and 1922 to $1,064,709 
in 1925 and $506,554 in the first quarter of 1926 The business 
men of Europe evidently appreciate the superior features of 
American metal filing and safe cabinets and are willing to pay 
for them 

England, which is the leading European customer for Ame ri- 
can metal furniture, and which is barely exceeded by Cuba and 
Mexico, is the third best customer from a world standpoint In 
the field of office furniture, however, that country is far in the 
lead Although the market for this product is not proportior 
ally as large in the United Kingdom as in America, it has 
crown gradually from $331,190 in 1923 to $457,468 in 1925 

Office buildings on the continent are frequently badly ar- 
ranged, as few have been built primarily for business purposes 
However, an increasing number of users of office furniture has 
become convinced that adequate furniture is an important ele 
ment in the proper conduct of a business As a result recent 
attempts at popularizing various types of office furniture hav: 
been noticed Stationery stores and supply shops have fre 
auently featured the equipment for an ideal office in their show 
windows, and dealers are quite optimistic for the future 

Central Europe Shows Greatest Increase. 

The iargest percentage of increase is found in the central 
European countries, which are rapidly recovering their pre-wat 
purchasing power, and with the return of their currencies to 
normal rates of exchange appear to be offering a rapidly grow 
ing demand In the case of Germany for instance, United 
States export statistics show shipments of only $7.692 in 1923 
as compared with $129,752 in 1925 Austria, Czechoslovakia and 
Poland also show similar proportional increases. That this 
tendency to utilize modern office equipment is not limited to 
the countries of central Europe may be from the steady 
improvement evident in the Scandinavian countries as well as 
the countries of Southern Europe “he important factor is 
should be present in the form of sound cor 


seen 


price. Quality 
struction, but special fittings for decorative purposes are not 
essentia 

Africa, which was the only area to register an absolute é 


erease in amount of imports of American metal furniture dur 
ing the three-vear period 1923-25. may be said to consist 

only two markets of any importance Egypt on the north fur 
nishes the principal demand for household metal furniture, in 
porting very little metal furniture for use in offices The 
reverse is, however, true in the Union of South 
offers a fairly good market for metal office furniture Althoug! 
metal household furniture is manufactured on a small scak 
amount of this 


the Union, there is also a considerablk 
imported from the United States 
Market of Far East Developing. 
Since the war the demand for American metal furniture ! 
the Far East and <Australia has steadily ncereased Mair 


tenance of substantial stocks and the stimulation of local adver 
tising, aided by the necessity in many sections for furniture 
which will resist the humidity and sudden changes of tempera 
ture have been the principal factors in promoting this growt! 
Furthermore, many business houses in the Far East do not vet 
appreciate the labor saving features of modern office equip 
ment, and the trade is at the present time in its earliest stages 

In surveying the market possibilities of this area. one of the 
most apparent facts is the manner in h demand in the 
various countries fluctuates from year to vear, the Philippine 
Islands being the only territory to show a consistent increase 
The total trade, on the other hand, is gradually mounting and 
prospects for the current vear are very encouraging, althoug! 
keen competition is being offered by the Japanese and Austra 
lian manufacturers of metal furniture 
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MINTINGS 


A Page Dedicated to Progress 


Principle 1s defined in the dictionary as the fundamental truth of all things. 
True progress consists in getting these truths into consciousness, whereby 
thoughts, words and acts are directed in accord with principle. 


“Words are either adverse or constructive ; 
they produce either evil or good. They pro- 
ceed from a consciousness in which evil 
thoughts or good ones dominate. Although 
words are creative, it is, after all, the conscious- 
ness which creates conditions. 

“\When one scatters adverse words he can 
expect adverse conditions. When one says: 
‘This will make me ill,” his words carry out his 
prophecy. When one uses positive and con- 
structive words, he harvests good things 

“Many a flippant remark goes forth, increas- 
ing in volume and in power until it becomes a 


tremendous influence. Idle words often sur- 
prise us when they come back to us grown to 
alarming proportions. There is but one way 


for you to get away from fear of vour negative 
remarks: Do not make them. If a remark 
is not founded upon love and truth, do not 
voice it. If words deal with sin, disease, and 
death, do not speak them. 

“By our words we have power to establish 


whatever conditions we desire. By our word 
of truth we manifest that which is noble and 


excellent.”.—Unity Daily Word. 


‘There is no repose for the mind except mn 
for feeling except in the infinite; 
for the soul except in the divine. Nothing finite 
is true, ts interesting, ts worthy to fix my atten- 
tion. All that is particular is exclusive, and all 
that is exclusive repels me. There is nothing 
non-exclusive but the All; my end ts com- 
munition with Being through the whole of Be- 
ing.”’—.1miel’s Journal. 


’ ’ a 
lhe absolute: 


“Our eves and our other senses deceive us. 
The universe and its objects are not what they 
appear to be. Perception, not sight, discloses 
the truth. The appearance of motion leads us 
to refer to the sun as rising and setting. The 
earth revolves rapidly, as we know, but our 
senses declare it at rest. The bell that but 
produces vibrations we think of as a sounding 
body. Ata certain rate per second these vibra- 
tions give the sensation of sound in the mind. 
\bove and below a certain number of vibra- 
tions is silence. Sounds are in our minds. 

“The light of the sun we know is energy, 
producing vibrations in the ether at a certain 
rate per second causing waves that we call 
light. which is but a sensation caused in the 
mind by the motion of the waves. When these 


x 
J 
a 
x 
a 


vibrations increase above a certain number 
there is a change in the light and the sensation 
iS color, changes in color being produced by 
shorter and more rapid vibrations. So that 
the blue of the sky, the red of the poppy and 
the purple of the hyacinth exist only in our 
minds as a result of vibrations of light. When 
the rate of these vibrations falls below a certain 
number per second, the sensation produced is 
that of heat. Appearances, therefore, are but 
sensations of mind. The reality of the sur- 
roundings in which we live, move and have our 
being is not what the senses declare. All is 
illusion through which man is thinking his way. 
Every word, thought and deed influences his 
progress. All is one, controlled and governed 
by one principle. Nothing is there to add, nor 
nothing to subtract. Progress is harmony and 


understanding. ’—Selected. 


‘Sense-life’—false in its gladness, fell in 
sad ness, 

But sad or glad, the Mother of Desire, 

Trishna, that thirst which makes the living 
drink 

Decper and deeper of the false salt waves 

IWhereon they float, pleasures, ambitions, 
wealth, 

Praise, fame, or domination, conquest, love; 

Rich meats and robes, and fair abodes and 
prid. 

Of ancient lines, and lust of days, and strife, 

lo live, and sins that flow from strife, some 


s7ccet 


Some hitter. Thus Life's thirst quenches itself 


With draughts which double thirst, but who ts 
TUS 

Tears from his soul this Trishna, feeds Ins 
nenae 

No longer on false shows, files his firm mind 

To seek not, strive not, wrong not; bearing 
uieek 

All ills which flow from foregone wrongful- 
NESS, 

{nd so constraining passions that they die 

Faumished; till all the sum of ended life 

The Karma, all that total of a soul 

Which is the things it did, the thoughts it had, 

The ‘Self’ it wove, with woof of viewless time, 

Crossed on the warp invisible of acts, 

The outcome of him on the Universe, 


The Light of Asia. 





Grows pure and sinless. 
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On page 73 of this number ts beginning of a special office furniture section for this month. In_ the 
ton wel found interesting articles covering many phases of the retail office furniture business. These 
rticles, contributed by many leading dealers throughout thi mntry, present some capital suggestions and 
ymmendations for conducting the office furniture department. There are also shown pictures of some effec- 
tions in both wood and steel furniture, and then thi is some comment upon certain unfavorable 

f / who are intercsted the resale of furniture will not miss any of these articles. 


BUSINESS AND OFFICE 


| HAVE just referred to the use 


of mechanical devices. Per 
haps you will consider me a some 
what biased exponent of the vi 
tue of offices appliances, but have 
vou ever stopped to consider that 


the development of mechanical 
office labor saving equipment ts 
one of the most important fac 


tors in the growth and expansion 
of modern business ? 

| believe that I can say without 
fear of 
that the 
industry would have been impos 
sible without the use of the writ 
ng, the adding, the calculating, 
the recording and duplicating, the 
tabulating and the bookkeeping 
machine, as well as the cash reg 
ister and a great number of other 
devices too numerous to mention 


remarkable progress ot 


Cost accounting has finally been 
accorded its proper place in indus 
because has never 
fore been business conditions de- 
manding such an intimate knowl- 
edge of all phases of the opera- 
tion of a commercial or industrial 
enterprise as those of today. But 
itis very doubtful if cost account 
ing could have been developed to 
its present status because the ex 
volume of clerical work 
recording, compl 
issifving the facts of 


try there be- 


pense and 
necessary for 


ing and cl: 


~ 


control, would be tremendous if it 
were not for the efficiency ren 
dered by the machinery of the 
nodern ‘offic e 


In my opinion, the office labor 
saving devices are especially es 
sential in the proper development 
; branch office 


extension ota 
organization 
outstanding distinction of 


and 


(One 





successful contradiction, 


Selected from a Speech by Cecil 
S. Ashdown, Vice-President of 
the Remington Typewriter 
Company, Before the National 
Association of Cost Account- 
ants at the Machinery Club, 
New York City, on April 13, 
1926. 


Mr. Ashdown's highly interesting 
review of the ofhce equipment in- 
dustry should he read and under 
stood by all of “us. He should not 


fail to be impressed with what Ii 


has to say regarding the importance 
of ofice machines and devices in thi 
husiness world. 

Any one Joes this 
number of OrFicE AppLIANCES wll 
he impressed with the vital enterprise 
and vigor of this industry and will 


through 


a 
AO 


take away some sense of the enthu 
stasm which keeps the members of 
the ofhce equipment industry on 
thetr toes. There is something nex 


all the time and an enthusiasm 


the business which permeates ever) 


for 


member 

In all our association reports thi 
co-operation is apparent 
in deed and in fact, 
member may 


spirit of 
Our mdustry, 


{ « i 999 
IS ONC O cul il every 


mechanical devices is 


labor. When 


all of these 
that they 


save we 
talk of labor saving, we usually 
think in terms of manual labor, 


but when these devices freed the 
executive from pen slavery they 
than save hand 


did more mere 

labor. They have saved the very 
highest quality of brain labor. 
True, the busy man of affairs 
works as hard today as he ever 


MACHINES 


did, but these devices have made 
his labor more productive. They 
have relieved him of the old pen 
drudgery so that the greater part 
of his time may be devoted to cre- 
ative tasks. 

lt is common to speak of the 
higher efficiency of the present 
day business man as though men, 
themselves, had grown bigger in 
our times. Perhaps they have, 
but let us not fail to credit part 
of this growth to the emancipa- 
tion achieved through the use of 
office labor saving appliances. 

Millions of capital and the best 
inventive genius in the world 
have been combined in develop- 
ing and perfecting these devices 
and bringing them up to their 
present high state of efficiency, 
not, | admit, with altruistic mo- 
tive, but nevertheless the office 
appliance manufacturers and dis- 
tributors have a message for the 
business man of untold value. 
very business man and every 
accountant should take advantage 
of every opportunity that is of- 
fered him to study these devices 
as applied to his own particular 
requirements. Unless this is done 
it is impossible to determine what 
is best and to keep abreast of the 
rapid strides that are being made 
in this special field. 

Many of us hate the sight of an 
office appliance salesman, but let 
us remember that if it were not 
for his untiring and aggressive 
efforts and the advertising and 
educational campaigns that have 
been carried on by the various 
manufacturers, we would not to- 
day be enjoying the benefits and 
economies of these devices. 











a 








Ge 
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It is important that you insist 
on an intelligent presentation of 
the merits and facts concerning 
the device in which you may be 
interested as applied to your own 
needs and then use your own cool 
judgment to determine which is 
the most practical 
important 
selection 


There are certain 
factors involved in the 
of proper mechanical equipment. 
I shall touch very briefly on a 
few of those factors. 
Adaptability a Necessary Factor. 

Perfect adaptability to your 
own particular needs is absolutely 
essential in order that your sys 
tem may be designed to meet 
these requirements rather than 
take into account certain limita 
tions of the machine. When you 
employ a bookkeeper, you do not 
ask him to specify the method o1 
system which he would like to use 
and then proceed to change yout 


system accordingly, but he is 
asked to follow that which has 
been installed and found most 
practical. This factor is of the 


greatest vital importance in the 


COST OF DOING BU 


RYING to say anything on this 
subject is a little reminiscent of 
old Polonius’ aside when the men- 
tally deranged Hamlet was speaking 
extravagantly of his sweetheart, 
Ophelia—"Still harping on = my 
daughter.” 
very association in the station 
ery held, every association in the 
drug field, in the hardware, dry 
goods, rubber stamp and any other 
and every other field has talked on 
the cost of doing business, and trade 
publications everywhere have ham 
mered away at it, piling thousands 
of words upon the top of other 
thousands, advising, entreating and 
imploring the dealers to find out 
how much it costs them to do bus1- 
ness and to add a profit where it 
will mean a profit and not a deficit. 
It has come to be the system to 
figure profit as a percentage on the 
selling price, which has never seemed 
to us to be a logical process. It has 
always seemed that profit ought to 
be figured on first cost, plus all 
other elements of expense which oc 
cur from the time the goods are 
first ordered to the time they are 
delivered into the hands of the ulti 
mate user and the money is col 
lected. If we charge enough to 


cover all these costs and to that add 
a profit, we shall have made money 














ASHDOWN 


CECIL 8. 
selection of mechanical equip 
ment. 

Kase and simplicity of 
tion are also very essential fac 
tors. Simplicity of operation en- 
ables you to use your present em 
ploves who are familiar with your 
work and eliminates the necessity 
of depending upon specially 
trained operators, thus insuring 
greater efficiency. The simplicity 
of operation, furthermore, is an 


opera 


In Which We Venture Into 
Murky Waters and Stir Up, Per- 
haps, a Little More Opacity. 


according to the amount of profit 
we are able to demand and receive. 
This profit, of course, represents a 
certain percent on the whole 
and it can be figured to represent a 
percentage of the selling price. The 
only difference would seem to be 
that it is a smaller percentage of the 
selling price than it is of the cost, 
and therefore looks less formidable. 
If we are wrong, we hope that some 
kindly brother in good standing wil! 
set us right in words of one syllable. 

Not many vears ago we thought 
that one ot the chief offices of a 
trade association was to determine 
the cost of domg business and to 
such uniformity in 
keeping as would enable all mer 
chants in their several lines to know 
their costs with accuracy, but along 
came the Federal Trade Commis 
sion, then but recently created, and 
developed the theory that any gen 
eral movement toward the deter- 
mination of business costs by 
ciations night be twisted into a com- 
bination in restraint of trade by 
establishing certain percentages 
which would be generally accepted 


cost 


vivocate book 


asso- 


important factor in securing ac 
curacy. 

At the risk of repetition, | want 
to say one more word on this im 
portant subject of mechanical 
devices. 

The central word of the 
ent epoch is co-operation thrust 
upon us inevitably and even ruth 
lessly by the exigencies of mod 
ern life. I believe that by grou] 
action man in the future will be 
able to accomplish far more, not 
only absolutely but relatively, 
than has been accomplished by 
man in the past. Not so muc!l 
because the individuals of the fu 
ture day will 
mentality than the capable 
lects of the past, but because 
there has been a more highly de 
veloped team-play 


pres 


possess a higher 


intel 


which 


Office devices, to rete 
ence has just been made, as well 
as other mechanical inventions, 
enables and will enable the execu 
tive to make use of results which 
are brought to him through tools 
which he alone can use to their 


utmost effect. 


SINESS 
SINESS 

and by which dealers might there 
after conspire upon a_ uniform 
profit, all of which would be against 
the anti-trust laws duly made and 
provided. This view of the matter 
did not set so well upon certain of 
the other government departments 
and was not hailed with great joy 
by association officials. The Com 
mission in its hearings has developed 
t prodigious quantity of documents 
ind testimony running into 
thousands of pages and there is no 


man 


phase of the subject which is not 
touched upon in the testimony 
ffered. Not the least interesting 
perhaps of the points which have 
heen discussed before the examiners 
appointed bv the Commission are 
the things which are allowable as 
view ay 


, 
s The 


cost or expense. It is the 
parently that where man owt 
store in which he does business, that 


is to say, the ground and building 
he is not entitled to charge rent 
that store against the business, d 


spite the fact that he must pay taxes 
on the ground and building, 


ince, interest On mone 


insu! 
invested 

real estate, etc. Nor is it regarded 
as proper for a merchant to add 
terest on capital in 
self in the business, the 
that the profits of the 
the interest he 


vested by 1m 


i 


clude 











Pa 


wise receive were his money loaned 

mortgages other securities. 
\Vith relation to some of these mat- 
ter Id that the Internal 
Revenue Department seems to hold 


or 


Ss are te 


we 
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ened the way somewhat for trade 
allowances not in line with the opin- associations, so that it is beginning 
ions of some other authorities to appear they can function at least 

Recent decisions of the United in such a way as to give useful (and 
States Court have light- innocent) information to members. 


a different view, permitting certain 


Supreme 





SCENE BEFORE THE UNDERW(O¢ 
LANPHIER The arrow points to Maye 
liss Lanphier in his office in the Phila 
Miss Lanphier standing on the raised pl 
cknowledging the greetings of the crowe 


1 OFFICES IN PHILADELPHIA ON THE OCCASION OF THE VISIT OF MISS FAY 
xr Kendrick of Philadelphia standing beside Miss Lanphier Just before this he had met 
elphia City Hall, where he had presented her with the keys to the city. The inset shows 


Underwood offices besides the Underwood four-bank portable typewriter, 
of a basket of American beauty 


rm within the 


ad prese ntatior 


itto 
1 al 


roses 











ts 


FISHING 
WASHING 


RA 


Champ Typist Gets Soakin 


THI 


EGALIA IN 


7 ~ 
() 


g and Trout. 





Book. 


Ly > Reveas rhe } 5 ‘ ctures a book on astrology writ- 


An Ancient 


id to be several hundred years 
g to be “Pal.” The book was 
St M 1, 192 found in | Ci ere the “Temple of the Tooth” 
1s also locate So1 f the natives could read the book 
1 it it was written in an earlier 
fo guag book is the property of James 
I $27 Sout D street, Chicago, to whom it 
is sent und it in Kandy. 














7 ee Seer 


MAKING YOUR ADVERTISE- 
MENTS SAY “LOOK AT ME!” 


How Novel Effects Are Used to Appeal with Startling 
By Henry Lofton 








Directness to Newspaper Readers. 


OES it make any difference to 
prospective customers how the 
office equipment dealer's advertise- 


ment looks in the paper’ Yes, 1t 
does. 


We will leave illustrations out of 
the question and consider two things 
that already are being used in office 
equipment advertising. 

They are lines and white space 





Office Desks 


Bulit for the Busy Mee 


These can be re-arranged = in 
striking effects without end. But 
they have been used at right angles 


“How the advertisement looks mm 
type is something that does concern 

“ Toa ear grace,” 
the public in this year of g cogil ie A 
in the appenrance sud et 
H Ps ficiency of his office. In 
| the finish and size de 


| “JUST GET 
iis A SECOND- HAND TA BLE’ ' 





writer anid Bookkeeper 
styles—all of better quai 
{ty and priced well withiu 
sensible Ifmits. 


ALSO GOLD SEAL B\T.- 
TLESHIP LINOLEUM 


4 

F ' for your office floor, tn 
shite gray, brown and = grecu 
i\-f colors, Finest quality 





GOT SECOND-HAND 


I HE MOST LIKELY 
RESULTS ALSO 


WADDELL’S 


Prairie Avenue anid 
Fannio Street ra 





Many business men realize the 





fallacy of this practice, but many 





continue it. 


A little extra space is vacant in 
the office, a new clerk has been 
employed. “Go down and get a 
second-hand table,” says the of- 
What effect is it 
going to have on the new clerk 
and the office in general. 


Modern Office 
Equipment 


fice manager. 
creates an air of in- 
tegrity and prosper- 
ity and insures con- 
fidence that brings 
in business. 


An office should be equipped not 
furnished. 





It Is Like Stopping a Clock to Save Time 


Equip ycur office 


modern 


Dameron-Pierson Co., Ltd. ae ae 
EVERYTHING FOR YOUR OFFICE nent 











“Convenient invest- 
ment terms for all 
responsible firms.” 


THREE EXAMPLES OF THE SPECIAL DESIGNING HEREIN RE 
FERRED TO.—These advertisements are reproduced in their original size 
and are intended to illustrate the suggestions enunciated in the text 
cautioned D. Morris Jones, in Print- and in square box effects so long 
ers’ Ink Monthly. “The advertiser that it has become a habit to use 


of today has a problem and a re- 
sponsibility that are very real. 

“It is not enough that he present 
a truthful story in the pages of a 
publication. He must create adver 
tising that will be read because it 
makes the reader want to read. 

What is the most available form 
of strength for the office equipment 
dealer to use in his advertising ? 


them in the same old way. Some 
office equipment dealers have been 
blazing new trails. 

You can gain striking effects by) 
using diagonal lines in different 
ways. There is great value in this 
because the average advertisement 
is made of straight lines running up 
and down or across the column—a 
square right-angle effect. If vou 


429 East Weber Avenue 


Stationers and Office Cquippere 


(pucthet 





Telephone 152 


ee i es £< | 














put some of your lines on a slant the 
contrast is a noticeable one. 

One way the diagonal lines can be 
used is across both the top and bot- 
tom of the advertisement. Another 
eve-arresting method is to use a 
diagonal line to connect two panels 
at different the advertise- 
ment (one must be above the other, 
of course). 

That the circle of itself imme- 
diately demands the attention of the 
y not a new discovery. It 1s 
used tor that purpose, to enclosed 
reading matter, by many office 
equipment dealers. But if you want 
to gain an additional effect with the 
circle, just enclose the circle in a 
square border—and then draw a 
diagonal line from each corner until 
it meets the rim of the circle. 

Your advertisements will be re 


sides ot 


cve is 


markably good-looking if you can 
use contrast tastily. lor example, 
the border. Instead of having a 


heavy border all around the space, 
try making the corners heavy and 
the sides light (a single thin line ). 

()ne of the handiest things for 
you 1s the heavy black periods which 
the printer has. Remember, they 
have the roundness which is so in 
viting to the eve. Stick a moderate 
sized period in each corner of a 
panel in your advertisement and you 
will have what looks like a sign 
tacked into vour space. 

Sometimes the lines in the adver- 
tisement are most effective because 


Sone 
] te k. 
There haz ly 


ier Scem 


n almost ¢ 


of what is left out. Learn to use 
“broken borders.” You don’t have 
to have a Chinese wall all around 
your space. Try erasing parts of 
the sides and ends and you are likely 
to hit upon a combination that will 
make your space the most distine 
tive in the newspaper. 

You can put panels in the center 
of the Space at the top and bottom. 
Then you can draw lines on either 
side of these reaching from the cen- 
ter of the panels to the edge of your 
space. [ft you do that you will not 
need anv illustration to attract at- 
tention—the design itself will de- 
mand the recognition of the eye. 

Instead of borders, you can use 
corner-pieces at the upper left and 
lower right. They give the same 
effect of something marked with a 
heavy pencil for attention. If you 
want to make the space stand out 
take ten black squares about one- 
fourth of an inch each and make a 
triangle of them in those two im- 
portant corners. 


lf you will study the mass of ad- 
vertising appearing in your local 
papers, you will realize the value of 
getting a display that is spectacular 
(and still in good taste). The wis- 
dom of getting greater display in 
the same space was attested by a 
commercial art manager who, 
writing in Printers’ Ink, not long 

¥# 


ago sald: 


“The eve of the public is being 


THE BETS WE MISS. 


just to stumble upon valuable discoveries. 


coaxed, commanded and coerced. 

“There are many compositions 
which stand out on the page with 
startling directness. These physi- 
cally alluring layouts say, ‘You must 
look at me,’ not ‘Please will you 
look at me?’ They take the initiative, 
boldly and without compromise. 

“Regardless of surrounding mate- 
rial of many kinds they blaze their 
own sure trail. They break prece- 
dents and they destroy tradition, 
but they accomplish their purpose ; 
they stop the hurried reader; they 
compel his attention whether he 
wills or no. He cannot overlook 
them.” 

()f course, it must be kept con- 
stantly in mind that the business- 
getting idea must not be sacrificed. 
\bove all, your message to the pub- 
lic must not be forgotten in the 
effort to have novelty in appearance. 

IKeep the message so that it can 
he read quickly and without effort— 
that’s the purpose of the novelty in 
design—to get them to read the 
message. After all, it’s the testi- 
mony of the cash register and the 
building of good-will that you are 
seeking, rather than to be wor- 
shipped as a designer of unique- 
appearing advertisements. But a 
legible message, plus a trail-blazing 
design will generally get you the 
desired attention. “Novelties are 
possible without impairing readabil- 
ity,” admits W. R. Heath in Print- 
Ink Monthly. 


ers 


We think it is 


muntless discoverics made. apparently by accident. 


.inyone anxious to attribute everything possible to accidental good luck would 


probably say that the discovery of America was an accident. 


So it was, ina sense. 


Columbus stumbled upon the island of San Salvador while looking for the East 


[ndics. 


] 


An experimenter who had been working with lime and coal, fused in an elec- 


tric furnace, threw out tiie resultant waste mass. 
Bubbles began to rise. 


rain. 


| hr 


found they “ere ace tyle ne gas. 


It fell into a puddle left by the 


experimenter noticed them and investigated and 


Edison pricked his finger on the back of a telephone transmitter into which he 


was smging. He inv 


2 ronoaraph, 
Accidents 
Ves, if you x 


of something unusual in th 
A thousand men in Europe 
have acquired financial support for a voyage in search of a way to the Indies. 


ant to regard them in that way 


stigated thi of that prick 


COM SS 


man connected with the 


only Columbus had that in him that led him to do it. 


Other erp rim aii 


might even hav 


and as a result evolved the 


But resultful accidents because 
accident 


might have studied the shape of the earth, might 


But 


ers might have cast out lime and coal into a puddle and 
seen the arising gas without giving a thought to the matter. 


Another man might have pricked a finger as Edison did and let the incident 


do unhecde d, SAVC 


for a casual “Damn!” 


It may be that accidents do make men rich or successful, but not unless the 


nen have something in them that takes advantage of the accidents. 
Talks for 1926. 


. o «@ - . ° 
rington s Busine A) 


No. 5. 
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Frank Far- 
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EDITORIAL 





Stationers Should Help Committees. 

VERY year the committees of the National Asso- 

ciation of Stationers, Office Outfitters and Manu- 
facturers are charged with the duty of rendering re- 
ports at the annual convention covering trade ideas and 
activities in the leading subjects of interest to the trade. 
Every vear the chairmen of these respective standing 
committees long for some help, some suggestions, that 
will make their reports stand out as really representa- 
tive and valuable. There isn’t a chairman on the list 
who wouldn’t be raised to the heights of enthusiasm if 
two per cent of the stationers of the United States 
would send him some ideas, plans, successful stunts or 
whatnot to incorporate in his report. 

This is something in which all of us should take a 
practical interest. Suggestions can be sent through the 
general office of the association if one doesn’t know 
the name and address of the chairman one wishes to 
approach. 

Here are two specific requests to which we particu- 
larly hope the trade will respond, because both subjects 
are of prime importance and the chairmen have asked 
us to put their wishes before the trade. 

The first request comes from H. E. Bellamy, Kend- 
rick-Beliamy Stationery Company, Sixteenth and Stout 
streets, Denver, Colorado, chairman of the Dealers 
Committee on Blue Print Paper, Drawing and Artists’ 
Materia's. This is a hard subject. Mr. Bellamy says: 
“We desire to present constructive ideas for the better- 
ment of the retail end of this branch of our business. 
Write at once and tell us frankly what we retailers, or 
manufacturers, can do to help imecrease our sales and 
profits. We want to hear from every dealer.” 

How many will respond to Mr. Bellamy’s request ? 

The second request comes from C. B. Edelen, The 
lorman-Bassett Company, 1727 West Third street, 
Cleveland, Ohio, chairman of the Dealers’ Committee 
on Blank Books. Such lines are among the most im- 
portant items in the stock of the stationers. Mr. 
Edelen desires the trade to send in some constructive 
leas the adoption of which will result in bettering the 
blank hook business in stationery stores. He will be 
grateful for any help the members of the trade can 
give. 

How many will respond to this request ? 

How many stationers will write twenty lines or more 
suggesting an idea or relating an experience which 
contains an idea ? 

Time flies on light wings. 
late. How many will help? 

How many? 


Pretty soon it will be too 


<> 


Look Out for This Man. 
PERSON known to us as J. Taylor is soliciting 
subscriptions to Orrick AppeLiances without 
authority. Latest reports indicate he is working in the 
South. 

J. Taylor did some work for this company at the 
Business Show in Chicago last fall. The work was 
satisfactory. Following the show, he did some solicit- 
ing locally for about thirty days, when he made a con- 
nection with another firm and arrangements with this 
company were terminated. 

Apparently Mr. Taylor still has some subscription 
Dlanks for Orrick AppiiANnces, a brief case which be- 


longs to this company, and seemingly has had his own 
business cards printed. 

Mr. Taylor is of medium height, slender and has 
dark hair. He wore a slight mustache. He is aggres- 
sive, alert and talks convincingly. But he has no con- 
nection with this company nor any authority to solicit 
subscriptions. 

<*> 


Washington—Let Everybody Keep the Convention 
Date in Mind. 


Hk annual convention date of the National Asso- 

ciation of Stationers, Office Outfitters and Manu- 
facturers falls this year in September instead of 
October. The convention, to be held at the Hotel May- 
Hower, Washington, D. C., will start Monday, Sep 
tember 20, and continue to and including Thursday, 
September 23. It is hoped that every stationer in the 
United States who can possibly get away to attend the 
Washington meeting will be there. It will be a profit 
able meeting not only from the trade standpoint, but 
from the standpoint of general interest, for Washing- 
ton is in many ways, of all places in the United States, 
the most interesting city to visit. The executive com- 
mittee selected one of the finest hotels in the United 
States which will accommodate, it is believed, every- 
body whe attends the convention. 

Those who visit Washington in September will 
surely carry away many cherished memories. It is the 
hope of the committee to secure the attendance of some 
of the most prominent men in the national government 
as speakers and a sightseeing program of a fascinating 
character has been arranged. 

Full announcement of the program will appear in 
the July issue. 

<--> 


Typewriter Men to Meet at End of Summer. 
VERY typewriter man in the United States should 
give support and encouragement to the National 
\ssociation of Typewriter Dealers in the effort to cre 
ate a practical, efficient, country-wide organization. ()n 
the return of the officers of the National Association 
from the East last month, they held a meeting with the 
officers and trustees of the Chicago Typewriter Dealers’ 
Association, and it was decided to call a meeting of the 
National Association at the end of this summer in 
Chicago, where a constitution and by-laws will be 
adopted and officers elected for the vear. 

This meeting will outline the purposes and_ policy 
of the association. All typewriter men should come 
who can and help to start the organization along the 
most productive course. Co-operation is the master 
word of the day. Let us all help to bring it about 


<*> 


The June Cover. 

ee ce banking produces the most imposing 

office interiors of the age. For the picture which 
graces the cover of this issue of Office Appliances we 
are indebted to the “Ediphone” department of the 
Edwin Barnes Company, Chicago. To the effective 
operation of the officers’ quarters the office equipment 
field has contributed a goodly share of the devices, 
which like the telephones shown in the picture, save 
time for the officers and depositors and simplify the 
making and filing of the records. 
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Snapshots and Sketches 


Experienced Business Man Heads) and operator of the Arcadian Mineral in Ilion on March 6, 1886 in the align- 





Add-Index. Spring until 1917, when he went East ing department, aligning the No. One, 

Fred. Phelps, president of the Add to engage in war work, being associated No. Two and No. Four machines. 
Index Corporation, is by character with the Dusenberg Corporation at In October, 1888, he came to the 
training and experience, a distinct ad- Elizabeth, N. J., in the manufacture Boston office as foreman of the repair 
dition to the office appliance field. © veroplane motors. Soon after the department then under the manage- 


: - . ‘“~ = ) > - ry 
He was born in Lewistown, Fulton signing of the Armistice Mr. Phelps ment of the late H. V. Rowell. At 


County. Illinois. where his grandfather became associated with the fibre can di this time the entire repair department 
vision of the American Can Company 


a in New York, and trom there was 
transferred to Grand Rapids, Michigan 
in 1920, as local manager of the new 
plant erected by the American Can 
Company as the center of its adding 
machine activities. In 1922 upon the 
formation of the Add-Index Corpora 
tion, Mr. Phelps became its vice-presi 
dent and treasurer, with headquarters 
in New York City He continued in 
this position until 1926, when the gen 
eral offices of that corporation were 
moved to Grand Rapids and Mr 


Phelps succeeded to the presiden¢ Vy ot 





the corporatio1 





Personally, Mr. Phelps is a man of 


FRED PHELPS unusual mental poise and of sound E. E. ROWLAND 
analytical mind His nature is in 
ind his father successively were prom tensely loval and he creates the aamne ‘Comsisted of Ete Bees and one 
‘nently identified with the early devel i wa ay yO: boy 
. attributes of character among his asso 
opment of that historical locality ciates, and by uniformly fair and cour- On July 1, 1897, the company 
Among the industries in which the seams methods Gecmies G08 entiins te opened a sub-office at Worcester and 
Phelps family was interested was a good will and hearty co-operation Mr. Rowland was sent there to take 
canning factory in which H. W. Phelps, Che ind atid a rT + charge, remaining until April 15, 1899, 
president of the American Can Com . ees  ee e ee when he returned to Boston where his 


; , "i ee al particular branch which he directs, ben 7 
pany wind a brother of the subject ¢ : services have been of great value as 
efits by the activities of men of the 7 


this I etch, acqu r , ri first knowledge chacactet of Ds: Sake assistant during the period of P. C. 
ot the canning industry Kellogg's management and continuing 
Miter finishing high school at Lew ' to the present time under Manager’ 
tua Bis Phelns tock & tmeqent Forty Years a Typewriter Man. Ryan. 
preparatory course in Carroll Academy, E. E. Rowland, assistant manager Mr. Ryan, in his speech of presenta- 
Waukesha, Wisconsin, and then com of the Poston office of the Remington — tion, outlined the many years of busi- 
pleted his course at Wooster Univer lypewriter Company, on March 6 of ness association and personal friend- 
sity, Wooster, Ohio, from which tnst1 this year received his torty-year serv ship which had existed between the 
tution he received his degree in 1°89 ice badge from the Remington Type speaker and Mr. Rowland. He laid 
On graduating, he returned at once to writer Company, presented by Mar particular stress upon Mr. Rowland’s 
Waukesha where he was identified with ager ©. 5. Ryan constant and unswerving loyalty to 
the mineral water industry as owner Mr. Rowland started at the factory his company and his associates. 
Three Generations of Lloyds. deceased, were made partners. Finally, with the issuance 


of the company’s 1923 general catalogue, the company re- 


he WV ( Llovd Company recently issued a_ folder ; ; : 
, , I corded the entrance of the third generation into the 


giving a brief history of the company and presenting like ' : * 
. ef h — | +) = company’s activities in the person of Lester T. Lloyd, son 
+ ¢} - n ) > r , » - tl * 
nesses « re thre en who are now responsible tor the . 
— ' ; of Arthur J. Lloyd. Arthur J. Lloyd of the second gener- 
affairs of the concert The founder, W. G. Lloyd, is pres! 


ation began his apprenticeship in 1893. He saw the birth 


dent and treasurer; his son, Arthur J. Lloyd, is vice-presi . . 
’ — and development of the new accounting methods and intro- 


dent, and his grandson, Lester T. Lloyd, is secretary of duced loose leaf devices and auxiliary equipment to the 

_ eo clientele of the company Lester T. Lloyd of the third 
The founder, W. G. Lloyd, having achieved a reputatior generation, after receiving the A. B. degree of Harvard, 

for great skill in the manufacture of blank books, organized in June, 1923, entered the factory in the fall of that year 
a small way a business on his own account in 1880 to learn the practical side of the business. This he rapidly 

Llovd blank books soon earned a high reputation. Later accomplished, so that he is counted as one of the topnotch 

he became one of the pioneers in introducing loose leaf men in the loose leaf division of the industry. 

devices The business was incorporated in 1902 and his The W. G. Lloyd Company is located at 626 South Clark 


two sons, Arthur J. and W. G. Llovd, Jr, the latter now street. Chicago 
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Increasing Profits By Cutting Costs. 


Economy Campaign Reduces Waste and Makes Better 


Employees. 
HIGHLY specialized shop found at the end of ; 
six months period that had they been closed and 
not have done a dollar's worth of business during 


this period they would have been thirty-six dollars to the 
good. Although the transactcd was 
actually larger than the the books 
showed a loss of thirty-six dollars for that period. Retail 
prices seemed right, the mark-up of profit fair; investiga- 
tion, however, a lot of ends” which 
were thought to be of slight consequence never had been 
incidentals had 


con 


amount of business 


previous six months, 


revealed “odds and 


figured into the costs. Tlrices on these 
mounted to such proportions that 
sidered of little importance now engulfed the overhead and 


swelled the costs to a point where the customary profit had 


where previously 


been wiped out. 

Some one once said that business in the future will make 
from cutting costs than from increased busi- 
included 


more money 


ness or. higher prices. Overhead commonly has 
a long list of things which enter into conducting a busi 
ness from stationery, twine, bags and boxes to office furni- 
And these 


matter of 


ture, heat, light, rent, etc., ete. the use of 


things has been taken for a fact. Not 
thought has been given by a lot of us as to whether or not 


much 


the disposition made of some of these things is an essential 
use or an unnecessary abuse 

Here, however, is a firm that has given more than just 
passing thought to these affairs to the extent of conJucting 
a four weeks’ economy campaign. 

Store Operation, the magazine of store manayement, 
service, supplies, equipment, maintenance, in a recent issue 
carries for its opening article one entitled “Month's Econ 
omy Campaign Cuts Costs and Trains Staff.” The article 
features A. |. Namm & Son, Prooklyn, N. Y. 

The idea for an have been the 
outgrowth of spring house-cleaning, paint-up and clean-up 
doesn't matter. 


economy campaign may 


week or similar movement It 
Namm's decided that it 
to educate emplovees in the efficient use of supplies and 
Quotiny: 


some 


was time to cut down waste and 


equipment. 

“The Campaign opened on Monday. Several days before 
this date, the store was divided into a number of sections, 
each section representing a floor, a garage, warehouse or 
department. A captain was appointed for each section with 


four lieutenants as his assistants Under each of these 


lieutenants were twelve corporals, and each corporal was 
made responsible for the elimination of a certain form oli 
waste in his section of the store. After the executives in 
charge of the campaign had selected these leaders, an an 
nouncement was sent to each lieutenant listing the names 
of the corporals who were to serve under him, with the 
classification of waste for which each would be responsible.” 

Shortly before the campaign was to open, a meeting of 
called and 


Lo operation 


the captains, buyers, floor managers, etc., was 


the month's outlined The hearty 


solicited On the 


Ccampainvn 


of all was opening day, a letter of in- 


structions was given each corporal. It gave specific sug 


gestions for eliminating waste and consequently, each was 


furnished with definite facts and ammunition for his edu- 


cational work with store employees 
Teaser signs were placed in conspicuous places to arouse 
the interest of employees while the store bulletin carried 


a detailed announcement of the campaign. The advertis- 


ing department co-operated by supplying attractive posters 


which illustrated various forms of waste. On ane floor 


an exhibit was arranged showing the various sizes of boxes, 


forms and miscellaneous supplies in common use 


bags, 


and each item carried a price tag giving the cost of the 
item. The display was accompanied by a sign reading 
“Economy Campaign Exhibit. Supplies Cost Money! Save 
—Don't Waste.” 

“Each day during the first week of the Economy Driv: 


Bulletin issued, stressing the elimination ot 


special form of waste 


the Store Was 

som 
Monday— Be-Kind-to-Fixture’ day 
Puesday—Wrong Addresses 
Wednesday 


Thursday—Forms 


Bags and Boxes 
Friday—Paper and Twine 
Saturday— Miscellaneous Supples 


\ limerick 


form of 


contest was held to stimulate interest Some 


described in verse and the employee 


last 


ployees were encouraged to submit ideas and sugeestions 


Was 
best 


waste 


furnishing the line awarded a prize of $1 En 


for saving and preventing waste. Prizes consisting of a 
day's vacation with pay were given. 
One day was known as Salvage Day when counters 


cupboards, drawers and storing places of all kinds were 


cleaned out and the salvage either made use of somewherte 
in the store or sold. This day was given added interest 
by a parade when characters such as Careless Carrie an 
Wasteful Wallic were wheeled through the store. A play 
let was given the third week entitled “What Carrie's Capers 


Cost.” brought tnto the 


campaign by having editorials on saving imprinted o1 


Even the pay envelopes were 


then 


For example, during the last week of the campaign the pay 


envelopes urged a continuance of the economy campa 


reading 


“Keep It Up. The special events of the Economy ¢ 


paign are over now. Their purpose was to point out how 


and why we should save—and they did this most svecess 
fully Now comes the real test of the value of the whole 
Economy Campaign Are you continuing to sav: Has 
economy become a permanent habit? What you do ever 


day is the measure of how successful the Economy Can 


paign has been.” 
In giving the practical results “department heads re 
ntion to waste elimn 


that tissue 


ported definite savings and more att 
The head of the Marking 
paper and boxes were being saved in large quantities. Ele: 


tion. Room said 


burning 


tric lights were being taken care of and were kept 
| 


only when necessary. Other divisions stated that supplies 


+ 


were being used more economically. Reduction in the cos 
salvaging hav: 


Maintenance 


Executives also report that the campa 


of supplies and greater economy through 


likewise been noticed by the Purchasing and 


Departments 


has been conducive, during the past year, of greater cart 


] 7 
1) 


among regular employes in the use of equipment and su 


ples. The drive was thoroughly a success, and other stores 


undoubtedly will find similar campaigns effective re 


ducing costs.” 


Clemetsen Desks Achieve Twenty-fifth Anniversary. 


On April 1 the Clemetsen Company, widely known desk 


manufacturers of Chicago, celebrated the twenty-fifth 


versarv of the tounding of the company Throughout this 


quarter century the present head of the company, D. A 


Raggio, has been connected with the business 

Che present Clemetsen Company succeeded a very small 
institution known as A. Clemetsen & Company, who ox 
pied two small floors of about 6.000 feet in a_ five-story 


building. About three months after Mr. Raggio became 


associated with the company it was decided to make some 
desks for stock, tha‘ 
manufactured almost exclusively for one retail store 


but up to time the company had 


lak 


ing the third floor, they soon found that they were abl 


to sell to other dealers their regular line, which was neces 
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short one and all in plain oak 


find 


Being taxed for 


started out to a new location hey 


to move on a switch track where they would have 


it least twice as much space as they had been occupying 


he yon out as to the increased space but lost as far as 


they 


ney was conce rned, but 


» A. RAGGIO AND HIS SON, MAYNARD H. RAGGIO 


spirit of the business and worked harder than ever 
Beli vy 1 the vholesomeness and sour dness of steady 
g vt thev continued in their building for several years, 
ding balconies r storage of merchandise, thus increas 
ey their floor are ibout thirty per cent 
Chey were finally compelled to take on another building 
which they us s a finishing and shipping department, as 
well as for the warehousing of certain raw materials \ 
rd building was shortly afterward taken for warehousing 
raw materials onl Then the company put up tts present 
suilding where ill three branches or departments ot the 
siness are housed under one roof which covers about 
150,000 square feet of floor space. They regard this tactory 
s the finest woodworking plant in the country, with every 
odern convenience, plenty of fresh air and the best pos 
sible light. The company manufactures its own power and 
has out 2.200 feet of switch track for outgoing and 
coming cars here is sufficient ground room about the 
tact so that the ompany can add at least 300,000 square 


Noticing that manufacturers in large centers rarely make 


; for future growth, Mr. Raggio has given this matter 
sideration. with the result that the company has set 
S this piece ¢ property which faces about 1 500 feet 
St. Paul railroad main line and occupies a positio 

t bsolute center of the city of Chicago 
st efore the ompany put up the new factor) Mr 
Raggio and his associates bought out the former president 
nd in 1924 Mr. Raggio bought out Julius Clemets« the 
esident at that é That left the company, consisting 





of Jens Vaaler, the present vice-president, and D. A. Rag- 
gio as the two left of the original four founders of the 
business The added now, Irving 
Vaaler, son of Jens Vaaler, being the production manager, 
Maynard H A. Raggio, secretary 
of the company 

The company has wonderful display rooms at its factory 

rooms which are eagerly sought by members of the trade 


juniors have been 


Rage‘o, son of D 


and 


Viennese Dealer Tells of Austrian Conditions. 

Late in May, Office Appliances had the pleasure of a 
Otto Gibian of and Richard 
business con- 


visit Vienna, Austria, 


trom 
Prague, Czechoslovakia, here on 
afta 


nutacturers 


Gibian of 


nected with the 


rs of their company, calling upon the 
their 


nd making a hurried trip to the prin- 


American ma whom they represent in 


intries 


respective col 


cipal industrial centers of the United States. 

In conversation with Otto Gibian of Vienna, the fol- 
lowing facts were brought out which will be of interest 
to readers of Othce Applances 

Mr. Gibian said that quite an erroneous impression had 


abroad that 


Austria and Czechoslovakia are under the 
Bolshevik 


not the case Phe 


Lots 


influence of ideas. This, however, is decidedly 


governments are stable, sound in prin- 
istered, 


admit and the world may well rely 


upon the permanence of the political and commercial struc- 


, 1 
ciple and we 


has been at about 
last two and a half years, that is to 


ture of these countries The currency 
the same rate for the 
Currency fluctuations have 


The 


three times in 


sav. 7.1 shillings to the dollar 
Austria the 


discount o1 bill | 


been in unusual thing for some time. 


bank as been decreased 














OTTO GIBIAN. 


This ind‘cates 


financial 


months and will go lower. 


prosperity al d 


the last SIX 


reviving confidence in the affairs 


of the country 
months the installment business 


During the past sixteen 


has grown to considerable proportions. The growth of 
the idea of purchasing goods and machines on the install- 
ment plan is to a very considerable extent due to the fact 
that money is not plentiful and it is necessary for business 
make 
until the per capita of currency becomes greater. 
to the protection of the 


To protect 


have go as far as possible 
The laws 


men to what cash they 


of Austria are not so favorable 


seller in installment sales as they are here. 


however, it has been found possible 
ering risks in installment sales, the 


of the 


dealers from losses 
to obtain insurance co\ 


seller adding the small expense insurance to the 


price or the 


It is expected that the scarcity of money which has per- 


machine or article sold. 


sisted for some years will ease up when export restrictions 


are done away with; also that to a very large extent unem- 


ployment will come to an end as soon as it is possible for 
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Austria to resume her activities in trade wth other nations. 
Now Mr. Gibian beleves is the time of crisis when the 
country is recovering from after-the-war difficulties. Just 
after the war there was much unfairness in business, but 
reputable business men got togetoer, organizing associa 
tions, trade organizations, etc., and have got control of the 
situation so that most of the undesirables have been forced 
out of business The country wll return before long to 
pre-war conditions 

Vienna, with a population of two million people, has one 
of the strongest district and city governments in Europe 
The city promotes many civic improvements and law en 
forcement 1s strict Taxes are heavy, but the people realize 
a splendid return from the money they spend 

American goods are in high favor, particalarly American 
office machines Accounting machines for banks and big 
business organizations are freely purchased because they 
pay their cost m reducing payrolls and in the speed wth 
which work is executed The tendency is evident every 
where to improve business methods by the installment ot 
time and labor saving machinery and the day will come 
when the governmental organizations will be forced to 
adopt modern methods. This, of course, will st:ll further 


enlarge the demand for up-to-date office machinery 


New Carter Clock. 


Che Carter's Ink Company, Cambridge, Boston, Massa 
chusetts, has erected a mammoth electric clock sign on the 
roof of the Carter factory It overlooks the Charles river 
and serves the stream of traffic that passes over the river 
bridges and also the residents on both banks of the river 
for miles 

It is the second largest clock sign in New England 
Some of the specifications about it are of interest 

Che dial of the clock has an outside diameter ot 22 it 
6 in., the minute hand is 10 ft. long, and the hour hand is 
8 ft. 6 in. long. 

On the sign part of the clock the border around the 
letters, “Carter's Inks” ts 88 ft. long, & in. wide, and 13 ft. 
6 in. high Che words, “Carter’s Inks” are block letters 
8 ft. high The weight of the entire structure is 32,600 
Ibs. or 16 tons 

The clock mechanism is controlled by a master clock 


in the general offices of the company Chis master clock 


vyoverns tv 
the engine 
the two cl 
of the oft 
ot the roo 


circuit the 


clock are sy nchronized 


The ent 
of Densme 
Brink Con 


The Pitt 


vo other clocks located on the control pa 
room Che engine room staff, by glan 
ocks on this panel, can tell from one t 

‘ec, or maste: clock, and from the othe 

f clock By use of a make and break els 
movement of the master clock and the 

ire structure was erected under the s 


re, LeClear, and Robbins, 


ipany, and the E. Howard Clock C« 


architects 


ny 


Pittsburgh Typewriter Insignia. 


sburgh Typewriter and Adding 


Macl 


une iJ 


Association has adopted a typical mark, or insignia, of 


the accom] 


anying cut is a reproduction 





ee, 
2 Baeey-ie ic. 5 


TYPEWRITER | 
AND ADDING 
- MACHINE - 
- DEALERS - 







on letter-heads and other advertising 


dealers. 
The last 


on Monday 


Synthetic Phenolic Resin Imports Stopped. 


matter 


bv 1 


t 


regular meeting of the association took 


evening, May 10, at the Hotel Henry. 


el 


By presidential order the importation of synthetic phi 


Glic resin and some manufactured articles produced from 


it has bee 


1 prohibited. This substance 


1s 


rels of some fountain pens and mechanical pet 


other purp 

The act 
United Sta 
Bakelite ( 
tion in the 
statement 
the patent 


under the 


Oses 


ion was taken upon recommendation < 


tes Tariff Commission, follow 


ing 


orporation, alleging unfair methods 


importation of synthetic 1 


was made that these pract 


yhe1 


:ces 


used in the bar 
icils, among 

the 

a protest by the 
ot competi 

iol resi Phe 
intringed ol 

product sold 


ights of the Bakelite ( orporatiotl *s 


trade mark, “Bakelite.” 














THE CARTER CLOCK OVERLOOKING THE 





CHARLES RIVER 
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HANDLING BIG LOOSE LEAF DEPARTMENT 


By F. W. Huber of the Loose Leaf Department of H. S. 
Crocker Company, Inc., San Franc‘sco. 


tN 
~~ 
— 





N HE writer's nion, the genera ceptance of the recognize Every form we carry has an index tab all its 

| st eaf pr iple in the accounti lepartments of wn, a binder is provided for each size, and customers 

ISINness uses 18 primarily due t the ipp! ire enabled t wait on themselves, 11 they so desire, or if all 

jatior f its tstanding advantages, namel Hexibilit Hoor salesm« ippen to be busy. A second set of these 

d interchange forms is kept in the service department for outside sales- 
\f on — baont Dol , ‘ ‘ : : men t 1S¢ s the occasion arises 

ated me tax requirements which are forcing eve We nstant rg ir customers to stretch a point 

keep sol nd of accounting svste1 have ind use stock forms, wherever possible, and to throw away 

eir share nd irge one, in introducing loose leaf inders of phony sizes « phony punchings. Of course, 


The ability to insert eets in any desire rt of a ndet if we shou fail in this, we make every effort to get the 


ce aex ewhere, the abilit ( rder for or! 

S the ability to se ite «ce Phe é finding prices is almost instantaneous. 
ter i transter t Xe The ideal syste s f course, to mark the merchandise, 
cove e period requiring for renewal o1 ut with our immense stock and the frequent changes in 
additi | sheets, these are such evident advantages 1 prices, this is t practicable We have an 11x11 binder 
( t vetnence of 1 t I | 


ngement that al on the counter for a loose leaf price book. The indexing 
oth tributing d mination of loosé ' scheme consists of a master tab in white for every type 
are ershadowed of device, in other words, a subject index. These tabs 
evils w e to contend ax { ‘ are arranged in alphabetical sequence. When the book is 

Multiplicit =< losed, all that you see is these master tabs, but when you 


) 3 ae ‘ £ astationers = eo me to I—INDEXES n turning the master tab, a new 
‘ hems — mastering this det ] ink t ta llow is revealed. These tabs read: 
trd he gener ick of even an elementary k vledge DIVISION SHEETS 
the R e-entrv bookkeeping Carpenters LEDGER 
rs. watch ers. et must learn therr trade ut ViIEMQO 
ta sales sell to accor s ‘ MISCEI 
; , a then s is ms spe POST BINDER 
zing selling direct to consumers are getting 8&0 I POST MACH 
cent of the loose leaf business in the United States PRICK BOOK 
There are too mat sizes of post binders Why in the RING BOOK 
name ot mmon sense should there ne 714x104 and SPECIAI 
another 7x1] \ hould there be one 11x14 with 5/16 STRIPS 
posts and &™% center nd another with posts and 7-11 TABS 


centers In my estimation, the Loose Leaf manufacturers Directly behind each tab is a price list with the stock 


shoul strive t hne their assortment of post maers numbers of that type irranged in numerical sequence. 

t é st size ( ter spacing to a size, and two styles his sheet is changed as prices change. If other informa- 
] hi " levy . nd ’ avath 7 . . e 

g, Namely vhide and corduroy, and ca aS tion outside of prices is desired, there is still a further 

le er ¢ ers s no real need 1 ca ib (in p d which is a permanent sheet with a 

ae ae We never sell ther + wetaal = ! we : . , 43: | : 4: , 

colu le \ \ thet square é d diagram, showing sheet sizes, punchings, 

+ ] ] ah T tT le Tre ] t} Ts le ~s | ’ ‘ . , ; ‘  . . Ty ; 

j¢ thre ( have not lea comparative mbers various manufacturers, etc. This 


g stock size ught to st irrangement ibs is obtained by narrowing the index 

1] wr 714x10% sheets of each following split-up 34 of an inch (the width 

ject By turning a few tabs any 

R14x14 tem i r imi se loose leaf stock can be quickly lo- 

1] or 12x9 cated Under FORMS, the tabs are first split up under 

1] 1] r 1114x111 manufacture For the st lively items in the line, such 

ice B Memor ms and Ring Binders, we have 
it r:ces ear the stock. 

14 lhe rr vement f loose leaf stock has been an 

sizes and tw tyles ! £ evolutionar rocess ln the floor stock, it has been my 

rs all t Special fort ld surel it t e¢ the ist ng stock within easy reach. 

ets and such forms as have the 

eT Is tet t rit ( t I I nder the ledge, behind the 

Of e Leaf is rr counter set ot flat [his permits our taking out 

ng the rest, and also obvi- 

ittening out the nearly empty 

Boxes of the same size 

is] t ther ere 1 ’ re assembl d behind on the shelf to pre- 

gy Ot ! ! erve l'g t the boxes from being lost 

inufact te I hit Most ry re represented by a single box, 

\ label showing the stock 

ustomer ft t t number n t of the shelf. This gives a 


ve have become so accus- 
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tomed to this that we could find them in the dark Che 
labels on the shelf show us what sheets are short in the 
empty spaces and it is a simple matter to check and fill 


sheets in the 
Che 


of forms we carry are also assembled according to size, 


up stock Ledger and columnar reserve 


stock are kept together according to size long line 


in the reserve, and then numbered consecutively with 

prominent number on a gummed label, giving them what 
| call a location number \ table in the Loose Leat Price 
Be ok and also on a card near the ston k turn she s these 
numbers Form C-&81l, for example, would be location 
number 102 This latter scheme is also applied to pos 
binders \ canvas post binder with leather corners 9'4x 
117, top lock, has location number 16; end lock 16-0; full 
canvas, top lock 16-1; end lock 16-2; cowhide and corduroy 
top lock 16-5; end lock 16-6; columnar binder 16-( Ilex 
ipost canvas 16-S, cowhide and corduroy 16-A, et hese 
location numbers are applied to the binders of any manu 
facturer, thus smoothing out the troubles of, and hunt for. 


substitutions This scheme has worked out wondertully 
well as a time saver and prevents the overlooking of stock 
by order boys or salesmen. We stock 266 different num 
bers of post binders in 5/16 and posts, and some such 
scheme 1s absolutely necessary 

Hardware, such as posts, rings, Chicago screws and all 
small items have individual drawers under the counter 
with a sample of the contents on the front above the label 
This serves to quickly locate the stock for sale, and also 
lor putting an item away It is not easy to guess the exact 








ABOVE CUT SHOWS 
THE “FAULTLESS” 
OUTFIT WHICH IS 
CERTAIN VALUABLE INSTRUCTION 
IN ELEMENTARY BOOKKEEPING 
CONDUCTED BY THE STATIONERS 
LOOSE LEAF COMPANY OF MILWAU 


EXTERIOR OF 
BOOKKEEPING 
THE BASIS OF 





KEE, AMONG DEALERS THROUGH 
OUT THE COUNTRY The subjects of 
book kee ping and loose leaf are covered in 
such a way that salesmen obtain a good 


general knowledge of the principles of 


bookkeeping and of the application of 


loose leaf The text book deals in a non 
technical manner with commercial book 
keeping Meetings are conducted by Hat 





length of a Chicago screw. but by holding it aga 


it is located right 


sample on the box, away, and ust 
back mn the right box, beca is it IS @€as\ \nothe s 
samples for customers use is displayed on a Multiplex D 


Rack 


a nulsance STOCK 


play Chis effectually takes care of what ts 


for checking up stock, | use the Boorum & | ‘ 
binder with a window in the back, one for eacl t 
manufacturer and one miscellaneous one ltems 
erly tabbed and listed in numerical sequence 
edge of a wide sheet Chis is permanent \ ¢ 
columnar form punched on both sides 1s used 
the quantities. When one side is full, it is rever 
bring the other side close t the stock numbers ri 


stock is lsted in the first colum 


second, and where we have warehouse stock, tl 
umn is used The three columns are then added tog 
and entered in the stock record This does aw 
erasures and tells at a glances where the stock is 
take Tl, and whe re not The stock re¢ ords are abl ( 
the same manner as the checking up book with the s c 
numerical sequence Che binders are equipped with Hubet 
post binder label holders on the aacks and are 
located in the sate 

SON loose leat should he displayed im the wind 
all times \ profitable item I*ke this surely deser 
We keep samples of binders and suc items as s 


under glass 









old E. Hawkins, general sales manager 
for the company, who gladly responds to _ 
requests for instructions 
‘FAULTLESS BOOKKEEPING OUTFIT NO. 4 —This compris: 4 
1063 “Practibilt binder: two index tabs, profit and loss, assets an 
ties; 150 No. 3-20 printed head columnar forms for cash journal and g 
ledger; twelve profit and loss forms—sheet size I1x9ty, and twel\ 
ind liabilities forms, sheet size 11x9%% The outfit is moderat 
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THE WORLD'S STOCK OF TYPEWRITERS 


Special Correspondence to Office Appliances from Berlin, 





Germany. 

N Here, apparently, is a new 1 of esti world’s st f typewriting machines. Our contemporary, 
the Buro-Bedar mdschau, which ou spondent qi approaches the subject from two points, from both of which 
hi ! conclusion results. We are unable t ty whether iot the estimates given are correct, but they are interesting, 
a the method by which they were arrived at | orrespondent’s statement that typewriters are becoming part of 
thre , ; hows that the san f lenctes prevatl ab 1d that ceable her 1 happy augury for the trade. 

HI- RI ' . . + " 17+} Swede : — 45,000 
HERI ‘2 y interesting page 1 ‘o. 16 (1/1 n teteeees , 
, ae selgium od bee bated 40,000 
\} ril) of the B. B. R. (Buro-Bedarf Rundschau, Ber Russia Europ: rere eee 40,000 
, : ' «a e605 «00s a6 spe dtees » ous otek wie etree aan sin 10,000 
in-Charlottenburg) the weekly German trade paper Denmark Se an ae eae 30,000 
ior office appliances, bringing ; ‘stimate about the world’s Netherlands Creer eeeees . 30,000 
lor ¢ ( ippl anid Nnging - € ite abot i . matete rte: Sees 30,090 
stock of typewriters This estimate is not merely giving Poland-Danzig jas dation arcadia 25,000 
z tam 4 ; } — ae ae Hungary anne keen 20,000 
some uncontrolled hgures, but two methods of estimating a eer rer ren yn Se ee 9,000 
are used te ad to the same sults. It is said. that in Portugal fo ccesget bee eneee 8,000 
= s to lead os aoe Jugosla via kann tie a aaaleeee 8.000 
countries where typewriters were introduced onlv a short Bulgaria en See 5,000 
(7reece dig mnle § le'g aceieel 5,000 
time ago, on account of the imports of typewriter ribbons ireland RAE PONS 2). } 5,000 
1 . ‘ . Norway : , , 5,000 
son clos stimates po ' wav to come t rractical eee eens ’ 
- e estimates point the \ ie a oe f Turkey nr cant acan 5.000 
conclusions. Some of these countries are Mexico, Arget Finland ERIE 8 be eg 4,000 
‘ , , es : Latvia ja e-nne aatee eae 1,000 
tine, Columbia, South African Union, et« These countries Different Parts ppm Re rspl 1 50,000 
' importing typewriters and ribbons, not having at Asia 
are importing typewriter ind ribbe n iving a Rritish India a gt a 80,000 
manufacturing plants for either, therefore, the imports Japan <a airks ake 60,000 
mages , China cede nhac oe 50,000 
of the tter make it possible to come to some conclusions — philippine Islands 5 le ee 30.000 
} le Java and Maduras - 8,000 
stot number of machines se can easily b aleu ee , 
. sansa: chines in use. It can easily be ca Russia, Asiatic, et iaviamaauens $000 
lated that so many imported ribbons a year, divided by so Syria ; Pawar 3.000 
- : , Cevlor ‘ ° seeten 2,000 
my ribbons tor each typewriter, results in so many type Palestine Range ees Me a 2,000 
, thy mving th , Th Sens : , ‘ marmses BMettioneent «occ scccccadasnbuamsaneneee 2,000 
\ ters, thus g@ty g the actual stock Che estimates a ioage + pe gh Yagi 2 000 
se this calculation only, as it would lead to too higl Different part 14,000 
, “i Africa 
figures Smaller consumption for portables, and a good lot Southafrican 17: J a 20,000 
f machines not being in full e Jlovment | len heer Kegypt ae 5,000 
— g in full employme: =o cen Algeria-Tur Bene aly 5,000 
taken into consideration and deducted from full results. But Moroceo eas a 2,000 
, , , ‘ ‘ , to a: rer errr er ee 8,000 
turther, some ither points of view have to be considered Australia Sepa 60,000 
. ' 1 1 é Fat nad 25 . 
Reference is made to countries which are on a highly de NEW Zealand oe cece cece cence eener ences teeeseeeenens 25,000 
veloped plane of commerce and trade, like the United States There might be some differences between the actual 
America, Germany, United Kingdom, etc., where a con stock and these estimates in some countries, but it appears 
tinual increase of tvpewriters must not be overlooked. Mak that on the whole, the ligures are right, and if in one or 
ng investigations among the manufacturers of typewriters the other country there are fewer typewriters than esti- 
to learn their output and their exports touthe different cou mated, it will be compensated by another country. The 
tries would not lead to any practical results In these su main estimate of nine million typewriters as the world’s 
positions, the following table has been issued stock, results also from another point of view, namely 
\World’s stock of typewriters, according to the ve Cor taking the Remington and Underwood output each with 
tinents 3} million typewriters since starting the manufacture, it 
Typewriters comes to 6 million typewriters; the other makes together 
Americ ne ding < \ 4 160.000 os . P 
Europ. 3.815.000 estimated at 3 million typewriters, comes to the figure ot 
+. i " “9 million typewriters as the output for United States of 
\ustralia 85.004 \merica lhe output of German typewriters may be esti- 
Tift Parts 2 OOO ¢ on ‘ . ° 
iated at 142 million, the best known makes having an out- 
Pota foo 9, BOY, OU put of 300,000 since starting the manufacture. All the 
Referri to idual countries, the estimate shows , . Sig’ > er 
ther countries together, Belgium, France, Spain, Italy, 
ire ted Kingdor be hon This makes a total of 11 
Western Hemisphere , . ’ 
msa ° 0.4 1 tvpewriters The | S. A.’s share of the world’s 
Pret o utput comes to 75 per cent. But in the fifty years of using 
Bra 0,00 typewriters, two million typewriters surely have become 
\iex ( 0 . . . ti . ° 
chine eless, thus stock of 9 million typewriters will remain, 
‘ l { nt ng ‘ ‘ ‘ 19 = 
‘ n iM ° ° 
Domin. | 8,000 ihis figur f nine illion includes all kinds of type- 
‘ cat ’ ‘ ot? ‘ . . 
Guate Onn vriters, standard machines, portables, combinations, etc. 
Uruguay D+ Chis result is obtained by working on the import figures 
Py 10 for typewriter ribbons, but there exist a lot of typewriters 
Be : ; 
~ meted r++ in each country not fully employed. If all typewriters were 
a ! e 
» rt OOF fully used, many more ribbons would be required. If the 
Nicarag O00 mport gures rt typewriter ribbons were taken into con- 
Different parte 11.500 ' ' . ° . 
sideration t x the stock of the countries in an actual 
Europe , > 
7 00,001 sense, much fewer typewriters would be the result. But as 
cat tips shown by the estimates of the general typewriter output, 
It 250,000 it is scarcely to be believed that there are less than nine 


Switzeriat 000 million tvpewriters to be assumed as the world’s stock of 
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such machines, and no reasons appear to make one assign 


a higher figure 
It may be observed that the sales of portables are rap- 
idly increasing, and in some countries noted for typewriter 


imports the import figures for portables are approaching 


the number of standard machines very closely Portables 


are much more easily sold on account of the lower price, 


whereas in turning out correspondence work, they answer 
the same purpose. Therefore, portables will make very 
good progress all over the world But not only type 
writers, but also typewriter supplies have good prospects 
to tnd a progressive market 

It is not merely a fad to be the owner of a tvpewriter, 


especially a portable one \ typewriter, whether standard 


machine or portable, has nowadays become a matter ot 
daily need Finding its way even into the family home 
it finds its way more numerously into the office of every 
business man The fact that the stationers are keeping 
an eve on the development of the spreading use of type 
writers, makes it likely that they will take up the sale of 
this line too, for :t goes along with pencils and ink, and 


those typewriters needed for tamily use probably will soon 


sold 
been taken in 


be extensively through stationers Surely, the first 


step has already this respect, and verv soon 
| | 


become a line tort wholesale and retail sta 


shall find them on the shop table like 


portable s will 


tioners, and thus w 


stationery line, making the typewriter a 


maker 


other articles im the 


prospective new money 
A Clever Invitation. 

The Beckerle Office Equipment Company, 
New York City, N. ¥Y 


Dwe 1} 


8 West 


tv-eighth street, issued a striking 


four-page invitation to its triends to meet the store tamily 
at the opening of their new store at the above address on 
\pril 20 This invitation was reproduced in handwriting 
with a pen and ink sketch on the cover, and sketches within 


and on the hnal page 

The company Miss llorrocks Desk” as 
lady of honor, giving her distinctive qualifications of grace, 
‘Mr. Gunlocke Chair” the next in 
dividual to receive commendation Chen his young brother, 


work, was introduced as a young strong 


first introduced 


soundness and beauty 


fitted tor the heavy 


man, typifyving a hling cabinet 


Office Appliance Concerns Exhibit to Credit Men. 


At the convention of the National Association of Cred'‘t 


Men held at the Hotel Commodore, New York City, May 
24 to 28 inclusive, an exhibit was conducted by the Credit 
Monthly The tollowing office appliance concerns were 


represented by displays and demonstrators were in attend 
ance during the convention 
The Walker 
dressograph Company 
Svracuse, N. Y.; the 
Detroit; the Felt & 
Elhiott-Fisher Company, 


Muskegon, Mich.: the Ad 


Smnuth and Corona 


Shaw Company 
Ch cago; the I ( 
Burroughs Adding 


Manutac 


= pewriters, Inc 
Machine 


turing Company, Chicago, and the 


Company, Tarrant 


Harrisburg. Penna 
Stationers Attend U. S. Commerce 
Chamber Meeting. 


At the annual meeting of the United States Chamber of 
Mayflower, Washing- 


Prominent 


Commerce held recently at the Hotel 


ton, D. C., the following people well known in this trade 
were present Mr. and Mrs. Charles E. Falconer, Balti 
more; Mr. and Mrs. Charles A. Lent, New York City; 
Mr. and Mrs. Ralph S. Bauer, Lynn, Mass.; Millington 
Lockwood, Buffalo, and Frank D. Waterman. New York 
City. 


Mr. and Mrs 
Mrs. 


On Tuesday Bauer were luncheon guests of 


President and Coolidge 


United States Sends Ten-Room House to France. 


Bearing a message of practical good-will from American 
homes to the homes of France, The Model American Home 
built by manutacturers in the United States, is taking a 
unique place at the Exhibition of Household Appliances a 


Labor Saving Devices at the Grand Palais in Paris 


he house is the gift of one country to another, and has 
been sent literally sent, tor it was first erected 1 Né 
York—to acquaint the people of the Old World with the 


latest deve-opments and comiorts in 


the New World Phe 
visited the ten-roo.n, fully furnished house 


was on view in Brookly: N. ¥ It 


and shipped to Frat 


sands of pe ople 


during the month it 


was then taken apar 


small “bureau,” which is found in many Contine 


In tie 





rill REMINGTON ENHIBEI ANID rit \MERI 
TOMI \S THEY APPEAR IN THE GRAND 
PALAIS, PARIS FRANC] 

tal homes, is a de luxe Model 12 Rem‘neton. de rate 
with the coat-ot-arms of France and the l nited States 
the cover of the machine being elaborated with crossed 
flags of the two countr‘es Untortunately. the colors d 
reproduce well, and the photograph above gives t littl 


indication of the actual effectiveness of the decoratior | 
machine is the gift of the Remington Typewriter Con 

and will be presented with the house and its contents. at 
the close of the exhibition, to a French citizen ot pron 
nence who has contributed something value to his 

try The recipient will be named by a committee of . ut 


standing French citizens appointed to make the choice 


\ Model 12 daphi 


Remington, a 


American Home, was presented to the President of 
> . . . 4 og . . _ 
by the Remington Typewriter Company at the ening 
the exhibition 
B. L. Winchell, president of Remington, is vice-president 
* ‘ ‘ 


of the American committee which, working in 
Albert 


sponsible for the 


conjyuncti 


with Broisat, French General Commissioner. js re 


American end of the unde rtaking 
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VALUE OF MARKET RESEARCH TO EXPORTERS 


By C. W. Frerk, V. D. R., London, England, Delegate of the V. D. R. Association of Advertising Men; International 
Econemic Society, Inc.; the Gn.-Mexican Chamber of Commerce; International Trade Promotion Society; For- 
eign Editor, “A.-Z.”; Advertising Journal; Burghagen’s Zeitschrift fiir Buerobedarf, Kancelar, etc. 





\ During the last three years Mr. Frerk has created an organisation in connection with his editorial work for a 
number of British, German, French, Csechoslovakian, Austrian, Italian and Spanish trade, technical and economic publications, 
which has enabled him to obtain much valuable information m most foreign and overseas markets. He speaks, writes and reads 
teelve languages fluent has visited nearly every country im the world and has studied their marketing conditions, psychology, 
md th liosyncrastes of the buyers and consumers. By affiliating his organisaticn with several important economic and trade 
bodies, and by appointing research men in important cities at home and abroad, he is able at all times to keep in touch with 


the latest developments in industrial and economic life. His experience convinces him that even in the office equipment field 


market research mt De advantageousl\ applied 


HE days when a producer—taking his courage in both has been to give the prospective exporter the impression 


hands—entered a new market, like a sailor entering on that the market was hopeless for his product, when the 

an uncharted ocean, are fast going Until compara opposite was the case Neither advertising agents nor 
tively lately, launching goods on a totally new market was _ selling agei.ts are unprejudiced authorities from whom to 
a highly speculative undertaking. It was hit or miss. You ask opinions The former are eager for new advertising 
got there, or you didn’t get there, but it was thought in accounts, and do not always pause to consider whether the 
possible to tell betorehand which would happen. The 20th products are saleable or not. I hasten to say that among 
Century producer need take no such risks. He can put more progressive advertising agents the appreciable practice 
the matter bevond a peradventure by analyzing the pros has developed not to handle the advertising of products 


pective market, before putting a cent’s worth of goods until they have convinced themselves that there is a good 
upon it, or spending a cent on advertising market for them in the country. 

It has been proved past the shadow of a doubt that it is Selling agents are a very mixed lot, and it is well not to 
more profitable in the long run to spend a little money at appoint one on the strength of a fine letter-heading with 
the beginning, finding out the snags, the snares, the pitfalls a central address, a telephone number, and _ telegraphic 
and the cul-de-sacs, than to find out after much money has address. These may not belong to him. Very often they 
been spent on advertising and expensive marketing plans don't. Reputable selling agents are inundated with offers 
that snags, snares, and cul-de-sacs exist of products to handle. Often they don’t want any more 

How are such intangible, unstable, complex things as lines. Sometimes the lines they are offered are direct com- 
modern markets analyzed? What about the human element, _petitors to ones they are already handling, and they would 
the vagaries of public taste, the dictates of fashion, the much rather these new lines did not come on the market 
requirements of individual offices and organizations, the at all. Under few circumstances is a selling agent in a 
attitudes of the retailer—can these be foretold? Most em position to give an unprejudiced opinion about the market. 
phatically, yes It is far wiser for an exporter to investigate the structure 

It is generally accepted in Europe that the Americans are and possibilities of the market for himself, and then 
the best salesmen in the world. There is no doubt that approach agents afterwards. At any rate, he will not then 
they are pushing their goods in the uttermost parts of the be so much at their mercy This applies particularly to 
earth. and pushing them successfully Of Canada's total the exporter of ofhce machines and office appliances, as 
imports of manufactured goods America supplies over he, more than any other exporter, must be sure to get 
60%, whereas Great Britain's share 1s 19%, and this in spite into touch with people of his trade, people who know 
of the fact that there is a preferential tariff in favor of | something of modern office equipment, people who should 
British goods America’s juxtaposition helps her in this be salesman and business organizers at the same time, as 
field, but what has helped her producers to capture this they are expected to teach business men something they 
and other markets, is a careful examination of the poss have not yet known Office equipment exporters cannot 
bilities, peculiarities, and general structure of the market by and should not deal with so-called “general agents,” “man- 
the exporters, before they put any goods on the market, ot ufacturers’ agents,’ who try to handle office equipment, 
spend a dollar on advertising or selling. This is the method and agricultural machinery, and textiles, and toys, fancy 
) irge number of American producers in many markets goods, etc., etc., et 
including their home market Yet there are many thou There are two questions which emerge from these pre- 
sands n re exporters left who are not vet doing so. and liminary remarks (1) What kind of facts and figures 
who could increase their foreign business considerably it should an exporter seek to procure about a new market in 
they would adopt these progressive methods which he is interested? (2) How should he set about pro- 

Mv wide experience has taught me that few exporters curing the necessary data 
other than American manutacturers of branded goods, take The kind of ntormation an exporter should procure 
the necessarv precaution of investigating prospective mart about a new market will depend to a great extent upon the 
kets ( iv go s ir as to ask the Department product he has to sell, but in most instances the following 
Commerce in Washington, their Chamber of Commerc: juestions will aris« a) Is there a market for the product? 
Board ft Trade, their resident Consul or Commercial b) What competition will have to be met and overcome? 
Attache some intormation—which generally consists of c) How does the price and quality compare with similar 
a list f agents likelw t vw interested in their products products already yn the market? (d) What amount of 
then what they generally do is to get into touch with selling selling force idvertising and otherwise) will have to be 
agents, and/or advertising agents in the countries they are put behind the product to make it go? (e) What quota 

ntemplating entering, send them samples and price lists of sales might reasonably be expected the first year, and 
and time and again this practice, which I consider danger what quotas in subsequent years? (f) What are the best 


is, has ended in disaster. On other « asions the result) channels through which to market the product? 
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(a) This means a study of the consumption of the prod- 
uct, to find out whether it is increasing or decreasing, and 
a study of the buying habits and capacity of the people 
generally, or the particular classes to which the product ts 
likely to This to be 
undertaken area by area, so that the more likely areas can 


the likely 


hinges closely 


most appeal study might have 


isolated from less ones 


(b) This 
Although the demand for the product as a whole might be 


be 


question on the previous one. 


good, and growing, the brand or make in question might 
to 
a footing that the returns would cost more time and money 


have overcome such tremendous competition to secure 


to procure than they were worth. On the other hand, the 


price and quality of the new product might fill a distinct 


need, or appeal to a special class, and not only might the 


exporter succeed in capturing a share of the existing 
market, but actually create a demand in directions where 
a demand had not existed betore. This brings us to 


point (c). 


(c) In these days of intense competition something dis 
tinctive, either in price, quality, design, packing, flavor, 
etc., is practically essential if the brand or make is to 
obtain a share of public favor lo satisfy oneself on (b) 


and (c) entails a close study of the tirms and makes already 


on the market How long the brands had been on the 
market; their prices, qualities, designs, packings, ete 
the amount of advertising and selling effort put behind 


each; whether they are of native, national or foreign make 


the degree of popularity of each in the minds of the public 


and the dealer; the wholesale and retail margins of profit 
allowed for each: the amount of dealer assistance in the 
form of bonuses, prize schemes, window displays, show 
cases, showcards, et« given for each: the size, age and 
standing of the firms marketing each, are all points which 
would have to be examined very closely 

(d) The answer to this will be decided to a large extent 
by the data procured to answer (a), (b) and (c), by the 
nature of the product, the class to be appealed to, the size 
of the area to be covered, and so o1 

(e) This, too, will depend on what the product is, and 
on the numerous factors already referred to. The point to 
be born in mind ts that, given the necessary data, it is 
possible to estimate quotas oft sales for any area, at least 
in relation to other areas; estimates which will hold good 


provided no national or international disturbance intervenes 


to upset them. It is impossible to estimate for wars, and 


strikes, riots and floods 


(f) This implies a study of the structure of the market 
It might be found that various kinds of distribution were 
adopted for the same product, and sometimes mixed forms 
of distribution used for the same make For example, a 
few invalid foods in Great Britain are sold both by the 
grocery and pharmacy trades; fountata-pens are sold at 
stationers and hairdressers, tobacconists, et: This is sel 
dom a good plan however, as it tends to alienate certain 
classes of dealers, and this should be avoided at all cost 

What | have given here is but a meager outline of the 
kind of data an exporter will seck to procure about a new 
market, before venturing into the field at all The next 
question is, how is an exporter to procure the vital data he 
seeks? He should procure as many reterence box ks as he 
can, about the countries in which he is interested, e. ge 
census returns, commercial year books, Board of Trade 
returns, export and mport returns, trade directories, et« 
The trade press of the country will also be found helpful, 
as will the industrial. financial and marketing columns of 
the daily press. If he knows any people belonging to the 
country, or people who have lately been in the country, he 
should interview them But with all the will and enthu- 
siasm and patience he can master, he will find that the 





material he will be able to gather by these methods 
be scant enough and inadequate for his purpose Hy 
find that he will have to visit the country in pers 
send a competitive substitute. The most vital of the 
mation sought can only be procured by personal intet 
with wholesale and retail dealers, who handle the prod 
and from the actual consumers or users of the pr 
Che chief part of any market investigation must 
very nature, be conducted in the dealer and consumer 

\ dozen or more good reasons could he yivel wh 
vidual manufacturers could not profit by my ad 
visit the countries in which they were hoping to s¢ t 
goods, or having visited them would be unable to p1 
any information when they got there—reasons suc 
expense, time, distance, language, et Chere are, however 
organizations which have specialized in the very ku 
research work outlined in this article Chere are t 
dozens of them in the United States of America 
Canada there is one at least: in London there are t 
three All these, however, deal with their home ma 
only. Thev have no branches in foreign and 
countries, and it is just these countries, about wi 
little euthentic information is compiled and availa 
the exporter 1 am frequently told that mark 
search “is all right for the manufacturer of branded ¢ 
foodstuffs he verages,” ete but that it could 1 
any tacts worth bothering about ) the manutact ‘ 
exporter of oftice machines and eneral ottice ippita 
To this I onlv sav that the exporter of office eq 
should more than anybody else study the requ 
of the foret@n markets. 

Few typewriter manutacturers know thoroug 
key be ard requirements Of every tore:gn country ew 
culattng machines, bookkeeping machines, loose-leat * 
manufacturers master the foreign bookkeeping { 
countancy systems; tew offhce furniture makers k1 
about office conditions, size and width of othces and 
cases, methods of filing and indexing in foreign 
few typewriter ribbon manufacturers know that : 
countries green and red bichrome ribbons, in others 
and green ribbons are preferred to the usual colors 
ete If they did know they would adjust their sell 
efforts, their advertising, their explanatory pamphlets 
catalogue Ss €rc¢ more to the actual requirements t 
actual usages prevailing in foreign countries li 
knew that certain classes of offices use onlv a cert 
quality of carbon paper, if they knew that in certain 
tries the cheaper makes of whitewood or veneered 
ture are preferred to the more expensive solid 
mahogany makes, whilst in other countries. owing 
matic conditions, only hard wood or steel furnit 
be used; if thev knew of all these and many othe 
harities, they could make their sellu vy appea 
with the actual requirements of the markets, an 
increase their turnover considerably 

The general success of the American oftice eq t 
manutacturers abroad does not say that the limit has ( 
reached In fact, not half, not a quarter of the 
business is being done that conld he done 
quirements of the foreign markets were | ! 
exaniines 

Phe periodical reports of the foreign agents 
useful: vet they cannot convey an impartial 
description of the state ot the market 

ne important point about the market resea r 
izations | have referred to above is worth be R 
mind, and this is that these organizations are absolute 
disinterested They have nothing to gain by the 
ing or selling ot the product. and can always : 
for an unbiased report ot the marketing possi! 
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ther explain the importance and methods of business and 
| l 

market research to the readers of this journal, by means 
f examples, actual investigations and analyses of mar- 


kets and marketing potentialities. 


FOREIGN CREDIT INSURANCE 


Special Correspondence 


IS TRUE, that in carrying on export trade ne has 
il s to keep il ( e on the probable OSSES rut the 
sami ccurs in home trade, if credits are granted It 1s 
not alw s possible in the export trade that customers 
send che with orcet neither cal it be expected to re 
ceive 25% cash with order and the remainder to be pat 
against shipping documents. Much more business ceuld 
done it orders can be executed as they come in, first of 
all against shipping documents, or with a reliabic firn 
against sight-draft, icceptance, etc. But this requires i 
very peculiar study Any manufacturer wanting to enlarge 
his export trade will irefully investigate the market and 
study the redits likely to be granted to reliable houses 


He does this on his own account, and if he is losing money 


he will lose it for hit selt Now, there have been some 
propositions made as tc a co-operative action, with the ain 
to avoid possible losses in the export trade This means 


a novel organization, and in the March issue of Ofhce Ap 
pliances Mr Willian H Jeardsley offered SOTIIE deas 1 


this respect. It does not appear very prospective if mat 
facturers -Ooperate 11 this wav, not tor the sake ot be 
unable ome to satistactory understanding, but for 
questiol I competit n, 1 e.. the co-operating members 
we uld le rill nannies al | articles ot the troreign firms tradi 
with ce perative members, not directly. but by chanes iL 
indirect 
Foreten-Credit-Insurance must be treated as a= spe l 
line | in imsurance company, like life insurance, fire 
surance et 1 Sp ral Tanne oT toreign credit imsurance must 
he created ()t course the proceedings between fire 
transport insurances, ete., are different to export credit 
surance heretore new rules for export credit: insurances 
must be created n other countries also largely interested 
in export trade, we have such export credit insurances f 
stance im Germat Some of the large and well know 
‘ ; ‘ 
msural ( companies have united ind created ail \ bine 
for export credit ins nee They do this on a spe 
scheme To the American exporters it will be ot sor 
tere \ eme these insurance compante 
wits of The general insurance conditions comor: 
ticle ticle 1 it is said that the 
the vil protect the export va t 
ts ds exported t re ( { 
1 ye to conti ( ( Sut 
12 ( ycnet, if ‘ ( Ts 
t slits ~ 
nt t sh agains | But 
t ~ T ce 
, — P ' 
IT ¢ if to ‘ 
cies a 
~ t )) d f 
ha 
? ~ i ‘ 


to Office Appliances. 


the tirm insuring The other two thirds are covered by 


the insurance company The premium, of course, must be 


paid for the whole amount, it comes to about 2% and there 


is a fixed time for which the premiums must be paid in 
I] 


all events. It is further set forth that only those amounts 


an be insured, being the result of current supply of goods. 
not for amounts for goods delivered before the insurance 
was actually effected Any amounts in connection with 
the delivery of goods, forfeits, fines, etc., can not be in- 
sured. Shipping rates may be insured as long as they are 
irising in connection with the delivery of goods so'ld. In 
case the firm is taking legal steps against the debtor, the 


insurance company will bear 2/3 of the amount of fees. 


In case the firm wants to give draft and documents to 


the banker for collection, this must be announced to the 
insurance company \ special certificate will be given for 
this purpose by the company. The insurance company is 
not liable to refund the insured amount in case the firm 
has not fulfilled all instructions given, or any of the declara- 
tions are not in full accordance with the company’s rule. 
lo make an insurance agreement, the insurance com- 
pany is issuing special forms with questions to be an- 
swered by the firm wishing to insure. The company wants 


' 1 


io know the foreign buyer and if the firm has had special 


xperience with the country where the goods are to be ex- 
ported Further, whether it is the first transaction with 
the roreig! nirn [he kind ol conditions of payment, 


vhether it has become known, that some irregularities with 
the foreign firm have happened. What informations are 


1A 


t disposal Whether the foreign firm has given any guar- 


inty to secure payment The amount to be insured, and 
the date of insurance to begin with. Nature of goods to be 
delivered Then the insurance company wants a small 
imount for enlisting and taking informations about the 
foreign buver \fter all this has been fixed, a special com- 
mittee will investigate the exporters filed up formular and 
ote for the contract to be closed, and according to the 
status the premuut vill be settled 

Kxperts of the insurance committee will examine the 
isks of entering into the proposed insurance contract, and 


ll not accept the contract, 1f the details do not answer to 


special fixed rules. In this way, good and sound export 
sales mav be sure against a low rate. The insurance 
mpat of « rse ill reinsure those amounts 


Noiseless Machines Aid Dallas Broadcasters. 


allas, Texas, radi roadcasting station WRR uses a 
seless telegray ticke! d the Remington-Notseless type- 
ter | the broadcasting of sporting events. 

ut ticke s installed in the same room 


erator using headpieces for 


rec o the rect from the tield or the arena, tran- 
yng the f the emington-Notseless typewriter. 
operator and announces 

esu] s they are written on the 


Import Requirements of Central America. 
e! I The fair market in the Central 
! ‘ nt f I per, filing folders, index cards, 
pret 


} 
| 
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Representatives of office equipment concerns abroad, visiting the United States, are cordially mvited to make the othces of this 
journal their headquarters. The staff at the main office, 417 South Dearborn Street, Chicago, and the staff at the 
branch in charge of C. H. Everly at 1701 Pershing Square Bldg., Pershing Square, 42nd St. & Park Ave., 
New York, will be happy to be of any possible service. While the facilities at New York are not 
so many as at Chicago, there will be found the same desire to serve. United States manu- 
facturers or their representatiwwes traveling abroad are cordially invited to call 
upon Office Appliances’ London correspondent, Mr. W. Teignmouth Shore, 

18 Templars Avenue, Golders Green, London, N. W. 11, England 
Mr. Shore’s knowledge of the office equipment business and 
its possibilities in Great Britain makes his counsel 
valuable to those desiring to cultivate 
the Britssh Market 


LONDON NOTES AND NEWS 


By W. T. Shor Y Templars Avenue, Golders Green, London, Hi. 7] Telephone, Speedwell 4931 
London, May 4, 1926 before this letter reaches vour side of the wate 

AM WRITING upon the blackest day in the history of wise peace—may have been made | Note \s all 

British trade and commerce: With the first minute of know, the strike lasted only a few days after Mr. SI 

this morning began a general strike, which—whatever letter was sent 
be the immediate outcome of itt—cannot but be ultimately >? 
disastrous. We must, if it continue only for a few weeks In these condit‘ons, naturally there is no news : 
suffer bitterly at home; also must lose markets all over the But I may refer once again to the state of affairs in the 
world to our competitors, which we may never be able to — typewriter trade The boost that was given to | 
recover But there is no need for me to write to you tvpewriters has not done any deep imyur to At 
about what ts happening here; vou will receive full infor firms here; it has resulted in a holding up of orders 
mation from day to day, and before you read this may—or not anything like a cancellation ot them or in ai 
may not—have heard that the strike is over, and know opposition to American machines As typical 
what has happened. But | may add this to what I have happening in some quarters | may menti the A 
said: if one side wins, the masters or the men. bad blood incident \ wealthy stockbroker, :nspired witl 
will be left, which will cause trouble till the fight has been patriotic enthusiasm, bought an English machin: 
renewed; if the strike ends in any sort of a makeshift in use in his office tor a couple of weeks; the 
peace, a compromise, then the tinal struggle will only have an Americat rm for heaven's sake to come along 
been postponed, the tatal atmosphere of uncertainty as to take away the junk and replace it by an Ameri 
what tomorrow may bring forth will continue A black have heard of similar happenings elsewhere But 
future! Something must be done to put an end to the more significant is the report made to me by one 
two-party system: money vs. labor Until that 1s accom best known of vour manufacturers here, to the eff 
plished there will be no lasting peace or enduring pros as compared with and since 1923 his sales during | 
perity. How can it be brought about Who is the man ary were well up: during March they were a bit 
who will bring it to pass? No big and trusted man is in nothing more than would be accounted tor by the dist 
sight It is needless for me to emphasize what must. be state of the political atmosphere; and so far Apr 
the effect in general upon the office appliance trade here a distinct advanes Not bad; 
While the strike lasts it will be at a standstill; when the ii 
strike is over, probably vears, certainly months, will elapse As vou will remember, the Daily Mail sent 
betore business can be flourishing again The one hope is of workingmen, chiefly emploved in the engineering 
that even at this last moment commonsense may prevail, to the States in March The‘r report has just bes ss 
but that is not likely to come to pass: both parties have and makes interesting, though not very informative 
been spoiling for a fight for a long while and tempers ing The significance of it for office appliance ( s 
are rising on both sides There is already a_ tendency astonishment expressed at the way in whicl 
to Mussolini the strikers: but vou can't enforce your will in organization of every kind, but more express 
upon something like half a nation, especially when your direction of labor and time-saving devices t 
opponents comprise the vast majority of the thoughtful and workshop and in the office Concerning one hig works 
skilled workers of the country, backed by a very consid are given the following comment ‘The delegates saw 
erable section of your own partisans. But I must not talk use of electrically-driven machinery in all branches 


politics here. I can but express the sincere hope that clerical departments—strange new inventions for th 
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nd making out of bills and answering inquiries 
lly converted clerks into machini sts The sting 
this lies in the word “strange.” And now IL have 
sition to make! Why don't a bun f your office 
nufacturers invite a deputation of Brit:sh bus! 
gers t ( he vi t Vi it 
st ] conducte say, mysel 
he mi see how your best offices are l 
re, ( ts of the case Ca is ey 
‘ ste ne t the i ( vi sales 
( re k your publi erchants \ 
¢ la 1 nev can he s Is 2 . 
s s | ances: also, that t iv < Ss 
s salvation hes in putting themselves on a level wit 
petitors 1 the essential matte ethic 
. \ 
<--> 
her hand ery different view is expressed b 
| 1 yl ~ trie doin the trade, who knows what he ist ilk 
le savetl There is no doubt about 1t—the 
( ‘ ae this ol s | id i set 
¢ Bark chine has beet vreatly improved, 
experience goes, there has een a conti val 
British typewriters and a distinct prejudice 
st toreig1 11 ther words, 1f both qualitv and price 
X { Cif A ilw ivVs he ’ t ‘ B t she 
1 1 
st’ 
Berlin Dealer Moves. 
(31 eT whe had been located at Kaiser Frieder 
— Ee pe rn en. SEO Tee Bene ITALIAN WIN] OW DISPLAY This arrangement was de- 
Ke vised by ¢ 4. Mohovich of Trieste and Fiume, Italy, for dis-— 
| Nickolassee Paul Krausestr. 4 playing Underwood typewriters The stripes in the three ar- 


rows were kept moving by a small electric motor. This ar- 
rangement won first prize in a window display contest 


Changes in Swiss Concern. 

J. F. Pfeiffer of the firm of Pfeiffer & Brendle of Zurich, 
Swiss agents for the Corona portable typewriter, announces 
that his partner, Julius Brendle, has decided to buy an in- 
terest in a large enterprise J. F. Pfeiffer has therefore 
taken over Mr. Brendle’s share in the business of Pfeiffer 
& Brendle and will conduct it under the name of “J. F. 
Pfeiffer, former Pfeiffer & Brendle,” with the same per- 


[The managers of the Pfeiffer firm are Messrs. Ernst 
Kunz and Gottfried Lerch in Zurich, and George Butscher 


Mr. Brendle has joined Fridolin Hefti, agent for the Ura- 
Typewriter for Switzerland, organizing a firm who, we 
understand, will distribute the Underwood typewriter in 
Germat The name of this new firm is Underwood-Ver- 
triebs-Gesellschaft fur Deutschland, Brendle & Hefti, Frank- 


Dutch Guiana Has Demountable Representative. 
Exclusive representation of the Demountable typewriter 
has been assigned to A. Van Der Voet, Paramaribo, Dutch 


Demountable Appoints D. E. I. Distributor. 

The Demountable Typewriter Company, Inc, Fond du 
lac, Wis., has entrusted its d‘stribution on the Dutch East 
Indies to N. V. M. Y. t. y. d. z. O. D. Dunderbeck & Com 





Amsterdam Concern Moves. 


XTERIOR AND INTERIOR OF THE BOOTH OF 1 
eee DELI 


\ VINCA AT MILAN, ITALY, SHOW 
IN¢ HE MIMEOGRAPH, DEMOUNTABLE_ ANI Bernier & Company, Amsterdam, Holland, has moved 
CORONA TYPEWRITERS AND DEMOS CALCULAT frot hk ~ 1946.1 eizerseracht 522 
Ni‘ \CHINES om Rol 1] ineizersgra 522 
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The Brussels Commercial Fair. 


Special Corresrondence to Office Appliances. 


Brussels, Belgium, April 13, 1926. 
The seventh Brussels International Commercial Fair 
opened last week and although the exhibitors have in 
creased in numbers to 2,927 from 2,853 from last year, 


neither the office appliance show nor the other part of the 


exhibition is quite as good as in former years. Less in- 


itiative is shown, something of the dampness seen every 
the business in 


where in world of 


mitted to the fair. 


Europe has been trans 
German exhibitors have been admitted this time, for the 
first time since the great war, and there are no less than 99 
exhibitors. There are 20 American tirms showing wares, 
the majority being connected with the office appliance trade 
or exhibiting machinery of some sort, there being a vreat 
demand for machines from the United States in Europe at 
the British 


stands or 


present time, while there are 55 firms with 
represented, with 
Poland, Holland, Italy, 
Sweden, Finland, Rou 
Denmark, Luxem 
his list of adherents gives 


that is the 


huts. lrance is very largely 


exhibitors. Mexico, Brazil, 
Czecho-Slovakia, 
Russia, 


bourg, and Greece have shows 
the 


un 
IOs 
Spain, Norway, 


mania, Armenia, Switzerland. 


sotmne idea of international throng seen at 
show as naturally every exhibitors brings a crowd of friends 
the that the 
Even if a man comes all alone, from a faroff country 


takes back 


patents to his 


and relatives with him for three weeks fair 


lasts. 


like Greece, he with him a tale of new inven 


tions, new own country lor although the 


representative of American firms in Brussels or Antwerp, 


for instance, attends the fair for his tirm, there is usually 
someone from the States there during the Show. as he 
wants to see what other people are doing \s regards 


Europe, the exhibitor generally comes with some ot the 
newest goods to the fair, maybe utilizing others from: the 
stock of wares kept at the Brussels branch of the tirm 
The fair is, of course, essentially a “pattern” fair like the 


I CiIpsZz Messe 
This 


means that goods are sold wholesale only during 


the fair, being ordered from a sample on view Sometimes 
single objects, exhibition “pieces,” such as glassware, of 
extraordinary beauty and value, are sold, but they must 
remain in place until after the end of the fair, when they 
can first be removed, but as a rule the dealers do not care 
for this type of sale, considering it of too much trouble to 
be worth while 

These international fairs attract a very cosmopolitan 
crowd, much more so than the Sample Fairs where hom: 
products only are shown. The liberal policy shown in this 
respect in Belgium is its own reward. Not only do the Bel 
gians see what other people are doing, other folk are able 
to see what is being done in Belgium and this is very im 


portant for any country 


stalls of various sorts at the Brussels 


Che office appliances 


are scattered hil 


all over the big exhibition hall, as everything 
inside the vast 


that 


in the 
halls 


and 


wav ot 
The 


that are 


machinery ts kept permanent 


huts outside in the gardens, form streets, 


much more picturesque, are hardly suitable 


tor the exhibition of type and calculating machines. Ii the 


machinery might suffer, as the 


thick 


weather should he wet, the 


wooden walls are not over Besides this the huts are 


not so suitable for demonstrating the stands 


purposes as 


inside the 


yreat halls, where there is more room to move 

lhe type and calculating machines are mostly on the 
second gallery of the big hall With walls covered with 
flags, American and others, the various machines bid for 
attention Most of the firms show machines with a brief 


or even longer with the tdea of striking the 


carriage 


. ¢ 


One of the best places, jusi a the beg 
taken bv a 


excellent sense 


1magination 
of the 


gallery is representative of Amer 


machines, who has the just to she 


nary or garden machines, but shining for all they are w 
under a blaze of electric light. How such a polish has eve 
been vot on the metal of the machines passes the compre 
hension, while the enamel is so fresh that it almost 
wet. This impression of spick and spanness ts perhaps 
best advertisement, and it strikes the attention more tl 
anything in the trick line 

\ German machine, demonstrated very cleve 
polyglot showman, has a very amusing poster \ , 
voung and charming, 1s seated in front of the ty] 
taking down dictation, her attitude and that ot het 
show that no effort whatever is required tor working 
machine The typist is resting. in a condition of “repose 
the whole advertisement poster recalling the pictures 
evelists going uphill without effort, although experie: 
rather points to mountain climbing on a bicycle being 
ardous labor indeed, like tapping a machine 

The “Continental,” a (serman model, shows severa ( 
tinct novelties The most important is the system 
termediary alignment,” or an arrangement by which t 
shift-key can be made to move only half a space. This 


most useful in the case of additions or corrections as 
when the smallest spacing is used there is still the poss 
bility of inserting a secondary line in between the t 


principal lines 
‘ Ise Wile 


kevs tror i¢ 


mnovaliol not seen 


hiding the 


\nother important 


shutter in front of the machine 


This is claimed to be most Wiportant as the sight « thie 
moving keys tires the eves of the typist and wearies het 
more than the act of tapping out copy When she 
to clean her keys she can just let down the shutt 
thus necd not place a duster or piece ot paper over 
keys to prevent ther becoming dirty There is furthe: 
sumple but secret arrangement by which the machine 
be “locked when not m use, which effectually prevel 
strangers from touching tt. 

The life of the ribbon is doubled, say the makers « 
machine, as only an exact half of it is touched, wh 
ing, it Can be turned and also reversed The scyTiet 
are mounted in brass imstead of steel, which er 
lengthens the lite of the machine 

One of these machines had a Hebrew kevboard, wit! 
letters; this strange machine naturally drew a_ gos 
of attention he exhibitor said that thev were d Z 
vood deal of business with the Hebrew letter machi 
Russia and, abov all. Poland, where the demand ft 
machines is brisk, the greater part of the selling 
ne ben ov 11 the | nds of the Hebrews 

Lhe “Torpedo” traveling machine show 
Webb & Company ot London, has tour rows of letter 
signs which facilitates its being us concurrently 
bie machine Che demonstrator, without even being 
shows how it can be taken to pieces In a couple « 
ind although it is very dubious whether this ts 
tage tor a machine, it is certainly convement when us 
mostly m the country It many cases chauft 
have a certan nechanical training ire be nye taur 
to do the most cessary repairs on a typewriter, t 
the inconvenience of having evervt gw in the ] S¢ 
repair at some juncture of importance Certain] 
itv with which the carriage ts litte out, and the 
tool proot arranvement \ \\ t s na dk re 
tacilitates repairs or even clea ne mec i cs 
other branches the protessto ot ess 
specialist in type chine repairing 

The Elhiott-Fisher stand is parti l rid \ 
chine painter dazzling white ¢ ind gold 
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said the representative, is selling 


incial towns only, 


as is hoped, t 


Germany and even goin; 


mechanical aids is 


they drown the 


hanical mind, there 








‘H 


over that exhibited in other years. Office furniture, in 
wood, which is in great request all over Belgium, is being 
examined with great interest, although there are few new 
features excepting that, like everything else, it tends to 
become smaller and lower to suit the new type of houses 
where the stories are very numerous and the ceilings ex- 
tremeiy low 

Belgium has produced a fountain pen unlike anything 
hitherto seen. It is a real work of art. The inventor says 
that he thought out the model when in the trenches on the 
Yser, Belgium, in 1915 Che flooding of the country near 
the river Yser will be remembered and it is interesting to 
think that a soldier had time and leisure to invent fountain 
pens at that time and under such stress of circumstance, 
showing, as is always claimed, that great inventions and 
wonderful works of art are produced under circumstances 
that would appear to render anything of kind quite im- 
possible Rubens painting his pictures while bombard- 
ments were going on, and so on, The “Victory” pen, cost- 
ing anything from 25 francs to 2,000 frances, is in gold, con- 
nassive gold, sometimes there is a 


taining 35 grammes of 


line of blue enamel, sometimes the pen is made in marbled 
ebonite and gold. Some of the models are in white and 
blue or white and green enamel, a crinkled line ruening 
down the pen The inventor of the pen asked the royal 
permission to present a pen to both King and Queen of the 
Belgians on the occasion of the King’s visit to the fair. The 


King’s pen is in red mottled ebonite, mounted in gold, and 


is a real work of art. It is in a blue leather case lined with 
apricot sati the roval arms beimng embossed in gold on the 
lid Phe Queen's pen is a lilliput model in blue and gold, 
i smaller case The Kine of the Belgians wrote a letter 
of thanks to the ventor of the pen, signed with his own 
ind, which is shown to a chosen few at the fair. The new 
pen is mounted with a handsomely carved silver holder, or 
support, to keep it upright in the pocket, the first of the 
kind seen as yet in this country. These pens are well 
shown off. Lying on a gold drapery, among flowers, they 
ire lighted with powerful electric light from above. At the 
next stand the | s are being made under the buyer's very 
eves 























SHOWN ABOVE Stand of The Office Appliance Company’s-Gravenhage, Hol- 
; on land, at the Efficiency Exhibition, Amsterdam, March 18-25, 
who under the Directi« of the Duteh Association of Importers 


Office VMachiner 
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NEW MACHINES 
ano DEVICES 











The New Elliott-Fisher Automatic Electric left. Line spacing can be varied from one-tet 
The Elliott-Fisher Company, 342 Madison avenue, New tenths inches 
York, formally announced their new automatic electric The movement of the carr'age trame forward along 
machine during the latter part of April Chis machine is platen rails is stopped automatically by any « 
automatic in its action and is equipped with an electric causing a slight pressure aga‘nst the automaty 
motor which furnishes power to perform many of the breaker. Such pressure opens the electrical circuit 
operations formerly done by hand. automatically stops the motor 
It is said that the unusual has been achieved because [he motor operates only when engaged to perfor 
electrification has been obtained at increased speed. of its functions Phe closing of the electrical circuit 
All of the exclusive features of the Elliott-Fisher ma start the motor, and the opening of the electrical cir 
chine have been reta‘ned. Nothing has been sacrificed and Stop the motor, is performed automatically 
Column tabulation is performed mechanically, a 
stopping of the carriage at the exact vertical writing 
tion in any column is automati 
Phe placing of a register over any value column re 
in the automatic accumulation of the total of all fig 


written in that column Any number of columns 


twenty-nine can be automatically totaled. 


As stated above, the placing of a register over any \ 


column results in the automatic accumulation of the tot 


of all figures written in that colum: By using a ma 
equipped with a cross-footing register, all such ec 
figures can also be simultaneously and automatically add 





Anv value colum 


eliminated fron this 


or subtracted crosswise as written 


desired, can be automatically 


ELLIOTT-FISHER AUTOMATIC ELECTRIC The mo ; 
calculation Up to twenty-nine columns can be 


tor (shown in black above) is mounted in the center at the wise 
rear of the carriage frame , - 
matically cross calculated and automatically totaled 
many new features have been added. Some of the auto ultaneousl\ 
matic features of the new electric are as tollows Computation in any column position ts automatically eli 
Che travel of the carriage in either direction is auto- — jnated by om‘tting registers in such positions For occasiv 


matic. The movement to the left is performed electrically elimination, the actuator key enables automatic elitr 
and to the right mechanically by the power barrel of the accumulation of figures written in register 
The movement of the carriage frame along the platen The tabulator kev enables automatic elimination of a 
rails to or away from the writing line is performed auto lation in any register column desired by permitting carriag 
matically by motor movement past the register position 
Line spacing is accomplished automatically, simulta When writing money values in register posit 
neously with the automatic return of the carriage to the carriage automatically skips the dec'mal point ata 
thereby effecting t 
spacing between doll 
cents 


Che printing of the 


an automatic and me 
cal proof that the cross 
puting register bal 


written corres 





ef \ 
Phe iutomat iudit 
is a by-product the 
th ¢ it! i é 
1 
pared iutomat itl . 
P 
entries are made 
Related records 
s1z¢ il d snape i 
‘ ym ned so tl t tive \ 
é e¢ dw t 
ically duce al é 
ordas I the con 1 t 
The eratiotr 
i d ( adit vy «¢ 
wit ea set 
automatically elin i 
THE NEW ELLIOTT-FISHER AUTOMAT- C ELECTRIC BOOKKEEPING MACHINE.— th se ; 
Front view showing foot control and machine mounted upon regular double—pedestal desh an . _ _ 











i) 


Pulling out and tearing off used carbon automatically loads miums, lodge dues, etc., for which return post cards are 
the machine with fresh carbon. frequently used. The machine has a number of other uses 
which its manufacturers will be happy to explain. 
The unique construction of the die house of the Red E 
Star makes it possible to interchange necessary dies for 


eo 
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The aligning edge of the platen enables automatic align 
ment of forms, resulting in automatic vertical registration 


of writing ‘. ; : 
t postage of different denominations by merely releasing a 
The operator of the new Automatic Electric has nothing 
a spring latch with the fingers 
to do but strike the keys. The hands never leave the key on : : ‘ 
_— T , ; Che price at which the machine is sold includes all metal 

hoard “e to insert forms. he ‘tor does ’ ine , 
F except cee. core a eee _ the line combination cabinet and stand, loose leaf postage account 
book with instructions; letter tray; engraved steel die for 


imprinting either the mailer’s postmark or permit indicia; 


spacing; the motor moves the machine forward and back 
ward on the flat writing surface and returns the carriage. 

[The motor is mounted in the center at the rear of the 
carriage frame. It is an universal motor, series wound, so 
that it will operate on either alternating or direct current 
It is absolutely silent in operation and due to the fact 
that 1t operates intermittently, the current consumption 1s 
extremely small. In fact, the cost to operate this motor 
is less than one cent per day. 

\ further advantage of the new Automatic Electric ma 
chines is that they may be operated manually in case the 
power in an office is temporarily shut off 

All of the existing types of Elhott-Fisher machines, Uni 
versal and Simplex accounting machines, writing machines, 


automatic feed machines and book recording machines, are 


vy furnished in the automatic electric type with many in 
provements over former models The manually operated 

1 1 ’ , . 1 4311 r +) 
nacnines Nave als een imp oved and are still a pal OT t 


Red Star Mailing Machine. 





The Red Star Applhances, Inc., Stamtord, Cont iré 
introducing the Red Star mailing machine, illustrated here 
the picture of the combination cabinet stand his 
na ne seals, counts and postmarks ryovernment Stan ped 
envelopes at the rate of two hundred fittv a minute, but 
it can be instantly converted into a postal permit printet 
on regular envelopes by merely inserting a different face 1 RED STAR MOTOR DRIVEN MAILING MA- 
, . CHINE WITH COMBINATION CABINET 
the dr AND STAND 
he Red Star is an electrically driven automatic sealing, , 1 , . 
, : type tray; full set of steel type for date, month and year; 
ng and postmarking machine, which sells at a com , ; 2 od ‘ 
, é‘ ; a supply of ink; ink roller and bracket; envelope sealing 
paratively moderate price, which includes all accessories ‘ ; ; 3 Re 
attachment and reservoir with automatic control and visible 
with 1 rentals for necessary attachments It is stated that ‘ 3 oP : 
. eigen water supply and one-eighth horsepower motor with cord 
the saving of one clerk’s time will pay for the machine , : 
for attachment to al light socket. 
twice ( n ¢ Ve T 
There are many advantages to large users in employing — 
} | | ‘ > +} r - + 
a machine designe Oo imprint a substitute for postage > . 231; 
' cage alee Steel Bound Folding Filing Boxes. 
stamps Without going into these advantages in detail, it , 7 .D 
; rhe Steel Bound Box Company (not incorporated), 5039 
is sufficient to state that they are evident enough so that the \ . . . 
Cottage Grove avenue, Chicago,, Illinois, are producing and 
gover ent has ranged for postal permit printing i , . . ~4: 
marketing a line of corrugated folding filing boxes for 
chines under proper restrictions The use ot the machine 


sd . storing cancelled checks, drafts, deposit slips, vouchers, 
ena es the user te indicate the time of mailing, date and , , ‘ . . . . . 
letters and other papers of all sizes which it is desired to 





hour on each letter It speeds up the preparation of mail 

sealing, counting and imprinting the indicia in one oper 
ation and also saves loss of time at the post office. It keeps 
an accurate record of all the letters so imprinted, the post 
omce giving a receipt tor ea h deposit and peri dicallv send : 
ing a statement s ving the users’ deposits and expendi 
tures r postage ;j the balance on hand 

lhe Red Star machine can be used in sealing, printing or 
tor | ting wit it s¢ ing or tor counting only is ¢ 
ditions may require It can also be used for automatically 
counting returns t ertain forms for which distinguishing 
olored or keved envelopes have been provided or for 

) STEEL BOUND BOX (CLOSED). 

ounting filing cards to ve rity the number of names ot 
onstantly changing mailing lists It can be used for store for future reference [The company makes certain 
back-stamping the date and hour of receipt on incoming standard sizes but will make any other size on order. 


mail; for indicating the date and receipt of insurance pre These boxes are made of the best grade of corrugated 
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fibre board. The top opens out flat and is without strings, 


and is closed with steel bands which lock over the buttons 


on the sides. The bottom is double, smooth inside and 
out. There are no loose flaps inside and no end flaps out- 
side [he bottom is sealed with a strip of two and one- 


half-inch gummed cambric tape the full length of the box, 


making a strong, serviceable filing receptack 
Some New Add-Index Models. 


Add-Index Corporation of Grand Rapids, 


out new 


Mich., 


\dd-Index adding 


Che 


has gotten models of the and 


calculating machine, having some actually new features 


and a considerable number of retinements which are neces 


sarily inside the case and therefore not observable by the 





ADD-INDEX ADDING 


MODELS OF THE 
AND CALCULATING MACHINE 


ONE OF THE NEW 


ordinary user, yet which mean longer life tor the machine 


and best possible service during such life 


Chere are five new models embodving several new fea 


tures and a greater number ot refinements. These new 


models were all designed by the same corps of engineers 


which spent two full years in designing the original model. 
‘] hese 


retained throughout all the 


market to 


engineers have been 


years the machine has been on the study scen 


movement and the theoretical 
work it 


consider 


tifically each operation of 


each part of the has to perform They have also 


been directed to exhaustively all criticism and 


suggestions that have been received in answer to the com 


pany's invitation for them. Che information thus gained 


has been capitalized in the new models insuring greater 


ethciency and dependability and a minimum of. service 


requirements 
Among the new features and refinements should be men 
Oil governors have 


The Add 
first 


tioned the new non-leakable governor 


caused more or less trouble to all manufacturers 


Index Corporation believes that it was perhaps the 


developed by aeroplane 


sometimes fly 


to recognize that the principle 


builders for use in machines that inverted, 


could be successtully applied to the governor of an adding 


machine 

A new base has been designed that adds much to appear 
ance and gives added strength to the whole machine, afford 
ing a foundation for supporting the wide carriage and there 
work from the shock due to the 


by relieving the frame 


wide cal 


operation of the tabulating carriag: Che new 

riage is simple and efficient and may be operated either 
manually or by spring action as preferred \ double rib 
bon reverse insures more positive action and permits th 


use of all the ribbon on either spool The ribbons are pr 


tected from grease and dust being completely covered 


a readily detached housing. 


Refinements have been perfected in the type bars 


type comb and in the type themselves, all intended to ¢g 


freedom from familiar trouble known as sticky type bar 
The new machines are equipped with a new vacuur 
type of rubber feet which while serving as perfect 
ions prevent the sliding of machines during operatior 
The converging members have been improved in desig 
and material, strengthened by using heavier steel, ther: 
insuring perfect alignment under the hardest usage \ 


scientifical ( 


Add Index 


particular work they have 


springs in the machines ar 


signed for the to do 


Che corporation confidently offers its new models t 
public, guaranteeing a minimum of adding machine tr 
to its patrons 


New Automatic Feed Electric F & E Check 


Writer. 
Che Hedman Manufacturing Company, Chicago, ma 
of the Fk & E check writer, have perfected an auton 


' 


teed electric model for imprinting the amount line on che 


in sheets. These it takes in sheets of 5 or less, and pri 
them protectively faster than any other method 

While primarily designed for payroll and dividend ch: 
purposes, it may be adjusted for the imprinting of sing 


It is motor driven, using 
local 


appearance 1s up-to date in every respec t. 


or voucher checks as well 


or alternating current as conditions require, an 


It is very sin 


of comprehension and operation by even inexperienced 


employe 


Che required imount 1s quickly set by the operator! 


is visible before being imprinted. Pressure of the operating 


button automatically causes machine to imprint amount 


on check and at the same time moves traveling carriag: 


forward one check space, leaving the next check ready fo 


imprinting. Where check amounts duplicate or repeat, such 








AUTOMATIC FEED ELECTRIC F_ & EK CHECK 
WRITER IN OPERATION 
amounts may be repeatedly imprinted on any nu 
such checks with but one setting of the amount indi 
The F & E automatic feed electric model comes 
in golden oak, with printing ipacit $999999 99 
$99990999 99. according to model, nd is priced at $353 
$355. respective ly lor slight additional charge an | 
name die or registered number die may be incorporat 
machine to appear simultaneously wit he amount 


print on ¢ he ( ks 


Autopoint Produces Dollar Oversize Pencil. 


> 


The Autopoint Company, 4619 Ravenswood avenue, 


| . ] is developed il overs ‘ pencil retail 9 


cago 
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AUTOPOINT 


barrel 


$1.00, combining the large now favored by many 
users with the familiar simplicity of Autopoint mechanism. 
rhe only moving part of the Autopoint is located as a unit 


at one end of the barrel; the opposite end contains a cham 
of leads 


Bakelite, 


barrels 


ber for the reserve supply 


this composition being 
light- 


bright red 


he barrel is made of 


employed in all Autopoint characterized by 


ness and durability Either polished black or 


colors are furnished. Nickel silver is used for the metal 
parts, which include sturdy ball clip, the tip in whicl 
the lead operates, and an eraser cap holding a large eraset 
covered by an ornamental bell cap. The lead reservoir 


permits of a generous supply of reserve refills—twelve leads 


are contained in the chamber. 


New File Makes Filing Quicker. 
rhe EZ tile, invented by E. 
and by 


new device is intended for use in filing cabinets to hold the 


H. Penning of Spencer, lowa 
him manutactured, is said to speed up filing. The 


guide s and folders in 
The 


st lh d as 


a free, upright and uniform position 
is folder-like in makeup and is as readily in 


levice 


guides, without any alteration to the file or its 











present hling contents 
\ very thick, sturdy and durable material is used in the 
construction of the walls or partitions of this device, with 
THE EZ FILE.—This cut shows the file con- 
tents entirely removed from one compartment 
ind a portion of the side wall cut away in 
rder better t lisplay the device 

Hexible canvass base, having an expansion of over s 
inches \long the sides of the walls or partitions art 
netal thimble-like projections that fit securely and can be 
adjusted by hand to the proper height to suit varying 
depths ot file cabinet drawers These metal projections 
vhen set one-fourth to one-half inch above sides é 
drawer permit the guides and folders to tilt forward 
backward t i er degree or to divide. a portion tilting 
torward and a portion backward, forming at any place tha 
pert V" shape eded tor quick, easy filing. 

Cy these dey S are required for each file drawet 
as two divides the file drawer into four compartments. Eacl 
compartment contains a part of the guides and folders. Tw 
ot the compartments, the guides and folders, rest upon the 
floor of the file In the other two compartments they rest 
next to the strong flexible canvass, the surplus canvass 
rema g to one side a sharp upward fold, thereby all 


OVERSIZE 


LEAD PENCIL. 


compartments enlarge freely as more filing room is needed. 
No arrangements have yet been made for the sale of the 

EZ file, but orders may be sent directly to E. H. Penning at 

Spencer, lowa 

They 

It is desirable to state whether 


Two of these devices are required for each drawer. 
retail at ninety-five cents. 


letter or cap size when ordering. 
A New Typewriter Brush. 
The I. D. L. Manufacturing Company of 491 Broadway, 
New York, N. Y., presents to the trade the I. D. L. Thoro- 


clean brush. It is stated that the straight end of the Thoro- 
clean will clean between keys of typewriters and adding 
machines and the bent end will clean the type. The Thoro- 
clean, packed one in a box, is made of the best horse hair 
obtainable 


New B. & P. Sectional Back Ledger. 

lo meet the requirements of professional men, smaller 
business concerns, lodges, societies and others who do not 
need the usual large, expensive ledger outfits, the Boorum 
& Pease Company of New York City has placed on the 
market a sectional back ledger under the trade name, 
“B & P Red Dwart.’ 

This ledger is fitted with a new type of mechanism. It 
has no posts to attach and no screws or keys to turn. The 
“Red Dwarf,” is quite appropriste, as the binding 
durable 


new 


name 


is a rich red shade of Fabrihide of extremely 


front and back are covered with 


contact of metal with the desk 


character As the entire 


the Fabrihide, there is no 
top 

In spite of its rich and handsome finish, durability and 
othe this ledger can be retailed as low as $6.00, 
including 200 regular double-entry ruled sheets 10% by 7% 
index, A to Z, 


leatures, 


inches, and a reinforced celluloid tabbed 
lettered in gold 
Additional capacity is 


very moderate in price. 


an extra expansion 
With or with- 


provided by 


section which 1s also 





LEDGER. 


B & P RED DWARF’ 


out this extra section, the back closes fully, showing attrac- 
tively the highly polished nickel finish. 

It is believed that this 
trade 


folder just off the 


ledger will enable dealers to tap 


new sources The company has a new descriptive 


press. Copies will be sent to dealers on 


request and the outfit may be had on approval for in- 


spection 











oR 


Macey Adds Three-Drawer File to Line. 

The Macey Rapids, Mich., has added 
a three-drawer 
handle as a leader because it is priced for fast and profitable 
sales. No and No 
The construction follows that of the Macey 60-L and 


Company, Grand 


filing cabinet to its line which dealers can 


63-L is the letter size, 63-C is the cap 


§1Z¢. 





MACEY THREE-DRAWER FILE FOR LETTER AND CAP 
SIZES 

60-C files The drawers run on heavy-duty roller equip 

ment The file has full finished sides and is mounted on 

legs. Various finishes are supplied. 


A New Paste Package. 
The Russia Cement Company, makers of LePage’s liquid 
glue, at Gloucester, Massachusetts, is placing on the market 


an original tube of paste having an ingenious rubber tip 





NEW SPREADER 


PASTE 
PACKAGE 


with a slit in the rubber large enough to allow a good flow 


is used on the bottom of the 
held 


of paste when a little pressure 


tube. When spreading, the tube is vertically, making 


it act as a self-spreading brush 


One point brought out in the folder explaining this new 
tube 1s that it makes a neat package for school children, 
because there is little chance of spotting the clothes lt 
sells for ten cents 


Chere ms no evaporation oT drving up, hence every drop 
in the tube may be used 
rhe company states that the factory is inundated with 


orders for the new package and that new machinery is 


being installed to increase the output 


Burroughs Announces the Portable Model. 
Che Adding Machine Detroit, 
Mich., announced its | 


chine, the 


Burroughs Company, 


has portable adding and listing ma 


smallest member of the extensive Burroughs 


line. The new machine is notable for its compactness and 
lightness It requires little desk-space—but little more 
than the average letterhead It is carried from place to 


| 
{ 


Page 38 OFFICE APPLIANCES For June, 1926 


place easily. In many ways the portable is con 
to the larger machines. There is a standard k 
with eight rows of keys: the machine has a capa 
$999 999.99 Che work is visible, and always in 
ot the operator. The portable 1s practically t 
in operation as its larger brothers, and has total a 
total keys, error key, repeat key, non-add ke) 
chine ts sold and serviced by the company’s reg 
Cics 

Speedy operation of the machine is assured by 
control But one hand is need kevl i 














BURROUGHS PORTABLE ADDING MACHINE 


mechanism Che 


being adde 


as well as the adding and printing 


hand is always free to follow or turn the items 
Che 
but the 
bank deposit slips, customers’ 


machine uses standard width adding machine 


carriage is wide enough to permit it to mak 
statements and various bus 
The portable can handle practically all 


office W ere 


ness reports 


figuring in the retail store or small business 


the volume of work requires a simple, inexpensive n 


An Attractive Line of Metal Specialties. 
Che Smith Metal Arts Company, 887 Niagara street 


falo, N. Y., are 


peculiarly attractive specialties in metal 


stationery trad 


I he line 


introducing to the 


desk sets of real bronze, sturdy in construction and 
lent in finish. These sets come intique bronz 
bronze and bronze finish, and are beautitully t 


having sterling silver decorations, contrasting 


color ol the backgre und Silver crest vases ot bre 


also ofttered in antique or silver encrusted bronze 


candle sticks, etc., are also included in this line \ 
trophy is offered in antique bronze with a wood 
beautiful and appropriate as a g Also ther 
writing sets, including letter opener, biotter, pet 
well, stationery trav, calendar ind desk id \ 
jug is featured, done in character stv le é 
Likewise, a line of trophies for athletic and ‘ ( 
are oftered, something ditterent 1 he S 
that something of rare eauty inally, thet . 
antique bronze ash trays, most attractive in a 
and not the least of the features of the lin 

Other “New Machines” ttems x } ind whi 
Issue ai On ippl Inces 
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A Formal Opening. Charles II, Louis XVI, Jacobean, Italian Polychrome, 
| Mead & Wheeler ( ompany, who on February 22 Colonial, William and M iry and Early American. They 
1 into their new place at 1022 South Wabash avenue, also carry the Shelbyville line of office desks, Colonial 


corner of Wiewentl ica Chicago, held their formal open- Chairs, A. J. Johnson Table Company tables, leather- 
uring the week of May 17 to 22. The new quarters covered lounge chairs of the Mueller Furniture Company, 
ous. beautifully arranged. and almost perfectly Grand Rapids. The Johnson Tabie Company's lines are 
ed for the oursose of an efice furnitere ston The from Chicago and include office tables. The Smith Metal 
; » in which the store is located belongs to the Gunther \rt Company of Buffalo also supply art desks, cigarette 
estate and fronts both on Eleventh street and on Wabash boxes, humidors, lamps, etec., and the line of Handel lamps, 
. the northwest coracs here ig a wore snee Ot Tee i, Connecticut, is also featured. 
ext e windoy splay space on both streets hich is The shipping department opens out on the alley and the 
tilized | the company in the display of their various goods are loaded from a platform within the building so 
During the week the place was decorated with hand- that loading can go on even in a hard storm. 
Horal des baskets, ete., sent by the Macey Com- The company also has a small department devoted to 
Shelby e Desk Company, the Colonial Chait rebuilt and second-hand office furniture, with an expert to 
‘ s put it in as nearly its original condition as possible. This 
teresting to know that this is the first time in the is intended to take care of those pieces which it is necessary 
‘ ( Mead & Whe ( Ss exist to take é ea 
e had a grot iti Che 
he balcony which extends about the Congratulations to All the Bauers. 
t ntains 8,200 teet of floor s e, and On Sunday, May 23, Ralph S. and Fanny Bauer of Lynn, 
s ig the commodious shipping depart Mass ecame grandparents. On that day arrived Paul 
he rear and the large dry basement, amounts to Sherman Bauer, Jr., son of Paul Sherman Bauer, who in 
- U square feet eneath the baset tis a sub-basemet turn is the son of Mr. and Mrs. Ralph S. Bauer of Lynn. 
earing the furnaces, steam pipes, etc., and this keeps the [he boy weighed seven pounds at birth, and his grand- 
egular basement dry at all seasons of the year father says that the boy himself, his parents and his grand- 
The Mead & Wheeler Company carry the lines of the parents are all well and happy. 
\ Company. including the tollowing period furniture Office Appliances extends hearty good wishes. 

















THREE VIEWS OF THE NEW PREMISES OF THE MEAD & WHEELER COMPANY, CHICAGO.—The top picture, when 
placed on the right. completes a panorama of the main floor This is an exceptionally attractive store—one of the finest in this 


f the country 

















Page 40 OFFICE APPLIANCES For June, 1926 











Stationers Present Three-Act Comedy. 


Che Amigo Club, the social organization of The Sta 
5 


tioners’ Corporation at 525-529 South Spring street, Los 
Angeles, presented the three-act comedy, “To the Ladies,” 
under the direction of Robert D. Keltner, a member of the 
organization, on Saturday evening, May 15, at the Tuesday 
Afternoon Club Theater, 400 North Central avenue, Glen 
dale, Calif. 

The 


organization, and all furniture 


parts were handled entirely by members of the 
nsed in the production was 
Stationers’ 


furnished by the furniture department of The 


Corporation. 
Che play was exceptionally well done and the manage- 

ment of the Stationers’ Corporation is to be complimented 

on the clever talent shown by their employees 

Turner, 

Blaustein, Pat Huston, Don 

Hennis, Clarence Wade, 


The cast consisted of: Carol Stewart, Atropa 


Howard Cronkright, Georgia 
ald Bunker, Catherine Owen, L. E 


Shirley Barnes, Alfred Cooper, Sam Van Culin, Ray Hor 
ton, Marian Rice; Walter McNevin, stage manager; Fred 
{ Wall, assistant sStawe manawert Tohn Dovle. props; 


GROUP AT 
FACTORY, ILION, N ; 
TAKBPN DURING VISIT OF H 
Kk. CARRAD OF THE BERLIN 
OFFICE Front row, left to 
right: G. A. Seib, development 
engineer; H. E. Bates, foreign 
department; H. E. Carrad, Ber 
lin manager; F. W. Young, gen 
eral manager of factories: sec 
ond row—J. L. Cone, assembly 
superintendent; A. M 
sistant to general manager of 
factories; James Egan, foundry 
superintendent; E. S Dodge, 
supervisor of inspection: H. J 
Hummell, supervisor of 
FE. Meier assistant buyer: J 
W. Carter, factory manager of 
Ilion works; W. A. Schmidt, 
chief engineer; E. G. Williams, 
supervising factory accountant 


REMINGTON 
: \ 


toss, as 
R , a 


costs; 


SCENE FROM I HH 

LADIES,” A PLAY STAGEI 
AND ACTED BY THE STAFI 
OF THE STATIONERS’ COI 
PORATION OF LOS ANGEL! 
CALIFORNIA 

(;,eoTree P Hacker, host. The isherettes included 

Brown, Pauline Clark, Dorothy Young, Grace Treris 

office cashier, and Mary Landtield 

Carrad Visits Ilion Factory 
H. E. Carrad, Remington manager at Berli 
recently paid a visit to all the Remington factor S 
cuse, Bridgeport and Ilion. and expressed himself as 


interested in his several visits On the dav of his 


lion, I \\ 


tor a picture to be 


young, general manager of tactories, arrang 


taken with Mr. Carrad centrally 


surrounded by Mr. Young’s Ilion staff. During 
at the Remington cafeteria, the Remington ban: 
“God Save the King” and also played “The Star Spang 


Banner.” 
It is well to understand that while H. E. Carrac 
that office is under the 


ager of the Berlin office, 


the London office, where R. H. Carrad is the get 
ager tor Great Britain and the Continent ma. oa. f 
the manager of the London office. is a brother 


( arrad. both be ing ot British birtl 
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PRESENT FACTORY OF THE AUTOMATIC FII 
COMPANY, GREEN BAY 


Progressive Concern Celebrates Twenty-fifth Anni- 





versary. 

The Automatic File & Index Company of Green Bay, 
Wis., this year celebrates the twenty-fifth anniversary of 
the nding of the business A sketch of this concern 
makes interesting story. 

wenty-five vears ago, in 1901, Fred Straubel, after de 
vel g and perfecting his Automatic flat sheet file, formed 
a partnership with his brother, O. C. Straubel, to manu 
facture it The Automatic File & Index Compat as 
he was na d, began operations during that year in 
a little old frame store building on North Pearl street, Green 
Bay, Wis 

QO. C. Straubel was the entire factory and manufacturing 
ores iking and finishing the files Fred Straubel con 
ducted the sales and office work in addition to another bus 
ness ch he was interested For two or three years 
the littl ve oncern” struggled with meager finan 
cia e 

Me ile vertica les appeared on the market and 
1904 Fred Straubel had developed the first Automatic \ 
expanding vertical file drawer It was patented and, 
iultthough comparatively crude in design and construction. it 
e opular among those whe used it and it was not 

g betore shipments were made to other states outside of 
Wis Dealers became interested and the factory 

¢ vas crease three, then four and five men until 

é tle store building could hold no more 

| 907 it was necessary to increase production Phe 

decided to purchase property and a comparativel) 
small three floor stone building just north ot their old 
lant w quire In that year the firm was incorporated 
; S75 O01 

ae Mtorts ntinued to be confined to direct mail 

Phe chun s improved and the lines made 1 ‘ 

Shipments were being made to all parts of the 
ountry and to several foreign nations. 
1910 e government of Spain requested bids on tw 

s Automatic files and specified that the Automat 
xpane feature be embodied in the equipment. Imm 

i e Automatic File & Index Company was besieged 

Ci ind Fret office equipment manufacturers to 

eir tented parts Automatic files were pat 
these countries also The company didn’t know 
S is all abor ntil L. Asin Palacios, a large dealet 

Madrid, explained that if he could have the Automatic 
qe e coul ery likely obtain the entire order and 
Is promote Automatic in his country 

seventy-one governmental departments of Spait 
ire “Automatically” equipped and King Alphonso permitted 
a view e take himself surrounded with Automati 
quip the roval palace 

Age es were established in other countries as well as 

the ed States One file sold others No salesm«e 


OF 


. FACTORY 
THE AUTOMATIC FILE & INDEX 
COMPANY 


EARLIER 
& INDEN 


were employed, yet the business continued to grow in the 
face of increasing competition. 

Clarence Straubel, the present sales manager and secre- 
tary, began working in the factory about 1908 during school 
vacations. After completing his course at the University 


of Wisconsin early in 1911, he spent two more years in the 


factory helping to build Automatic files. The next two 
years his training continued in office and sales work, occa- 
sionally calling upon the trade. Ever since then he has 
handled sales except with an interruption of two years 


during the World War, returning home as a major in the 
United States Field Artillery, which rank he still holds in 
the United States 

In 1917 the their gave 
way to improved wood-steel and the Automatic file drawer 
means of various patented features and 


Reserve 


all-wood construction of files 


was changed by 


improvements 

By the end of 1918 the factory, whose force then con- 
sisted of some twenty-five or thirty men, was forced to turn 
deal of business. 


down a great 


Pearl street had grown into a business center and there 
was no more available property for the much needed ex- 
pansion. 

So in the latter part of 1918 the construction of an entirely 


new and modern daylight, steel and concrete factory was 
begun which would more than triple the floor area and pro- 
duction through more modern facilities and equipment. The 
capital stock was increased to $100,000. 
tinued to be conservative, but the business was being built 


Sales policies con- 


The product was being constantly 
Office Appliances and various 


upon a solid foundation 


improved. Advertising in 


business publications, along with mail advertising, kept 
telling the Automatic story as fast as factory production 
could handle the returns 


Today there are prominent users in almost every city of 


the United States and in many foreign countries. Dealers 
and agencies many cities have cooperated admirably to 
make the Automatic File & Index Company one of the 


leading filing equipment manufacturers in the industry. 
Began Developing Steel Filing Equipment in 1924. 


It was comparatively simple for the company to build 


steel filing equipment, because for nine years all interior 


parts of Automatic files were of steel. Only the exteriors 


were of wood, and many users today prefer this con- 
struction 
But many dealers and users insisted on Automatic pat- 
1924 the new Automatic 
Early in 1925 the steel 
completed and of the new line 
a few test files were shipped, how- 


All the while every effort was made to improve and 


ented features in full steel, so in 


steel filing equipment was planned. 
the first units 


plant was 


were produced. Only 
ever. 
» that production on a large scale was not begun 
until the latter part of 1925. 
matic dealers and agencies have taken hold and the equip- 


pertect, se 


Today many of the old Auto- 











Cae. 
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ment already has a broad distribution, with sales and pro- 
duction increasing rapidly. 
Recent Years Bring Important New Patents. 

In 1924 an improved idea in card file drawer construction 
was patented. In place of the single card drawer and the 
double compartment card drawer, tray-drawers with lift- 
This new feature 
became so popular that the company discontinued the single 


out card and check trays took their place. 


and double compartment card file entirely. 

In 1925 two new patents embodying several important 
claims brought the most important improvements to the 
Automatic 


line. The old two piece tilting drawer front, 


with hinges showing, was eliminated. Other improvements 
included telescoping side which kept the drawer sides closed 
even when the front tilted forward, an improved device; a 
better automatically tilting compressor; a Universal pointed 
guide rod to bend with the tilting front; a self-closing de- 
the the file the 
All features built 
with the new and perfected full steel and wood-steel equip 
ment. 


vice which compresses contents of when 


drawer is closed, ete. these new were 


Many other useful features were developed. 


A Complete Line of Desk Specialties. 


In addition to the general line of Automatic files, the 
company manufactures a line of Automatic expanding desk 
hles Included is the Auto Desk Companion, which has 


become widely known as a convenience for desk workers 
and business and professional executives 

In 1926, to provide for increased facilities, the Aatomatic 
File & Index Company increased its capitalization to $350, 
000 and plans 
Fred L. G 


eral manager; 


are progressing tor increased production. 


actively 


Straubel remains 
Clarence W 


and O. C 


as president and gen 
Straubel is secretary and general 
manager, Straubel is and 


treasurer factory 


manager. 


Charlotte House Cleverly Advertises Tenth Birth- 
day. 
Charlotte, N. C. 


anniversary 


Brockmann's, 
tenth 


re cently celebrated its 


birthday and celebrated it most proh- 


+> BROCKM@NN'S - A BOOK STORE OF RARE EXCELLENCE 


tably. Hundreds of new friends for the business were 


through a series of clever, dignified advertisements 


Charlotte newspapers. 


Letters were received from various persons in Char 


and other cities complimenting the store 
the 


tions upon completion of ten years of efficient service t 


upon its clever 


advertising and, at same time, extending congratula 
public. 

The history of Brockmann’s was told in concise style 
the first advertisement used in the How Herbert 
V. Brockmann, Miss Ava Jane Farney and William Ha 


started Brockmann’s ten years ago was told, and the firt 


series. 


policies with reference to the public and to its empk 


were described. 
This advertisement said: “It has and will continue t 
a fixed policy to maintain an organization composed of m« 
and women of high intellectual, business and social st 
ing, all of whom both you and we may trust implicitly 
“They are sufficiently well paid to live comfortably 


free from financial worries In addition, they have 


tunities to participate in any increased earnings for wh 


All are 


themselves loval and usetul citizens by 


they may be responsible encouraged to 


affiliation wit 


religious and fraternal organizations Criticism < thos 


whom we do not sell, as well as of the mercha: 


methods of competitors, is discouraged 


“Having enjoyed a pleasant and very 


by 1¢ llowing the above business p licies. we enter 


second decade with renewed enthusiasm to tur 


our usefulness to the community 
Other advertisements in the series, which ran 
week, stressed the firm’s desire and ability to set 


public efficiently. 


Making a birthday anniversary celebration bring 
tional patronage is an achievement of which Brock 
is proud. Other concerns may receive some usefu 


from the methods employed by the Charlotte firn 


Brockmann’s will be glad to answer inquiries fron 


members of the trade. 


OFFICE SUPPLIERS AND FURNISHERS * BROCKMOGNN’'S: 











high ae 87 
| Gay and $48 443.31 for 














The firm hag bu 
eral policies, The 











MERCHANDISE 


(wtler Deeks Company 
Martie Chair Company 
Lgon Metallic Mig. Co 
Neostytes and Supplies 
AU Stapte Office supplies 





(tobe Wernticke Company 
Pilttag Equipment. safes 
Beok (ners 


Mosier Safe Company 





Seppiemented by 
Bewkh Department and Rental library 
(Af, Paver and Framing Depertment 















Ten Years Old Today 


A Few Words of Appreciation and Explanation. 






Office Suppliers and Furnishers saLex 
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Big Coast Concern Makes Rubber Stamps. 


By James V. Murray. 


, } ‘¢ hs 
() pving 44,000 square teet of floor space in the Diz 
363 Mar street, approximately cre, the 
\eoise-Klinkner Company of San Francisco, 1s the largest 
icturer er stamps and , e hel 
{ < 
‘ 
~ t ¢ Company obt S S < ess ft 











STOR! VND FACTORY OF THE MOISE-KLINKER COM 
PANY VN SAN FRANCISCO Here are 14.000 square feet of 
( ind up-to-date equipment for manufacturing 

nps ane dred lines, such as dies, seals, presse 
' rns Moise line of patented office appliances 
parts of the world—Mexico, Central and South America, 

e D East Indies, China, and in the far north, Alaska 

+ | | 

orders from every clime passing over the desk of 5S 
Pels, secretary of the company. 

: } ? ] 7 

Even as far back as 1890, when the printed catalogu 

, , 
did t ov the vogue it now has, this concern published 
: 206-page edition, profusely illustrated with cuts, the kind 
peculiar to those times. The stamps then used were very 
fan r else verv ugly in design, and had no tie-up with 
the siness they were used But in the 384 
page talogut ow in circulation, in the rubber stamps 
advertised, where human figures are used, they are pose 
ind ¢ sed to 1 e a direct tie-up with the business 

These catalogues, being very expensive, are put into cit 

; 9 98 
culat lv every third vear. Although they cost $1.2 


each, no charge is made for them, it having been found that, 


with good judgment, they are excellent 


company *s products 


folding 


‘WW rot out our patented pocket stamps, the 


g | 
kind, 1 the early ‘90's,” said Mr Pels and we are still 
se] g ousands them, of exactly the same desig as 
the original lot And with our handy stamp racks, fitted 
vit vooden partitions, the stamps having removable hat 
dles = the Sante 

back wall of the store is finished in wood to provide 


display of the hundreds of styles of 


netal signs manufactured in the plant 


s s the big shops, is machinery and equipment 

tor the manufactur f every kind of stamp, stencil and di 

ag ( 

> be st s are 18x24 inches in size, the kind 
sf shippers d products for marking their car 
tons ery often these are used in two r more lors 

et e coffec sting concern in the city using a t 
col furcated stamps on their irtons for the 
large re lettering and the vellow figure of an Arab drink 
g tte a muzz who, instead of calling his fellow 
Mohammedans to prayer, is seen drinking coffee from 
large eld th hands, with the slogar red letters 


“The Call instead of the call to evening 


prayers. 
Key 


ones, are 


o the Cuy 


hotels, exquisitely designed, large bronze 
by many of the best hostelries, particularly 
and the Moise-Klinkner Com- 
of this sort of business. 


tags tor 
used 
those in southern California, 


largest share 


is done economically and quickly 


pany gets the 


Much of the paint 


by the use of the air spray 


The shops are fully equipped with every modern machine 
ind device for the production of the best results on work 
of this kind, and the personnel is all experienced and high 
class 


rubber stamp, the office appliance 
words of Mr. Pels himself: 


lo tell the story of tl 
and the metal sign in the 
remark may be heard in practically every bank in 
‘What 


: ; 
and when the familiar indo 


the country, would we do without rubber stamps?’ 


rsement stamps thus: 

the Order of 

The Bank of California N. A. 

National Bank, 

“Oakland, Calif., 

realize the amount of work these 


how many people stop to 


stamps have saved in labor and time, and how quickly they 


pay tor themselves? 

“The usual method of making rubber stamps is to set up 
printer’s type, perhaps 50 to 100 
this 


regular 
\ plaster 


di ied 


the wording in 
made from form and 
the laid on in 


sheets and vulcanized into the form under heavy pressure. 


in a form mold is 


after it has sufficiently rubber is 


The quality of the stamps depends on the rubber that is 
used and on the equipment and skill of the mechanics oper- 
This will determine 


the machines for making them. 


life of the 


ating 
the stamp. 
the rubber 


strides, 


“Progressive concerns have forced stamp 
take and rubber 
now be found in every department and on every 
bank or Many banks 
indorsement stamps to their customers to use 
backs of checks, 
the teller’s window indor 


cy An 


the signature to 


industry to remarkable forward 
stamps can 
desk of any commercial institution. 
have given 


on the their so the checks will come to 
sed in a neat and legible manner. 
stamp is inade by transferring 


wood and then making an engraving from 


autograph signature 


rubber s made. 


S¢ Vit 


which the stamp 


“Besides the rubber stamp store can be 


g stamps, 
depended upon to carry numbering machines, check writers 
and protectors, 
W hile ink of the dating stamp as being a very 
simple appliance, all makes about the same, there are 1,200 


dating stamps and other office appliances. 


many t 


different models, sizes, and combinations of them, for every 


conceivable use 


“The self inking stamp, which has been in existence for 


more than thirty-five years, is now made in at least 100 


sizes and models. 


“And there are thirty different models of folding pocket 


stamps, carried by traveling salesmen, and others in the 
trade. 
le ruhi 


“Changeable ibber type is another convenience for the 


concern which wants to have a rubber stamp made in a 
There 
sizes and styles, and more than 
manufactured if a concern aims 
do. 


important, and are used to a 


few minutes, by setting up loose type in a holder. 
225 combinations, 


} 


14 . 
holders to be 


are over 
100 styles of 
to cover the whole field as we 
devices are 


banks 


ident 


‘Time printing 


large degree in Then we have branched out into 


the producti n ot ication tags for safe deposits, ad- 
presses, badges, metal signs for street 
bronze or other metal signs in banks 


desks or windows and many other like metal 


vertising coins, seal 


corners, engraved 
for use o1 


articles.’ 
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1264 NEWS 
| MISCELL 


i¢ 


Report of the 


Capital Readjustments by Wilson-Jones Company. 

The board of directors of the Wilson-Jones Loose Leaf 
Company recently sent to the stockholders a printed letter 
signed by Benjamin Kulp, president, and G. P. Gardner, 
Ir., chairman of the board, and approved by the directors, 
April 23. 1926, stating that the directors had 
approved the proposed readjustment of the company’s cap- 


board of 


ital structure, referred to as the Plan, to which most of the 
holders of common stock and preferred stock have agreed. 

Under the Plan, first mortgage bonds now outstanding, 
in principal amount about $540,000, will be paid and all or 
substantially all of the outstanding preferred stock, $440,- 
000 par value, will be converted into common stock. The 
proceeds of common stock subscribed for by stockholders 
under the plan will be applied for the above purposes. The 
balance of the necessary funds will be provided in such a 
way as the directors may approve. The directors are to 
be authorized to negotiate a real estate mortgage of not 
more than $300,000 if in their judgment this method of 
financing is advantageous to the company. 

The authorized common stock will be increased from the 
present 55,000 shares, of which 34,000 are now outstanding, 
to 100,000 shares, of which 55,000 will be outstanding. 


It is pointed out that the Plan will have several advan- 
Under it the restrictions imposed on the company 
removed; fixed charges 


tages. 
by the present bond issue will be« 
will be greatly reduced and preferred stock dividends will 
be eliminated. On the consummation of the Plan, the 
directors expect to institute dividends on the common stock 
at the annual rate of $2.00 per share, on September 1, 1926. 
Since most of the preferred stockholders purchased com- 
mon shares in the amount of fifty per cent of the preferred 
shares purchased by them, such preferred stockholders as 
have retained their common shares will receive, after the 
exchange of their preferred stock under the Plan, the same 
income as they are now receiving in preferred dividends 
and additional income, when in the judgment of the direc- 
that 
common stockholders will also benefit under the Plan by 


dividends on 


tors a larger distribution is warranted. It is stated 


reason of the expected early institution of 
their present common holdings, as well as on the addi- 
tional stock they will receive under their subscriptions and 
fact that stock 
longer be junior to a preferred issue 

The retirement of the preferred stock, 4,400 shares of 
$100 par value each, will be effected by the surrender and 


by reason of the their common will no 










at} 
\Otable / 


in Every Section of the Field. 


cancellation thereof in exchange for 13,200 shares 

common stock without par value, that is to say, on the 
basis of three shares of common stock for one share ot! 
preferred, plus $10 in cash per share or otherwise. I: 
addition to the common shares and cash to be received 
in such exchange, preferred stockholders will receive the 


elt 


regular quarterly dividend of $1.75, payable June 1 o1 


preferred shares. A number of the largest preferred stoc! 


holders, it is stated, have agreed to waive their rights to 


receive the $10 cash payment. After the foregoing 


been accomplished, and the preferred stock converted, there 
will be available under the Plan, 7,800 shares of commor 
stock which is offered pro rata to common stockholders of 
record May 4, 1926, for subscription at $35 a share. All 
such common stockholders may subscribe for as mat 

shares of the common stock as they wish at $35 per share 


except that subscriptions in excess of twenty per cent 
their holdings on May 4 will be 
reduction of twenty per cent on May 4 if necessary N 


stated that 


record on subject te 


fractional shares will be issued. It is most of 


the larger common stockholders, including officers and 
directors, have already agreed to subscribe to their twenty 
per cent allotment of common stock. 

stock not su 


scribed for on the above basis, or not disposed of by cor 
version of the stock, arrangements have bee! 
made with Jackson & Curtis to underwrite not to 


This offer, of course, 18 ope! 


To provide for the sale of any common 
preferred 
exceet 
5,900 shares at $25 a share 
to all stockholders 
twenty per cent allotments at $35 a share. 


who have subscribed and paid 


Present Earnings and Prospects. 


During the last few years the Wilson-Jones Loose L« 


Company has steadily improved its organization, deve 


ing its selling force and putting many economies into eff 
It is stated in the report that in the first seven months 
the present fiscal year, which began September 1, ther: 


was a net profit of $116,974 available for dividends afte: 
present charges, for the period from January 1 to April 1, 
1926, the net profit on the 
After the elimination of fixed charges that will be take: 
t stated that this sum is appré 


is 
si 
.J5 per share on 


same basis has been $62,6% 


care of under the Plan, i 
imately equivalent to $2 the 55,000 shares 


of common stock arranged for and to $1.23 per share 
the last three months or at an annual rate of about $4.02 
and $4.92 per share respectively. Some of the best oper 


‘ 
} ' 


ating months, however, are included in the above report 











=e 
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so that the foregoing figures may not represent the average 
earnings for a full year. 

\ special meeting of the stockholders was called for 
Mav 10, where consideration was given to the question of 
increasing authorized common stock to 100,000 shares or 


1 


The question of changing the name of the company to the 
Wilson-Jones Company or some similar name was also 
taker the meeting 


rt t fice wa ~ one 


uch number as the 


meeting shall determine upon came up 


Tragedy in Dalton Adding Machine Co. Offices. 
May 10, Charles L | 


founder of the 


On Monday, Dalton, son of the lat 
Dalton Adding Machine 
Harry L: 
mpany, and killed himself in Mr. Land 
As Apphances 


Landseidel is re 


ompany, shot and wounded indseidel 


s¢ riously 
Dalton plant Office 
Mr 


will be about agan 


idel’s office at. the 
learned that 


covering 


is expected he 


as thirty-six years 





LANDSEIDEL 


erly vice-presid of the company It is said that he 


small holdings i! ne 


jealous of the new president 


advancement to the post otf genet! 
Dalton 


penetrating Mr 


fired five shots, two gol 
Landseidel’s rigl 


lung 


used on himse 


ng through his right and emers 


fifth shot Daltor 


ting followed a vain attempt on the part 


(srubbs. vice pre sid 


intention 


Cash to Pay Remington Register. 
I I York circuit court of apy] 


e New 


uit of the Remington Cas! Registe 


National Casl Register ( 
Dayton concern had infringed 

owned by the Remington Cas 

1 the 

his decree The 


ed that it had 


ertain patents 
former has te 
National ( asl 


settled present nd prospect! 


ugh the purchase of the Remington patents 


~ (yin) 


000. This transaction was in the for 


- P 
ner icense, W governs in the stead of rovyaltie 


company and 


Big Typewriter Concerns Won’t Merge. 

Both President B. L. Winchell of the Remington Type- 
writer Company and President George Ed. Smith of the 
Royal Typewriter Company emphatically deny any plan 
or intention of their respective companies to effect a merger 
Both gentlemen observed that 
a consolidation are absurd. 


of the two organizations. 


the rumors of such 
Mitchell Chief of Kansas Rotarians. 

An Associated Press dispatch from Hutchinson, Kansas, 
dated April 28, stated that Charles L. Mitchell of Topeka 
was on the previous day elected governor of the Rotarians 
Mitchell is highly appreciative of this 
However, there’s no gain without loss, for Mr. 
Mitchell says the duties of his new office are such that he 
will not be able to attend the Washington convention of the 
National Asso Office Outfitters and 
Manufacturer is a Rotary convention overlapping 


of Kansas. Col 


honor 


1iation oft 


l here 


Stationers, 


n time the Washington convertion, and the colonel can’t 
Ie it tw places at once 
It will be lonesome without C. L. M. and the missus. 


—— 


National Cash Register Company Report. 
National Cash Register 
ended March 31, 1926, 
r all expenses, depreciation and 
[his is a decrease from the net profits 
1925 but accounted for by a substan- 
advertising and expenses and by reduced 
foreign business in January and February. 
rst quarter have always been the smallest 


Consolidated net profits of the 


Company for the three months 


amounted to $1,206,278 afte 
taxes were figured 
of the same period in 
tial increase 
rrofits fron 
Earnings for the 
of the veat 


Excuse Us, Please! 


Not Free, But Five Cents Each. 

leaf article on Dealer Helos last month Office 
Appliances stated system booklets issued by the 
Irving-Pitt Manufacturing Company of Kansas City, Mis- 
distributed 


In its loose 


that the 


souri, were free to the dealer. Instead, these 
booklets are sold at five cents each, which seems to be low 
enough in ¢ ideration of their intrinsic value. 


Geographical Slip Causes Confusion. 
An item of 


page 207 of the May issue of Office Appli- 
ances referred to the appointment of A. P. Branch as man- 
iger at Portland, Ore., of the L. C. Smith & Bros. Type- 
vriter, Ine fice at that city. Through error in trans- 
mitting the mation on which the item was based the 
city is co! It should have been Oakland, 


M Winship S manager at 


Inc . 


for the L. C. 
and our apologies are ex- 


Portland 


llent organization for the mis- 


Guilty on Both Counts. 


\ pleasant letter from Paul M. Kamp, manager at Long 
each the Underwood Typewriter Company there, calls 
ittention to rror on page 204 of the May issue of Office 
Appliances Ve stated that “Paul M. Kemp” had been 
ippointed manager at Long Beach by the Remington Type- 


writer Compar His name was wrong by one letter, and 
the company name erroneous by nine letters. 

We appreciate the opportunity of rectifying the error 
ind trust that none of Mr. Kamp’s friends have been mis- 
led by the iten Mr. Kamp had been with the Remington 
[Typewriter Company before undertaking the work at Long 


ypewriter Company. 


nderwood | 





aes ARN 


%,) 
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Horder’s Inc. Buy Out Geo. E. Cole & Co. 


On Tuesday, June 1, after negotiations lasting some two 
or three weeks, a deal was consummated whereby Horder’s, 
Inc., purchased outright the business of George E. Cole & 
Co., including the two stores at 119 West Washington 
street and 336 North Michigan a:enue, Chicago. The con- 
sideration for which the business was purchased is not 


announced. 

George E. Cole & Co. began business in the late seven- 
ties and soon became one of the leading factors in the 
Chicago stationery field. George E. Cole, now eighty-four 
years of age, is a man of strong personality, and during 
his active years he headed civic reform movements and 
accomplished a great deal for the cause of good govern- 
ment in Chicago. Of late years he has not been active in 
the business, which has been headed by his son, Munroe 
Cole, who has continued the successful conduct of the 
affairs of the company, assisted by Harry C. Shaffer, man 
ager of the main store on Washington street, and an ex- 
perienced staff. 

It is stated that the deal will involve no change in the 
employees of the Cole stores, everyone taking on his posi- 
tion with the Horder organization as of June 1. 

Other details of this important transaction with addi- 
tional data concerning the two companies will appear in 


Office Appliances for July. 


Underwood Net Income. 

The New York Herald-Tribune of May 14 presents the 
following figures from the Underwood quarterly report: 

Net profit of $870,260, after depreciation and federal 
taxes, is reported by the Underwood Typewriter Company 
for the first quarter of this year. After allowing for pre- 
ferred dividends this is equivalent to $2.02 a share on the 
$10,000,000 common stock of $25 par value. It compares 
with $1,011,842, or $2.34 a share, in the first quarter of 1925. 

The comparative income account for the first quarter 


follows: 


1926. 1925. 
Net earnings .... Te $ 966,366 $1,121,643 
GHEGP BRGGUMO occ ccccsccex ; ; nae 103,473 94,831 
Wasted WCOMO «oo cicccccs .. . $1,069,839 $1,216,474 
SO, scccncedcencens bs aaa 64.579 60,632 
Federal taxes ....... 135,000 144,000 
0 gO Eee $ S70.260 $1,011,842 


Regular dividends were declared by directors yesterday. 


Ogden T. McClurg Estate Probated. 
The estate of the late Ogden T. McClurg, Chicago whole- 
saler and publisher, is appraised at $750,000 in the will, 
which was filed in the probate court of Cook county 


Mr. McClellan Entertains. 

The Office Appliance Managers’ Association of Chicago 
were the guests of George W. McClellan, Chicago manager 
of Underwood Typewriter Company, at the Park Ridge 
Country Club on May 14. The party left from Chicago 
by auto at noon and spent most of the afternoon on the 
links, which rank among the finest around Chicago. The 
golf game was followed by an excellent chicken dinner 
which Mr. McClellan had arranged at the club house 

Besides Mr. McClellan the following participated in the 
party: A. E. Blackstone and H. H. Cross of the Dicta 
phone Company; Daniel Payne and R. Reiner of Line-A- 
Time Manufacturing Company; Frank Boughton of Amer- 
ican Multigraph Sales Company; William P. Hoy and 
John R. Scherm of Amberg File & Index Company; Otto 
J. Dreyfuss of Postage Meter Company; H. D. Beaumont 
of Dictograph Products Corporation, and J. A. Gilbert of 


Office Appliances. 





C. W. Straubel on Western Trip. 


Clarence W. Straubel, sales manager of the Automat 
File & Index Company, Green Bay, Wisconsin, wil! leave 
June 1 for St. Louis on his way to the Pacific Coast and 
intervening cities. He will visit Kansas City, Missouri; 
Topeka, Denver, Salt Lake City, Los Angeles, San Fran 
cisco, Oakland, Portland, Tacoma, Seattle, Spokane, Butte, 
Minneapolis, St. Paul and Des Moines within the next four 
weeks. 


Mr. Straubel will, of course, spend some of the time 


with his company’s agencies, and will visit as many offi 
appliance concerns as a rather hurried trip will permit 


The Guest Book. 

CHARLES GARVIN, sales manager of the F. S. We 
ster Company, Boston, Mass., and first vice-president oi 
the National Association of Stationers, Office Outtitters and 
Manufacturers, visited Office Appliances in April, during 
an extended trip in the interests of the association. 

JOHN S. SMALL of Jamestown, N. Y.. called on Office 
Appliances early in April. 

W. R. CLARK of the Office Equipment Company, Rox 
Island, Ill., visited this office on April 15. 

R. W. CALLAHAN of the same house accompanied M: 
Clark. 

FRANCIS A. DESLIBES of the Modesto Paper Holder 
Company, Modesto, Calif., dropped in on April 15 

HAROLD E. HAWKINS, sales manager of the Sta 
tioners’ Loose Leaf Company, Milwaukee, Wis., called 
April 10 

ALBERT POWER of Mutschler Brothers, Nappane: 
Ind., spent a short time in our office on April 22. 

JOSEPH C. STRAUSS of the New York office of th 
Automatic Pencil Sharpener Company, visited Office Appli 
ances recently. 

L. R. HANNA, Hanna Register Company, Indianapolis, 
called April 23. 

ROY J. RADA, distributor of the Royal Palm carb 
paper, Milwaukee, visited this office April 24. 

MARCUS HARWITZ, president of the Regal Typ: 
writer Company, New York, called at this office a few days 
ago on his way home after a seven-weeks’ trip which in 
cluded most of the principal cities of the United States 

ERNEST DALTON, Union Ribbon & Carbon Com 
pany, Philadelphia, called April 25. 

HARRY B. FINER, Dallas, Tex., was a visitor on 
April 29 

W. A. SHEAFFER of the W. A. Sheaffer Pen Con 
pany, Fort Madison, la., was a recent visitor 

W. G. CHAMBERLAIN, of San Francisco, called 
Office Appliances early in May. 

F. H. CORRIE, Brisbane, Australia, inscribed his nam: 
in the Guest Book on May &. There is an additional itet 
about Mr. Corrie elsewhere 

J. H. BUSHNELL, Wagemaker Company, Grand Ray 
ids, Mich., was a visitor on May 24 

New York City. 

FRED E. BROWN, sales manager of the Hall-Weltet 
Company, Rochester, N. Y., called March 23. 

J. S. SPROTT, sales manager of The General Fir 
proofing Company, Youngstown, O., was a visitor at 
office the latter part of March 

CHARLES W. LIPMAN of the Graff-Underwood Cor 
pany, Boston, and JOHN P. HOGAN, who has been spend 
ing the winter in Florida, inscribed their names in the 
Guest Book on April 12 and 14, respectively. 
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Burroughs Elects Two New Directors. 
The annual Adding Machine 


elected Jan es S. Holden and Frank Parker Davis 


meeting of the Burroughs 


Co1 
the board of directors. These gentlemen fill vacancies 
caused by death during the past year. The deceased dire 
tors were Edwar Rector, who was connected with the 
company as patent attorney and director; Walter B. Manny, 


1894 


men of outstanding busi 


who had been associated with the company since 


Both of the new directors are 


Mr. Holden is president of his own real 


ness ability. 


estate company Detroit, chairman of the Security Trust 
Company board of directors, and a director of numerous 
ther companies. Mr. Davis is a member of the law firn 


f Rector, Hibben, Davis and Macauley, ( 


headed by the late Edward Rector 


The election of the new directors was pré ceded by a 


1925 business by Standish Backus, 
Adding Machine 


satisfactory volume, as 


this, Mr 


review of the company’s 


preside of the Burroughs Company 


de ve le pe da did the mrst 
1926 \s 


evidence or Backus poll 


quarter ¢ 
ut t ncreasing sales of the company’s latest product 
the Burroughs portable adding machine. To meet the 
demand for this machine, he said it had been necessary t 
xpand the manufacturing facilities. 

In addition to the two new directors, the following were 
re elected to the board Joseph Bover. Standish Backus 


Doughty and W. A. C. Miller. 


\ 1 eeting ot the directors followed the stor kholders 
meeting The following re-elections and re-appointments 
vere made: Joseph Boyer, chairman of the board; Standisl 


president; A. J. Doughty, vice 


Farquhar, treasurer; G. W. Evans, se ska 
comptroller; R. S. Mielert, assistant secretary and assistant 
treasure | | Sheahan. assistant secretary; G. EK. Rune 


T. L. Hilton Disposes of Stationery Holdings. 
Thomas L. Hilton Hilton, 
Hart & Detroit, Michigan, on May |] 


disposed of his holdings in that trom 


one of the founders of the 


(sarrett Company of 


company, resigned 


the office of president and general manager and retired 


business 
Hart & 


Irom the 


The Hilton, Garrett Company was organized in 


1910 Thomas L. Hilton, Henry L. Hart and Ralph ¢ 
Garrett, and has been operating successfully ever sine 
In 1919 Mr. Hart passed away and 11 1922 Mr. Garrett 
sold his interest, leaving Mr. Hilton as the only one of 
the original three who was active in the business. 
The company will continue under the same corporate 
with Lynn B Emery as general manager Mr 
( is beet nected with the company for the last 
eigl rs, first as store manager and then as sales mat 
ge! He has had many vears’ experience Il the statior 
er nd printing usiness, having been connected with 
S & Pete Saginaw, Michigan, for eleven years 
s con Detroit to take up his duties w 
Hilton, Hart & Garrett Company 
Australian Typewriter Man Visits U. S. 
Fernibal H. Corrie of Brisbane, Queensland, Australia 
ted States on business and expects to remai! 
c Although he is still a you 
MI ( S ventv-one ve S e ti t 
He | ( ected wit Seve ( 
sasan or years, having quired a thor 
re edge ewriter constructio1 For the last 
two or three vears he has devoted his attention to the sal 
r type ters 
Mr. Corrie is a man of energy and enterprise and sees 


Australian Commonweal 


“Office Specialty” Annual Meeting. 

The annual shareholders’ meeting of the Office Specialty 
Manufacturing limited, Newmarket, Ontario, 
Canada, was held April 28 at the Toronto branch building. 

H. C managing director and treasurer, presented 
the annual report, statements, etc., giving a very satisfac- 
tory The company has 
been expanding and increasing its lines to include chairs, 
steel desks, post office equipments, etc. The Canadian busi- 
ness outlook is much improved after a five-years’ depression. 
Gustav 


Company, 
Slemin 


report on the past year’s results. 


The board of directors, re-elected, are as follows: 





SLEMIN. 


New York; T. Reid, vice-presi- 
Wark, secretary; R. F. Smith, 
Slemin, managing director 


Erbe, president, Rochester, 


dent, Toronto; George D 
general superintendent and H. C. 
and 

The company have recently moved their branches at Ot- 
Montreal, Halifax and Winnipeg into new and larger 


Other branches are at Hamilton, Quebec, Van- 


treasure! 


tawa., 
quarters 
Calgary and Toronto. 


couver, Regina, 


Wilson-Jones Open Broadway Sales Office. 

The Wilso Leaf Company of Chicago and 
New York have sales office at 310 Broadway, 
New York, Here B. 
New York with his local sales representa- 
tives, E. F. Dooley, I. J. Meyer, J. G. and E. W. 
greet friends of the house, as will 


Jones Low s¢ 
opened d 
street. 


few doors north of Duane 


Okin, manage! 
Ure 
Mead, will be happy to 
ilso W. C. Bardenheuer, who recently joined the organiza- 


tion and is ing his headquarters at the New York office. 

\ complete stock of the Wilson-Jones products is kept at 
the New York eadquarte rs and it is believed that the new 
locati will prove f h convenience to dealers, inas- 
much as s centr and easily reached. Howard W. 


Brown is in charge of the city order desk. 


arehouse and shipping depart- 
at their present location, 316 


Here improved facilities 


ments of the 
Hu Ise nN 


are available t speed up service. 


street 


C. K. Woodbridge Returns from Europe. 

C. K. Woodbridge, president of the Dictaphone Sales 
Corporation, returned to New York May 28 from a trip 
to Europe. This short by the British general 
strike. 


Was cut 
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Meetings—Conventions— Dinners 


tion of Typewriter Dealers 


out-ot-town were present: 


president of the National 


Moines, secretary; J. C. 





Chicago Typewriter Dealers Meet with National 
Officers. 


The Chicago Typewriter Dealers’ Association held a meet- 
ing at the Hamilton Club on Saturday 
at which were present the officers of the National 


Association; 
Good, 
James Wikoff, Oklahoma City, vice-president, Southern Di 


afternoon, May 8, 
\ssocia- 
The following gentlemen from 

Walker, Denver 
H Russell, Des 


lulsa, Oklahoma, treasurer: 


George » 


> 





vision; D. F. Ryan, Davenport; Harry Beach, Sioux Falls, 
South Dakota; Fred Weiss, Omaha; L. Pollak, Pocatello 
Idaho; Miss L. R. Taylor, Grand Rapids, Michigan; and 
Messrs. Duffy of Grand Rapids, J. E. Gaffaney of Fargo, 
vice-president, Northern Division: Wood of Kansas City 
and Brewington of Madison, Wisconsin, all leaders in the WH. N. SHIPMAN. s! 
GEORGE 8 WALKER, typewriter business in their respective localities. In addition ul Ward Manuf 
Western Typewriter Sales , : Company, Chicago, Presid 
Co., Denver, Colorado, Presi to the foregoing, the following Chicago men were present Chicago Typewriter Dea 
lent, National Association W. HH. N. Shipman, president of the Chicago Typewriter “*Sec!#tion 
Dealers’ Association; P. I Kinnisten, secretary; and service charges, etc. He advocated the abolition of 
Messrs. Fox, Pratt, Alward, McDonough, Holbrook, Wal licenses and commended the action of the Chicago Ass 
ter Young. J. J. McCormick, J. B. McCormick, Lyons, tion in taking up this matter vigorously. He declared that 
Labres, Lanterman, Martin of Office Appliances, Bor there are many things the National Association can do and 
resen of “Business Machines,” Froehlich, Evan Johnson of be within the law. He noted one thing which had alr: 
Office Appliances, and A. R. Ames been done merely by suggestion to the heads of one of the 


After the reading of routine reports, the president intro 
duced George S. Walker of the Western Typewriter Sales 
Company, Denver, president of the National Association, 
and then requested each man to stand and give his name 
and connection. This was done. One of the officers of the 
National Association absent was Mr. Quinby, vice-president 
the Division, who was to be 
account of illness. C. Elmer Anderson of Pasadena, Califor- 


Western 


ot Eastern unable present on 


nia, vice-president oi the Division, was likewise 
unable to attend 

President Walker then spoke, outlining the objects of the 
National the work had 


He suggested that those members who had already joined 


Association and which been done. 
had paid twenty-five dollars a year dues, but he said that 
the association has as yet no fixed policy and would change 
the name, the dues and the policy in any way the majority 
see fit. He said that he and his party were on the way East 
and would try to meet the heads of all the big eastern type- 
writer companies and make certain suggestions which it was 


He 


clared that nobody is making money out of rentals at three 


hoped might result in some benefit to the trade. de- 


dollars: that the trade is without uniformity either in rentals, 








WIKOFF, 


large typewriter concerns, which by consenting to pay th 


freight on typewriters between the factory and Denver 


have saved him this year $1,900 on the basis of his last 
year's volume. A saving such as this would pay dues 
quite a while. He urged the Chicago men to join the Na 
tional Association and get in on the movement and gi 


their support 

Secretary Russell declared that the curse of the typewriter 
If 
practice would be all right. 
avoiding the 
the sake of 
Mr. Froehlich of Chicago expressed his profound beliet 


business is discounts they were given honestly, the 


Dealers should be taught 


advantages of use of discounts, which 


away profits for valueless trade 


diversification. This brought up the subject of the name of 


the National Association, and after some discussion it was 
decided to let the name remain as it is since by far the large 
interest is in typewriters. Change in name can be ma 
at any time circumstances warrant. President Walker sug 
gested that the association should have a clearing 
establish a bureau for skips, study of costs such as over 
head and other costs, freight, insurance, credits, et 


Russell said that he had a of an 


Secretar\ 


Vision 











H. E. RUSSELL, Office J. E. Royal J. E. GAFFANEY, Office 
Equipment Co., Des Moines, Typewriter Co., Oklahoma Specialty Co., Fargo, N. D., 
la., Secretary City, Vice - President of Vice President Northern 


Southern 


Division. 


Division 
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strong enough to put on a campaign of national advertis- 


ing to move the machines the members have to sell. He 
believed it would be a necessary plan to start some move- 


ment to educate the public on the value of rebuilt type- 


writers. 
The subject of dues came up for discussion and after the 


hange of ideas the Chicago Association voted to affil- 


miter 


iate with the National Association, each member to pay five 


head in dues to the national organization for one 


’ 
dollars 


year. Several believed that it would be well eventually to 


place local association memberships at ten dollars per mem- 


ber and for the associations to join and vote as an organi- 


zation, but that individual membership should be rated at 
twenty-five dollars per head. It was generally agreed that 
the National Association could energetically foster the or- 
ganization of local clubs and associations among typewriter 
men 


with a view to getting the typewriter industry joined 


up all over the world in a strong national organization. 


Mr. Shipman urged the closer study of costs and said that 
the typewriter industry can expand intelligently on facts, and 
on facts alone. Various subjects were brought up and 
touched upon, such as advertising, voluntary contributions 
National Association, etc. It 
cided before the meeting adjourned to appoint the board of 


Walker on his return 


to the funds of the was de- 
trustees as a committee to meet Mr. 
from the East for a discussion of the work which had been 
done by the National officers in the East and to lay plans 
for future work by the Chicago Association in collaboration 
with the National organization. 


During the course of the meeting Mr. Walker empha- 
sized the fact that the National Association of Typewriter 
Dealers is not a Corona organization but that it is really 
national in its scope and already takes in dealers who are 
in fact, most of the 
The 
suggested at a 


handling other makes of typewriters 
members do handle rebuilt typewriters of all makes 
fact that the National 
meeting of Corona dealers in Kansas City does not make it 


organization was 


a Corona organization. It was found there, however, that 
they had the nucleus of an organization, national in scope, 
that could represent all the typewriter men in the United 
States and it was resolved to go ahead with the proposi- 


tion on the understanding that the organization could be 
entirely independent of all affiliations with any one com- 
pany ¥ 


Saturday, May 15, President Walker passed through Chi 


cago on his return from the East and again met the ofh 
cers and directors of the Chicago Typewriter Dealers’ 
Association. An enthusiastic meeting was held and it was 


held 


The purpose of the 


decided to issue a call for a national convention to be 


in Chicago at the end of this summer 


national convention will be to form a definite and perma 


nent organization and get first-hand opinions of dealers 


throughout the country on the solutions of typewriter 


problems. Such a meeting would be a capital thing for 


the typewriter industry and would give an impetus to the 


interest of dealers everywhere. It would develop an under 


standing of dealer problems, establish better standards of 
practice and promote acquaintance and confidence among 
the different elements of the trade 

Office Appliances trusts that there will be a hearty re 
sponse to the call for this meeting because it is one of the 


vements that has ever been undertaken 


nost important mo 


he typewriter industry. There has never before been a 


national organization of typewriter men, although the i1 


dustry is large and dealers in rebuilt and new machines 

er the country It is believed that by holding the meet 
ing in Chicago, which is the most centrally located of the 
largest cities, it will re possible to secure a larger and 
nore representative attendance than if the meeting is held 
elsewhere Whatever the result so far as attendance is 


concerned Chicago will do its part to put over the move- 
ment and to see that no one lacks anything by way of 
entertainment during his stay. 


National Association Office Appliance Manufac- 
turers. 

A meeting of the above association was held May 13 and 
14 at the Cleveland Athletic Club. Two outstanding ad- 
dresses one by R. N. Fellows, advertising 
manager of the Addressograph Company, and another by 
James H. Rand, Jr., president of the Rand Kardex Bureau, 
Inc. 


were made, 


[he morning session of Thursday, May 13 was devoted 
to the usual routine business, after which the subject of the 
It was “Our Best Direct Mail Cam- 
All members were invited to bring their best 
direct mail stories. The discussion was participated in by 
several of the members and in the afternoon the subject 
was given direction by Mr. Fellows 


session was taken up. 


paigns.” 


was continued, but 
from the standpoint of advertising for breaking down sales 
resistance. This was followed by a general discussion. 
Friday’s morning session was devoted to the subject of 
The question was put “Should an Office 
Attempt to Sell More Than One 
Four of the members were assigned to the discus- 
For the A and B divisions of it 
“What Are the Outstanding Qualities a Successful Sales- 
“What Do You Do to Stimulate 
The discussion was carried on by four 
members. A third question was asked, “What Fac- 
Should Be Considered in Setting Quota?” Among 
those participating in the various discussions were Messrs. 
Thrift, Stowell, Woodbridge, Hancock, Nevins, 
Matthews, May, Simmons, Wigginton, Russell, 
Wilson, Shaw, Gary, Cooper and others. 


Salesmanship. 
Appliance Salesman 
Line?” 
sion of this question. 
man Possesses?” and 
These Qualities?” 
other 
tors 


Ey lar, 


Cheney, 


Stationers’ Association of New York. 

The regular May meeting of the Stationers’ Association 
of New York was held at the Drug and Chemical Club, 85 
John May 17. This was the first meeting in the 
new club rooms the Drug and Chemical Club, formerly 
at 100 Williams street. The new appointments of the club 

dining room and service are much 


street, 


are very fine and the 
improved 
Hill announced that at the board 
meeting, the old officers had been re-elected for 
J. Thomas Hill of the 
Giels, Corlies 
vice-president; F. R. Tilton of 
second vice-president; Mortimer W. By- 
ers, third vice-president; William C. Siegert of William C. 
Siegert, In Kilbourn, Corlies Macy & 


President J. Thomas 
of directors’ 
the ensuing year. These include: 
J. Thomas Hill Company, president; L. C. 
Macy & 


Heinn Company, 


Company, first 


secretary; J. |] 
Company, treasurer. 

The president announced that there was plenty of money 
in the treasury, after which he turned the meeting over to 
Gash, the entertainment committee. 
Mr. Gash had prepared a program of local talent for the 
evening and announced each individual number. Included 
among the entertainers were the J. Austin 
Smith and Fred Ebel of H. K. Brewer & Company; Miss 
Martha Schultz of Manasse; Mr. Matthews of A. H. Denny, 
Inc.; James Brady of the National Blank Book Company; 
Joe Sherman, Jack Sherman and Morty Howard of J. 
Meyers Stationery and Printing Company; Fred Stockman 
of H. K. Brewer & Company; “Tom” Stonehouse, W. A. 
Sheaffer Pen Mr. and Mrs. Cassidy of C. A. 
Stratton Company; Miss Edith Glazer of J. Meyers Sta- 
Printing ( Miss Stein, daughter of 


Edward chairman of 


following: 


Company; 


tionery and ompany; 











5 
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Myron Stein of John Ward & Company; Willie Smith of 
H. K. Brewer & Company. 

The evening was much enjoyed by everyone. 
Armstrong, well known to the stationery trade, led the 


Harry 


singing. 


Illinois Stationers Hold Resultful Meeting. 
Interesting Matters Discussed and Important Work Started 
at Annual Meeting of the Illinois Booksellers’ and 
Stationers’ Association. 

The tentative adoption of the Kansas Plan of selling 
tablets, memo books and loose sheet holders; the determi- 
nation to continue the practice of holding merchandise dis- 
plays at conventions, with the expressed hope that manu- 
facturers would give the matter increased support; an in- 
crease in the field of active membership to include not only 
booksellers, but also manufacturers’ repre- 
sentatives and representatives of shall 
have established a record of not less than two years’ service 


stationers and 


trade papers who 


for the association; advance in membership dues to ten dol- 
lars a year, and the addition of a second vice-president 
elected from among the active salesmen members repre- 
senting a manufacturer or a publisher—such were the out- 


standing features of the work accomplished at the eleventh 


annual convention of the Illinois Booksellers’ and Sta- 
tioners’ Association at Rockford, Illinois, May 4 and 5, 
1926. 

It was determined to hold the meeting next year at 


Bloomington, invitation to that city being extended by the 
stationers and commercial organizations through Wi'l H. 
Johnson, a leading stationer of Bloomington and a former 
president of the association. 

A strong staff of officers 
year, consisting of the following: 

President, H. H. Chumley, Woodworth Book Store, Chi- 
cago; first vice-president, Claude Dunlap, Rockford Print- 


was elected for the ensuing 


ing Company, Rockford; second vice-president, I. J. White, 
Rand-McNally Company, Chicago; secretary and treasurer, 
J. W. Sutton, Woodbury Book Company, Danville. The 
Executive Committee consists of the foregoing officers and 
Book Store, Springfield, and 
Jonstone, Associated Stationers’ Supply 
Mr. Simmons was president of the 


Frank Simmons, Simmons 
C. H. (*Jack”) 
Company, Chicago. 
association for the past year. 
With regard to the “Kansas 
pointed a committee of three members to get the details of 
the matter in readiness for operation; to determine who 


Plan,” the association ap- 


will join in the movement and in general to get the matter 
started so that on or before the date of the Bloomington 
convention next year the matter shall have been advanced 
to the point of definite accomplishment and everything put 
in readiness to go ahead on a scale which will give promise 
of success and prolit to the stationers and booksellers of 
Illinois. The sum of twenty-tive dollars was appropriated 
from the treasury to take care of the committee’s expenses 
in the matter of postage, stationery, etc. The committee 
consists of the following: W. C. Miner, Macomb, chair- 


man; L. J. Coe, Springfield, and Will W. McKnight, 
Normal. 
The sessions of the convention were held in the Venetian 


Room on the mezzanine floor of the Nelson hotel. The 
book and merchandise exhibits, of which there were num- 
bers of interest to everyone present, were arranged taste- 
fully in spaces on the floor of the large Crystal Room ad- 
joining the Venetian Room. The following companies ex- 
hibited their lines: 

Grossett & Dunlap, publishers, New York City—fiction 


and other books. 





Western News Company, Chicago, demonstrated the va- 
rious lines handled of interest to booksellers and stationers 

Reilly-Lee Company, publishers, Chicago. 

Esterbrook Steel Pen Manufacturing Company, Camden 
New Jersey, showing steel pens for all uses, gold plated 
pens, etc. Dealer helps were demonstrated, with especial 
emphasis on the new revolving display and sales stand. 

Harcourt Brace & Company, New York City, publishers. 

The Parker Pen Company, Janesville, Wisconsin, show- 
ing the Duofold and other styles of fountain pens 
Company, Chicago and 


interesting line ot pencil 


Automatic Pencil Sharpener 
Rockford, 
sharpeners. 

The Boston Line, New York City, 
and other novelties. 

Rand-MecNally 
maps and other specialties. 

New York Consolidated Card Company, New York City, 
showed interesting lines of greeting cards, etc. 

Thomas Charles Company, Milton Bradley line of Chil- 


showing a full and 


showing greeting cards 


Company, publishers, Chicago, showing 


dren’s books and kindergarten supplies. 
Whitman Publishing Company, children’s 
The Wahl 
Wahl fountain pens, Eversharp pencils, etc. 
Victor Safe & Lock Company, Cincinnati, Ohio, featured 


books. 


Company, Chicago, Illinois, demonstrated 


small steel filing cabinets on sanitary bases, with easy- 


running castors, suited to the desk user wishing to keep 
current files in immediate reach. They also emphasized 
their safe lines. 

Eaton, Crane & Pike Company, Pittsfield, Massachusetts, 
box papers, papeteries, etc., featuring their newest attrac- 
tive lines of high grade correspondence stationery. 

x &. and 
books. 

C. Howard 


showed lines of steel pens for all purposes, dealer helps, 


Burt Company, popular copyright juvenile 


Hunt Pen Company, Camden, New Jersey, 
pence! sharpeners, etc. 
Washburn Company, children’s books. 
Blackwell-Wielandy Company, St. Louis, Missouri, blank 


books, stationers’ specialties and wholesale service data 


L. E. Waterman Company, New York City, Waterman 
“Ideal” fountain pens in all styles, propelling pencils, et« 
Registration of delegates and visitors started Tuesday 


At 10:00 o'clock the first 


Frank Simmons 


morning, May 4, at 9:00 o'clock. 
session was called to order by President 
Invocation was pronounced by William Shimmin of Rock 
ford, followed by an address of welcome by the Hen. J. 
Herman Hallstrom, mayor of Rockford. After a response 


by President Simmons, routine reports were read and ap 


proved. 
At 12:15 a buffet lunch was served for the men in the 
hetel and for the ladies a luncheon at the Rockford 


Women's club. The hour between one-thirty and two 


thirty was given over to the examination of exhibits 

The first 
M. Schutz, 
Muskegon, Michigan. 
He said that every buyer should be 


address of the afternoon session was bv Carl 


director of sales, Browne-Morse Company, 


His subject was: “Every Man’s from 
Missouri.” “shown’— 
that 
as well as the salesman ought to know them. 


is, that no customer knows the resources of the store 
If the sales- 
man and the advertising man, the window trimmer and the 
store manager do not let people know what they have, the 
public will pass by, not from lack of the will to trade, but 
because nobody knews about the goods. He urged greater 


sales productivity. Selling expense is a large item. Greater 


sales efficiency will bring down the cost and bring up the 
profits. He defined unit sales as those which give the cus- 
tomer a complete unit of equipment. A filing case with 
its appropriate indexes, folders, etc., is a complete equip- 


ment-—a unit. He brought out several pertinent illustra- 





er 
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SOME SNAPSHOTS TAKEN AT THE ELEVENTH ANNUAL CONVENTION OF THE ILLINOIS BOOK- 

SELLERS AND STATIONERS ASSOCIATION AT ROCKFORD, ILLINOIS, MAY 4 AND 5.—No. 1, left: Avery 

Thompson of the Rockford Office Supply House; right Harry McFarlan the McFarland—Howell Co., Rockford.— 

No. 2 Part of the official staff of the association Left to right lL J. White second vice—president; H. H. 

Chumtley, president; Frank R. Simmons, past president and member Executive Committee; “Jack” Jonstone, 

ember Executive Committee; J. W. Sutton, secretary—treasurer The little newsboy appointed himself mascot. 

No. 3, left: W. L. Clarke, Parker Pen Company; right W. B. Allen Jos. Dixon Crucible Company.—No. 4. 

George Neider, The Ault & Wiborg Company. Cincinnati; Maynard F. Westring, Miss Gladys Dennison and Harold 

Johnson, all of the Mid-City Stationery & Supply House, Rockford, and Karl Aguiel and Arthur Frey of The 

Globe-Wernicke Company, Cincinnati No. 5 KE. A. Meyer, manager, Chicago office of Eberhard Faber; Earl 

Aguiel and Arthur Frey, The Globe—-Wernicke Company; George Neider, The Ault & Wiborg Company; A. C. 

Van Horne and H. W. White of Eberhard Faber No. 6. C. B. Horr, The Sam’! C. Tatum Company, Cincinnati.— 

No. 7. W. R. Essick, Haines & Essick Company, Decatur, Illinois; W. C. Miner, the Miner Book Store, Macomb, 

Illinois; E. A. Meyer, Chicago office, Eberhard Faber; Frank R. Simmons, Springfield, Illinois; L. J. Coe, Coe 

Brothers, Springfield, Illinois No. 8. Clifford L. Lloyde, the P. H. Lloyde Company, Normal, Illinois, a former 

president of the association 

tions of how salespeople frequently neglect suggestions “Are we progressing,” he asked, “or are we doing by habit 
that would result not infrequently in doubling or quad the same things we did twenty or thirty years ago?” Deal- 
rupling the sale with no more than a few moments addi ers should figure one-third of their rent for the merchan- 
tional time. Salespeople should be taught to sell function  dise display inside the store; one-third should be charged 
and not merely material The function of the tool, the to the windows. The dealer should price all the goods he 
book, the machine, the container, is the thing which the shows The price of things is important—it is something 
purchaser buys—not merely so much wood, brass or steel every buyer wants to know. There are many things the 
Function frequently represents a group of alliéd articles average person doesn’t know the use of—tell him. If the 


which form a unit in the performance of work. The best customer doesn’t know and can’t readily find out, he will 
salesman associates these things in his mind when articles not buy. It takes time and study to make a salesman. The 


ire called for. He makes larger sales and has better satis natural-born kind don’t pan out. Learn to make creative 
fied customers sales—they take the salesman away from the price cutting 

ij 8 “Jack”) Jonstone of the Associated Stationers’ temptation. It is not enough to have the goods. Show 
Supply Company, Chicago, spoke on “Better Selling.” them; put them where they can be seen, asked about and 
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examined. Don't cut prices. Sales are lost by cutting as 
well as made and those that are made are worthless. 

The final address of the day was made by Clarence Pat- 
rick, secretary of the Rockford Chamber of Commerce. His 
subject was “The Stationer and the Chamber of Com- 
merce.” 

wW.. i. 
look into the workings of the 


tablets, blank books, memo books, etc., 


Miner of Macomb, who had been appointed to 
“Kansas Plan” of handling 
made a report of 
his findings, showing samples of the goods the Kansas 
stationers are handling under their association label. Mr. 
Miner is convinced that the stationers and booksellers of 
Il'inois will derive advantage from the adoption of the plan. 
After some debate, the discussion was carried over to the 
following day. 
Second Day. 

The second day’s session started off with a movie entitled 
“Happiness,” which covered a trip through the Rockford 
plants under the guidance of J. C. McCarthy, 
H. Johnson of Bloomington spoke wit- 


con- 


furniture 
commissioner. W. 
tily and instructively on “New Fiction,” and at the 
clusion of his remarks there was a continuation of the dis- 
cussion of the Kansas Plan, the tentative adoption of which 
completed the work of the morning session. 

On Wednesday Thomas W. 


former cost accountant of the United Typothetae of Amer- 


afternoon McGlaughlin, 
ica, now executive secretary of the Rockford Ben Franklin 
Club, discussed the cost of doing business, bringing out the 
various items which must never be overlooked in any busi- 
He pointed his remarks for the benetit of the printer 


ness. 
and the stationer, and gave some useful data. 
Ellis W. Meyers, executive secretary of the American 


Booksellers’ Association, spoke on “Booksellers’ Problems,” 
the last of the formal addresses. 

Changes in the by-laws, increase of annual dues, etc., 
mentioned in the first paragraphs of this report, with the 
election of several new members from among the manu- 
facturers’ representatives and trade publications; reports of 
committees, including that of the resolutions committee, 
which thanked everyone who had worked to make the con- 
officers for the 
The work 
of the afternoon included, of course, the selection of Bloom- 


vention a success, and the election of 


ensuing year completed the work of the day. 


ington as the next convention city. 

The Annual Banquet 
ball in the Room 
The meal was capital; the 


At the and Crystal 
everybody had a good time. 
events went forward rapidly and without a hitch, and the 


The principal 


annual banquet 


few speeches were short and to the point. 
speaker was Wallace Bruce Amsberry, head of the depart- 
ment of English literature at Armour Institute, Chicago. 
He read a number of French Canadian stories and poems 
in dialect, many of which were written by himself. He 
kept his hearers keenly interested and took them through 
all the phases of sentiment from tears to laughter. 

rank Simmons of Springfield, retiring president, was the 
presiding officer. He requested all the new officers to rise 


in turn and make themselves known to those present. 
Claude Dunlap, the new first vice-president and general 
chairman of the executive committee of Rockford stationers 
who put the convention over, acknowledged the compli- 
ments of the chairman on behalf of his associates and him- 
self, disclaimed any undue share in the work and then called 
upon the members of the local committees to rise and 
introduce themselves. 

Keyser’s Orchestra, an organization of unusual excel 
lence, supplied the instrumental music and no small part 
But another musical feature came as 


Al. Baxter of the 


of the entertainment. 


a surprise. The chairman called upon 


National Blank Book Company for some selections on the 


ukulele. Heretofore Mr. Baxter has always sidestepped 
invitation on the plea that he had no “uke” 
this time “Jack” Jonstone of Chicago produced 
ment and Baxter, apparently, found himself cornered. Aftet 


receiving an enthusiast 


with hin 


the 


playing a few selections and 


encore, he said that he had another feature, brought 


riett 
1 é ‘ 


convention and trained at great expense—a male quart 


who in the not distant future will be sure to 


famous. Thereupon he was joined by Mel 
land of Rockford, I. J. White of Chicago and Bob Alber 


Harry E 


the Chicago office of the National Blank Book Company 
The quartette rendered popular airs with rare hari 

and wound up after several rousing encores with “Sweesé 
Adeline” and “Silver Threads Among the Gold.” This was 


one of the hits of the evening—a wholly impromptu | 


formance, but well done. 


During the dinner a number of souvenirs presented 


the publishers and manufacturers were passed ar 
These included a box of gold-plated pens from the Este 
brook Steel Pen Manufacturing Company; a giant Mongol 
The Gibson Art Cor 


pany; vest pocket memo book in leather, with extra fillet 


pencil—E. Faber; Finesse bridge set 
Boorum & Pease Company; fancy leather holder tor cat 
Sanford Manufacturing 
Hanna Rion, published by) 


form matches Company; “late 


and a Marionette,” a novel by 
Grossett & Dunlap, and “Illinois in 1918,” by Solon Justus 
Buck, being the Centennia 


History of Illinois, to be published by A. C. McClurg & 


’ 


introductory volume of the 
Company. 
The evening finished with dancing which continued 


midnight, closing one of the best conventions the Illi 


stationers have ever held. The Rockford committees are t 


be heartily congratulated. 


One hundred persons, including a number of ladi 


registered at the convention. Dealers were present 


all parts of the state. 
A Word of Acknowledgment. 
The associate editor of Office Appliances desires to ex 


acknowledgments for the courtesies ex 


press again his 

tended by Charles Spengler and Sidney E. Collins of the 
Automatic Pencil Sharpener Company They took th 
writer in Mr. Spengler’s car to the old farm on the hills 
overlooking Rockford where the writer of this report was 


born—no matter how many years ago. Anyhow, it was 


We took pictures of the 


stone house and the tine barns and the old stone fence, the 


before Blaine ran for president. 


fields and the cows, and had the pleasure of meeting Mz: 


Rankin, the superintendent, and his charming wife, and 


finally, of drinking our fill of the milk from the Holstei 


r 


1 
Crack dairy 


} 


pe mco 


and Guernsey cows of “Pinehurst” farm—the 


farm of northern Illinois. And the story would ! 


plete without acknowledgment of the very interesting try 
through the factory of the Spengler-Loomis Manufactur 
ing Company, where the Automatic pencil sharpeners ari 
Here Mr. 


room of the 


made. Spengler was guide and passed fro 


room to large establishment explaining the 
many operations necessary to turn out the high-grade pr 


ucts which the trade knows so well 


Texas Stamp Men Meet. 
International Stamp 
Dallas on 
rubber 


M Atit 
April 17, was wel 


The district meeting of the 
Association, held at 
The 
goods and sundries, and made many 

L.. M. Krausse of the 


was elected governor and H. M. Glover of the G! 


facturers’ 
discussed stamps, metal 


attended. chairman 


usetul suggestions 
Houston Stamp & Stencil ¢ 
pany 
Stamp Manufacturing Company was elected secretary 
regional meeting 


decided to hold the next 


on September 18 


It was 


Shreveport, La., 











Page 53 OFFICE APPLIANCES For June, 1926 





«4 
| hit ttn | wee = wig on tw eee ly 5 
&9 2° 


‘ ha aa 








STATIONERS AND MANUFACTURERS WHO ATTENDED THE MEETING OF THE THIRD REGIONAL 
DISTRICT AT PHILADELPHIA LAST APRIL WERE THE GUESTS OF THE MOORE PUSH PIN COMPANY 
ON A SIGHT-SEEING TRIP WHICH INCLUDED THE GROUNDS OF THE SESQUI-CENTENNIAL EXPOSI- 
TION THE ABOVE PICTURE, HERE PRESENTED BY COURTESY OF THE PHILADELPHIA EVENING 
BULLETIN, WAS TAKEN IN THE GREAT STADIUM OF THE EXPOSITION IUST BEFORE THE IMAGE 
WAS IMPRESSED UPON THE FILM ALL WHO EXPECT TO ATTEND THE WASHINGTON CONVENTION 

sE 


WERE ASKED TO MAKE SOME SIGN THE HATS ALOFT” SEEM TO BE A MAJORITY. 


Tenth Regional District Stationers. [here was an informal reception to Charles L. Mitchell 


second annual meeting of the Tenth Regional Dis and District Governor Horne, arranged by former District 
he National Association of Stationers. Office Out Governor H. | Bellamy of the Ker drick-Bellamy Com- 
nd Manufacturers took place it Denver. Colorado pany This took pla e on the Sunday preceding the meet- 


lay, April 19, at the Albany hotel. The meeting was i"g, at the Brown Palace hotel Out-of-town people as well 
der at ten o'clock in the morning by District 48 executives of all of the Denver stationery houses were 


George | Horne of Greeley, Colorado After present 
tein remarks by Mr. Horne, H. E. Bellamy Colorado Stationers Dinner Hosts. 
d Charles Mitchell. who was present as the On the evening of the nineteenth the Colorado Stationers’ 
tive of E. H. Sell, president of the association \ssociation entertained the visitors and members of local 
hell made a brief but pointed speech on the aims stationery houses at its seventh annual dinner at the Al- 
plishments of the National Association. Reports any hotel. The address of welcome was made by C. A. 
fn tee Y rank Winfield of Grand Junction. Col Kendrick, one of the three deans of the commercial sta- 
\V. Pechman of Denver, and other Tieuter int-g ionery business in Denver The other two, W. H. Kistler 
and C. F. Hoeckel, were unable to be present because they 
table discussion was held. The meeting adjourned had been called out of the state. Mr. Mitchell spoke briefly 
he steps of the post office, where a panoramic On the “Stationery Business Past, Present and Future.” 
the delewates was taken Mr. Horne gave a short but humorous talk on “Humorous 
inch a full program was carried out,’including of Otherwis« ind L. S. Hall of the Occidental Life In- 
ture reels and a talk on the manufacture of paper surance Company presented an address on “Me and My 
neteries 1 \1. Overstreet of the Eaton. Crane & Job There were vocal solos and classic dancing. A total ‘ 
nanv: talk and demonstration on the selling of if 118 persons sat down to the dinner, the biggest gathering 
oods by E. E. Douglas of the Irving-Pitt } f stationer ople ever held in Denver. 
g Compat 1 talk on the application of numbering Aditional Regional Doings. 
to various industries by G. S. Hice of the Roberts \t the regional meeting there was an interesting address 
ne Machine Company; a special motion picture reel on advertising by Jack Kendrick of the Kendrick-Bellamy 
iper, 1 ns and inks supplied by The Carter's Company, while Mr. Milligan of the Kistler Stationery Com- 
I. W. Hankins of the L. E. Watermar pany boosted the national index in a thoroughly competent 
ide a talk on some of the peculiar complaint nanne 
vith regard to fountain pens, and Andrew The following were present at the district meeting: Geo. 
the S. Webster Company spoke on peculiar E. Horne of Geo. D. Horne & Company, Greeley, Colo- 
ith regard to carbon paper and ribbons rado; Chas. L. Mitchell of Crane & Company, Topeka, 
eeting is verv successful. The district is one of Kansas; F. H. Whipple, Canon City; W. O. Pechman and 
stances and comparatively few people, and consid Hi. L. Wohlgemyth of the Denver Stationery Company; G. 


effort and expense are involved for members to come S. Hice of Roberts Numbering Machine Company; Brook- 
ngs at Denver or any other point in the district lvn: E. E. Douglas of Irving-Pitt Manufacturing Company, 








Ee 





5x— 


Kansas City; A. L. 
Company, Pittsfield, 


Crane & Pike 
Cordinier of 


Overstreet of Eaton, 

Massachusetts; A. H. 
Cordinier Drug Company, Wyoming; Chas. L. 
Bluett, Denver Sales Book Company, Denver; H. E. Bellamy, 
Kendrick-Bellamy Company, Denver; L. R. Kendrick, Ken- 
drick-Bellamy Company, Denver; F. B. Robinson, Golden, 
Colorado; E. Frank Winfield, Grand Junction, Colorado; E. 
A. Kistler, Kistler Company, Denver; J. F. 
sroome, Broome Bros., Pueblo, Colorado; Andrew Crush, 
F. F. Webster Company, Chicago; Wm. L. Reid, Ameri- 
can Pad and Paper Company; F. E. Wilson, Denver; I. W. 
Hankins, L. E. Waterman Company, New York; C. E. 
Hoffhine, Casper, Wyoming; R. E. Dickensheets, 
Wyoming; J. W. Fogg, Boulder, Colorado; H. B. Reynolds, 
Fiberstock Envelope Company, Philadelphia; A. L. Nichols, 
Book Store, Denver; Mr. Littlehale, Gibson Art 
A. Draper of Chas. L. Patterson Office Equip- 
Robinson, Wahl Company, 


Laramie, 


Stationery 


Casper, 


Herricks 
Company; C. 
ment Company, Denver; Chas 
Chicago: Messrs. and Thompson of the 
Kistler Stationery Company; Mr. McDonald of the 


drick-Bellamy Company, and other representatives of the 


Gagnon, Lipp 


Ken- 


local stationery houses. 


Maine Office Appliance Association. 
Charles W. Bond, manager of the C. H. Rice Paper Com- 
pany, was the principal speaker of a very successful dinner 
and business meeting of the Maine Office Appliance Asso- 
ciation at the Elks’ Club, Portland, Maine, on May 10. Mr. 
Bond spoke on the practices of paper manufacturing and 
merchandizing and then led a lively discussion of the sub 
ject. 


liorton Com- 


R. Frisbee of the Roberts Office Supply 


pany, was chosen temporary chairman of the executive 
committee to fill the place of the regular chairman who has 
moved to Worcester. It was also voted that the executive 
committee meet every month with the president and secre- 
tary to discuss affairs of the association. 

Three new members were admitted to membership: Chas. 
Baker of the Bacon Manifold Company; Charles W. Bond 
of the C. M. Rice Paper Company; T. Earle Russell of the 
Todd Company. 

The next meeting of the association will be held the first 
Monday in June, probably at some shore resort. The com- 
mittee in charge is composed of Clarence Chaisson, chair- 
man; Kimball S. Frisbee and Allan O. Goold. 

A ladies’ night is being planned for the late Summer or 
early Fall. 

Stationers’ Squares Take Interest in World Affairs. 

On the evening of April 28 at the Hofbrau House, New 
York City, members of the Stationers’ Square Club listened 
with interest to a lecture by Dr. Charles Fama on “Masonry 
in Italy Under the Mussolini Regime 
the following resolution 
Hon. 


At the conclusion of the lecture 


was adopted and forwarded in a telegram to the 
Albert Johnson, chairman of the naturalization committee 


of the House of Representatives, Washington, D. C 


“We urge you, as chairman of the naturalization commit- 
tee, to bring about all measures necessary for the revoca- 
tion of American citizenship of all those men who, being 
American citizens, have joined the Fascimo and given their 
Mussolini of Italy at the 
second national convention of the Central Council of North 

held 18th, 1925, in Philadelphia, from 
where they sent the following telegram to Mussolini: 


oath of allegiance to Premier 


America, October 


“*President Mussolini, Rome Central Fascista Council 


of North America, bringing to a close the second reunion. 
sends to the Duce expressions of true devotion; renew oath 


to follow to the end his orders and his will.’ 
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“This is a translation of the report from the convent! 


in the November 13th, 1925, issue of the Fas 


published 


‘CGiovinezza.’ American citizens have sy 
United 


ill other governments. 


Magazine, 


allegiance to the States and renounced 


have 
The Fascista t s 
Klee ] 


country are using their American citizenship as a blind 
and his gover 


legiance to 
giving their true allegiance to Mussolini 
ment. Such men must be deprived of their Americar 
zenship papers and, if possible, punished for their fraudulent 
attitude toward our government.” 

Kenneth MchKellat 


his stand, and to Charles 


Telegrams were also sent to Senator 
of Tennessee, thanking him for 
A. Mcltlenry, 


Ciubs, 


president of the National League ot Mas 


Brooklyn, suggesting that Brother Fama be 


to present the case of Masonry in Italy under the Mus 
solini regime at the National League convention in June 
The meeting was very largely attended, this fact being 


due in no small measure to the excellent and constru ( 


work of the board of officers under the presidency 


Schwartz, assisted by A. W. Rau as secretary 

The May Meeting. 
rst regular meeting of the 
Greater New York 
House, New York City, Wednesday evening, 
work of the 


The thirty Stationers’ Sq 


took place at the Hotbr 


May 26. The 


initiation by the 


Club of 
evening consisted of 
demonstration 


York Velep! 


own degree team There was also a 


central office in operation by the New 


Company 


All members accepted since January 1 were summon: 


initiation at this meeting t 


to present themselves for 
summate their membership 


Corona Distributors Meet in Syracuse. 


Corona Distributers, members of the Corona Dealer Ad 


visory Council of L. C. Smith & Corona Typewriters, I 


have just closed their Spring meeting at the Onondaga hi 
tel. This Dealer Advisory Council is composed of the sey 


en leading Corona dealers of the organization, winners 
the 1925 


home office 


annual sales contest, and three members of the 
organization, who are L. J. Conger and ( 
vice-presidents, and Harold McD. B 
Dealer members of the 1926 D. A. C., are 
S. Walker, Denver, Colo.; E. C. Hale, 
J. Weiss, Omaha, Nebraska; 
R. Taylor, Grand Rapids, Michigan; J. E 
Fargo, North Dakota; L. Pollack, Pocatello, Ida- 


Wvykoff of Oklahoma City, Oklahoma. 


Brown, srown, adver 
tising manager. 
as follows: George 
St. Petersburg, Florida; F. 
Miss 
Gaffaney, 
ho, and J. E 
At the session on Tuesday morning Frank R 
ident of L. C 
the council and discussed their problems with them. Fran 


Van Buskirk, and 


was also present at the conference 


Louise 


Ford, pres 
Smith & Corona Typewriters, Inc., addressed 


cis E vice-president director of sales 


Stationers Meet in Eighth District. 

The third regional meeting of the Eighth District 
National 
Manufacturers was held 
Arkansas, on Monday, 
The meeting was called to 
by Governor William Schmiederer of St. Louis 
Edwin H 
National 
Manufacturers Mr 


Association of Stationers, Office 
at the Marion 
Mav 10 

order promptly at 10:15 
duced Sell of Columbus, Ohio, president 
\ssociation of Stationers, Office Oufitters 
Sell made a very interesting 
outlining its activities and its benefits 


Washington, D. ¢ 


except that ofr t 


the associatior 
l I tl 
also spoke on the coming convention at 


There were no set speeche Ss made 
The tollowing subjects were taken up 
l. Advertising: How I make it Pay 


2. How I make Manufacturer Sales Help Work for M« 


president 
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“Duco” Featured at DuPont Convention. 


istria ~ é department or the ¢ emical pre 
EK. I. duPont de Nemours & Company 
) , 
\ 125 ( and executives tron | 


at Atlantic City, N. J his gave th 
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and up-to-date information on the advancem«s 
the development of industrial finishes for 
products An exhibit was shown at the Hote 
e, where convention was held, which deme 
shes ected in the dul iboratories fe 
ng fro farm implements t shimmerit 
The che products division has beet eorga 


P MEETING OF THE ELLIOTT-FISHER 


HD 


nd authoritative service to any man- 





1926 





ized to offer complete 
ufacturer interested ndustrial finishes. 

this new and comprehensive service, and ex- 
automobile and other manufac- 
Papers read at the con- 
veral instances the use of pyroxy- 
costs through the quick drying 
rties of these duPont products. The importance of 
cleaning the surfaces and selecting the proper undercoats 
he cited for 
chemically They dry 
evaporation of the solvents; they 
to the under- 
much shorter time than paint 


Details of 
ampies or how turniture, 


benefited were shown. 


vention showed how 1n sé 


reduc ed 


following advantages were 


mixtures wi treated cotton base: 


k] } 
QuIcKIi\ ecause oO! the 


afford in general a very smooth finish due 
1 


coats; work can be rubbed in 


ind ¥\ s an be lished to a high gloss; last much 
oe 
Che resistance « yur the duPont finish adopted by 
inety furniture and thirty-five automobile manufacturers— 
to chemical effects had aided in its quick acceptance for 
many purposes [his finish withstands strong salts, alka- 


water, grease and the strong acids 


of edible pt cts 

e salesmen showed particular interest in the accelerated 
ge tests to which all “Duco” products are subjected. A 
vowerful ult et 1 applies the sunlight test, while 
ilternating sprays of water and hot air subject the color 
lates to weathering conditions. Many dealers are familiar 
with the cl color plates on the roofs of paint and 
varnish factories, where resistance to light and weather 
e prove wly through the seasons. The duPont engi- 
neers devised the machine, which subjects the color plates 
tw et to the s rigorous tests of sunlight, rain 
d wea 1 finish such as on an automobile—would 
two years of service. Uniformity is assured by 
setting a limit of variation of one-half of one per cent on 

the various “Duco” products 


Advisory Service for Manufacturers. 


Ledyard Towle, head of the “Duco” color advis- 


ory service, discussed the present vogue for colored furni- 
ture, and explained the forty “Duco” colors available for 
urniture es. He explained that the duPont company 
s always ready to assist manufacturers of furniture in the 
selection of colors which will increase the sales appeal of 
their proc 

“Of all the colors in the rainbow, the colors of the mo- 
ment are the most important to the manufacturer of fine 
products,’ Capt. Towle said. “Colors of the moment are 
the shades we are talking about this spring; the colors the 


women are wearing \n interesting detail of this service 


hod of knowing the 


is the 


the moment.” 


“colors of 


met 





COMPANY 


AT THE 
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Silks and other fabrics are secured in Paris six months in 
advance of the market. These colors are reproduced in 
“Duco” and thus made available to the company’s clients 
who may desire to use modish colors in their finishes. The 
plan has been successful, especially in the automobile field, 
and there is no reason why it should not be applicable to 
the furniture and selected industrial fields. 

The color advisory service is equipped to take photo- 
graphs or drawings of furniture furnished by manufacturers 
and submit to them color suggestions based on psycho- 
logical principles—and also a distinctive name for the piece 
or suite, to reinforce the color appeal from the viewpoint 
of the salesman. 

J. L. Masterson, advertising manager at the Parlin plant 
of the E. I. duPont de Nemours Company, presented a 
folio on “Duco” He called attention 
to the fact that this is the largest campaign ever organized 
to promote a finishing product. 

During their visit to Atlantic City the duPont salesmen 
and executives studied the company’s products exhibit at 
1121 Boardwalk. <A special window display had been ar- 
ranged to demonstrate the different uses to which many 
putting the chemical 


advertising for 1926. 


manufacturers of the country are 


products of the company. 


The Chattanooga Meeting. 

The meeting of Regional District No. 4, the old Southern 
Division of the National Association of Stationers, Oftice 
Outfitters and Manufacturers, convened May 6 and 7 at 
the Hotel Patten, Chattanooga, Tenn. The convention 
was called to order by C. H. Howell, president of the 
T. H. Payne Company, of Chattanooga, general chairman 


of the convention committee. The formal address of wel- 


come was presented by Richard Hardy, mayor of 
Chattanooga. 
R. M. Pound of the Pound & Moore Company, Char- 


lotte, N. C., governor of District No. 4, responded to the 
addresses on behalf of the delegates. 

The nominating committee, Ivan Allen, chairman; C. C. 
Carpenter and Charles Small, nominated FE. H. Clarke of 
E. H. Clarke & Brother of Memphis, Tenn., as regional 
The meeting approved this nom- 
take 


governor for next year. 
ination and the formal 
national convention in Washington. 


election will place at the 

During the first day’s session, addresses were made by 
Rabbi Samuel B. Schillman of Chattanooga on “Coopera- 
tion”; by Carl Schutz, sales director of the Browne Morse 
Company, on “Be Fair with Yourself”; by Herbert Witt- 
stein, sales manager of The Globe-Wernicke Company, on 
“Team Work”; by H. H. Stillwell of the Sengbusch Self- 
Inkstand Company on “The Training of Em- 
"and by G. P. Campbell of the T. H. Payne Com- 


Closing 
ployees, 
pany on the same topic. 

Edwin H. Sell, president of the National Association, 
presented a strong talk on the “Advantages of Membership 
in One’s Trade Association.” He was followed by G. P 
Campbell of Chattanooga, who read a paper on “Retail 
Store Arrangement.” This paper was discussed by a num- 
ber of stationers following its presentation. Charles M. 
Marshall of the Ivan Allen-Marshall Company presented a 
well-considered address on “Stock and Purchase Records,” 
which was discussed in lively fashion from the floor. Karl 
Castle of The Sam’! C. Tatum Company, Cincinnati, read a 
paper prepared by C. C. Carpenter, president of that com- 
pany, on “The Stationer’s Neglected Opportunities in the 
Machine Bookkeeping Field.” Supplemental remarks were 
made by John Nichols of the H. H. West Company of Mil- 
waukee. Discussion was led by Courtney Wall of the 
Irving-Pitt Manufacturing Company. 


The second day’s session opened with an address on “The 
Location and Equipment of a Store,” by E. H. Clarke of 
Memphis. B. C. McCoy of the Office Outfitters Company, 
Birmingham, Ala., led the discussion. J. W. Cooper, IJr., 
of Eberhard Faber, spoke on “The Field Members’ Oppor- 
Jack Gram of the J. L 
Ivan Allen of Atlanta 
Index.” 


tunity to Boost the Association.” 
Hansen Company led the discussion. 
discussed the “Advantages of Using the National 
He said that the National Association is now on 
basis and criticized those who attend conventions and don’t 
come to the meetings. C. C. Cobb of The Conklin Pen 
Manufacturing Company, Toledo, chairman of the program 
committee of the National Convention, spoke on the sub 
ject, “On to Washington,” relating all that has been done 
for the big Washington meeting 


a paid 


in planning 

The next or 1927 divisional meeting will be held at the 
Peabody hotel, Memphis, Tenn. The date of the 
will be decided by Governor-Elect Clarke. 


meeting 


The evening of May 6 was given over to the traveling 
entertained the The 
charge of Charles Small, chairman of the committee from 
the Southern Travelers’ Club. 
E. F. Perry, Courtney Wall and Jack Gram 


At this meeting one hundred and sixty-one persons were 


men who delegates. event was in 


His aids were Roy Simpson 


present—sixty-six dealers, eighty-three manufacturers and 
their representatives and twelve ladies. 

In bringing the meeting to a close, Governor Pound ex 
pressed hearty thanks to the traveling men and Messrs 
Howell and Campbell of the T. H. Payne Company and 


to the Patten hotel. <A rising vote of thanks went to Mr 
Moore of the hotel management. 

The annual dinner was held on the evening of May 7 
at the Patten hotel with Ivan Allen as toastmaster [he 
list of speakers include Edwin H. Sell, Governor R. M 


Pound, Governor-Elect Clarke, Roy Simpson, Judge Na 
than L. Bachman and James E. Neary of Geyer's Stationer 
Mr. Campbell of the T. H. Payne Company introduced 
the entertainers. Prizes for the tournament 
awarded by Mrs. Pound, Mr. Neary making the announce 
Forty players went over the course at the Chat 


golf were 
ments. 
tanooga Golf and Country Club. 

official 


James E. Neary of Geyer’s Stationer served as 


reporter of the convention. 


Ninth District, I. S. M. A., Meets in Baltimore. 


The Ninth District of the International Stamp Manufac- 
turers’ Association held a most interesting meeting on May 
8 at the Hotel Emerson, Baltimore, Maryland, where many 
items pertaining to the rubber stamp and allied industries 
were discussed. H. Curlander of the Modern 
Manufacturing Company, 310 East Baltimore street, Bal- 
timore, was elected governor of the district, and Albert 
F. W. Dorman Company of Baltimore 
The election of these gentle- 


Stamp 


A. Keuper of the bs 
was made district secretary. 
men will be ratified at the national convention of the 
ciation to be held this Milwaukee. After 
District Governor Curlander will send out notices and ap- 


issO- 
month in this 


point district committees. 


Cleveland Office Appliance Club. 

The Cleveland Office Appliance Club held its regular 
monthly meeting on Tuesday, May 4, when it was decided 
to hold a May Party on Sunday, May 23, at Mr. Kruse's 
cottage at Wattona Beach. This party has since been held 
and was an event of much interest and enjoyment to mem- 
bers of the club and their immediate families. It is said 
that some remarkable baseball was played. 
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A Few Suggestions as to 
the proper use of 
Typewriter Ribbons 


Wonderful developments have been 
made in the manufacture of our Type- 
writer ribbons which should easily place 
them in the lead, having arrived at the 
point where it may be considered that 
the quality of our ribbons is of the best. 
It is only necessary to see that the rib- 
bon is used under proper conditions in 
order to secure satisfactory results. Of 
prime importance is the proper move- 
ment of the ribbon through the machine 
in connection with its reverse. A rib- 
bon not properly reversed means that 
the work is being done in a single track, 
using either the upper or the lower part 
of the ribbon instead of using it in the 
two tracks as provided for by the ma- 
chine. A ribbon that is used constantly 
back and forth in a single track, is being 
misused and the result is a certain loss 
of durability. The high grade ribbons 
as we make them, the formula is of a 
penetrative nature and, by 
capillary attraction, ink is 
attracted from the unused to 
the used part and this is best 
accomplished by seeing that 
the ribbon is reversed at least 
twice a week, which is very 


readily done. If there is not the proper 
movement of the ribbon it means that 
it remains in a stationary position and 
is being constantly used in one spot of 
the ribbon only, thereby giving the 
impression that the ribbon may not be 
uniformly inked, because when the rib- 
bon does move, after remaining in this 
stationary position for some time, it 
gives an impression which is very 
much darker than the last. This will 
account for complaints which state 
that the ribbon is not doing uniform 
work. 

Next in importance is the platen on 
the machine. Particular care should be 
taken that, in replacing a platen, it is 
not too soft but should be of medium 
hardness. A soft platen will destroy the 
nice clear cut character of the work. 
Then again, there are a number of in- 
stances in which the platens are never 

changed. Rubber, through 
age, gets harder all the while 
and a hard platen exerts a 
great deal of unnecessary 
wear on a ribbon and also 
brings the complaint that 
the ribbon is not durable. 


With the observance, therefore, of a few simple rules, we can guarantee every satisfaction 


in the use of our ribbons. 


It is important that, in any case of complaint, the dealer send the 


ribbon back to us stating the cause, which will enable us to explain to him what the real 
trouble is. We are naturally very anxious that the users of our ribbons secure the best 
results from them and it would be our purpose to give them every assistance in doing so. 
Merely to say that a ribbon is no good does not mean anything and is often an injustice 
and, for that reason, it is our purpose to obtain any ribbon of our make that may be com- 
plained of; it gives us the opportunity of making a suitable explanation. 


MITTAG & VOLGER, Inc. 


Principal Office and Factory, 


PARK RIDGE, N. J., U.S.A. 


Branches: 
MINNEAPOLIS NEW YORK BOSTON LOS ANGELES 
1040 McKnight Building 261 Broadway 160 Congress Street Tajo Building 
SAN FRANCISCO CLEVELAND CHICAGO ST. LOUIS 


591 Mission Street 326 Erie Building 


205 W. Monroe Street Merchants Laclede Bidg. 


SEATTLE, 1006 Terminal Sales Bidg. 
AGENCIES ALL OVER THE WORLD 
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Buffalo Stationers Meet. 

The Stationers Club of Buffalo held a 
Buffalo Athletic Club on Monday, May 10. 
were appointed to take charge of the annual picnic to be 
held on the river about the 10th of July. J. H. Condit was 
appointed chairman of the general committee, and W. Car- 
penter, chairman of the sports committee. The rest of the 
committee comprises Frank B Richard W. 
Richard Lockwood and red O An invitation was 
extended to traveling men to attend on this special occasion 
There was a large attendance at the May meeting inasmuch 
The next regular 


meeting at the 
Committees 


Hloole, Eaton 


Dennis 


as it was the last meeting of the spring 


stationers’ meeting will be held some time in September. 


Geneva Man Given a Surprise Party. 
tendered him a 


Geneva, N. Y.., 


commemoration of his 


The employees of William F. Humphrey 
testimonial banquet at the Hotel 
April 29, in 
Che affair was planned en- 


Seneca, 
on Thursday evening, 
forty-first business anniversary 


tirely by the employees of the concern, not even the heads 


of the departments being aware of the arrangements. 


\fter the reception and dinner an interesting program 
was carried out with A. C. Dickerson as toastmaster and 
Kk. E. Humphrey as song leader 


The program included a solo by Mrs. Mary E. Souders; 
Charleston, Claude Campbell; piano selections, Leo Staun- 
ton; reminiscences, Henry W. Beatty; “random shots,” R. 
©. VanTuyl; talks by M. F. DeVaney, Miss 
and M. J 

A pleasing feature of the 
several telegrams of congratulation from out-of-town busi 


Eva Jewell 
Dumm. 
evening was the reception of 


ness firms with whom Mr. Humphrey has dealt many 
years. Another was the gift of a beautiful vase and flowers 
from W. R. Carpenter, a competitor. Mr. DeVaney, an- 


other competitor, gave the principal address, showing the 
good will existing among the printing craft in Geneva. 
Many incidents of past vears were given by the different 
speakers, covering Mr. Humphrey's career as a printer in 
this city. 
In his reminiscences Henry Beatty, an employee for 
twenty-three years, said that Mr 
neva to attend Hobart 
1X8 After graduation he worked in the office of the Ge- 


In 1885 he started in the job printing busi- 


Humphrey came to Ge- 


College in 1878 and graduated in 


neva Courier 
ness for himself and has been continuously engaged in it 
here ever since. For about three months he occupied a 
room in the Zobrist block on Seneca street and then moved 
to the Baird building on Castle street. Later he moved to 
the Huntington block on Seneca street, now the Times build- 


He then established 
himself on Linden street 1914 
In that year he built the handsome and extensive building 
The 
plant is a complete one, equipped with all the modern ma- 
He has a large out-of-town 


ing, where he did business until 1896 


where he remained until 


now occupied on Pulteney street near Hobart College. 


chinery and is widely known. 
trade, 

During the evening Miss Eva Jewell, speaking for the em- 
ployees, presented Mrs. Humphrey, also a guest, a bouquet 
of sweet peas, and Mr. Humparey with a loving cup. 

Chicago Underwood Men Plague the Pill. 

The annual outing of the Chicago sales organization, Un- 
derwood Typewriter Company, was held at Oak Hills Golf 
club, l3vth street and Sixtieth avenue (near Orland) May 
22-23. A golf tournament was held the afternoon of the 

The had been threaten- 
ing—turned ovt fine. From every angle the outing was 
one of the most successful that the McClellan clan has ever 


twenty-second. weather—which 


enjoyed. 
George Petsche won the hlind bogey; G. 


W. McClellan 
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Pets h 


the rest of the players ran their totalizers 


and D. F. Dennison took two seconds. Mr. 


the course in 87; 
around the century mark. 


Job Clement indulged in his first game of e 


and encouragement of his 
Until the day 


through the kindly coaching 


sociates found it a thrilling diversion 
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CHICAGO UNDERWOOD SALES STAFF OUTING Above 

The Post Mortem; Center, Left—George W. McClellan, C} 
cago Manager, Contemplating the Field of Carnage Cente 
Right—Lee Works, Idol, Fred Schuelke, Assistant Chicag 
Manager, Bob Clement, La Salle Street Bear; Bottom Picture 
Just Before the Battle, Mother 


he was aware of two things that make liars 


Now he concedes first place to golt 


tournament 
fishing and cards. 

Barnyard golf was played as well as the greens variety 
MeClellan and 
by one point in the rubber of the horseshoe pitching event 

Jack Culpeper 
and kK. P. 

The following members of the Underwood staff attende 
the Oak Hills outing: G. W. McClellan, manager: Schuelk« 
Rodack, Kumpfer, Culpeper, Works, 
Arndt, Grove, Petit, Hankenson, Petsche, 
Burton, Miller, K. B. McClellan, G. W. 
Clement, Garbutt, Stoll, Hexter, 
man (South Bend office), Zemansky (Aurora office), Mathe 
son (Rockford office), Sieben (Joliet office), Bills, speedster 


Culpeper and Mineau nosed out Pruessner 


was master ot ceremonies, Commissar! 


Schneider, Galahue 
Dennison, Crips 
McClellan, J 


Preussner, Mineau, See 
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CARBON PAPERS 


that can't be matched” 





“The Line 


! 
— 
=< 


= AM A 


UT 
— 


A line which has both quality and individ- 

uality, variety enough for every requirement =,\= 

and manufactured with the greatest care. a: 
( 


Manifold Supplies Company 
188 Third Avenue 


BROOKLYN ‘station L2) N. Y., U.S. A. 








i iyi 


Va 
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The Every Office Punch 





ACCO No. 50 


Greatest Punch Value 
Ever Offered 


This punch answers the de- 
mand for a punch to do all 
office punching every office 
needs one. 


By a unique arrangement of 
center marks and side gauge, 
it will quickly perforate a hole 
or holes, accurately centered, in 
a sheet or sheets. 


The punch has brute power 
—there 1s no fine measuring or 
adjusting—it will give years of 
delightful use because it never 
needs to be serviced. 


You will enjoy selling it 
your customers will enjoy using 
it. 


Send for circular and prices, or 
see page 21 of our new catalog. 


American Clip Company 
Long Island City, N. Y. 


ACCO PRODUCTS 


FOR SMOOTHER OFFICE OPERATION 
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Success Line, Inc., 
Short acquired a c rolling intere 
. 547 West Lake stre 


Changes Organization. 
Harry L st in the Suc- 


cess Line, [nc et, 4 hicago, Il] 





He is now president of the corporation, and 7 
Stevens ecretary-treasurer. Mrs. H. A. Sta 
of the founder of this business, retains an interest 

mpat 

HARRY L. SHORT 

Mr. Shorttravels the middle West for several Easte 
facturers. Some years ago he covered the same tet 
for the Detiance Manufacturing Company—now the Di 


fiance Sales Corporation—and became thoroughly familiar 
with the field of 
sell the Success 


en who have been 


calendar pads and stands. He intends t 
»f calendar pads through many 
carrying it. Mr. Short wil 


West, in addition to 
He has beet 


line « 
same salesm 
sell the Success 


the other lines 


products in the middle 
he has 


delivery. 


been carrying 


ing orders on July 1 
New Addition to Shaw-Walker Factory. 
important addition t 
When this add 


yuund a 


Ground has been broken for an 
Shaw-Walker mn, Mich 
ynpleted, the factory will occupy a er 


The addition itself will afford 92,450 


factory at Muskeg 
tion 1s cé 


339,392 Square teet 


square teet Che building will be ve stories high, 215 

feet long and eighty feet wide The first floor will 

additional space of 215x30 feet, which will be used a 

loading platform alongside of the side track The fact 
=e 








R NEWEST ADDITION TO SHAW-WA 


PLANT AT MUSKEGON 


ENCAVATION FO 


will be built ced concrete and bridges will 


ot reintor 


the tactorv with the rest of the l rh ew 
will house various manufacturing « an 
ganized shipping es artment The shipping 1 


occupy the ete flo 


0 
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Remington- The Official Typewriter 
of the Sesqui-Centennial Exposition 


fifty learsof 







Mode! 1 Remington 
The First Practical 
Typewrtter 


Fifty years ago at the Centennial Exposition at 
Philadelphia the Model 1 Remington, the first 
practical typewriter and the ancestor of all present- 
day writing machines, received its initial public 
exhibition. 


a 
Model 12 Remington 
The Standard Writing Machine of Today 


HE Centennial Exposition of 1876 cele- of 1876 to the Sesqui-Centennial of 1926 
brated the One-Hundredth Anniversary of cover the entire commercial history of the 
American Independence. This year another writing machine. The advent of the first type- 
great exposition is to be held at Philadelphia, writer, the Model 1 Remington, at the Centen- 
the Sesqui-Centennial, commemorating the nial of fifty years ago marked the beginning 


One- Hundred and Fiftieth Anniversary of the 
Nation. The Executive Committee of the 
Sesqui-Centennial Exhibition Association has 
designated Remington The Official Typewriter 
of The Sesqui-Centennial Exposition. 

This means that Remingtons will be used 
exclusivel y forall the clerical work of the im- 
mense project, the Remington-Noiseless by 
the executives, the Remington Stand- 
ard Models and Accounting Machines 
by the various departments, and the ° 
Remington Portable by the traveling 
representati ves. 

The fifty years from the Centennial 





of a new business era, and the designation of 
the Remington as the Official Typewriter of 
the Sesqui-Centennial is signal recognition 
of its commanding position today as founder 
and leader of the industry. 

The outstanding feature of Remington 
leadership in this Sesqui-Centennial year is the 
completeness of the Remington Line—which 

includes a machine for every purpose. 
And every one of these machines is 
the last word in typing efficiency. Let 
us study your problem and recom- 
mend the equipment that will serve 
. you best. 


REMINGTON TYPEWRITER COMPANY 


374 Broad way 


Remington Typ ewriter Company of C: 


Branches — here 


New York 


ada, Ltd., 68 King Street, West, Toronto 


Remi ngton 


TYPEWRITE RS @ gj A MACHINE FOR 


— AM every PURPOSE 
Remington-made Paragon Ribbons and 


Red Seal Carbon Papers always make good impressions 











ACCOUNTING 
TYPEWRITER MACHINES 
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Ohe largest selling quality 
pencil in the world 


\Gg rd 


3 Copying 


eUSEGue iii i}! 


PurcHASERS of VENUS Pencils neve 
go back to inferior grades. VENUS quality 


constant demand and quick sales. 


the exploitation of the superb VENUS 
which first made the general public ap- 
preciate pencil perfection—thus increas- 
ing his pencil profits without effort. 


No. 3800 VENUS (hexagon) a 
rubber—17 degrees: 6B to 9H. 

No. 3820 VENUS (hexagon) with rub- 
berend— 14degrees: 3Bto9H. 

No. 3825 VENUS (hexagon) nickel tip 
and adjustable flat eraser. 
HB only. 

No. 3819 VENUS (round) with rubber: 
soft grade only. 

No. 3822 VENUSStenographer:(round) 
pointed both ends, with pro- 
tector: soft grade only. 





Pr anes 









Check up your VENUS stock from styles 
listed above and order missing 
numbers today 


American Fencil Co. 
220 Fifth Ave., New York 
—_ Makers of 


=m | 
—\ UNIQUE THIN LEAD 
~ COLORED PENCILS 


























a Black Degrees 


VENUS 


PENCILS 


plus the completeness of the line, assures 


The experienced dealer knows that it was 
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Y and E Buys Western Desk Concern. 


The Yawman and Erbe Manufacturing C: 


Rochester, N. , = has bought the Pierce Desk ( mpanyv at 
Los Angeles, Calif.,. organized in 1912 with the exclusive 
agency tor several well known desks and g 
later a complete line of modern office accessor 
combination will enable the Yawman and Erbe | 


branch to completely equip and systematiz« 
Che Los Angeles branch will be under the mana 
R. H. Curtis, manager of the Yawman and E: 
there. ae Cory, a tormer executive ot the Pie Desk 
Company, will assist Mr. Curtis 
The sales and general office person el o 
Company have been added to the Yawmar 


Angeles organization 


Jaclin Base Ball Team. 
A base ball team representing the J 


aCtil 


Company, 388 Broadway, New York, N. \ 
organized under the name of the “Jaclin Parr 
captain of the team is Maurice Gabe. It 
bered that the Parrot is the trademark of tl | St 
trmonery Company. 
So far they have plaved one game this seas 
won by a score of tive to four. Chey have 
uled with the Atlas Stationery Corporation, 1 R 
Musical Supply Company, D. E. Sicter, In G 
Rubber Company and the Goodrich Rubber ( 
Most of their games will be plaved in a par 
haven, Long Island, and the Forest Park, Brookly N. } 


McDonough Takes Regal for Chicago—Office 


Moves. 
J. L. McDonough was appointed manager 
typewriter interests in Chicago April 1. Mr. McD 
is a man of long experience in the typewriter siness 
and enjoys a wide acquaintance He will carry on the 
established policies of the Regal Typewriter Company 
serving the interests of the dealers in the Middle West 


to the best of his ability and resources 

The Regal Chicago branch, formerly on the sixth f 
of the building at 12-14 South Jefferson stre 
the entire third floor of the same _ building | stock 
which was affected by the recent fire has been enti 
posed of and a new stock is being offered in which 
not a single machine that has suffered damag: 
water 


Hosmer Takes Note Book Line. 
H B. Hosmer, SS Reade Street, New Y ork ( 
taken over a line of note books and legal 


which he will sell to the stationery trade undet 
88. They will be known as the No. 8&8 note 
88 legal manila pads. He will also carry a 


of the Rondack bond pads 


Che house of Hosmer has been 


ever two and a half vears and has made art 
ord Mr. Hosmer and several of his assoc 
one time connected with FE. H. Walsh, Ine 
experience, however, dates back to the 


Tfower Manufacturing and Novelty ( 


he made his start 


Epstein Back from Trip, to Leave Again. 
Joseph S. Epstein, president of the Old Tow: 
& Carbon Company of New York, has ret 
short trip into New England 
He plans on June 2 to leave for the South 


and will be gone for several weeks 


26 








Your business may 
be retail, wholesale 
or manufacturing. 
Your bookkeeping 
—heavy or light. 
Yet the Underwood 
will carry your ac- 
counting load, with 
precision, within 
working hours— 
and at a remark- 
ably reasonablecost. 
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Removing "Wr" 
Mental Uncertainty 
From Bookkeeping eer Ea ETT TT ha 


&] 


MENTAL calculation — that symbol of uncertainty! 


It costs hours in overtime. It holds back closing the 
books. It causes endless mistakes. 


Of course, calculation is present in records kept by 
the Underwood Bookkeeping Machine. But it is 
mechanical — not mental; the machine instead of the 
bookkeeper does the work. 


Each debit or credit is automatically added or sub- 
tracted as it is posted, and the account balanced. Each 
new balance is proved exact as it is written. Mental 
uncertainty is replaced with mechanical exactness. 

There’s not the slightest obligation in getting the 


facts. Your letter will bring them to you — promptly. 


UNDERWOOD TYPEWRITER CO., Inc. 
UNDERWOOD BUILDING - NEW YORK CITY 


UNDERWOOD 


BOOKKEEPING MACHINE 
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Addressograph Sales 
Breaking All Records 


For The Past 33 Years 







Use It For: 


1— Increasing Sales 
2—All Office Forms 
3—Shipping Tags, etc. 
1 4— Speeding Collections : 
5—Pay and Dividend Forms)” 
6—Routing Schedules < 
7—All Addressing 

8 —lIdentification Tags 


HE leading concerns listed below—and 
hundreds more—bought Addressographs 
during May. Because, these business lead- 
ers know, as you know, that times have 
changed. The rising cost of doing business 









affects the smallest shop as seriously as it 
does the largest corporation. Short cuts in 























selling and operating are more vitally needed 
than ever before. 

That’s why 1926 Addressograph sales are 
breaking every record we have made in 33 
vears. 

\nd, to make 1926 YOUR best year—Try 
It FREE—at our expense. Seeing is believ- 
ing. Just Mail the Coupon! 


Bethlehem Steel Co., Detroit News, 
Burroughs Adding Ma- Truscon Steel Co., 

chine Co., Carson, Pirie, Scott & Co., 
International Harvester Nash Motor Co 

Co. - 








Standard Oil Co., 


Ford Motor Co., 
or otor .o Gulf Refining Co., 


Ingersoll-Rand Co., 


Quaker Oats Co., Saks & Co., Dep’t Store, 
Willys-Overland Co., (N. Y.) 

Sears, Roebuck & Co., General Motors Accept- 
Brunswick-Balke- ance Corp. 


Collender Co., 





TRADE MARK 


ddressograph Co., 
Ee NTSIE ROP INES o 0s W. Van BurenSt., 
‘ : ff: Chicago, Ill. 
Chicago, U. S.A: {2 Send latest 3-Color cata. 
. 4 = and price list. 
* © Send FREE Booklet: “Which Is 
s Yours—Direct Mail Advertising or 
Fe Direct Mail Selling?” 

NA 1 Send Express Prepaid FREE Trial Hand 
Sa 2” Machine. Will return Freight COLLECT 
unless we buy. 54-6-26 











; 
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% “Si” Cobb Takes Sales School Course at Youngs- 
town. 
Che Boyd Company, successors to the Chambers Ofhice 


Supply Company, Jackson, Miss., on May 22 sent a repre 


sentative to the General Fireproofing Company's sales 
E school at Youngstown, Ohio, in the person of “Si” Cobb 
who, in point of sales had made the highest “batting aver 


which has 
attained 
instant 
popularity 





age” in the Boyd organization. The Cobbs have th ibit 
ot excellence “Si” is a brother of the famous “Ty ( 
Mr. Cobb will remain in Youngstown about two 

H. H. Boyd of the Boyd Company recently returned 










from a business trip to the East. He visited some 
principal cities and attended the regional meeting of the 
National Association of Stationers, Office Out 


Manutacturers at Chattanooga, Tenn 








The 
Handy 
Fountain 





‘leans insti ‘typewriter tvpe NATIONAL BLANK BOOK COMPANY'S NEW 
Cleans instantly ty pewriter type, SHEET RACK FOR THE DISPLAY AND SALE O} 
rubber stamps, numbering FORMS FOR LOOSE LEAF LEDGERS.—Various sta 
. s ard sizes of sheets are accommodated, with space bene 
machines and all metal and for reserve forms in boxes. The rack or cabinet i 
f mahogany, the design and lettering on the front ! 
rubber type. one in gold It is both a display and a storage 


and, despite its capacity, is not bulky nor unwield 
I ) 














Dries immediately with- 
out use of cloth. 





American Multigraph Company. 
de ; The American Multigraph Company declared 
I his 1'%4-oz. bottle with brush quarterly dividend of forty cents on the comm« 
in cork, packed one dozen in able June 1 to stock on record May 15 
display box sells on_ sight. 
The brush is bent to reach 
and clean type bars without 
soiling fingers. 











Retails 


50c 


z Stock 3-oz. 4 CONVENIENT SOUVENIR.—A con 
iis and 12-oz. binatior tack hammer! nd ce pich the 








— for got = ay. J = mpat y & ae _— 
Business gg oy — Fhe 
° Art Metal Construction Co. 
SAN FORDS INKS Net profit for the quarter ended March 31, 192 vas 
$241,980 after expenses and taxes equal to 75 cents a share 
ar $10) on the $3,205,700 capital stock contrasted th 


(] 
CHICAGO NEW YORK $151.878 or 47 cents a share in the first quarter of 1925 

















Parker 
cAnnounces 





Creations 


1. Parker Pens and Pencils in Pastel Shades 
2. Parker Desk Sets 


HE flashing,black tipped,lacquer-red 
Parker Duofold Penand Pencil popu- 
larized the colored Pen and Pencil. A sales 
increase of 435 « in four years proves it. 
Sensing the public’s desire, Parker has 
brought out Parker Lucky Curve Pens 
and Pencils in Pastel colors—Green 
Over-size Pen,$7— Pencil, $4; Lady Pen, 
$5 ~Lady Pencil, $3; Junior Pen, $5 
Junior Pencil, $3.50. All others, $3.50 for 





models for women in Gray Beige, Coral, 
Naples Blue, Magenta, and Mauve. 


These new Parker Creations will be 
backed up with national advertising, 
starting withapagein 4colorsin Liberty, 
June 5th. The same enterprising methods 
which have made Parker Duofold Pens 
and Pencils suchasound merchandising 
proposition is the dealer’s assurance ofa 


1 “< ; ary) ; 
large demana 





Parker Duofold 
Desk Sets 


are of rare Beauty. The base is made 
of ric h black Bakelite, which contrasts 
eflectively withthe ParkerDuofold Pen, 
in black and lacquer-red, or with the 
new Pastel colored Pens. The patented 
Ball and Socket Holder prevents the 
barrel of the pen from being snapped 
off, and keeps the ink from dripping 
out by allowing the pen point to be 
slightly elevated when the pen is not 
in use. Either for one or two pens — 
Parker Duofold Pencil optional 
ranging in price from $10 to $24. Write 
at once for complete description and 
discounts, 


WISCONSIN 














Pens, $3 for Pencils— short, dainty Alert dealers will order at once. 
rT HE PARKER P EN COMPAN Y JANES VILL 
; CU . 
} : “4 . 
a P 4 Pr 
. 
“s y i 
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‘Now — 
s Non-breakable barrels . \ 
Lo a forall Parker Pensand - TRESS 
A : " Pencils made of Per- ~ = ees 
= se | manite—Parker’s new oo” . 
. light weight material. 3 
he | | 2 
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z] 
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Parker June 
Wa 2 | Advertising 
| American Boy 





4 | 


i 
4 








American Magazine 


American Mercury 
| ok Boy’s Life 


z College Humor 4 . 
ae! National Geographic = 
Le Red Book ie 


: is 
Saint Nicholas ins y. 
77 < c Liberty, June 5 “— rE f pet 

% A Saturday Evening Post ~~ “SH af 


Pe SE June 12 a 
ge Life, June 17 . y 
Saturday Evening Post we 


Pi ' iy , June 26 ™ 
d 
an eter mines 


.@ 6200 Newspapers | 
In June ~~ | geaiae 
On Every Broadway “ipa 
and Main Street 
in America 


every other adult will see 


Parker Advertising 


One Reason for Parker’s 435% Sale Increase 























tt. al ge 






N June 12th another Parker Duofold Pcn advertisement 
appears on the inside front coverof The Saturday Evening 
Pcst—a position available to only four advertisers in the world. = 
Then on June 26 another full page in 2 colors in the same 
powerful medium. ’ 
Nine other leading magazines will carry Parker advertise- 
ments in this same month, creating a bigger call for Parker 
Duofold Pens, Pencils and Duette Sets, and Parker Pens and a ‘ 
Pencils in new Pastel Shades. The Pencil thag 
Since Parker Duofcld Pens were introduced four years ago, - 
Perker sales have increased 435%. And since a year ago all @ well as Beauty and Bal, 
Parker Pens and Pencils have been made cf Parker’s new ma- T=: et Rad ae 
terial, Permanite—light in weight and practically unbreakable. = SSS 
In June the massed readers of the ten magazines used by = st 
Parker approximate 40,000,000. Every other adult in the U.S. SSeS: ee 
is reached. ’ = 





In June your customers will be in a receptive mind to buy 
Parker products, if you take the initiative and display them to 
every one, not merely to those who ask for them. D_ d Pencil 


Have you the goods? Assorted Points? Assorted Models? ec 
June is here. Act quickly. 


Ask for Parker displays, cuts, and circulars, FREE to all 
Parker dealers. 


THE PARKER PEN COMPANY - JANESVILLE, WISCONSIN 


OFFICES AND SUBSIDIARIES: NEW YORK CHICAGO ATLANTA SAN FRANCISCO TORONTO, CANADA 
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Albert Power Takes New Position. 


Albert Power, who has been sales and advertising man 


of Mutschler Brothers Company, Nappanee, Indiana, 





t 


he last four and one-half years, has resigned to accept 
position as sales director of the W. F. Whitney Com 
pany’s furniture factories located at South Ashburnham and 


Concord, Mass. He will start on his new duties about July 


Ist of this year. 
Mr. Power will have the sales offices of the W. F. Whit 
Company on the seventh floor of the Furniture Mart at 


666 Lake Shore drive, Chicago, and will direct the sales 





force from there 
; The W. F. Whitney Company is a large manutacturer ot 
airs, being one of New England’s oldest and most sub- 
stantial corporations in this industry. Mr. Power has been 


* n the furniture business for fifteen years, having had a 


nost thorough training in retail, road and executive’s work, 


nd his many friends in furniture circles will wish him suc- 
= ess in this new executive position 
“ The Powers expect to make their home in Chicago for 
the present as soon as a suitable residence can be found 











How and Why Book from Multipost. 
~ The Multipost Company, Rochester, New York, are dis 
tributing to their dealers an interesting, attractive and help 
ful book under the title of “How and Why.” be 
Under “Why” the book explains the company’s reasons xX Va } 0 1 S 
for discouraging quantity orders from dealers It is a 
strict rule with the company not to accept quantity orders 
and the book shows to the dealer why the policy is a at our door 
sound one and in the final analysis works to the advantage 
of the distributor 
Under “How” the book elaborates on the company’s sales See | ; ; 
plan and explains the profit possibilities in the Multipost OW is the time of all times 
line of stamp affixing and recording machines when the re: when people areon the move— 
ommendations made by the company are followed planning their vacations, week-end 
The book contains twenty-four pages and has a strong . - . 
ce , ee , outings and trips of all kinds. 
cover of material resembling leather. It is 334x9'™%4, a cor 
venient size for ready reference. The cover is embossed Feature your Rand MSNally Maps 
ith titl p a repro “tio of Multipos nachi ; , % 
rc as Eck bos ea ee complete—the Pocket Maps, the 
t is well printed and commands attention. rovision 15S ~ “s 
made for keeping an accurate account of orders sent to Officia] Auto Road Maps, the Black 
the company. It has much in its favor for being used cor and White Mileage Maps! All the 
stantly by dealers information that a traveler or motor- 
The M It ost line of sti » alti ‘rs nclud Ss tour lead ° . . 
— ee ee ee ist must have is here ready in handy, 
ng models which differ only in the recording and protect ; : / : / 
g teatures Then there is the Multiple Multipost in three indexed form—hotels, railroads, 
models—a valuable machine for handling various denon routes, etc. 
nations ot stamps for heavy first class mail and parcel pos i . - . 
[his long-profit, quick turn-over 
pac . ‘ 2. ° , 
business 1s yours W ith but little sales 
Better Quarters with Less Overhead. effort. Get your due share ot this 
e Chas. E. Temple Desk Company of St. Louis, Mis added business! Attractive display 
ho recently moved into quarters at 422 Nort! matcrial and space-saving map racks 
ird street, states that business in the new location ¢ . . 
Dap a Peaaggeogtol are furnished without charge. 
eeded their most sanguine expectations The buildin; o 
ch larger display room, and their second f Wp 7 f I] , ; : 
8x150 feet. It is stated that the display of Doter rite for full information 
Dunton goods nm this floor 1s 1 the 1 ure ot a revelati 
Along with the advantages of the new location thers R. - MEN, 
saidnetiies of tha acetand sieemes, Tile eel ae AND MSNALLY & GOMPANY 
portant factor in the profitable operation of Map Headquarters 
ment business lenpr F-204 
536 S. Clark Street 270 Madison Avenue 
Weldon-Roberts Company Moves Chica New York 
vew York office of the Weldon-R pease. 3 eee Washingto San Francisco Los Angeles 
Company has been moved to the Astor Building, 217 Broad 
New York City The new telephone number is White 
I eidell remains in charge of the office 











OFFICE APPL 


70 





ULL 





sharp, clean, snappy 
impressions 


vped letters are alwavs 


Demountable tvp 

beautiful, bright and attractive. It 
takes the tvpist only a moment (just 
lift up the frame) to thoroughly clean 
a demountable 

With its clear, clean-cut, sharp type 
ind its “‘Easily Cleaned’ feature vou 
will alwavs have letters creditable to 
vou and vour business 


Demountable dealers will show and 
demonstrate this wonderful Type- 
writer to you without obligation. 


DEALERS NOTE 


Attractive territory available— 
write for terms and contract. 


D. M. ALKIRE, 
Director American Sales 
Fond du Lac, Wisconsin, U. S. A 


PIERO CASTELLI della VINCA, 
European Director of Sales 
Vie Principe Urmberto 19, MILANO, Italy 


PARKER DRAKE, LIMITED. 
Exchusive Representative British | sies 


3% & 37, Upper Thames Street, LONDON, E. C. 4, England 


DEMOUNTABLE TYPEWRITER CO., INC. 
Manufecturers: 
Fond du Lac, Wisconsin, U. S. A. 











IANCES 


Sherer-Daum Partnership Dissolves. 


need t 


. a 


~ rer-LWaut mpany 


Miss Colling Plans Trip. 


“4 ~ 


Conklin a Feature in Trade Exhibit 


Pen Catalogue for Foreign Trade. 
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HEADED FOR WORLD LEADERSHIP 


HEN sales of any one pen point in- 
crease steadily torten years it’s time for 
every stationer to take notice. The 
Spencerian No. 42 will soon be America’s larg- 
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est selling pen if its present rate of increase con- t 

tinues. The chart shows its unparalleled gain year K 

‘ - ° hy 

by year since 191 5. Heretotore we have put no i, 

special sales effort behind this pen. /¢ is popular " 

e s e - ‘ 

because it is the perfect pen for a large percent- v 

age of people. Every stationer, retail or whole- f 

. “ ‘ ‘ ‘ t 

sale, should know about this remarkable gain " 

° - s 4 

in sales volume. No. 42 should be prominently i 

displayed wherever pens are sold. Write for our ( 

special 3-panel display card featuring this pen. i 

: 7 t. 
1-PERFECT-POINT:FOR:EVERY:PERSON t 
3 PENCERIAN Pen Co.,. 749 Broapway, NewYork City M 
y Please send me vour special 2-panel display rd featuring pen number 42 14 
y ‘. K 
‘ 

City ———— : * 

he arse = re ~ ie args Daas Saas Deas as Sas ee as Des as res es re oe! 
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isible 
alue 


TO YOUR CUSTOMERS 


Visible 
Profits 


TO YOU 
WHEN YOU SELL THE 


AMERICAN VISIBLE 


NUMBERING MACHINES 


Standard Models 41 
and 21 contain 6 
wheels and one style 
of figure. Eliminating 
the necessity of stock- 
ing many styles and 
sizes of figures in 4, 
5 and 6 wheels. 














VISIBLE 
NUMBERS 
Li 
awh aed 
print a 












New list price 
Model 41 — 3- 
movement $12 
New list price 
Model 21 — 9- 
movement $15 


654321 
Impression of Figures 


Attractive Trade Discounts 


WRITE FOR A SUPPLY OF OUR NEW NOVEL 
LEAFLETS THEY BRING ORDERS 


. . 
American Numbering Machine Co. 
SHEPHERD AND ATLANTIC AVENUES 
BROOKLYN, NEW YORK 
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P. S. Brown in Chicago Temporarily. 
P. S. Brown has gone to Chicago from Groto1 
on a six-months’ leave of absence to act as assistant 
the president, Portable Adding Machine Compai 

ganize distribution of the “Corona” adding machine ] 
the past ten years Mr. Brown has been works manager 


He has had 1 wide 


as manufacturing, and for a 


the Corona Typewriter Company, Inc. 
experience in selling, as well 
long time has devoted himself to a study of the problems 
of mass production and distribution 

industrial circles, being 


Mr. Brown is well known in 


president of the Taylor Society, and a member 





P. S. BROWN 


program committee for the Congress of America 
try, which is to be held at Philadelphia next fal M 
Brown is also a member of the American Acadet 
Political and Social Science, the American Instit 
Archaeology; an alumnus of the Rensselaer |) 
Technology 

H. T. Lansing Leaves Sundstrand. 

H. T. Lansing, who has been looking after the interests 
of the Sundstrand Adding Machine Company at Rochester 
N. Y., has resigned as of June 1, to enable him give 
his whole time and attention to the further development 
of his reconditioned adding machine sales and servic: 1s! 
ness. He will also handle the Barrett machine and carry a 
stock of standard makes of adding and calculating machines 


fully reconditioned and guaranteed 

Mr. Lansing is one of the veteran adding machine 
having been closely associated with the sales end since 1894 
He first sold the original models of the Comptometer 


Comptograph. Then for ten years he was with W 

B. Manny of New York City, who was general Easter: 
agent for the Burroughs Adding Machine Company 
he assisted Mr. Manny with the Pike machine until it was 
taken over by the Burroughs company Next he 

W. H. MacFarland, New York City representative for the 
Wales adding machine. In 1912 he returned to Rochester 
where he promoted the Barrett until 1918, when he 
Sundstrand and opened up the Rochester territory for that 
company. Mr. Lansing was mentioned some 


Othce Appliances in the “Old Timers” sectio 


Typewriter Repair Business for Sale. 
As a result of the sudden death of A. H. Pike 
Pike Typewriter Ser\ 
Binghamton, New York, the business is for sal Ni 
tions should be made with Mrs. A. H. Pike, wl 
The shop is 


opportunity Ser 


been conducting the A. H 


aging the business pending its sale 
its splendid equipment and the 


a good one ~ 
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e Aluminut 
pany of An 
Atlas Portlanc 
E. 1. DuP. deN 

P e Jewel 


New Yor 


ers 
ny 
Lo 








’ anooga, 
Amer. Bosch N 
Boston Furnit 
of Boston, 

of Terre 

antile ¢< 

B iltims 
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fob. Chicago is, 
' i ia 


Oil 
i Bras 
t Cadillac 
ridge P 
nbridge 
« Consolidated | 
+ : ‘ & Supply. Co 





! Standard Adding Machine — | ag 


VICTOR ADDING MACHINE COMPANY, 3915 NORTH ROCKWELL STREET, CHICAGO, ILLINOIS 
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® ~ of interest 
to every office 
_ Supply dealer 
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A SPECIAL SECTION FOR THIS MONTH 








= CONTENTS # 


A QUESTIONNAIRE —TO BE AN- 
SWERED SILENTLY 


By Theodore Fiske Peirce, President, The 
Pacific Desk Company, Los Angeles, California 


NO SET RULES FOR OFFICE FUR- 
NITURE SUCCESS 


By Michael Bard of Nixdorf & Bard, Lan 
caster, Pennsylvania. 


SOME PHASES OF OFFICE FUR- 
NITURE SELLING 
By Charles L. Mitchell, Secretary and Sales 
Manager, Crane & Company, Topeka, Kansas. 


WHY STATIONERS SHOULD SELL 
OFFICE FURNITURE 


By W.H. Edwards, Manager, Stationery and 
Office Outfitting Departments, Seemann & 
Peters, Saginaw, Michigan. 


FURNITURE BRINGS ALLIED 
BUSINESS 


By Lynn B. Emery, General Manager, Hilton, 
Hart & Garrett Company, Detroit, Michigan 


CHOICE AND ARRANGEMENT OF 
LINES 
By Edwin I. Baer, Baer’s, Canton, Ohio. 


ADMIRATION GOVERNS THE SALE 


By A. M. Pearce, of the Dameron-Pierson 
Company, Ltd., New Orleans, Louisiana. 


THE OFFICE FURNITURE SHOW 


WINDOW 
By W. F. Coates, Manager Office Furniture 
Department, The A. W. McCloy Company, 
Pittsburgh, Pennsylvania. 

ON THE SELECTION OF LINES 
By Vernon M. Page, Buffalo, New York. 


IF I WERE A RETAIL SALESMAN— 


By H. A. C. Taylor, Eastern Representative, 
Shaw-Walker Company, as told to J. L. Stephens, 
Aivertising-Sales Promotion Department, Shaw- 
Walker Company. 


CHANGES IN TREND OF TIMES 


By C. W. Roth, The Roth Office Equipment 
Company, Dayton, Ohio 


PERIOD FURNITURE A SELLING 
LEVER 
By H. A. Homeyer, Manager of the Office 


Furniture Department, Stationers Corporation, 
Los Angeles, California. 


THERE IS MONEY IN OFFICE 


FURNITURE 


By W. C. Bieneman, Sales Manager, Imperial 
Desk Company, Evansville, Indiana. 


IF I WERE AN OFFICE FURNITURE 
MANUFACTURER 


By Edwin H. Sell, Colurnbus, Ohio, President 
of the National Association of Stationers, Office 
Outfitters and Manufacturers. 


SELECTION OF LINES OF PRI- 
MARY IMPORTANCE 
By F. L. Jeffers, Pierce, Inc., Hartford, Con- 


necticut. 


THE THORN UNDER THE SADDLE 
Two Sides of a Serious Trade Problem Stated. 


THE BREAD AND BUTTER LINES 


In Emphasizing the Newest and the Highest 
Priced Lines, Don’t Forget the Stock Lines that 
Sell One or Two per Day and Make an Impor- 
tant Showing at the End of the Year. 


AND THE ADVERTISEMENTS OF THE LINES 
OF THE LEADING MANUFACTURERS 
THROUGHOUT THE COUNTRY 


Cs 
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DIRECTORS’ ROOM, 
FIRST NATIONAL 
BANK, CHICAGO 
Chairs supplied by the 
Milwaukee Chair Co. to 
match table, trim and 
fittings 





WINDOW DISPLAYS BY PIERCE, INC... HARTFORD. CONN A bedroom on the left containing. be sides the usual 
ture a G F A-Label Safe for the protection of valuables The right hand picture suggests a den or an office in a I 
with furniture in period design 





OFFICI 


APPLIANCES 


OUR DAY IS THE BETTER DAY IN OFFIC! 


this section will! 
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FURNITURE 
he found, tu helieve. arti les that not only Suggest useful ideas in the conduct of the 


furniture de partments of office « jutpment stores, but which also state som of the problems confronting the 


1dc—problems the ultimate soluti 


IS manufacturing. 


nl 


of which will be of enormous advantage to the entire industry, retail, as 


development of the office furniture industry is one of the most interesting high-lights of modern busi- 
Nes It 1s linked with the better conduct of business ail along the line. 


} , j 
Wad nerap utics. H ec are dez cloping article 5 


rfect adaptability to the purposes for which they are intended. 


It touches the fields of art, psychology 
‘f use which combine the attributes of comfort, beauty and almost 
le have adapted chairs to the comfort of office 


and factory workers; we have fitted out offices with better furniture and are looking about for still more im- 


se whe 


r) may not always find luxury, 


monious and comfortable quarters for workers, executives and visitors. 


jood will and the visitor finds himself at ease. 


Discomfort and undue fatigue are no longer the necessary accompaniments of the end of the busy 


today call at the offices of business and professional men find themselves in pleasant surroundings. 
but they discover more often than otherwise a sincere attempt to produce har- 
Such surroundings suggest a spirit of 
In the best modern offices, where the furniture ts of period de- 


signs and the fittings are costly, the same spirit prevails, for the effect sought is that of ease and perfection and 
never of ostentation. The humblest worker, therefore, can enter the office of the executive, and, realizing the 
heauty of the surroundings and the general tone, can at the same time feel at case, because the effect appeals toa 


certain finer sense which 1s a sort of common human denominator. 


weve offends 


Questionnaire 


OW MANY years have you 


handled office furniture? What 

has been the average net invest 
ment over the number of years you 
have been in this business? 


What has been the average net re- 
over the number of years after 


complete deductions including income 


Has it been equivalent to an invest 


ment in gilt edge bonds which incurs 


practically no risk 

Has it equalled that of your friends 

her lines of business: 

Do you contemplate the future with 
pertect assurance based on your expe 
rience of the past few vears, leaving 

hope and optimism, relying solely 
gures your auditor presented 
do you account for the fact 

that out of the 500,000 tickets that have 
veen sold by the various steamship 
lines to Europe as of May Ist, that 
every line of industry, retail, jobbing 
and vhole sale, al d every line of com 


modity is represented with the excep 


tion of the office furniture business 
Editor's Note And trade journal 
Pp ne © } 

} . n 4 a > leale 

I man turniture dealers 


you know who live in homes that 


cost upward of $25,000—who drive 

irs of the Cadillac and Pierce-Arrow 

I many hee furniture dealers 
you know w discount all bills? 

I many office furniture dealers 

do you know who run their businesses 

t fairly and squarely, charging 


each customer the same identical price 
- their merchandise, equal volume of 


business being considered? 


By T. F. Pierce, President, The Pa- 
cific Desk Company, Los Angeles. 


If you were at liberty at the present 
time with no business connections and 
had $150,000 to invest, would you put 
it in the office furniture business: 

Would you advise your best friend 
to go in the office furniture business 

Looking things squarely in the face 
and looking over the number of years 
you have been in the business, is it 
your opinion that the ofhce furniture 
dealer puts the price on his wares, otf 
does the buying public set its ow 

rice: 

How many of your competitors do 
you go to lunch with occasionally or 
meet evenings socially? 

How many of your competitors are 
mighty fine fellows,—just good old 
square shooters, and just what do they 
think about you 

Do you actually run your own busi 
ness or do your salesmen run it, set 


ting their own prices as their whims 


In setting up your monthly state 


ment do you take depreciation for (a 
fixtures and decorations, (b) office 
equipment, (c) mechanical equipment, 
trucks, etc., (d) approximate monthly 


nount of your city, county and ir 


come taxes, (¢ appropriation to pur 


chase new equipment, (f) a small frac 
tional percentage to take care of bad 
accounts? Do you charge off your 
suspense ledger all accounts that are 
ot collectable after 120 days 

Do you depreciate and charge as an 


rchandise on your floor and 


rhis is real art, which always appeals and 


To Be Answered Silently 


in your warehouse that has been there 
over one year? 

Does one month of bang-up, good, 
profitable business affect your judg- 
ment in any way and by so doing 
cause you to feel that you can take 
orders at lower prices rather than lose 
them, or do you take a complete state- 
ment of the last twelve months’ opera- 


? 


tions and on those figures base your 
conclusions? 

In the light of the Federal Trade 
Commission's statement that the retail 
store is entitled-to 12% per cent net 
protits on its sales, do you feel that 
they will ever turn their attention to 
the office furniture world? 

Do you feel that the office furniture 
industry and your own business in par- 
ticular is without need of any improve- 
ment; that it is quite satisfactory and 
your returns more than ample? Or 
do you feel that something should be 
one, but that the situation will be 
reached by either one of the following 
two roads: (a) That some day through 
some unforseen contingency everything 
will change; that business will be per- 
petually good; that your competitors 

ill charge a fair price; that in the 
twinkling of an eye or the flick of a 
hand some marvelous voice will cry 
ut in the wilderness, “Hocus Pocus” 
ind all will be changed? (b) Or that 
somewhere out of this vast land of 
urs will be a Moses arise to lead the 
children of the office furniture business 
out of the wilderness into the land of 
milk and honey? 


If not believing in either one of the 
two above roads, do you not concur 


he writer that the only way out, 
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—the only way that has ever been or 
ever will be—is through our own in- 
dividual efforts by setting the exam- 
ple; by concentrating our eyes, not on 
the volume of sales, but upon the final 
net return—the kind of a net that a 
certified public accountant would make 
out? To close your ears entirely to 
the frantic urging of your sales peo- 
ple; to laugh at the jobs that come 
without return because it is good ad- 
vertising or that it is an honor; to 
laugh at the purchasing agent who pits 


The Thorn Under the 


N THE manufacture and distribution 
of office furniture, as in every other 
division of the industry, ideal con- 
ditions are The 
difficulty resolved today is replaced by 
Nothing is perma- 
New cir- 


not to be attained. 


another tomorrow. 
nent. There is no finality. 
cumstances favorable on the one hand 
are unfavorable on the other. Our 
old friend Emerson said something to 
the effect that we shall not cut the top 
so thin that there is no bottom; always 


there is the other side. It is even so. 


oo°¢ 


Office furniture is a logical and 


necessary part of the commercial sta- 
tionery line. It brings in other busi- 
much other business, and at an 


ness, 
even break might be considered a 
profitable department. But it must 
pay on its own account and in the 


great majority of cases does pay and 
pay well. It gives atmosphere to the 
store and enhances the prestige of the 
business. 

The majority of dealers are content 


with the returns from their furniture 


departments. Their furniture problems 
difficult nor more 


are neither more 


than the problems of the 


frequent 
other departments. 
turnover is satisfactory. 
with the 


Their annual 
They enjoy 
pleasant relations manufac 
turers and their business is growing. 


There is no rift in the lute 


oo ¢ 


But on the other hand, comp!aint is 


heard from some dealers that their 
furniture departments are menaced 
by a practice which, if not checked 


may, say some of these dealers, result 
great reduction of the 


furniture 


in a very 
amount of carried by the 
elimination from 


This is the 


dealer, if not in its 
their 
view, a prediction 


stocks. extreme 


far ahead, but it 
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you against your competitor and car- 
ries false tales back and forth; to close 
both ears and mouth to the rumors of 
the difficulties of your competitors— 
wouldn't that be the wisest course? 
Would it not be a good thing for all 
concerned if our manufacturers would 
fut a resale on their product and then 
see to it that their resale price was 
strictly observed? Will the manufac- 
turers this if 
urged to do so by a sufficient number 


ever do they are not 


of representative dealers? 


Statement of a Condition Which 
Annoys Both Dealers and Manu- 
facturers and for Which No 

Present Solution Appears. 


indicates the serious thought that is 


being given to the situation. 


o¢o¢ 


The practice that menaces, say some 
of the dealers, is that 
handling large orders and standardiza- 
contracts, and that 
that the distribution is 
“This,” 


one of the 


followed in 


tion despite the 


fact through 


the dealer. writes the man- 


ager of largest furniture 
departments in the far northwest, “is 
bringing a critical condition and should 
have the serious consideration of all 
office furniture 


the furniture department is to be 


dealers if disaster to 


avoided through the destroying na- 


tional contract.” “These contracts,” 
our corespondent goes on to say, “are 
being rapidly entered into by desk, 


chair and filing device manufacturers, 


through the dealer it is true, but 


forced him under a_ condition 


which is likely to put the dealer out of 


upon 
business. These contracts provide that 
and servicing be 
stock. 


deliveries, billing 


done by the dealer from his 
The 


secures his full price, the dealer being 


manufacturer in most. cases 


required to stand the entire discount.” 


“Moreover, the standardization con- 
tract does not standardize. One pecu- 
liar feature of some of these contracts 
is that they do not require the con- 
sumer to purchase exclusively the lines 
made by that particular manufacturer. 
Often a consumer will have as many 
as three contracts with as many man- 
ufacturers, running concurrently.” 

“The 


short-sightedly overlooked the practice 


dealers up to this time have 


but it is now growing so rapidly that 
within a comparatively short time one- 





June, 1926 
And last, is there any reason why 
the office furniture business should 


not be a profitable and honorable line 
That all its 
should not be looked upon as upstand- 


of business? members 


ing representative business men in 


their own community? Is there any 
reason why they should not have this 
reputation? And if this be so, 
are they? 

And hearing 


affirmative, may I ask you where the 


your answer in the 


above condition is true? 


Saddle 


half of the business will be taken at a 
loss to the dealer.” 


“What is to be done about it? Have 
the manufacturer and the dealer come 
to a parting of the ways or will the 
manufacturer, depending upon the 
dealer to finance the furniture depart- 
ment, employ salesmen and use the in 
fluence and reputation of his house 
the community to establish a demand 
year in and year out for a particular 
make of desk, chair or filing cabinet?” 
“It would appear that manufacturer 
need each other and that 


and dealer 


the manufacturer should hesitate a 
long time before lightly casting aside 
find 


the method he has followed for 


ing his distribution in the past and 


substitute therefor a certain unstable 


and elusive plan.” 


o°¢ 


Some dealers regard the large order 
for office furniture taken by the manu 
facturer and supplied by dealers at a 
slight advance over the manufacturer's 
dealer quotation to be nothing more 
than business they wouldn't otherwise 
have secured, hence they have no hesi 
tation in putting the deal through and 
taking the commission. The manufa 
turer who secures the order in active 
competition with other manufacturers, 
who fills it at a mod 


that 


and the dealer 


erate commission, both realize 
they do not accept the business it n 
manufacturer not at all 


go to some 


interested in dealer distribution. Right 


here, as some of the manufacturers 
have been quoted, is the rub It is 
claimed that the manufacturers are 
forced into this situation [heir lines 
fit the conditions to be met. If al! 


office furniture manufacturers depend 


ed upon dealer distribution and took 


direct, then the dealer 


held 


no business 


would have the and the manu 


facturer would get the business just 
If the dealers chose to cut 


affair But 


the same 


that would be their own 
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such are not the conditions. Certain facturer a low price in consideration icting as brokers, under a different 
manufacturers make a business of sell- of an order covering the entire coun- account. Where's the fallacy and 
ing their lines direct to users; they try. In the dealer's town there is an- what's the answer? 
have no dealer distribution; their lines other insurance company for whom \ll manufacturers, be it said, are 
col into competition with those they have equipped the offices from not following this policy. There are 
handled by dealers and they are able stock at the dealer’s regular prices for those who confine their distribution to 
to quote prices to the ultimate user the quantity used. The branch of the the dealer at the dealer’s regular 
but little if any higher than the dealer concern which has standardized has figures. When a large order is in- 
himse must pay What is to be bought but little if anything in the volved they send in good men to 
do Shall other manufacturers re past. This company calls upon the assist the dealer in every way possible 
tire from the field and ignore the dealer for the delivery of two files at to secure the big order. 
standardization contracts and the big a price considerably less than they So serious do some of the dealers 
nstallations except where some dealer have sold their former customer; a consider the situation that there is 
may happen to be able to make such price which does not permit the dealer 4.4). of forming furniture clubs among 
a sale at his own figures? to include overhead. The suggestion the dealers throughout the country 
Some dealers complain that they is made, says the dealer, that such ith the hope of resolving the diffi- 
ire the ones who lose by filling the business is net gain at the figures culties 
larze orders and the smaller ones quoted, but he is not convinced that it 
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under the manufacturers’ standardiza is because when the sale is entered as s s + 
tion arrangements, and that the manu a part of the business for the year it 
cranes gets thle. price jak ieee pulls down the average profit percent There is a notable movement all 
he intimate that the manufacturer age Moreover he feels that it takes ries the country toward the wae of 
wilaht orenerty ease 6& & ee out of the territory an opportunity for better office furniture, Period designs 
se aceatis ee dian ile some dealer to fill the order at profi- of gre at beauty and fine workmanship 
“ st take the business. Perhaps able prices. are offered to the public. These sets 
er pg OTE PME BP are expensive and justly so; but in 
7 ies i cai = —" eee their selection price is not the decid- 
ers se their profit calculations on ; ; 5 oe,” : 
. ar ee Fiche: statue Sv On the other hand, it is rather ing: factor. In fine period suites, the 
, roduction are cals saad inde plausibly argued that the dealer is no dealer has the field—and it is a profit- 
- ae a sateiietiel items ie iii Olt worse off by taking the business a ve one. It appeals to the customer 
Sn i a deen ai hie meena a she which the manufacturer hands him. and to the dealer. No man with a 
. ge eae a He can choose between ten per cent, spark of appreciation for beauty can 
for instance, and nothing at all. At pass an office suite in any of these 
426 he end of the year, if the ten per cent designs without wishing he owned it. 
pulls down his profit averages, may he And we all know that the wish is 
() lealer offers the following illus not take it out and regard the whole father to the thought. Here in the 
trati of the situation brought about transaction as a unit? If the Jones fine furniture field the dealer may 
by t standardizing contract: Anu Oftice Equipment Company can't find compensation for such grief as he 
surance company standardizes its handle the business, then perhaps encounters in handling the commercial 
equipme and sé es from the manu John W. Jones can, or the company lines 
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Look for this trademark. It 
identifies the original and 
only genuine Art Metal 
Steel Office Equipment. 








Ga addition to the stand- 
ard Olive Green finish, Art 
Metal is available also in 
Mahogany or Walnut. 





—— ee 


June, 


1926 





We have 
— YOUR office in mind. 
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WE have your office in mind 
because we know that the 
Art Metal line, with its com- 
pleteness and flexibility of ar- 
rangement, can give you a 
better looking, more efficient 
office. 


So thoroughly complete is the 
Art Metal line that any office 
equipment need you are ever 
likely to experience can be 
met in permanent and attrac- 





have. Piece by piece you can 
build an office which will give 
you a lifetime of continuous 
satisfactory service. Fire-resist- 
ing, space-saving and durable, 
its capacity to serve you is 
unlimited. 


Start with Art Metal even if 
you only require a desk or a 
file. Begin building now the 
office YOU have in mind. 
Visit the Art Metal store in 
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tive steel. 





your city and have them show 
you the equipment best suited 
to your needs—and how sur- 
prisingly little it costs. 


And you don’t have 
to wait until you can 
furnish your entire 
office. Any single unit 
of Art Metal will har- 
monize with whatever 
equipment you now 


Send for 
This New Complete Catalog 


Made by the pioneer manufacturers of 
steel office equipment, Art Metal is the 
most complete line of steel office equip- 
ment in the world, embracing over 300 
different items— from desk trays to safes. 
Acopy of this Catalog, describing the 
complete Art Metal Line in detail, 
should be in your possession. It will 
gladly be sent you on request. 


Art “Nata 


Steel Office Equipment, Safes and Files 


ART METAL CONSTRUCTION CO. 
JAMESTOWN, N. Y. 
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Makes me feel 
like a 
MillionDollarsy 


“a & 


Z=S 







) & ade take the amount literally! It’s merely 
the thought of comfort and “pep” that comes 
to thousands of men as they start their day’s 
work in fine Milwaukee Office Chairs. 


And these good looking chairs are exceptionally well built, too. Turn a Milwaukee 
Chair upside down and examine for yourself its sturdy construction; the spindles 
and solidly mortised top and bottom, in square holes that hold them firm. Back 
legs are strong bent wood instead of the usual one of easy splitting sawed wood. 


And if you could see below the surface, you would notice that at every stress poirt 
are two strong maple dowels, corrugated for even distribution of glue and greater 
adhering surfaces. No wonder Milwaukee Chairs last so long. No wonder they 
are specified by big business and small. 


Two new designs in Milwaukee Chairs are shown on this page. They are high 
grade and attractive, the type that build good will for the dealer who sells them. 
Milwaukee office chairs prove their all-round good value and attractive profit pos- 
sibilities to the dealer who gives serious attention to his office furniture lines. 


THE MILWAUKEE CHAIR COMPANY 


Makers 


Half a Century of Fine Chairs 





EXECUTIVE OFFICES 
624 SO. MICHIGAN AVENUE 


.J 

- 

- 

+ 

* 

eo 

a 

e 

cs 

3 For Over 
e 

+ 

— 

* 

. 

+ 

+ 

° : 
* CHICAGO 


; 
; 
: 
; 
; 









OOOO OOOOOOOOSD 








June, 1926 OFFICE APPLIANCES 83 


COMPLETE USER SATISFACTION 
IS RESPONSIBLE FOR THE 
QUICK SUCCESS O 











(PATENTED ) 


Feb. 3rd, 1925 








The seven points illustrated on this 
page spells, Ease in operation, com- 
fortable and practical when in use, first 
class in construction—this unusual 
desk offers remarkable value and sales 
possibilities. The mechanism is so 
simple in construction that one won- 
ders why it was not thought of long 
before. The rapid turnover of this 
desk in the hands of active dealers 
makes it a real profit producer. 





Dealers en route to Chicago for the 
furniture market or passing thru 
Chicago for the market elsewhere, are 
invited to visit the CLEMCO plant. 
Nine complete and distinct display 
rooms constitute a unique feature in 
which all our visitors are interested. 
You ought to know CLEMCO and see 
how CILEMCO desks are made. 





The Clemetsen Company 
3403 W. Division Street 
CHICAGO 


Full detailed information 
how these seven points 
makes this desk superior 
will be mailed upon re- 
quest. 
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If I Were an Office Furniture Manutacturer — 


HE subject assigned to me is deli 
difficult. There 
angles to the office furni- 


cate and are so 

many 
ture situation that it is not easy for any 
dealer fully to comprehend the many 
difficulties the 
manufacturer encounters, just as it Is 


hardly to be expected that the manu- 


which office furniture 


facturer will always get an accurate 
slant on dealers’ problems 
In the first place, competition is very 


keen. Each manufacturer tries to out 
do the others in getting out new pat 
terns and new designs from time to 
time. The price of progress is alert- 
ness to know what is going on and to 
keep up with the procession. Manu 


facturers, I believe, have many prob 
the dealer has no inti 
the 


field today each one has his problems 


lems of which 


mate knowledge. In commercial 
the manufacturer, the dealer and the 
jobber. The constantly rising cost of 


raw materials and labor, transporta 


tion charges, delays in transit, along 
the 
ably encountered in dealing with or- 


with difficulties which are invari- 
ganized labor, all, | am sure, give the 
manufacturer of office furniture plenty 
to think of. 


ing to lower his costs and to advance 


He is constantly endeavor 


the quality of his merchandise to en- 
able his sales organization to function 
satisfactorily in competition with oth 
ers. 

Besides his sales organization which 
he has carefully selected and _ trained 
the 
the 


gathering a force of skilled mechanics 


from year to year, manufacturer 


is confronted with necessity of 
in his production department, which, 
under the proper direction, grows con- 
stantly more efficient These em- 
ployees depend upon the manufacturer 
for their weekly wage, and he is thus 
constantly faced with the problem of 
keeping his organization intact and his 
dull 


which come to all, he is obliged to re- 


plant running. During periods, 


tain his employees in order to maintain 


the efficiency of his plant against the 


time when he will need them again 


The office furniture manufacturer 


should be up to date in the installation 
of the best and latest machinery so as 
to maintain quality while at the same 


time increasing output at lower aver- 


age cost item. If he is really up 


to the minute, he will see the advantage 


per 


of providing his force with industrial 
These are but a few of the 
the 
cost of manufacturing—matters which 


insurance. 


many expenses which enter into 


the average retailer does not under- 


stand and therefore does not consider 


By Edwin H. Sell, President, National 
Association of Stationers, Office 
Outfitters and Manufacturers. 


The thought of many business men 
that the 
business is more profitable than their 


seems to be other fellow’s 


own. It seems to be human nature to 
think this. But when one is confronted 
with the actual facts of a business— 
with the costs which are known and 
obvious and can readily be tigured— 
it becomes evident that the lot of few 
producers is a bed of roses, and that 
there are hidden expenses to be fig- 
ured into the cost of merchandise that 
nobody can know except one who is 
intimately associated with the daily 


work of production and distribution. 
Exclusive Sales Arrangements 
Customary. 


manufacturers 


Most 
make 


office furniture 
arrangements 
the 
and try to give 100 per cent protection 
but 
sort, 


exclusive sales 


with dealers throughout country 
under 
the 


dealer is bound in common honesty to 


to these exclusive dealers; 


a sales arrangement of this 
reciprocate by giving his manufacturer 
the utmost loyalty and support. I am 
certain that, wherever dealers are per- 
fectly loyal to their manufacturers who 
in turn protect them, immense benetits 


accrue both to the dealers and the 
manufacturers 
1 am satistied that the best dealers 


in our industry are those who select 
the lines of a manufacturer who has a 
detinite and well-considered sales pol- 
icy and give him the same cooperation 
that they expect to receive. 

On account of the mutuality of in 


terest which immediately arises be- 
tween manufacturers and dealers who 
enter into exclusive agency arrange- 


ments there is a constant interchange 
of information and suggestion of much 
both parties, 
that his 
certain extent dependent upon the suc- 
the The 
of exclusive contracts 
the locality 
times works an apparent hardship upon 
the 


who may find all the dealerships taken 


value to each of whom 


realizes own success is to a 


cess of other. arrangement 


agency among 


dealers of a given some- 


a manufacturer new to district, 


and himself confronted with the ne 


cessity of retiring from that particular 
field or of opening a branch office and 
selling direct. 


This is a difficult situation Such 
conditions have caused much contro 
versy between manufacturers and 


dealers for a number of years Pe 
sonally, | feel that the Unite State 
affords a field large-enough so that 
when a manufacturer 1s denied dist 
bution in one locality, he il ¢ l 
find favorable conditions sor vhere 
else, and for this reason as well as 

ers the sale of office furniture direct 


to the consumer in any localit 


be discouraged. During the past te: 
years oftice furniture manutacturet 
have practically eliminated = direct 
selling to users This result has bee 
brought about largely by the triendly 
contact between manutacturers and 
dealers made _ possible through tl 
kindly ottices of the National Associa 
tion ot Stationers, Othce Outhtitters ar 


Manufacturers. 


Association Contact Creates More 
Stable Condition. 
which Associat 


and dealer ilike 


This 


affords 


contact our 
manufacturer 
has been the means of creating a 
stable 


I feel that the dealers are doing every 


and satisfactory condition, and 
thing in their power to cooperate with 
the manufacturers who offer this spirit 


of helpfulness. 


Since the inception of the Commer 
cial Furniture Division of the National 
Association many problems confront 


ing the dealer and the manufacturer 


have been successfully solved, and I 
believe that the continued mutual cor 


sideration of trade problems will be of 


advantage to both elements of the bus 
ness. 

The manufacturer should study the 
problems ot the dealer and should em 
ploy capable traveling salesmen with 
the ability to teach dealers and their 


sales staffs the details of 


1 
cons 


finish, etc., and post them of effective 


sales methods Phe manufacturer 


should also be willing to reduce the 


number of patterns and sizes 


A survey made by the United 


Government within the past year 
that 


least, of the 


shows about sixty per cent, at 


patterns and sizes now 
being made could easily be eliminate: 
little 


manufacturer or 


with very loss. eit 


the dealer ind witl 
beneficial effects upon both 
If I 


I would not have dealings wit ul 


were a manufacturer 


other than legitimate merchant 


carry a stock for immediate del 
I would keep the dealer informed of 
any and im 


contemplated changes 


provements, and I would further 


the subject of crating and _ shipping 
more careful consideration than here 
tofore 











Sell Them Folders That 
Stand Up in the File 


There's a difference in Folders a vast difference. If you 


ire a Weis dealer, or a user of Weis Folders, you are aware of this 


lifference, 


Weis Folders do the work for which they are intended. 

rhe long fibre sulphite paper stock from which they are made is toug! 

ind hard. The folders stand up in the drawer. They are hard to tear 

et the paper is fibred so that the stock folds to a clean, straight edge 
thout cracking or breaking 


They are double scored for expansion, each folder expand 
ng one-half to three-quarters inch wher d Made on automatic 
machines—edges are rotary and die cut which insures accurate izes 
lean stock and counted 


Weis Folders meet the needs of every filing system. They 
come in three standard sizes—Letter, Cap and Invoice, two heights 
Packed 100 in a metal cornered carton 


The styles include Square Cut, Half Cut with blank tabs, 

Half Cut with printed tabs, Third Cut, Fifth Cut, Two-fifths Cut, ets 

They may be had in Medium, Heavy and Extra Heavy Weights, in a light 
tural shade of Manila or the fe-time “Red Leather 


Write at once for our Catalog of Filing Supplies 

| ne Equipment It gi complete information about these and 

pr t-making items ir demand at transfer time Your 
eady 


The Weis Manufacturing Company 
162 Union Street 
Monroe - Michigan 
NEW YORK 
A H. Denny. Inc.. 356 Broadway 


CHICAGO 


Associated Stationers Supply Co., Franklin St 
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. Start an Endless 
Chain of Profitable 
Sales— 


By carrying an assortment of Weis Single 
and Double Card Index Cabinets so you can 
serve your customers promptly. Every office 
is a prospect and a surprising turn-over can be 
obtained owing to the attractive prices apply- 
ing to the various numbers. 





If your customer wants to file less than 1400 
cards and the system is not liable to expansion, 
one of the single drawer cabinets in proper 
size will meet his requirements. 


A two drawer Top section is a complete two- 
drawer card file and will hold 2800 cards. 
Then when additional space is needed, Bottom 
sections can be added from time to time 
placed under the ‘Top-—as needs demand. 


Always sell Weis Record Cards 
and Indexes for card filing pur- 
poses. They're high in quality 

reasonable in price 



































All drawers are equipped with easily 
adjusted, steel follow blocks for keeping con- 
tents in vertical position; drawers will not 
pull out accidently but may be removed by 
slight upward tilt. 


Made in standard sizes to hold cards 3x5, 4x6, 
5x8, 8x5, 6x9 and a 4x9 size for cancelled 
checks. Banks find the combination illus- 
trated in lower right especially adapted to the 
filing of customer 8x5 ledger cards and 3x5 
signature cards. Ideal for mailing and sub- 
scription lists. 


Furnished in Light Natural Quartered Oak 
and Mahogany finish. 


, You can make good money from this line if 
you can supply your customers with what 
they want when they need it. 


Send for catalog showing our complete line of 
Office Filing Equipment, Card Trays and 
Files. Filing Supplies, Sectional Bookcases. 


The Weis Manufacturing Co. 


162 Union Street 
Monroe, Michigan 


New York—A.H.Denny, Inc 
356 Broadway 

Chicago— Associated Station 
ers Supply Co 

Franklin St 














In Concentration There 
Are Many Benelits 


The policy of concentration on a few well-chosen lines of 
merchandise in place of many is finding favor with an ever-increasing 
number of office equipment dealers. 


It is a step in the right direction—a policy that brings many 
benefits to dealer and consumer alike. 


Concentration insures rapid turn-over, a thing that is essen- 
tial if money is to be made and eliminates excessive inventory losses on 


slow-moving items. 


It makes possible better store-keeping—enables you to keep 
a better record of supplies in stock and supplies that are needed. 


It brings about closer relationships with the manufacturers 
whose lines you handle, and permits them to be of greater service to you 


in many ways. 
Again, it makes it easier for your customers to buy from you. 
a few items from many 


When a customer is shown an assortment of 
It confuses him. 


lines, it is difficult for him to make a selection. 


In selecting a few representative lines, dealers in the office 


equipment field invariably include the Weis Line. They appreciate the 
fact that Weis Products are well made, reasonably priced, well adver- 
tised and favorably known, and that they carry a reasonable margin. 
They appreciate, too, the convenience of having a single source of supply 
for so many items in popular demand (1500 office necessities), and they 
are ever impressed with the fact that Weis Products are sold through 


legitimate dealers only—never direct or through factory-owned outlets. 


The Weis Manufacturing Company 
162 Union Street 


Monroe - Michigan 
NEW YORK 
A. H. Denny, Inc , 350 Broadway 
CHICAGO 


Associated Stationers Supply Company, Franklin Street 
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Sell Meilink Built 


Safes and you sell 
Better Protection. 
It has been proved! 








Meilink Built Safes 
have an unequaled 
record. Out of hun- 
dreds of fires report- 
ed, in which Meilink 
Safes were subjected 
to extreme tests, 
there has been only 
one loss. 

Better burglary protec- 
tion, too. T-20 label al- 
lows 20% lower rate bur- 
glary insurance. 

These facts, coupled 
with unit equipment—an 
exclusive feature which 
fits Meilink Safes to any 
business——- make these 
good safes by far the easi- 
est to sell. 

Write for our dealer 
franchise and booklet 
‘‘A Record of Better Pro- 
tection’’. ‘‘A’’ and ‘*‘B” 
, label safes. 


























The aoe Steel Safe Co. 
Dept. * Toledo, Ohio 


Better Protection 


EILIN 
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Some Phases of Furniture Selling 


OU HAVE asked me my opinion 


on period furniture, the influence 


of steel furniture and the influence 
of furniture sales upon other depart- 
ments of a business. All right, in the 
order given, here goes 
Our office furniture merchants have 
left it with the furniture 
dealers to talk and sell period 
We have the same talking points, 


household 
furni- 


ture. 


but do not educate our selling force 
to use them. 

Many of our office furniture manu- 
facturers are producing period furni- 
ture today, but I know | am 
that not 10 per 


Our 


safe in 


saying cent of our 
dealers are talking it. 


furniture in 


wives dis- 


card the our homes and 


buy period furniture and enjoy show- 
ing it and telling our friends about it. 
And they got their information from 
some intelligent, well posted salesman. 
We enjoy hearing our wives tell our 
friends about this new acquisition and 
we gladly pay for it 

What are we doing as dealers? If 
you want to find out just stroll into an 
office furniture dealer's store where 
you are not known and act as though 
you wanted to buy a desk. Listen to 
the line of dope that is put up to you 
by the average salesman and then go 
out and 


Why 


keep our friends’ and customers’ busi 


weep 
shouldn't we be helping to 
ness homes, where they spent 80 per 
cent of their time, right up to date, the 
keep 


dence homes? Did vou ever notice 


same as their wives their resi 


how 
proud the average business or profes 


sional man is of his newly equipped 


office? Are we posting our salesmen 


on the designs of the different periods 


of furniture and the history of the 


design? How many can not only tell 


all about the different period furniture 


which is handled by the furniture man 


ufacturers whose line they represent, 


but tell the 
the different periods? 


history of the design for 


Steel Furniture. 
Steel furniture has revolutionized the 


office furniture industry. Its durability, 


its non-susceptibility to climatic con 


ditions, the possibility of producing a 


serviceable article at very little ex 


pense on account of the ability to pro 
duce practically the entire product with 
machinery, and the improvements in 
welding have made it possible for even 


the dog-catcher to keep an up-to-date 


UPPER 
able desk on arm; 
Manufacturing Co., St 


PICTURE.—Chair with mov 
made by the Conrad 
Louis, Mo 





A Few Suggestions on Period Furni- 
ture, Steel Furniture and the Influ- 
ence of Furniture Sales Upon 

Other Departments.—By Charles 
L. Mitchell, Secretary, Crane 
& Company, Topeka, Kans. 
record with very little expense. I know 
this to be a fact because I sold one. 
The growth of the steel industry has 
been one of the marked developments 
of the The only 
objection to it has been the fact that 


present generation. 


it has given an opportunity for many 
sold 


which have not been satisfactory to the 


cheap, unserviceable lines to be 


consumer and from the standpoint of 


merchandising have very much de- 


creased the sales in our line of in- 


dustry. 
Furniture—Its Influence in the Store. 

The 
the other departments is very marked. 
In the 
produces the sale of folders, 
The sak 


furniture in the 


influence of furniture sales on 


filing line the selling of files 


indexes, 
cards, etc., etc. ot one good 
piece ot poor ] \ 


equipped oftice has often had the effect 








of being the entering wedge for the 
sale of a complete line of better equip 
ment, including even stationer hling 
systems, etc 


A salesman in selling a letter file in 


a poorly equipped office should go the 


full limit to sell one of the best lette: 
files on the market, for if that one sale 
is consummated it is an entering wedge 
for better furniture throughout the 


office. The same rule applies to a desk 


supreme effort should 


and charr. \ 
be made by the salesman to se!] an 
article which the purchaser is going to 


be proud of. 


I had an experience of that kind last 


year out in New Mexico where the 


owner of a large wool and hide buying 
company offered me an order tor a 
cheap desk and I refused to take it 
ieeling very sure that if I could sell 
him a good desk I could sell him the 
equipment for an up-to-date office | 
used every power of salesmanship | 


had at my command, but apparently 


couldn't swing him over. He was per 


fectly willing to give me the order 
a cheap desk. I told that out in 


that hot, dry country 


him 
Il absolutely re 
fused to sell a cheap desk because | 


had sold two cheap desks to 


house in Arizona where the 

lock the door every night to k the: 
. 

from warping themselves out into the 


hall and downstairs, and that 


rather not sell him a desk at al! t 


to sell him a cheap desk 


It came to a_ showdow1 
walked out of his office I id ¢ 
nearly a block when he sent a 
me to come back and I sold | the 
desk. Then I tried to sell a g 
but didn’t put that over and 1 
walk out again. While packing 
the hotel he sent the boy 
me to send one of those go 
too We have since sold 
other pieces ol No. 1 grad I 
The thought I want to bring t is 


the fact that we should us 


best salesmanship to sell a 


of office furniture from the sta 
of practical usefulness; from t 


point of pride which the 
take 


from the 


in having this kind of 
standpoint of creating 


sire to have No. 1 grade of eq 
and last, but not least, fror 
creased profit which comes 


grade of any ki 


ing a No. | 


lurniture 


LOWER PICTURE.—Tabk ir 
having many uses Made by the ¢ 2 
rades Manufacturing Co., St. Ls i 
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Strength Attracts Strength 









Upper case is raised 
to show how legs are 
slipped into channels 
of lower case. 


Solid Steel 
STRENGTH 


" Hea channe stee frame 
ind ‘ 
1 vy sides for « enient filling 
Higl back te k p out dust 
I S ba gs 
I ng nk \ units 
ntally 
sides to } dust 
( bas 
H H } aster ur s 
« ort i 
m ba r r 
x ir 


Berloy Transfer Cases 
are made in two styles— 
the four-roller type 
shown above, and the 
commercial type, without 
rollers, but of the same 
construction and appear- 
ance. Letter, cap, bill, 
ledger and check sizes. 











BERLOY 
TRANSFER CASES 


Beauty attracts beauty. 
Truth attracts truth. 


And strength attracts 
strength. Strong men draw 
other strong men to them. All 
great organizations and move 
ments reflect this principle of 
progress. The whole world 
pays tribute to strength 
whether in brain or brawn 
whether in money or the other 
materials and_ products of 
industry. 

The strength of  Berloy 
Transfer Cases is many-sided. 
No other transter unit possess 
es such surpassing strength in 
so many of its construction 
features. 

The strength of its solid steel 
walls—of its reinforced top and 
sides—of its bar legs—and of 
its heavy cold-rolled channel 
steel frames which permit units 
to be stacked to the ceiling 
without causing the lower 
drawers to bind—here are four 
chief sources of = strength 
which go far to explain why 
the Berloy Transfer Case is 
the largest selling transfer unit 
and why Berger is the world’s 
largest manufacturer of this 
tvpe of furniture. 

The strength of Berlo 
lransfer Cases attracts lead 
ers in business” strength 
every path of industry. 

In each of the 13 cities listed below 

is a branch warehouse carrying 

complete stocks of Berloy Files for 


immediate shipment. Write for 
the Berloy franchise. 











Solid Business 


STRENGTH 


The Delaware & Hudson Railroad 


Co. 
The Heover Suction Sweeper Co. 
The Timken Roller Bearing Co. 
The B. F. Goodrich Co, 
The Sherwin-Williams Co, 
The Southern Pacific Railroad Co, 


The Federal Reserve Bank of 
Boston, , 


This list of seven promi- 
nent users of Berloy 
Transfer Cases is repre- 
sentative of the solid 
susiness strength attract- 
ed by the unusual strength 
of a great product. It is 
worthy of note that no 
large user of Berloy units 
has ever had occasion to 
regret his verdict in their 


IAVOF, 





Berloy Transfers in tne Federal 
Reserve Bank of Boston. 








(8) THE BERGER MANUFACTURING CO., CANTON, OHIO 6) 


BERLOY — **t beus 


Los Angeles 


New Vork Philadetphia 
Kunsas City Minneapolis 


Dallas Roanoke 


Chicago 
San Francisco 


Jacksonville 


BERLOY 


BERLOY STEEL FILING CASES 
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YAWMAN 4»? FRBE MFG.(0. 


EVERYTHING for the OFFICE 
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ca 
Handle a complete, nationally-advertised line. Everything your customers 
: can ask for—steel and wood files, steel shelving, desks, safes, office systems 


and supplies, bank and library equipment. 
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YAWMAN 4x? FRBE MFG.(60. 


ROCHESTER, NEW YORK 
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THE CANTON 
LINE IS A MONEY 
MAKER 








It's a money-maker be- 
cause quality is back of 
the line. Sales come with 
little effort and repeat 
business follows. The 
Canton line is a money 
mmaker because the agen- 
cy proposition was de- 
signed with your inter- 
ests foremost; it should 
be worth while for you 


to investigate it. 



















THE 


CANTON ART METALCO. 
CANTON, OHIO 
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OFFICE AND DIRECTORS’ TABLES 





Send Your Name and Address 
For Positive Proof That SAMSON 
Tables Hold Greater Profit 


Just your letterhead will do. 
Send it to us and ask for com- 
plete details of Samson Tables. 
Make us prove to your full sat- 
isfaction that these tables fill 
your requirements—that they 
will please every buyer. 


The retail price of a Samson 
Table represents permanent 
service to the user. Every bus- 
iness man instantly appreciates 
the substantial construction, the 
pleasing designs, the rich beauty 
and the everlasting strength of 
these famous tables. 


Mutschler Brothers Co. 


506 Madison Street 
NAPPANEE, INDIANA 














—lift the corner 


prove for yourself the 
enduring strength of 
SAMSON TABLES. 
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Changes in Trend of Times 


WONDER if the stationers of this 
country who handle office furniture 
are watching the trend of the times 

and noting the changes that have come 


about in the last two years in equip 


ment. For example, take our own 
stores: Outside of factory equipment 
for clerks, our installations for execu- 


tives, attorneys and various business 


men 
mercial desks. 


not been the regular com 
We have sold them re- 


and 


have 


productions of period furniture 
occasional chairs made by some house- 
hold manufacturer, upholstered in va- 
rious colors to carry out a decorative 
scheme. Their reception rooms are 
fitted up with reproductions of antique 
chairs, console tables, mirrors, screens, 
etc. In fact, we have numerous offices 
where they have gone so far as to put 
logs, making their 


in fireplaces with 


offices as comfortable as their resi- 
dences and as nearly homelike as pos 
sible. 

The writer does not wish to convey 
the impression that the 
desk is out of date, but it is “not being 


The deco- 


commercial 


used” in the best of offices 
rator has stepped in and has taken this 
field, and it is a rich one because the 
prospective customer has no idea of 
the value of the kind of 
the decorator selects, so that the sky 
is the limit when the decorator has the 


commodity 


NINE 


DESIGNS 


PIECES OF FURNITURE IN 


By C. W. Roth, The Roth Office 
Equipment Company, Dayton, Ohio. 
contract. There is no reason, however, 
why the office outfitter should not have 
this field to rightfully 
belongs to him and he can control it if 


himself, as it 


he will buy the merchandise and dis- 
play it attractively. It does not require 
so much of an investment and it is a 
money maker because the dealer can 
get the price for the reason that the 
like the 
lines of desks. 


furniture 


goods are not competitive, 
commercial 
However, with this 
one must have the atmosphere and the 
environment. By that I 


dealer must have suitable rugs, lamps, 


regular 
period 


mean the 


tapestries and striking upholstery 
Always a Market for Commercial 
Desks. 
The manufacturers of 
desks will always have a market, but 
for them to add 


commercial 


it will be 
some period furniture to their lines to 
There isn’t much 
fair 


necessary 


keep up production. 
dealer to 
profit in the future on 
desks as far as large consumers are 
concerned, because the average buver 


hope for the make a 


commercial 


is as well versed in list prices, dis- 


and costs as the average sta- 


counts 











MADE BY THE MACEY 


BEAUTIFUL 
COMPANY OF 


tioner, and takes full advantage t his 


knowledg« 


The stationers will have t 
same as the household furniture deal- 
ers are doing, namely, torming big 
buying syndicates and doing co-opera 
tive buving, insisting that manufactur 
ers sell only to the dealers w stock 
this class of merchandise 

In commercial desks, we | e beet 
handling the Dietz line, of ¢ at 
for the last eleven years and have had 
wonderful success with it Chey make 
a very complete line in mahogany, wal 
nut, combination walnut, imitation ma 
hogany, and oak both in quartered and 
plain. They have made some excellent 
changes in the past year in construc 


tion and finish which makes their line 
all the more desirable to handk 
The steel desks will have to go 


through a refining process and plenty 


of publicity by the manufacturer 11 
order to put them across in a big way 
The 


it will arrive depends upon how mucl 


market is coming, but how soon 


the manufacturers will spend upor 
printer’s ink and how persistent they 
will be in educating the public. If they 
will start a campaign of advertising 
the dealers will fall in line and help 
them put it across. However, the lines 
will have to be toned up and made at 


tractive 





PERIOD 


GRAND 


RAPIDS.—There are several other pieces in this lot not shown 


in the cut, 


including a typewriter desk, 


table of another construction, etc. 


wardrobe, 


directors’ 
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big [ 
-_ || A-F | 
tur a 
ck 
@) 
ake © 
val 
NOTHER Van 

na —== ; Dorn business- 
ind rT A (ar taker, profit- 
ent H\\| i\ | maker! You'll 
N \iN}\ need a supply of 
wc NHN NNN *“SOLD” tags when 
line ii HN | you line up the Van 

|G-M Dorn ‘9700 Line” 
on of Filing Cabinets. 
nty Briefly, the Van 


on Dorn ‘9700 Line” 
— breaks down sales 
resistance. These 
ON cabinets are built 
icl to meet the exact- 
om ing demands of the 
on © prospect who 

wants the utmost 














ley es in filing cabinet 
neg utility and economy. 
elp Four Styles 
nes No. 9702—Four-Drawer Letter File 
No. 9703—Same with Automatic 
at ock 
———— No. 9704—-Four-Drawer Cap File 
nt No. 9705—Same with Automatic 
Lock 
Suspension 


Drawers operate on dependable 
¢ roller channel suspension. 
a PSR. 
Pressed bronze, special Van Dorn 
design. 


Locking Device 


Push button automatic general 
lock at slight extra cost. 


Compressors and Guide Rods 


Positive jection: type, lever-con- 
trolled follower block, round guide 
rod in each drawer. 





Capacities 
Style No. 9702, Letter File—20,000 
Letter sheets. 
Style No. 9704, Cap File—20,000 
Legal cap sheets. 


Bese 
Finish 


Standard Finish Olive Green. Ma- 
hogany, Oak or Walnut at extra 
cost. 


Write, Wire or Telephone 
Get in touch with the Van Dorn 
Branch in your territory or com- 
municate directly with us for prices 
and details of this quick selling 
line. 








AND DON’T FORGET 
TO STOCK UP ON 
“SOLD” TAGS. 
The Van Dorn Iron 
Works Company 


Main Office and Factory: 
Cleveland, Ohio 





MASTERCRAFTSMANSHIP vey, Branches: 
IN STEEL NeW Washington Cleveland = 


Agencies in all Principal Cities 
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UNLIKE ANYTHING ELSE 
-- IT IS DUCO, THE BEAUTIFUL, ENDURING FINISH 


~ 
= = 


REG. U.S. PAT.OF Fe 






j 
‘ 


Where appearances 
really count...there 
you will find DUCO 


HEREVER beauty is the 
consideration—there you will 
find DUCO. 


Wherever durability is the consid- 
eration—there you will find DUCO. 























. .. and wherever both are the con- 
sideration—there you are almost 
sure to find DUCO.. . for DUCO 
preserves indefinitely the good looks 
of office furniture. 


That is why DUCO-finished furniture 
is usually the inevitable preference 
for Directors’ Rooms as well as for 
general offices. 











<_\ Ww «& fa i é 
You can be sure of DUCO when 
you find this mark... u 
. be 
Finished with : ee 
e Gam 
\ puco. A Directors’ Room outfitted by the Doten-Dunton 


Desk Co., Cambridge, Mass.,.. finished with; DUCO 








There is only ONE Duco . . DU PONT Duco 


DUCO is being used by the following manufacturers of 
office equipment: 

Art Metal Construction Co., Jamestown, N. Y.; Automatic 
File & Index Co., Green Bay, Wis.; Bentley & Gerwig 
Furniture Co., Parkersburg, W. Va.; Doten-Dunton Desk 
Co., Cambridge, Mass.; Englewood Desk Co., 5840 Lowe 
Ave., Chicago; Jasper Office Furniture Co., Jasper, Ind.; 
Shaw-Walker Co., Muskegon, Mich.; Wagemaker Co., 
Grand Rapids; Empire Chair Co., Johnson City, Tenn.; 
Conrades Mfg. Co., St. Louis, Mo. 

For complete details write to: E. 1. du Pont de Nemours 
& Co., Inc., Chemical Products Division, Parlin, N. J., 
Chicago, Ill., San Francisco, Cal., Everett, Mass.; or Flint 
Paint and Varnish Limited, Toronto, Canada. 
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/ 5 
is the time to investigate Englewood DUCO-Finished 


Desks. The sooner you tie up with this line, the quicker 
you can use it to stimulate your desk sales. 





The Englewood line is full of value. Every part of every 
desk—exterior or interior—will bear close inspection. No 
imperfections are covered by hidden construction. The 
care in the manufacturing process plus good material 
produce a sturdy result which is plainly evident at sight. 
The DUCO finish is a stamp of quality. 


With all its good points, the Englewood line sells at a 


reasonable price. It is one upon which enterprising 
dealers are building up good, permanent business. 
“The Book of Englewood Desks’ tells about the neu 
Englewood business-building line -- Shall we send it? 


ENGLEWOOD DESK COMPANY 


58th and Lowe Avenues 


CHICAGO 
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Merchants were never offered a. 1 


=i tii makers of Allsteel office equipment believe in 
) completeness. They’ve made the Allsteel line a com- 
es plete line, to meet every possible demand for office 
equipment and supplies. They’ve made the Allsteel 
selling campaign complete, right down the line—strong 
national color pages, attention-getting window displays, 
forceful mailing pieces—a smashing selling attack that is 
winning splendid profits for Allsteel dealers everywhere. 
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. 


Erected from @ 

Simple Parts/iey 

With Common 
Tools . 





a more complete selling campaign 


If the Allsteel line is not being sold in your city, wire or 
write for our dealer proposition. 


THE GENERAL FIREPROOFING COMPANY, Youngstown, Ohio 


Export Department, 438 Broadway, New York City— Cable Address: ‘‘Genfire— New York™’ . Canadian Plant: Toronte, Ontarie 





The Complete Line of Office Equipment 
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TWO INSTALLATIONS OF YAWMAN AND ERBE MANUFACTURING 
Miller Coal Co., Rochester, appear at the left At 
Chicago Evening 


files in the offices of the A. R 
installation of the “morgue” of the 
Photograph & Advertising Co., Chicago 
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American and the Chicago 


COMPANY 








Admiration Governs Sale 


HE DEALER in 


should advertise as extensively as 


office furniture 

possible with the idea of creating 
a desire for better furniture on the part 
of prospective customers. If, however, 
after having created the desire, he falls 
when the 


down in his demonstration 


calls, he commits a cardinal 


Like time- and labor-saving 


prospect 
mistake 
office machinery, office furniture must 
be demonstrated, but it is not neces- 
sary to pull open drawers to show their 
ease of operation or turn the desk or 
file upside down to show its construc- 
Office 


piece has a 


tion. furniture fills a need— 


each definite duty—and 


that demonstration is best which shows 
how the article under consideration 
hills the 


tomer demands. 


requirements which the cus- 
In the course of such 
a demonstration the customer can 
usually see that the article is well con 
that the 


work smoothly without having his at- 


structed and moving parts 
tention specifically called to such fea- 


tures, which are really no features at 


all but should be regarded as obvious 


attributes of any well-made line 

Having created a desire for the ar 
mind of the customer the 
The 


thing is to induce action by the cus 


ticle in the 


battle is three-fourths won next 


close the sale—to get his 


dotted 


tomer to 


name on the line How well 


the salesman has covered the prelimi- 


nary essentials usually determines the 
ease with which the transaction is com- 
pleted. If a doubt left in the 


mind of the 


there is 
prospect—if he says, “I 
want to look around,” it is because he 
and nine times out 


is not convinced, 


of ten that sale is lost. 
In demonstrating, leave no room for 


doubt. Of course, the furniture shop- 


Labor Devoted to Office 
Display Brings Good Returns.—By 
A. M. Pearce of the Dameron- 
Pierson Co., Ltd., New 
Orleans, La. 
per, so called, is usually a hopeless 
proposition from the start, but the real 
buver—the executive—is not usually a 
definite need 


shopper. He realizes a 


and, having had his admiration 
aroused, he acts. Men of this type 
usually get what they want without 
hesitation. 

Advertising to create a desire for 


executive furniture should convey the 


impression of dignity and refinement. 


Usefulness, service, economy and 


standardization are the points to be 
featured when advertising furniture for 
commercial or general office use. 
Prepare Display for Special Prospects. 
When call, 


if one can know of their in ad- 


prospective purchasers 
coming 
vance, it is well to have a display pre 
pared to meet as nearly as possible the 
ideas it is believed they have in mind 
In any event, try to show the custom- 
ers what they want. If it is executive 
take them to the 


display, where they can examine it and 


furniture, executive 


quite literally sell themselves It is 
bad 
commercial and cheap lines 
is the key to the 


of the 


policy to mix up the executive, 


The eve 
mind—keep the eve 
customer concentrated, if pos- 


sible, on what vou desire to sell. If 


he has his mind concentrated on some 
tine colonial pattern, tor instance, and 
else, 

4 


his gaze wanders to something 


the trend of his thought is broken 
fine order may have been in his mind, 


but his eves, taking in something in 


expensive, may cause him to waver 


Furniture 


PRODUCTS.—Fire-wall counter—height 
right is a general view of the completed 
Herald—F-xaminer Last photo b Nationa 
and perhaps take a middle courss he 
salesman must, if possible, keep the 
mind of the customer cor rated 
upon the equipment it is desired to 
sell—the fine suite that will be a credit 
to his own office and a sou satis 
faction for vears. To sell a man an 
outht that he himself will continue to 
admire and: tind satisfactior s to 


establish a permanent custome: 


Deliver Identical Article Purchased 


Another detail is very important 
Deliver to the customer th: lentical 
desk, chair or suite he selected. Don't 
draw on your reserve stock t ll his 
order, first, because there ma have 
been some particular mark he will re 
member; the article from the ware- 
house may not have it \ little detail 
certainly, but it is the little thing whicl 
raises doubt and doubt is 


contidence The second reas 


when goods are delivers fror the 
floor they must be replac« from the 
reserve Thus the floor goods are sent 
out betore they are soiled 


worn and 


the display goods 
iresh 
The reserve stock should 


the original crate or wr 


enables the dealer to stack t r 
more easily and to prevent rplus 
stock from being damaged \ 


or chair is sold, deliver fri 


then open a new sample 


place it in the display roor 
Some “Do’s” and “Don'ts.” 


The dealer should chang 


dows regularly and above 
keep them free from dust t pet 
mit the furniture window 


sterehouse for display sig! 


new display arrives, don't just slap it 


at NE a 


rht 
ed 


ial 


he 
the 


ed 
dit 
an 


t9> 
to 
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SELECTING A GOOD DESK IS 


A DIFFICULT JOB 


Qn the surface, most 
desks look alike, and in fO0- 
ing by appearance alone, 
as buvers must on first at- 
tempt, making the selec- 
tion is a difficult job. 
Theretore, the buy depends 
on the dealer’s advice to a 
large extent. And, it be- 
hooves you as a dealer, to 
sell desks which not only 
look really good but Cri- 
uinely and thoroughly are 


all good. 


All Orpin Desks are noted 
tor the care used in selec- 
tion of timber, its prepara- 
tion, the design and fram- 
ing. In finishing, attention 


ORPIN DESK COMPANY. 


is given to bringing out the 
beauty of the wood as well 
as to provide a durable, 
lasting surtace. 


Orpin offers especial 
value in mahogany desks; 
our facilities in producing 
them are exceptional and 
we pass on the benefit to 
dealer and user. 


The Orpin line contains 
nearly fifty styles—plain 
oak, quartered oak and 
genuine mahogany, in all 
popular styles. Full infor- 
mation with prices fur- 
nished promptly on_ re- 
quest. 


121 MEDFORD STREET 
CHARLESTOWN, MASSACHUSETTS 
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in the window. ‘lake out the old set- 


ting and put in a new one appropriate 


Use the 
They are bet- 
ter than any that a dealer will be able 
to’ afford. 


for use with the new display. 
manufacturers’ displays. 


Furthermore, they are pre- 
pared only after much thought and the 
expenditure of 
should be 


considerable money, 


and used as intended and 


taken 
Don't put oak and mahogany in the 


care ot 


same window. 


Don't try to show the the 


stock by 


public 


size of your putting it all in 
the window. 


A single file or desk well displayed 


in a window is a sales producer. A 
battery of files or a number of desks 
jammed into a window is a sales 
killer. 

When displaying executive suites in 
the window or on the floor use some 
soft colored rue which lends dignity 


to the furniture 





PARTIAL VIEW 
Tl 


2i\? 
AN INSTALLATION OF 


note steel 


SOME 


isplavy cases sh 


OF THE 


elving. counter 


d OF Y 
‘URE DEPARTMENT OF THE DAMER¢ 


LINES OF THE 
height 
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Don't load executive suites with desk 


sets, letter trays, cupsidors, etc. They 
detract from the appearance of the fur 


niture and tend to diminish the feeling 


of admiration in the mind of the be 
holder. 
A beautiful suite in a clean, roomy 


window, with a good rug on the floor 
but 
information or 


and a small dignified sign giving 


price will attract the 
eye of the fastidious person 


the 


and he is 


fellow to whom 


the dealer wants 

to sell. 
If the floor space permits, divide it 
into little offices, each surrounded by 


a railing. Keep matched equipment in 


W hen 


two or 


each a customer is expected, 


ht up three of these sample 


othces with which he 


Put 


equipment in 


will probably be interested into 


each just what he will probably need, 


arrange them with care and then in- 


vite him up to inspect his future office. 


THE BEAUTIFULL ARRANGED 
IN & 
NEW ORLEANS, LA 





VAN 


cabinets and the nits 


OFFICE FI! 
PIERSON 


DORN IRON WORKS COMPANY, CLEVELAN He 





Lhe 


ment 


psychological effect ite teend 
is Olten amazing. 

In closing | 
about the 


want 

biggest mistake mad 
othce equipment industr 
almost wholly to stat 


one tX 


from 
drawer files to a ist 


Suggesting 


‘ sT¢ 
trying to sell him sup} to ¢ 
the files One wor : 
tioner were selling st 
Scotch Almost 


Stationer gets in or i 
hles, with never a 
plies. If he loses the r he fusse 
tumes, never 

who got the 

his head to sell a syste t t 
so many steel boxes 
(00d installation ~ 


] | ; ; 


1 
Kept are wood advert . c t é Ouse 


that 


RNI 
AD., lot D 
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is treat- 


a word 
e in the 
is refers 
vyho will 
d itour- 
without 
stem or 
go into 
the sta 





fine old 
hen the 














a dozen 


on the 


the sup | i : \ 
c fusses | The Knight of Today 


not just 





hat the 
bly used 


Many a great idea has had a modest birth 





ure well 


he house garter from a ballroom floor and thus sprang into 


1 | existence an emblem that has represented the high 
est token of knighthood ever since 


In 1344 King Edward III recovered a lady's 
| 
| 


Columbus lost his way and discovered a conti 
| nent - 


A tea kettle boiled and James Watt contributed a 
| | great servant to humanity 


A little over 45 years ago back in the early 
O's when business was bad and business methods 
worse, a young man scarcely turning his thirties con 
ceived an idea an idea that today has been crystal 
lized into a monument to those modern business effi 
ciency methods which he helped to establish. This 
young man was Henry C. Yeiser, Sr., and this monu 
ment is Ihe Globe-Wernicke Company. 


/ 





| 

| 

Last month during G-W Week, 400 dealers from 

| coast to coast proclaimed their loyalty to this man 

| and to this institution through window displays, 

newspaper advertising and direct mail campaigns. 
The G-W Franchise which for more than 45 years 

has been a bread-winner for its holders will mean 








more in profits with each succeeding year. If you / 
are not a member of the G-W family and you 
| can be if you hurry it will pay you to learn of its 


benefits today 























Jhe Slobe-Wernicke Co. 


CINCINNATI, O. 





























Here we 
















The upturned f 
Tab Guides (letter size) are 
held compactly erect by the steel 


letter follower 





No. 2648 List Price, $63.00 
Shipping weight, 145 Ibs. 


Size 48 inches wide, 26 


inches deep and 30 inches high. 





No. 2636 List Price. $42.00 
Shipping weight, 85 Ibs. 


Size 36 inches wide, 26 








inches deep, 30 inches high 






Check these points— 





Genuine Mahogany Tops, 

Finished in Mahogany or Walnut. 

Lacquer finish to preserve their 

beautiful surface. 

Stained drawer interiors. 

Antique brass drawer knobs and 

leg ferrules. 

Easy sliding drawers. 

Scooped, divided, hand clip and 

pin tray in wide drawer. 

Automatic drawer locking device. 

CORRESPONDENCE Drawer 

with Steel Letter Follower! 

Crowning all—at a price that every 
brief case carrier every home 
worker — executive and every 
woman will appreciate. 





a” 





igular 


are 


steel 


























ie THREE—Untouched Markets 


1—Count the Brief Case Carriers on their way home any evening. 
Every one of these are your prospects for a G-W Home Desk. 
2—Woman, the greatest American Buyer, keen for value, sees in 
this new G-W Product a real desk -— practical, beautiful —a 
useful piece of furniture that fad can never strip of its place in 
the home. 
3—To the professional man, club woman, for the private office 
— wherever handsome furniture of prestige building design must 
combine with efficiency features — the G-W Home Desk appeals 
irresistably. 

Virgin Soil! 


Now’s the time to strike. Write for our dealer proposition. 


Globe “Wernicke 


na 
IN August—this message ro] 
c 3,000,000 buyers many | 
of them from the Untouched | 
Macket. | / 
| When these markets ripen— |} ,7 
4 be ready. Pi 





4 
7 
7 


7 j 
Fs Globe- Wernicke 


Gentlemen 





ihs 


soee’ 






ff Cincinnati, Ohio. 
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Another Virgin Market For G-W Dealers! 


There's aG-W Sectional Bookcase for every Business U se 


In the office for reference books, 

In the factory hospital doctors 
septic just the thing for sanitary needs 

In Shoe Stores, Drug Stores, at the Tailors’, Delicatessen Shop - 

in fact, wherever goods must be displayed effectively in dustproof 
easily accessible manner, G-W Sectional Cases have won a perma 


nent place. 


trade 
and 


papers 


anti 


market 


offic e 


reports, 
clean white 


bristling with ‘virgin 


booklet 


Speeding Up Turn-Over™ a 
Write for it. 


market’ ideas is yours FREE 


She Globe=Wernicke Co. 


CINCINNATI 
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INSTALLATION OF DESKS MAD I 
DIMTZ COMPAN CINCINNATI, IN 7 
TIONAL BANK OF ATLANTA, GA I 
ly Alle \lars ( mpany Atlant 


The Office 


CHANGE windows once 
veek, every Monday Chis 


department uses the center 


window for furniture one week and the 
following week w use the two side 
windows This schedule enables us to 
display many articles from our other 


departments. We try to show the offices 


con ple te 11 possil le | plac nga flat 
top des nd a typewriter desk in the 

dow t revolving and side chairs 
and a hle or bookcase When the win 
dows display oak furniture we us 
gree stec ling ets and ward 


robe storage cabinet r desk compan 


torage cabinets 


( \\ t 11s 
we have then lled with ofthese supplies 
Che aim of all window display is to 
lic to take notice of the 
it ids she yt { tT eT 1s the dis} lay 
window oht as \y he on the tent] 
; m4 Iding 
\W «ce « each piece the 
tire ‘? ré 1) at 
r yt r attenti 
' ‘ ey sa the etnre 
\s peo] t zg te 
r os tore ‘ eed ' 
‘ rhe t< \ 1 
store w ‘ P elt 1 he 
‘ ‘ P f eithe ¢ 
pre dow display 


Floor Display. 


In arranging our floor display we 





I 
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DIRECTORS ROOM OF THE ILLINOIS MER- 
CHANTS TRUST COMPANY, CHICAGO.—Chairs sup 
stallation by the plied } } Milwaukee Chair Company, Milwaukee, Wis. 


BY THE J 


Furniture Show Windows 


the vall The drawers in some of the 


By W. F. Coates, Manager of the Fur- es are plainly marked. Samples and 
° the ices O al *X€s, fe Ide S Ci Is, 
niture Department of the A. W. : 2 ee ee 


et re at the finger tips of the sales- 
McCloy Company, The Business 
Man’s Department Store, Pitts- wo 
. p When a customer calls at our store 
urgh, ennsylvania. to purchase a file, the first thing the 


salesman asks is, “Just what do you 


wish t le?” It may be letters, checks 
yrade our lines as much as s ' 
; ‘ ; or cards. By asking the salesman can 
IS apples also to oz and mal Wal 
_ ed é ’ , ntelligently take the customer to the 
aesks with tht eut tops W r ‘ , 
, le he thinks he may want and get an 
ahogany furniture on separate floors ' . 
a pees order for the file and the supplies that 
; at the . d tables , th it 
g 
samme Nay VV « I to ¢ inpe 
entire fi t ce a ir. | Steel Furniture. 
eel fi P stock 1s gre 
. (Our pinion is that steel oftice fur- 
‘ 1 i -* cna rs il ‘ 
; re per ae t here and wiil stay. Wg have 
eral large installations. The 
»a 
s big and growing. One after 
m jig businesses are adopting 
; 7 steel desks and naturally the big cor- 
i OR ef nk ' 


will use steel, as it is so 
eir own product 
Better Business Homes. 


business men are ready for 


e furniture. The next few 


ears will witness a remarkab'e change 
re rtistic and beautiful offices. 
Everybody admires a beautiful home. 


nan’s home is his castle. 
We feel that this applies to the office. 
Better isiness homes means better 


r all business people 
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HERE S a record for you! 1 


ture Co. bought an order of 
us. [They were good desks for the 


age—excellent desks; the best des! 


developed which now, with their 


one-fifth of a century 
May 4th to May 4th—twenty 
Call the dates a coincidence, if vo 


customer is no coincidence It's 














ago, May 4th, the Northwestern 


the Northwestern Furniture Co. cou 


Repeat orders followed A stead 


of May 4th, has stretched throug! 


twenty years Of Continuous service t 
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fcontinuous service 


"|.  ™bto the same customer 

















Furni- is ; 
s from With THE LINCOLN LINE you can build the same kind of repeat-order busi- 
1y and ness with your own trade. The time-tested policy behind this line holds 
es that customers to the dealers who handle it as well as to the house that makes it. No mat- 
ind ter what style or price fits your cus- 
tomer’s special need—from a handy, workaday 
a model up to the more expensive period suites 
— the desk value built into every grade of 
xactly THE LINCOLN LINE gives your salesmen Cmte, 
something worth talking about | Ooh itn 27 ve MTU 
apart! In this connection you will find our monthly —= B So Cage “tm, “Avy 
But magazine, *‘The Lincoln Line,’ an intensely ¢ 
e same interesting and profitable sales *‘document.”’ < 
d! 


COMMERCIAL FURNITURE COMPANY 


2739 West CHicaco AVENUE, CHICAGO 
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Period Furniture a Selling Lever 


ERIOD or suite line furniture 
offers the office equipment dealer 
a selling lever that has numerous 
advantages. If it is properly used, 


many a delicate price situation can be 
The selling appeal ot 
this 


easily overcome 


the dealer having class of mer 


chandise can be presented to the pros 
pect from quite a different angle than 
the ordinary sales talk Che dealer 
does not have to refer to the fact that 
the desk has a 60x34-inch top, 5 ply, 
l inches thick, that the legs are 2 
inch, panels whatever thickness they 
are, et et Che customer hears th's 
story everywhere he goes and its tired 
of it Che result is that the dealer who 


“success 


has the sharpest pencil is the 


ful victim.” With period furniture it 
isn't necessary to use the usual line of 
demonstration, and the goods are so 
beautiful that people expect to pay 
more tor them than for ordinary stuff 

Another sales lever in selling period 
turniture is that the salesman usually 
deals directly with “the powers that 
be.” He has the opportunity so 
thoroughly to sell himself and his 


house to the principal that the sales 


mans word will be law when it comes 


to ofhce equipment with this particular 





WHICH MAY 
BE HAD IN OAK, MAHOG 
ANY OR WALNUT.—This 
has established an unusual sales 


PLAIN DESK 


desk 


manufactured by 


Novelty Works 


record It is 
the Jasper las 


per, Ind 


By H. A. Homeyer, Manager of the 
Office Furniture Department, The 
Stationers Corporation, Los 
Angeles, California. 


customer's general otfices The re 
mainder of the bread-and-butter ‘turn- 
ture, accessories, etc., will follow in the 
natural course of events once the pe 
riod suite has been installed These 
are facts and not theories, and repeat 
themselves again and again 

In seiling period furniture the sales- 


man must also sell the prospect on the 


idea of the proper use of drapes for 


the windows, the right size, color and 
kind of rug, a suitable desk lamp 
and desk set, the use of an easy chair 
or two for his clients and friends, and 
many other accompanying requisites 
that go toward completing a modern 
and well appointed business office 

It is truly “a grand and glorious feel 
ing” for an office furniture salesman to 
be told by his customer that he wants 


to spend $2,000, $3,000 or $4,000 on a 


new othce and will leave it entirely up 


to the salesman to equip his office in a 


manner that will represent the last 


furniture and a business 


word in oftice 


al 


Ps 


2 ee eer teees Fe RR ee creme epee tees oer ~ 
fa 2 





The 


“Mahe \wermiche 








wt 
a 


_— ome? 
wn 


STEEL SHELVING IN THE OFFICE 
BROOKS COMPANY CLEVELAND, O Ir 
The Globe-Wernicke Company of Cincinnati 


Ju ds) 
home. Or to get an order in the fa 
of all kinds of competition, wl é 
and otherwise, through the tact of 
turning the prospect's attention to the 
possibilities of period or suite 
niture for office use. These are $s 
bilities and not sales theories t 
of these situations took place wit us 
just this veek The latter is Vas 
particularly interesting inasn 
customer told the salesn 


$250 to spend on his office 


had been quoted wholesale prices i 
competitor Using the lever 
furniture, our salesman got 
amounting to $1,100 at list pr 
We do feel that we ire 
fortunate in the co-operat 
ceive trom our manutactur 
want to pay tribute to thet 
work done ror us locally, ind 
derstand, over these United St 
one Edward Taber lle has 
dealers’ sales forces trom < 


coast to make them see the sa 


sibilities of this class of fur 


ite indeed that we 


feel fortuna 


advantage of his experience 


sel and we attribute our ma} 
in this particular line of selling 


efforts. 






THE 


stalled 1 





CORRECT OS 
CHAIR USED A 
SWITCH BOA 
THE CENTRAI 
OF THE LAMSON ¢ 


CARRIER 
THE RK H i At 


SYSTEM 


COMPANY STOR! 
NEW YORK Sir 
chairs ire us 1 
lations tl £ 
tore The I 
plied by I 
( mmpanys (; 1 
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Brock Press sells 10 SecoFiles by mailing 500 
“SECURITY?” direct-by-mail circulars at a cost 
of $7.50 








* PRINTERS ¢ ENGRAVERS « STATIONERS ¢ BINDERS 


enti - Attent zZ hader 4 
om ttention &. . adierson, Adver. Yept. 





The Sese File circulars were sailed by us after their 
receipt and resulted in our getting rid of ten Seco Piles for 
the present time, 


Ye deeply appreciate the high quality and generosity 
of these mailing pieces and ask you to please be sure to for~ 
ward the next ones as they come along. 











¢ 
+ ow 
— 


This is a typical sample of several score letters re- 
ceived from dealers who have successfully used the 
SecoFile direct-by-mail selling campaign to sell 
hundreds of SecoFiles. 


Write our Sales Department for this selling campaign on “‘Seco- 
Files’’ and increase your volume of business and profits on this 


popular line of “SECURITY” Steel Products. 





STEEL Fc CORPORATION 


Makers of the full line of Security Steel Office Furniture 
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Durability 


N MAY, 1881, THE J. F. DIETZ COMPANY was 
| established and began the manufacture of Desks and 
Office Furniture. Many of the desks made and sold 
during that first year are still in use and giving good service 
to their purchasers. 


This high standard of excellence in workmanship and mate- 
rials has been maintained throughout the years, resulting in 
a host of satisfied customers who have in turn built good will 
and success for this company. Our aim has constantly been 
to make only the best in Desks and Office Furniture, con- 
sidering not only beauty in finish and attractive design, but 
also durability in point of service. 


Desks look very much alike to the average buyer, but under 
the surface there is a great difference in materials and con- 
struction. We know exactly what goes into our product 
because we manufacture practically all of our own parts, 
using only carefully selected and seasoned lumber. Rigid 
inspection and skilled workmanship complete a beautifully 
finished and durable article. 


Let us explain in detail some of the exclusive features of Dietz 
Desks and Office Furniture. Write for our new catalog and 
price list. We may have an agency open, which should add 


to your prestige. 


THE J. F. DIETZ CO. 


CINCINNATI, OHIO 


AVE WS 7 ae 
BA ie yt ee 
era) ae Nie PG = 
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THE LYMETCO LINE 


OF STEEL CABINETS AND TABLES 





Tu-dor Proves Useful Anywhere 


N a home the Tu-dor is a roomy wardrobe, a petty theft —" 

proof protector of preserves and jellies, or a dust-proof 2 
| | storage place for linens. In any office it may be wardrobe | 
| | or steel storage space for books, office supplies or valuable 
i 4 records. 














Its rigid steel doors cannot be sprung open. i 








t, The shelves are adjustable on inch centers. The construc- PRE : 
tion is rigid—so welded that it is like an unbroken piece 6 
— , of steel. Handsome. Lasting. Lymetco Green baked enamel 
i | is standard finish but, at slightly extra cost, mahogany, oak, 

walnut or ivory gray can be furnished. 























| | Don’t overlook such sales possibilities as those of the 
| Lymetco Line. Write for complete information and for the 


j 
i Le sound sales plan that makes the Lymetco franchise valuable 





1 | to every Lymetco representative. 





1 | LYON METALLIC MFG. COMPANY 


1 AURORA, ILLINOIS 


T=" yyyvem [ 

















BESIDES TU-DOR THERE ARE: 
1. Won-dor Cabinet 4. Counter-hi Cabinets 
2. Tu-dor combination 5. Li-flat Cabinets 
3. Steel Tables 6. Desk-hi Cabinet 























116 


OFFICE APPLIANCES 





June, 1 











ABSOLUTE FACTS CONCERNING WESTERN DESKS 

FACTS WORTHY OF EVERY DEALER'S CON- 
SIDERATION IN THE CHOICE OF A MODERATELY 
PRICED DESK LINE FOR VOLUME DISTRIBUTION 


In WESTERN DESKS dealers have a line sufficiently broad to fill all 
requirements. Our attention is concentrated in the manufacture of the 
lesser volume Roll- Top desk as well as in the popular demanded Flat- Top 
and Stenographic desk insuring varied selection. 


In WESTERN DESKS dealers have a line moderately priced, yet a 
line of quality both as to materials and workmanship. WESTERN 
DESKS are not cheap—-they are values commensurate with prices asked 
based on productive costs. 

In WESTERN DESKS dealers have profitable shipping advantages. 
St. Louis a most centrally located market offers unsurpassed shipping 
facilities both by water and rail. 


Agency propositions open 
Catalog and details upon request 


Western Furniture Company 


Blair Avenue at Palm Street 
ST. LOUIS 
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TERRELL 




























Made to It stacks up 
be used in with or 

a storage without a 
cabinet leg base 


TERRELL’S WIDE DRAWER SECTION 


YOU will find unlimited possi- 
bilities in this new unit. This sec- 
tion will economically and practi- | 
cally store all kinds of blue prints, | 
maps, drawings,  electrotypes, | 
paper samples, etc., and operate | 
smoothly and easily. 


BUILT five drawers high and in 
various depths, Terrell’s Wide 
Drawer Section is designed for 
use either in Terrell Storage Cab- 
Dark AND CAM ME 2IPeL ion wrt inets or in separate stacks. The 
COMPRESSOR AT THE FRONT TO units intermember and can be 
KEEP PAPERS FROM CURLING equipped with leg bases when 
used outside the cabinets. 





EACH DRAWER HAS A HOOD AT THI 


Like all products of the Terrell line,—stor 
age cabinets, lockers, shelving,—you will find 
the Wide Drawer Section a certain seller, a 
profitable stock item, a line worth pushing. 





The new Terrell catalog, just off the press, 
describes this and other additions to the 
Terrell line. Have you received your copy? 


TERRELL’S 
EQUIPMENT COMPANY 


GRAND RAPIDS 
MICHIGAN 
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On the Selection of the Lines 


ANY ARTICLES which have 
been written for the benefit of 
office furniture dealers have 
stressed the methods of selling, often 


to the practical exclusion of other im- 


portant considerations. Few writers 


have said anything about the profitable 
results arising from careful selection of 


lines to fit the conditions in the dealer's 


territory 


It is the writer's belief that much of 


the success of an office furniture sales 


organization turns upon the variance 


and quality of the lines the house car- 


ries and the suitability of those lines to 


the class of trade upon which the 


house must depend. If the salesman 


has a top quality product, he will 


naturally attempt to sell it; but if, for 
reason, the customer will not buy 


it, then the salesman should be able to 


any 


show one or more less expensive lines 


which the customer may be inclined 


to look upon with favor as more exact 


ly meeting his ideas Sales of the less 


expensive lines can be made at good 


profits and with entire satisfaction to 


the customer if the lines are well se 


lected Here, as elsewhere, the maxim 


applies: “Goods well bougit are half 
sold.” And there need be no _ price 
cutting—a practice most usually in 
dulged in by salesmen whose merchan 





GLOBE-WERNICKE STEEL 


SAN FRANCISCO 


pany of Sar 


Installed | the H 


Francisco 


EQUIPMENT IN 


LABORATORY OF THE | S. BUREAU OF MINES AT 


Careful Choice of Goods One of Big- 


gest in Successful Office 
Furniture Selling. —By Vernon M. 


Page, Buffalo, New York. 


Factors 


dise is too much like ordinary grades 


to make it stand out on its own merits. 


There is such a thing as the “va 


riance of lines,” by which we mean 


the ways in which certain lines vary 


from the construction, finish or ap 


pearance of so-called competitive lines 


When we first went into business we 
selected trom the desk tield the prod 
ucts of the National Desk Company 
because of inherent quality and the 
“National Flush” construction—an ad 
vantageous feature which is. easily 
explained to the customer We went 


Milwaukee 


our chairs 


to the Chair Company for 


because of their dowel cor 
struction, the four-point chair iron and 
which mean 


steel 


other advantages, all of 


in selling For our lines 


Metal Construction 


much 


we went to the Art 


Company, whose standards of quality 
and the extent and variety of whose 
lines are too well known to require 


comment 


foregoing it is evident that 


connections enable us to 


From the 
our 


tactory 


THE 


Crocker Con FICE 


ol 
b 


NATIONAL DESK 


OF THE CHASE NATIONAL BANK 


lines know 


unlike others the 


present quality 
over, but each 
constructive features This me 


lot. 


Period Furniture. 
The reception ot the peri 


idea in Buffalo has been ver 


ing. It seems to be quite t gr 
thing among the office 

houses Here we can all 

thing different—something 

to create sales. We belt 

will agree that it is far « 
skilled furniture salesn 


riod suite in competitior 


dispose of half a do 


flat tops in like 
so many of the commer 


similar to each other. 


stock tor the 


In buying 


ture store behooves the d 
tain quality products which s 
different as possible from t 
will have to meet In co! 


lhe vritet beheves tl it 


sive othce turniture distr 


where should urge the sa 
furniture, for by so doing 
render the biggest service 

our trade bettering | 
othee and naturally bette 

tl Ol gh the sale ot } ‘ 





COMPANY DESK I> 


Gibby Compar Ine.. N \ 
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Do You Value 


Your 
Visitor’s Opinion? 


Macey Matched Office Suites furnish proper scenery for 
transacting business in firms, both large and small. 





Leaders in industry a few years ago began to abandon the 
‘thole in the wall’? idea of arrangement and began to 
develop character and individuality in their offices by 
having furniture designed and built specially, at great 
cost. This movement for ‘“‘Better Offices’’ is now gain- 
ing great momentum. Period furniture lends a richness 
and dignity that is instantly reflected in the upward trend 
of business. Visitors at offices having this atmosphere of 
elegance carry away a feeling of confidence and security 
in every transaction. Furnishings are looked upon as 
builders of good will and as a means of effective adver- 
tising. 

Macey, pioneer in matched office suites, has lifted them 
out of the luxury class to the point where period designs 
are now sold in competition with the better grades of 
commercial furniture. This type of furniture offers great 
profit building possibilities to the dealer. 


To dealers interested in going more fully into matched 
office suites, the Macey catalog carries an opportunity. 
May we send it? 


ae ~The Macey Company 


Grand Rapids, Michigan 
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A big profitable market 
under your nose—untouched 


~ VIERY business and professional office in 
4“ your town is a logical prospect for 
Jamestown Steel Desks and the equipping 
of even an average sized place of business 
means a big, worthwhile profit. 
Here is a rich market under your very nose 
as yet practically untouched. 
Jamestown Metal Desks are the last word 
in efficiency, beauty and durability. Their 
unique patented construction, which permits 


their being shipped knocked down and 


quickly assembled on your floor, makes 


JAMESTOWN METAL DESKS 





4 


The Desk 


niate ie Sell Jamestown Metal Desks 


Style FTF 660 


Jamestown Metal Desks are finished 


them the most desirable as well as the most 


economical equipment your patron can buy 


Superior to wood desks in every respect vet 
costing no more—there is practically no 
oo. i j 
limit to the sales that can be made—and 
with your facilities for display and met 


chandising you are the man to handle them 


\sk for complete details. 


JAMESTOWN METAL DESK CO. 


Jamestown New York 














in either olive green or mahogany with 
heavy green battleship linoleum cov- 
ers, unless otherwise desired. Bronze 








bead binding can be had or tull steel 

finished to match desk. Hardware and 

foot castings are genuine cast bronze. 

The line includes both four and eight 

legged desks in a wide range of styles 
and sizes for every purpose. 





ft 














SERRE SETTER 


a 
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you stop to think 
about it - - - 


\ny sale of one of these 4 products, 
cooler, waste paper cup container, waste 


vasket or spittoon, should lead to sales 
of the other 3—and by pushing them to- 
gether at a unit price you do 4 times the 
volume you do if you merely “take their 
order” for one 8 


We try to make life easy 
for you gentlemen 


40 YEARS of business experience have peals to the purchaser. He even junks 
taught us that ideas are the things that another chair to do it. 





sell goods—not just so much material in ; , ; P 
r J he same thing applies to coolers. If a 


sO many shapes. } : 

; man buys a cooler he needs a waste paper 
cup container. That’s the first step—sell 
him cooler and waste cup container in 
colors to match—then point out he can 
match these in waste baskets and 


People buy because an idea strikes them 


as being helpful—in comfort, health, effi 
clency, “atmosphere in business” o1 
vhat not 

spittoons. 


That 1s why they eat veast by itself to ; ; 
: ; : \ sale.of a waste basket should bring the 


day—not just in bread. ; : : 
sale of a spittoon—every time. People 





That is why clothing is sold on “success who spit in waste baskets, or throw “hot” 

in business” or with “the ladies.” The burned matches in them are aiding and 

material is only incidental. abetting fire and disease. Cold germs es- 
pec ially are spread this way when baskets 

In your own line, gentlemen, we try to are dumped in the office. 

make things easy for you by selling the 


\s for XXth Century Coolers and Cord- 
leyware—vou know them Cordley & 
When you sell a man a desk you usually Hayes, world’s largest makers of santtary 
try to get an order for a chair—and su drinking devices, 12 Leonard Street, New 
ceed—because the “matched” idea ap- York City, U.S.A 


“office unit idea.” 


XX= CENTURY 
COOLERS 
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VIEN in outfitting the highest type of offices, price enters into 
the selection of the furnishings. The Invincible No. 900 File 




















places you in an advantageous position to meet all competition. 


Se oe ee 


In spite of high quality built into our 900 Line, it is not expensive 
filing equipment—it is not a “thin market” proposition. 


The four-drawer letter file illustrated above is but one of a num- 
ber of combinations in which the No. 900 may be purchased. It is 
built in a combination of letter and card index drawers. It is also 





built entirely of check or document drawers. Beside this, it may be 
had in the popular three-drawer (counter) height in all combinations : 





and in cap size as well. ee 


Let us tell you more about our 900 Line. Four beautiful baked 
enamel finishes, solid bronze hardware, roller bearing side suspension 
on all drawers—features such as these sell files. And every sale pro- 


vides a good profit for you. Literature and prices on request. 









4 4 
Invincible Metal Furniture Co. 3 | 
Manitowoc, Wisconsin 
Chicago Office—-1517 So. Wabash Ave. y 
New York City—R. Orthwine & Co., 344 W. 34th St. f ! 
= = ( é 
aoe = | 
- ee a = 
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Sales and Profits build business, and the dealer who con- 
nects with a live, salable line, takes a leading position in 
the race for prosperity. 





We specialize in the manufacture of office and school 
desks that build sales and profits by means of quick turn- 
overs and repeat orders. 


We specialize also in selling through dealers—utmost 
consideration in handling orders—prompt shipments 
and satisfaction in every desk mean real co-operation for 
the live ones. 


Our line is comprehensive: For the office there are 
roll top, flat top, double flat, typewriter and bookkeep- 
ers’ desks and trbles; for the school, teachers’ and 
students’ desks. 


You will be interested in our special carload discount 
which, with the much lower carload freight rate, greatly 
increases your profit margin. Catalog and price-list 
on request. 


_ THE JASPER NOVELTY WORKS 


Jasper, Indiana 
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Furniture Brings Allied 


FFICE FURNITURE, including 
everything from safes, filing 
equipment and desks, down to 
wastebaskets, has come to be regarded 
among the trade as a leading feature 
in the upbuilding and promotion of the 
commercial stationery business. lHlow- 
ever, the writer of this article has an 
opinion which differs from that of a 
good many and vet possibly coincides 
with the ideas of others. 
connected with the 


Having been 


office supply and pr-nting trade for 
very nearly twenty years, | have had 
an opportunity to observe from various 
sources the effect, either good or bad, 
of the carrying of office furniture by 
the 
house. Of 


vantage that the handling of turniture 


commercial stat onery 


the 


average 


course, one big ad 


gives the dealer is the fact that he 
can oftentimes establish contact with 
the new concerns in business and 
through the selling of the original 


equipment of office furniture the dealer 


is enabled to hold the customer tor the 


various supply items and = printing 
forms which naturally follow. It ts 
my opinion from various intormation 


gathered from different sources that 


the furniture department = in 


office 


every commercial stationery house if 


it were segregated from other depart 


ments, would show very little, it any, 


profit. Our concern has proven this 


very conclusively, inasmuch as we tor 


ten years operated a very large and 


extensive furniture department, but we 


closed out, with the exception of filing 
equipment, when we moved trom out 
old location, about tour years ago, to 
the one which we now occupy yur 
volume of sales naturally decreased 
but we commenced tmmediately build 
ing up our other departments ant dur 
ing the last three vears have show: 
more profit than we ever did when 


handling a complete line of turmiture 


Steel Filing Equipment. 


’ 17 


If the business of handling and se 


TWO RECENT CHAIR DE 
SIGNS BY THE MILWAUKER 
CHAIR COMPANY, MILWAU 
KEK, WISC These chairs are 


By Lynn B. Emery, General Manager, 
Hilton, Hart & Garrett Com- 
pany, Detroit, Mich. 


ing steel filing devices and other metal 
office equipment is to be developed and 
expanded, it is quite necessary that 
the dealer use care in selecting the line 
The de- 


this 


which he expects to feature. 
cision as to source of supply of 


commodity should be governed by 


several things. First, a line should be 


selected which is nationally known 


and, if possible, which has been sold 
to some extent in the territory where 
the dealer is located. Second, this line 
while not necessarily the lowest price, 
which is in line with 


should be one 


competitive files of equal grades and 


mechanical 


vet, possibly, have some 
features which are outstanding. Third, 
the source of supply should be, if pos 


located where quick shipment 


and prompt delivery could be obtained 


sible, 


After having decided on the mike oft 


intends to carry, it is quite 


that 


tiles one 


essential plenty of space on the 


floor should be proport oned to 1 dis 


play of a representative stock and that 


a goodly supply of reserve stock in 


the warehouse or elsewhere of all good 
carried It 


orde r to 


selling numbers should be 
is also quite necessary that, in 


be successtul in building a volume of 


business of this kind, that a good dis 


play in the show window be made 


trom time to time, and, above all, the 


men of the floor be thoroughly posted 


good points ot the 


but 


on not only the 


which is carried also how to 


the 


liane 


overcome seiling points advanced 


so that when a 


person 


by competitors, 


comes into the store, as a resu!t ot 
window display, that the floor men will 
be able to make the 
that 


should be 


de: lers 
il pub 


} -+ 
aavertts 


sale. Some 


beheve newspaper and lox 


lheations used for 


¢ 


ing, but my personal opinion is that as 
1 


filing concernes 


equipment ts 


tar as 
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Business 


this is a waste of money. Direct-by 
mail and personal contact by outside 
salesmen should result in a_ larger 


volume of sales than any which might 
be obtained through the other methods 
of trying to put our products before 
the public. 


A Word About Big Orders. 


From time to time the dealer in 
office filing equipment has an oppor 
tunity to obtain large orders for con 
plete installation in the office of some 
big My 


shown that in too many such cases the 


concern. observation has 


salesman thinks more of the getting of 


the order than of the giving of serv 
ice. Large orders are oftentimes ob 
tained because a salesman keeps up 


giving and 
We 


have a plan in our organization of con 


permost in his mind _ the 


then the getting surely foll!ows 


centrating all our efforts for a give 


period of time on a certain line whi 


we handle; for instance, we will pick 


one month in the year and bend our 
efforts towards producing a large 
volume of steel filing equipment in that 
month. This vear we used the month 


of January and our sales during this 


month were equal te 


one practically 


th 


our entire business on steel files for 


vear of 1925. This, possibly, was more 
successful than it might have beet 
otherwise owing to the splendid co 
operation given us by the manufa 
turers whose line we handle. Unless 
the dealer is backed up to the fullest 
extent by the manutacturer his su 
cess, naturally, would not be as ere 
as it should be and so, while 

longer handle what is com 
known as office furniture, whicl 
cludes desks, tables, chairs, et ‘ 
are continuing in the building up 
wondertul business on filing equipm: 
which we beheve can be done wit! 

al! of the heavy overhead a complet 
othee furniture department carri 
with it 


not only comfortable but attr 
tive Their fine appearances i 
high-grade workmanship 
mend them to the attention 
dealers and users 
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In Keeping With The 
Times 


ESK DEMANDS ARE CHANGING. 
Matched suites and period designs have 
become popular in a short time. With 

this change has come a decided demand for a 
line of desks and chairs of distinctive design at a 
price within reach of all. 


Big business corporations are looking for desks for their 
general offices that will be in harmony with the elegant 
matched suites in the executives’ offices. 


Small firms desire distinctive furniture for their private 
offices at a price in keeping with the size of their business. 


On the following three pages you will find illustrated 
and described the New Imperial! 600 Grade of turned leg 
desks and chairs. Their beauty of design is apparent. 
Their attractiveness and selling appeal is evident. But 
the full beauty of their genuine mahogany and walnut 
panels and tops must be seen to be appreciated. 


You can increase your desk business, pull in many an- 
other sale and make an extra profit on these attractive 
Imperial desks. They draw customers, they create new 
business. 


You should have samples for your window and 
floor display and a few extra for stock. Now 
is the time to get in on the natural demand and 
resulting profits. Prices and order 
blank furnished on request. 


Imperial Desk Company 


Evansville, Indiana 


‘ 


























No. 695 
Pedestal T 
60" x 34”x 30” 











Beauty 
, and Economy ~ 
Never before has the designers art 
and the cabinet makers skill been 
combined with mass production to | 

supply such out of the ordinary desks /{§ 
at moderate prices. | 

| At last the universal desire for desks {% 
| of period or turned leg design can be | 
. gratified at a moderate cost. Convenr- 
| jent in arrangement, staunch in con- 
struction these desks will deliver the 
service expected of good furniture, 
To see them is to want them. 
Start with few or many. They /3 
harmonize with other office /@ 
furnishings and make the 
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No. 693 Typewriter 
52”x 32”x 30” 
















A. office attractive. 
AN Four Other Grades 
N This line is only one of the Imperial 


Grades. There are four grades of straight 
line desks--each popular in its own right 
and each designed to meet a particulaf 
need and price requirement. From Pres 
ident’s office to shipping clerk you will 
find an Imperia# Desk suitable in size 
and grade and appropriate in price. 
Catalog No. 26 contains 64 pages of illustra 

tions and specifications on the complete 


IMPERIAL Line. Send for fur- 


ther information. 


IMPERIA 


OE 
BLE: 















No. 663 
Double Flat Top 
BO 4B 30" 
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HESE BEAUTIFUL 
TURNED LEG DESKS 

express individuality. They 
add to the appearance of an office. 
They appeal to the worker at the 
desk and the visitor to the office. 
They give to an office a cheer- 
ful, well furnished, prosperous 
look. And every convenience is 
retained. 


More and better work is done 
on these handy desks. Their 
neat and original design adds dis- 
tinction to any office. 


The natural desire for desks of 
this character need not be curbed 
because of excessive cost. These 
Imperial Desks are priced so low 
they will surprise you. The 
selection and matching of veneers 
will please you. 


The careful finish adds to the 
attractiveness. The strong in- 
terior and drawer construction in- 
sures years of satisfactory service. 


Arrange to see then 


No. 683 Typewriter 
42”x 32”x 30 




















Specifications 


TOPS---114” thick throughout, 5 ply built up, 
genuine mahogany and genuine walnut, 
moulded edges as shown. 


LEGS---134" square, one solid piece from floor 
to top, built up at bottom and turned. 


PANELS---Built up construction, genuine 
mahogany and walnut. 








DRAWERS---Moulded fronts, fitted with 
knob. Sides are hardwood, dovetailed 
front and back. Bottoms are 3 ply, framed 


in. Varnish finished inside. 





HARDWARE---Flat key lock on knee draw- 
er, which automatically locks pedestal 
drawers. 


FINISH---Standard office mahogany and 
walnut---dull rubbed. 


Graceful in design, strong in 
construction, /jow in price, these 
desks recommend themselves. 


No. 643 Flat Top 
42"x 32" x 30” 
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are designed especially for the 

600 Grade Desks, shown on the 
preceding pages. Note the exact 
harmony between the beautiful turn- 
ing of the legs and arms on the chairs 
and the legs of the desks. See how 
perfectly these chairs blend with the 
graceful lines of the desk legs and 
moulded edges of the tops and draw- 
er fronts. 

Sturdily constructed of hard wood, 
with every joint strongly made, these 
chairs will stand up under heavy ser- 
vice for years. 

Finished in office mahogany and wal- 
nut finish, they match the desks in color 
as wellas design. The prices ofthe chairs 
like the desks are astonishingly low 


You will increase your volume and 
profits with these attractive chairs 


6 k-z: IMPERIAL CHAIRS 


Imperial Desk Co. 


Evansville, Ind 








No. 618 Swivel Arm Chair 
Seat 20" wide, 18” deep 
Back 18” high 


No. 617 Straight Arm Chair 
Seat 20” wide, 18” deep 
Back 18” high 


No. 616 Stenographers Swivel Chair 
Seat 1744" wide, 16's" deep 
Back 18” high 


No. 615 Straight Chair 
Seat 175,” wide, 16's” deep 
Back 18” high 





No. 615 
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Office Easy Chairs 














PHITADELPH!> 


THE SATURDAY 
EVENING POST 











SiKCO 9-¢ 


SIKCO 12-¢ 


Nationally 
Advertised 


and nationally recognized as chairs of comfort, beauty, dignity and durability. 





Sikes Office Easy Chairs combine a hundred big little differences in design and con- 
struction that make them the choice of those who seek the utmost in comfort, ap- 
pearance, material and workmanship. 

\nd Sikes’ Saturday Evening Post advertising 1s bringing constantly increasing 


business to Sikes’ dealers everywhere. 


SIKES COMPANY foresees PHILADELPHIA 
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No Set Rules for Office Furniture Success 


E HAVE no set rules for mak- 
ing a success of an office furni- 
ture department, and have never 


Deen so fortunate as to meet anyone 


who was entirely satistied with his 


accomplishments in this tield of en 


deavor. For ourselves, we have tried 
to know our market; to know what 
the manufacturers have to offer and 


what the larger markets are demand 


ing, and with this detinite knowiedge, 


to forecast the possibilities of future 


developments to the best of our ability 


After having convinced ourselves of 


the value to the user of any new 


article, line of goods or trend of the 


business, we immediately express our 


ideas and our reasons for them on any 


and all occasions. For instance: For 
the last five years we have been talk- 
ing steel desks, but up to a very tew 
years ago we sold many more wooden 
ones. Now, however, steel desks with 
us are outselling the wood, and we 
have reason to believe that a certain 
respect for our judgment has been 


established in the minds ot our clientele 


by our frankness in recommending 
steel, even though our customers 
bought wood We would like to add 
that no small part of the success we 
have had in selling steel has been due 
to the fact that we selected the Gl 
Allsteel line and to the ne o-opera 


RECORD ROOM WHITE 
CROSS HOSPITAL, COLUMBUS, 
© A Y and E installation 


angles, which may 
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But—Businesslike Policies and Intel- 


ligent Methods Win Sales at Fair 


Prices and Bring Satisfactory Re- 
turns.—By Michael Bard of Nix- 
dorf & Bard, Lancaster, Penna. 


tion we have always received trom 


the factory. 
While in the 


we mention desks only, it w 


foregoing paragraph 


ill be 


that it 1s our con- 


un- 


der stood, of course, 


stant endeavor to meet the problems 
of filing, safeguarding records, etc., in 
the most forward looking manner 


possible 


Good Future in Matched Office Suites. 


loday we see a definite future in 


matched ofhce suites, the sale of which, 
we beheve, will help to increase de- 
mand for steel desks and other lines 


The big 


put over 1s 


t 


idea we are endeavoring to 


Better Business Homes, 


keeping in mind at the same time that 


the purchase of office furniture will be 
decided upon from three _ distinct 
be stated as follows: 
Che buyer of the lower-priced grades 


1s likely to be 


he can spend, and the wooden 


limited in the amount 


turn 


ture of a grade to correspond with his 


means usually covers this demand. 


The second buver is not limited as 














to price, but wants utility, long wea ; 
and a good and prosperous app 
This is by far the largest of the three 
classes and for such customer e re 
gard steel as the most suita 
The third buyer wants dist 
ness Hie wants an oft t 
the atmosphere of con 
customer or chent will relax er ' 
conditions approximate 
home or the club Che mat 
hills this demand 
With these thoughts 
have set apart one ot 
and by using Add-a-\ 
have fitted up a mplete { 
otfice and a number ot 
where the prospective | 
see the effect that car YT 
the use of similar layout 
otmces, 
The work of our met 
side and direct-by-mail advert 
the most ethcient wavs we 
covered ot bringing our of Tur I é 
departments before the ittent t 
prospective purchasers d 
We beheve that satished t ers . 
ire never envious OT our i ne ce 


i self-respecting pro 


ire convinced that we kee 
terests ever betore us al 


UlnWtIs¢ con 


policies 


Y AND E STANDING §S 
CARD LEDGER 
BROADWAY BRANCH OF 
LIBERTY BANK, BUI 


DESKS 
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MYRTLE PRESENTS 











AW 


A New Walnut Line 
at a Popular Price 


It's now possible to realize on the demand for 
Walnut desks without an excessive stock investment. 

Myrtle’s new Walnut line is distinctly a quality 
product but at a very close price. 

Walnut top, 114" thick, Walnut panels and drawer 
fronts, posts 134° square, improved locking device, and 
special finish are features on each desk. Each one is 





thoroughly inspected to insure perfection. 


New York Warehouse Write Myrtle Desk Co., High Point, N. C. at once 
in charge of - " ‘ oes - . . . r1n . = - es : 
J. WALLACE for complete information. he prices will prove a 
Pier 21, East River pleasant surprise. 
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1776 


The Declaration of Independence was signed in Phila- <= 
de!phia and the Liberty Bell rang out its glorious message of freedom 
for Americans. Since that time it has become the symbol of Liberty and is cherished 


as one of the historic treasures of the Nation. 


1926 


Resting in its shrine, silent and impre@ive, it is visited annually by thouscnds who rever- 


ent'y pay it homage. 

Visitors to the Sesqui-Centennial wi!! have an opportunity to see the Bell and the many 
historic spots so rich in patriotic sentiment. 

At the entrance to the vast exhibition grounds, on a frame which reach-s ten stories high, 
hangs a giant replica of the Bell. Weighing 42 tons and studded with 25000 100-watt electric 
lights, its dazzling radiance greets you, and bids you we'come. 

A fully illustrated booklet giving comp'ete d>tails of the Sesqui-Centennia! will be sent you 
free upon request. 

And don’t forget that you are cordially invited to make your headquarters while in Phila- 


delphia at the office of: 


COLUMBIA STEEL EQUIPMENT CO. 


MANUFACTURERS OF 


FILING CABINETS 


OFFICE EQUIPMENT 
OFFICE AND SHOWROOM: M. C. BOX 2130, 


1735 CHESTNUT STREET PHILADELPHIA, PA. 
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OFFICE DESKS 


No. F 660—Mahogany 


HERE is real salesmanship in 

the appearance of these desks 
Outstanding features of design 
smoothly rounded corners, flush 
drawer fronts, broad panels and neat, 
tasteful hardware, speak for them- 
selves from every angle and the 
dealer can make a real bid for busi- 


JASPER OFFICE 


JASPER, 





ness with simply an effective display. 

But design, figure of wood and 
finish are but the first impression. 
[he real quality becomes known after 
years of service, for these desks are 
exceptionally durable and respon- 
sive. Interested dealers are invited 
to send for our catalog 


FURNITURE CO. 


INDIANA 


No. ST 660 Mahogany 
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Why the Stationer Should Sell Office Furniture 


FURNITURE — just 
and why 


FFICE 
what does it 
should the stationer be the logi- 


cover 


cal source of supply? 

Office furniture 
everything that goes 
modern office, salesroom, bank, lodge, 
or institution, as well as a great many 
of the movable furniture items used in 
stores and and 
apartments or buildings. The 
date stationer generally takes on the 
“office outfitting” end of the business 
in a small way, but after he is once in 
he must expand rapidly if he hopes to 
stay in the race, for the stationer who 


means 
the 


these 
to furnish 


days 


other business social 


up-to- 


attempts to do general business out- 
fitting must carry considerable stock as 
well as have first class working con- 
nections with the leading factories 
manufacturing such goods. 

The stationer with his knowledge of 
“office tools” fits into the broader field 
of complete office outfitting perfectly, 
and is better fitted to serve the public 
than a household furniture house or 
the department store could hope .o be. 
The very fact that he must needs be 
a walking encyclopedia of office needs 
and helps, puts him in a class by him- 
self and enables him to serve the buyer 
in the best possible manner. 

Choosing the Line. 

In opening an office furniture de- 
partment, it is important first to have 
a thorough knowledge of the territory 
you hope to serve—a knowledge of 
what styles and grades of furniture 
will best appeal to your trade—then 
make vour selections carefully of such 
lines as are nationally known and ad- 
vertised, always bearing in mind that 
freight is a big item on such bulky 
merchandise. Again, while it is desir- 
able to stick to stock items as much 
as possible, still it is well to be lined 
up with a source of supply on specials, 
a source that can produce such specials 
in a reasonable length of time and at a 
Do not try to carry 
too wide an assortment. It is better to 
have an exclusive on several lines of 
a different character and have the price 
protection and long discounts going 
with such arrangements than to at- 
tempt to carry the products of several 
manufacturers of kindred lines. The 
dealer should carry: One or two lines 
of chairs and desks; one line of steel 
filing; one of steel cabinet and shelv- 
and 

and 





reasonable cost. 


ing; one of heavy safes one or 


possibly two of 
safes; one line of movable partitions: 


cabinets small 
one complete line of tables and cos- 
tumers. 


Now we come to some of the more 


By W. H. Edwards, Manager of the 
Stationery and Office Outfitting 
Departments of Seemann & 

Peters, Saginaw, Mich. 


modern items, such as period furniture 
They are both here 
with; 


and steel desks. 
to stay must be 
the stationer who ignores 
thinks that they are too expensive or 
unorthodox for his trade is going to 
wake up some morning and discover 
that a local competitor or an outside 
source has stolen a march on him and 
picked off “the big deal in his town” 
with a complete outfit of period or 


reckoned 
them or 


and 


steel. 
Displaying the Goods. 

liere is a problem; it’s a true saying 
that goods well displayed are half sold; 
and it is just as important to display 
furniture as it is stationery—true, it 
requires a lot of room, but it is space 
well used. Give your furniture all the 
display room you can buy, bargain or 
steal, and display what you can in an 
intelligent way, grouping various 
items together and as they would ap- 
pear in Don't mix up different 
finishes and styles, group them, and if 
you are limited in room, better make 


use. 


a smaller display and arrange to show 
the other items in the store room. 


Handling the Reserve Stock. 

Furniture stock runs into money. It 
requires a lot of storage room and it 
is always vitally important to be able 
to positively know just what items you 
have in stock, the finish, style, size, etc. 
A perpetual inventory on your stock 
room is the answer, and it is really no 
trick at all when properly planned. It 
simply means a room or 
building where you can segregate all 
reserve stock of every kind and under 
lock and key, with the storing and re- 
moving in the hands of otie man, who 


separate 


is held responsible. 

A simple in and out slip carrying 
date and the words IN and OUT in one 
corner (a 3x5 slip is best as it gives 
enough room to describe the entry, and 
still not so large as to take much room 
in the pocket or in the file), then a vis- 
ible 3x5 card file carrying headings 
Date, In, Out, Bal.. two rows to each 
side of the card, and printed tumble, a 
space at the bottom about one-quarter 
inch wide in which to write the visible 
description. Your visible will run from 
two hundred to several thousand cards, 
depending on the stock you carry, and 
with the visible posted daily, which is 


only a few moments’ work, you have 


at all times a “photograph” of every 
item in stock. 

Using the Show Windows. 
problem for the 
the 


Here is another 


stationer breaking into furniture 


His windows seem entirely in- 


game. 
adequate to the proper display of fur- 
niture. Quite often this can be 


remedied by deepening the window, at 
a nominal expense, but here again don’t 
miss showing the public what you have 
and that you are just as able to furnish 


their office as you are to sell them 
clips and pencils. 
Advertising. 


Advertise in the local papers and by 
direct letters and through 
envelope stuffers, broadsides, etc., that 


personal 


are cheerfully furnished by your manu- 
facturer. 

Lay aside an advertising budget for 
the year and use it intelligently to drive 
home the fact that vou are headquar- 
ters for ofhce outfitting and furnish 
ing; in these days of the survival of 
the fittest, it is very necessary to keep 
in the public eye through advertising 
judiciously. 

Used Furniture Department. 

Here is a subject that a lot of us 
shy at—we are afraid of the words 
but 
nothing in the game that will compare 
with an up-to-date, intelligently oper 
ated used office furniture department 
Being able to buy, 


“second-hand dealer,” there Is 


as a money maker. 
sell or trade in “old furniture for new” 
gives you an edge on the other fellow 
that puts you on the top shelf. 
difference between 


There is a vast 


furniture and “renewed 
used furniture.” Don't junk 
No matter what the piece of furniture 
is, don’t take it unless it shows prom 


second-hand 
deal in 


ise of retinishing or rebuilding into a 
piece that you can find a ready market 
for and at a good protit. 
The full of 
with old-fashioned or seedy furniture, 


woods are customers 
who are hanging onto it, as they don't 
feel they can afford to discard it for 
new, but if they can be shown that 
they can trade in their old furniture 
towards new, and acquire the new with 
a reasonable expenditure, it is really 
they fall for it; then 
the 


surprising how 
the market for 
unlimited, providing vou properly re 
build and retinish it. 


used furniture is 


This means the emploving of a real 


cabinetmaker and finisher who can 


“make new out of old” at a small ex 
pense. You will be surprised at the 
margin of profit that your used goods 
will bring and the ready sale you will 
136 ) 
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We do more than just make good desks. 
We do more than make a complete line 
of good desks. We earry a great stock _j 
of these desks, at all times, in ready-to- ° 
go condition— finished, packed, crated, 








wo 
see sit 


BN an 





all ready to put on the cars. 4 





Y 4 
t— 


> 


This should mean a lot to you. re 


It means a reduced stock investment 

and a quicker turnover for you. 

It means that when you send an order in to us, for one desk 
, . . ! 

or a carload, you get action. Even during the very busiest 


seasons our average order is shipped the same day it is received. 


Ask us to tell you more about this service. It is a service that 


you will like. 





See eee eee ee ————————eeeesssesesseeeeeeeewewee™ 


Leopold Desk Company 


Burlington, Iowa _ 
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(Continued from Page 134.) 


find for them. Again, the used depart 


ment is the salvation of many a sale 
that can’t be put over in the “new de 
partment,” and equally true of the 


“new sale” that is made to the prospect 
that comes in to look at used goods 
Co-operation of Manufacturers. 


Where you are carrying exclusive 
lines, you will be accorded the utmost 
co-operation by the manufacturers 
whose lines you are carrying. There is 
hardly any limit to this co-operation, 
your success is their success in your 
territory, and not only will they give 
you every assistance by mail and 
through their regular traveling repre 
sentative, but they are always ready 


and willing to send a special factory 
representative to work with you on any 
worth-while deal that come 

This of the 
cheerfully 
to 


may up 


service manutacturer ts 


furnished without expense 


invaluable when a big 


that 


you and its 


deal comes up; it often happens 


you will have a small army of factory 





APPLIANCES 


OFFICE 


experts at your disposal where the deal 


covers general outtitttnmg of a good 


sized plant or institution. 


While there are still a few of our 
manufacturers who persist in dealing 
direct, still the big army of worth- 
while manufacturers are back of their 
Stationer dealers, not only furnishing 


help of every kind, but dealing square 


as a die, no matter how big the deal 
may be or how hard the direct com 
petition may be 

Some of the readers of this little 


article may ask who are some of these 
square manufacturers that this guy Ed 
wards tells about. I can answer that 
best by naming a few of the manufac 
that 


eastern 


turers we represent exclusively 


here in Michigan 


We carry the complete lines ot 
the— 
Shaw-Walker Company, Muskegon, 


Mich.; all kinds of steel 


plies as well as a very « 


ling and sup 


line ot 


omplete 


light and heavy safes. 


Stow 


Rapids, 


Tay lor 


Ohi 


Lyon 


pany, 


Shelby ville 


ville, 


re 


Ind 


1 


Davis 


i riod 


Chair ( 


Chairs 


Ind 


1 City 


Desks and tal 


Desks 
Herhold 


Chair 
111.—Bentwood 


No doubt 


turers 


those 


but 


and 


nN 


who 


w he 


1\ space 


I 


will clos« 


stationers 


partment, 


used 


well; 


oth 


play 


forget the 
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are 


to 
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the 


\ let illic 
\urora, 
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Desk 


( ompany 


furniture 


Ompanys 


Steel 
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Company 
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Desk Company, 


are 


and 


there 
just 


not 


chairs 


arfe 


tables 
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are 
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idd an 


vou 


with 
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further 


the 


ottice 


have 


furniture 


wate 
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inroads that 


in the old 
ness bv the 
store and tl 
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ATTRACTIVE AND PRACTICAL INSTALLATIONS OF ART METAL DESKS, FILES 
FILES, STEEL TABLES, BOOKCASES, WASTE BASKETS AND OTHER ITEMS IN THE OFFICE 
WELLES-BOWEN COMPANY, LARGE REAL ESTATE DEALERS AT TOLEDO, O.—T! tion 
by the MceManus-Troup Company Art Metal representatives in Toledo, wil sales n 
presented several floor plan sketches. The most effective one was made ittractively 1 
using cutouts from the Art Metal booklet “Office Stand iurds”™ to i: cate itions of desks 
this device it was possible for tl customer to experiment until the best possible arrange: 
for each division of tl offic The result was a large and attractive t Art Met 
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FFICE EQUIPMENT 

can be secured in faith- 
ful reproductions of wood 
grain in the products made 
by the following manu- 
facturers. 


inpany, 


Mic h. 


ce Company. | Wood Grain 


ti. ( Ihio. 


» & Sone Co | Reproduction 


Mass. 


Products Co., 


irniture Co 
Mi h. 


Fibre 


Many other leading manufacturers in 
widely different lines are also using 
this equipment. 


Manufactured by 

THE VANCE 
MANUFACTURING CO. 

DAYTON, OHIO 
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Bettcher Chair Irons 
Repeat Chair Sales 


T’S the service a chair gives that means 
repeat business—that brings the cus- 
tomer back for more. 


That’s why Bettcher Chair Irons, re- 
peat chair sales. They give such excel- 
lent satisfaction. Of pressed steel, they 
are strong and serviceable beyond a 
question of a doubt. 


Users like Bettcher Chair Irons, too, 
because they are easy and positive in 





adjustment 
| The adjusting screws are of Bessemer 
This Standard Bettcher Chair Iron for office chairs ‘ 6% — 
is of sufficient werght to insure strength for any type screw stock with ‘‘easy grip’’ knob. The 
of office chair Fulcrum pin operates on integral a , by 
shoulder instead of plain punched section—insuring spring tension screw 1S extra long mak- 


smoother operation and longer wear 


ing it easy to operate. The positive lock- 
ing device prevents chair working up or 
down and provides easy adjustment for 
height. 


No wonder retailers are so enthusiastic 
about Bettcher equipped chairs! 


The Bettcher Stamping & Mfg. Co. 
3100 West Sixty-First Street 
Cleveland, Ohio 


General Motors Bldg. 





Detroit 
Knickerbocker Bldg. 
Baltimore 





23 So. Jefferson St. 
Chicago 


Four Point Suspension Chair Iron. Preferred by 
some manufacturers because of its supporting the 
chair at four points at right angles. Like the Stand- 
ard, it has a wide range of adaptability—good forany 


Send for your copy of 
style—from light office chair to director's chair. © ? 


this helpful folder on 
Bettcher Chair Irons of 
proven quality. It will 
help you build chair 
sales. 


All Bettcher Chair Tror 


fully covered by patents 

















Stenographer's Chair Iron. One adjustment wheel ef 
permits raising and lowering back post as well as PRESSED METAL 


tilting. This also results in a more rigid back rest 


The back post is securely held by means of riveted ST 
pin instead of Gongs. € e r e A MD I 





























June, 192¢ OFFICE APPLIANCES 139 








Leading The Procession 





TEELCASE Desks have established a name for themselves. 
No single feature of construction, design or price could 
possibly be responsible for their popular acceptance. But the 
combination of all has placed them at the head of the procession. 


Steel is the accepted material for office equipment. Its many 
advantages over wood—durability, immunity to fire, etc.—have 
proven this to even the largest corporations in the country. 


Dealers who are interested in knowing more about this subject 
are urged to write us for complete information. There is money 
to be made selling the Steelcase Line. Now is the time to get 
the facts. 


METAL OFFICE FURNITURE CO. 
GRAND RAPIDS, MICHIGAN 


Manufacturers of 


on a 


Susiriess —— ’ ZIT ©: 
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Choice and Arrangement of Office Furniture 


said Mr 


more attention to 


| IS possible,” Baer, 


“that we pay 

detail than the average stationer 
We have found that in choosing a line 
of office furniture we have to use very 
commonplace plans, and I am glad to 
tell you about them as it is possible 
that some dealers are rather haphazard 
in making their selections 
must be taken 


“First of all, quality 


into account. A line that has not stood 
a reasonable test in years of service 
should not have consideration Che 
responsibility of manufacturers, their 


location, whether or not they are pro 
gressive national advertisers, and their 
co-operation locally with the dealer, 


are all salient points to be considered 


“Possibly the most important point 


of all, as present-day activities go, 1s 
the question of protection of the dealer 
in a specified territory. Nothing causes 
so much trouble, especially in the sale 
of turniture, as the trespassing of one 
anothers city or county, 


dealer upon 


merchandise at lower 
belittle the 


and to cut 


and the sale of 


than the regular price to 


efforts of the local man 


in on his trade It is very important 
indeed for the dealer to know that the 
manufacturer is going to afford him 


the best protection im his allotted ter- 
ritory. 
Arrangement of Furniture Stock. 
“The question of arranging furni- 


ture in the dealer's salesroom is de 
pendent on the amount of space avail 
able With the prevailing high rents, 


othce equipment stores are not increas 


ing in floor and the proper at 


space 


Lines 


Being an Interview with Edwin I. Baer 
of Canton, Ohio. 
rangement of the stock 1s, therefore, 

certainly a problem 

“All displays should be arr: 
like the 
customer's 
show a desk, for 


we d as 


nearly goods are woing to be 


used in the oimce as pos- 
sible. It is 
instance, with an attractive blotter pad, 
tickler, This 


will not only help to sell the desk but 


well to 


inkwell and desk light 
which go with 


desks 


simply 


will sell the accessories 
it The 
etc can be overdone, but 


matter of equipment, 


enough should be shown to make the 


display as natural as possible without 


overloading the article with acces 
soOrTries 
Many stationers are now arranging 


their store windows so that the larger 


one is used for the display of othce 


furniture, and it is quite the thing to 


show modern office stvles. The smaller 


windows are used for miscellaneous 


stationery items 


“Progressive manufacturers today 
are supplying their dealers with com 


which tell of the 


mercial reports 
progress ot building and ive other 
information as to where large orders 


obtained \ttractive 


1 
1 plans can be 


possibly may be 
illustrations at 


local cle ilers 


manufacturers, and the manutacturers 


layouts, 


secured by from their 


will send special representatives when 
it is desired to help the dealer ecure 
mportant contracts. Unfortunately the 
larger the order the keene the com 


petition, which too oft mea that 
taken at pr 


pront 


contracts ire 
preclude any 
Period and Steel Furniture 


“Considerable effort 1s bene 


by progressive furniture 1 


ers to introduce period furl 


aVeTar i 


a capital idea, but the 


ot desks so —_ en 9% t nter 


purchaser 


1 1 
ested on account of high pr ¢ 


} 


have to ¢ charged, b 


through advertising cat l 
change this 
“The use of steel OTTLCce 
increasing all the time and 
ent indications it appears 
and more steel desks will . 
cially when Wwe con 
the price of this type ot des rf 
ing lower 
woodet de sks Is INCTCasInNY 


seh he i 


moderate 


VcTawve 
imount ot omece 

can increase his totals by 

attention to detail Hle «] uld . ' 


, 
good avVeTanut stock using 


} 
selecting pieces 


judgment | 


lv to interest customers, keeping 
petual inventory of the desks iirs 


stock, 


that his sal il 


and tiles whether 
or reserve, so 


tell immediately what cat ed 











TWO EFFECTIVE 
an installation of desks in the office of 
& Gibby, Inc., of that city No. 8 is an 
This installation was made by the M.S 
for the bank's new building 


AND INTERESTING INSTALLATIONS OF 
the 


Ut. S. Casualty Company, 80 Maider 
installation of National desks in the Liberty 
B.A. Byek Company of that city Thes 


THE NATIONAL 
Lane 


DESK COMPANY'S LINES N 
New \ “it t 


( supp 
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Dealers! 
Here is 


a Real Sales 





Opportunity for you,too! 


6 brn great Maytag Company with more than 100 
drawers of active correspondence needed the sim- 
plest, quickest, most efficient and flexible filing index 
they could find. Naturally, they picked Natural Sys- 
tem. Read the letter from Mr. W. I. Sparks about it. 


The illustration above is used through the courtesy of 
Mr. B. J. Bristol, Sales Manager of Koch Bros., Des 














Features of 
Natural System 


The Natural System Index makes filing 

automatic, unconscious, natural. 

3 SIMPLE — It’s as easy to find a 
name in Natural System as ina 

city directory. 

2 RAPID —Filing is speeded up be- 


cause any one can understand Nat- 


us ystem 


| 






















4 ural System. 
{ Moines, lowa. Mr. W. W.Gonser, filing expert for that 3, EFFICIENT —Both speed and 
' company, made the sale and installation. accuracy in filing and finding result 
{ - immediately when Natural System is 
‘ Natural System is economical and satisfactory to the pe ee eee 
i : : ; ; ° Rr — Maytag’s business 
consumer because it can be expanded indefinitely, and doubledeiuesinainihebaaneinaie 

that makes it profitable to the dealer because it brings yet they say they have not had to increase 
’ nber of employees i ir fili 
continuous sales as the customer's business increases. cee maeter of exgtanns 0h: iets 
4 department. Certainly Natural System 
j Let us tell you more about Natural System. is paying for itself in labor saving. 
. 
| The WABASH CABINET COMPANY | 
j 
W abash, Indiana | 
‘ 
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CK) 


A Complete Line 


of guaranteed revolving and tilting 
office chair trons, typewriter chair 
irons and stool irons. 





WILL BE PLEASED TO MAIL CATALOGUE ON REQUEST 


Collier-Keyworth Company 


Gardner, Massachusetts, U. S. A. 








Features That Make Opportunities 
for the Dealer 


What progressive dealers told us about office desks than a pleasing appearance is put into every desk 
has figured largely in the development of our line. something more than durability: features of con 
That is why so many dealers find it pays them un venience that make it worth more tothe user. If we 


usually well for their effort in developing the desk are not represented in your territory, let us send y 
department of their business)s Something more further information. 


EVANSVILLE DESK COMPANY, Evansville, Indiana 
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The Cost of Safety 
isn’t Great 


[f you've ever sold insurance, you know that its cost is 
low compared with the benefits offered. And anyone 
who travels through city streets knows that it pays 


to stop, look and listen, before crossing a thorough- 


jare. 


The cost of protecting business assets is likewise 
small. The records which cannot be replaced, insur- 
= ance policies, inventory sheets, etc., ought to have ut- 
most protection and nothing less than the best should 
be considered. 

















Schwalh Sates for fifty-four vears have made a record 
unexcelled in the annals of fire protection. At this 
time the li 














line is more than ever extensive and com- 
plete; it offers a real business opportunity to the pro- 








gressive olnce equipment dealer. We are always glad 
to be called upon to explain our proposition. 








' 
i 


The Schwab Safe Co. 


Lafayette, Indiana 
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If I Were a Retail Salesman Selling Filing 


HE selling of filing equipment re- 
quires an overplus of resourceful- 
ness, initiative and personality. 
The selling of filing devices is highly 
creative and a salesman must have a 
large fund of information with which 
to create. If he does not know his line 


he cannot be very successful in assist- 
ing a keen business man to solve the 
intricate problems of office practice. 
here is a certain fundamental basis 
in making a sale to the buyer of office 
equipment in his own office, variable, 
of course, which every salesman should 
recognize and into 


put practice. In 


order to lead up to an actual sale or 
even mterest a prospect by describing 
a certain article which he should buy, 
the salesman should bear in mind these 
five elements 

l. Self introduction 
The house he represents 


The lines the house carries 


a w ty 


\ specific subject, related direct 
ly to the individual problems of 
the prospect. 

5. The “getaway.” 

The 


The salesman should use as few 


introduction should be short 
words 
“Mr.” 
If he represents 
tell the 


Let him tell the prospect, in 


as possible and omit the word 
in front of his name. 
a good house, let him world 
about it. 
no uncertain terms, what the reputation 
of the and its 
desire to get his account on the books. 
If the 


than 


concern is, its policy 
better 
else in the 
about it. If 
advertised, the 


house makes equipment 
field, tel the 


the product is 


anyone 
prospect 
nationally prospect 


probably knows it, but it won't hurt 
the tell 
matter how well known a line of filing 
it is best to tell the 


prospect just what is back of him, not 


salesman to him again. No 


equipment may be, 


only the reputation of his own firm but 
the reputation of the manufacturer who 
supplies the goods to the firm the sales- 


man represents. Make it plain that he 


can safely place his business in the 
hands of such an organization, 
Every salesman should have some 


special feature to bring out in his dis 
‘ussion with the prospect or his call is 
f little avail \ 
asks if the customer wants this or that. 
The out 
boldly with a statement that “Here is 
something 


mediocre salesman 


cultivated salesman comes 


which particularly applies 


to your own needs.” High quality in 


selling is emphasized by just such 


methods, 


The prospect should realize 
every minute that his time is not being 
The 


valuable—it is surprising to figure out 


wasted. salesman’s time is also 


Equipment 


By H. A. C. Taylor, Eastern Repre- 
sentative, Shaw-Walker Company, as 
Told to J. L. Stephens, Advertising, 
Sales Promotion Department, 
Shaw - Walker Company. 
little 


of a salesman’s time is actually spent 


in actual hours and minutes how 


in selling. Therefore a salesman should 


not take up the time of a prospect 


unless he has something specific to 


discuss and which he sincerely believes 


is of real interest to the customer. 


The proper “getaway” floors quite a 


Itis not alwavs easy to leave the 


few. 
customer with the right impression. It 
is not a bad idea to sum up briefly the 


reputation of the house, the quality of 


the line and the specific teature on 
which thought and effort have been 
spent. If the customer does not con 
template immediate action, the sales- 
man should leave him feeling that, 
should future circumstances require 


should get in immediate 


the 


action, he 


touch with the tirm salesman rep 


resents. 

In some cases it is also advisable to 
get the customer's assurance that he 
ask 


who has called on him when he 


will personally for the salesman 


decides 
to do something detinite. An advan 
tage be pointed out in the fact 


that there 


may 
would be no ground to go 
over again and that the same salesman 
would probably understand the custom- 
er’s own particular need better than 
someone else. 

Everything discussed up to this point 
who is actually 


concerns a salesman 


calling on a prospect. It is trite to say 
that every case is different, but it can 


readily be seen that a general plan of 


attack is invariably advisable. If office 
equipment calls for specitic selling 

for creative selling—then a salesman 
must have tools with which to work. 


These tools are: 


1 A knowledge of the equipment 


sold by the particular firm the 
salesman represents 
ye \ logical method of approach, 


discussion, specific appeal and 


“getaway.” 
What the Floor Salesman Should Do. 


Now, as regards the functions of a 
make 
that the floor display plan is properly 
conceived and executed. Make it easy 
tell the 
It is probable that a 


floor salesman: He should sure 


for the customer to salesman 
what he wants. 
quadrangular display of filing equip 


ment is the best, with a desk and two 


or three comfortable chairs in_ the 
center. The customer and the sales 
man can be seated in the proper sur 
roundings and in an atmosphere which 
is stimulating to the subject in hand 


A floor plan which makes it neces 


sary for a customer to follow sales 
man here and there, from file to file 
breaks up both trains of thought and 


puts the salesman and Its customer a 


a disadvantage \ customer will not 
come through with wanted informatio: 
under such circumstances Most cus 
tomers dislike to have othe pe ple 
listening in on their talk They feel 
that they are not as well posted on the 
business of filing as they should be 
and they hesitate to unburden them 
selves unless they are in more or less 
congenial and contidential sur nd 
ings. 

\ salestnan on the floor has a job 


which calls for tact It is not an easy 


job. He 


' 
C.0Os8e a 


is the one who is expected to 


sale to the customer who has 


been invited to come into the store to 


inspect that which the salesman who 


has called on him has been advocating 
The reception of the customer by the 
Hoor salesman must be diplomatic. He 
cannot ask bluntly, “What do you 
want?” The customer should be put 
at his ease by adroit suggestions cal 
culated to draw out the necessary in 


formation 


| went into a haberdashery New 
York City not long ago. The clerk ap 
proached 

“Good morning!” 

“Good morning.” 

“Il would like to see some ot the 


socks which were advertised 
“What size?” 


“Is it necessary to tell you what size 


I asked to be shown the socks.” 


“Yes, sir, | have to know the size 

“Young man, you attempt to. sell 
from one angle only | merely want 
to look at the different patt s Mu 
have. If vou do not care to show them 
to me | shall go elsewhere 


The above ts an actual conversa 


further discussion ot the re¢ epti 1 I 
a customer is unnecessary Let 


salesman begin by leading the custom 


er to a letter tile, for instance, or t 
some item which has recently beet 
added to the line. Out of curiosity the 
customer may ask for information 
about the thing which is first shown 
him and then, in a little while, tell the 
salesman what he wants, or just about 
what he wants. After the salesman has 
been put on the right track by the 
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There has been the same sortof PROGRESS inFiling as in Lighting Equipment 





Perfected Automatic Filing Convenience in Steel 


A fitting occasion to celebrate our Twenty-Fifth Anniversary. 












No. 26A Catalog and attractive 
new mailing pieces are now 
ready. Write for them and our 
Agency proposition. The Auto- 
matic File & Index Co., Green 
Bay, Wis. 





FIRST AUTOMATIC 
VERTICAL FILE 1903 
all-Wood construction 
First Wood-Steel 1916 


Now perfected Wood- 
Steel and Full-Steel. 


/mp) CMe d 
AuTo MATIC 


FILES OESKS 





HLING PROGRESS 


ee BS ie 






First Automatic cs) TOU fey D. 
Flat File—1900. First Vertical First Expanding File Automatic of today 
File in 1902. 1903-the Automatic. pola rier ee 








™RGtematic Desk Cabinets in Steel and Wood-Steel 


They should be your leaders because all busy business and professional people are live prospects 
They stand alone in a broad field and will not conflict with any other lines you may represent 
Display them among your desks and files. Some desk workers will prefer the Auto Desk Com 
panion with its lift cover and genuine wood exteriors as long as the interiors and 
slides are of perfectly operating steel, while others will want their file of steel to match their 
steel desks and with the top serving as a telephone or desk tray stand 












New! AUTOMATIC Top Serves as telephone box k 
Desk Cabinet in Steel or desk tray stand. 
Beautifully finished in Duco—olive green and 
actual photographic reproductions of Mahog 
any, Walnut and Oak—a fitting as well as a 
helpful auxiliary to the finest steel or wood 
desk 
Notice particularly how much easier it is to re 
fer to matters in this convenient file—than on 
top of a desk or stored in box drawers or non 
expanding vertical files 
In the Automatic file, the 21 inches of solid 















filed matter expands to 30 inches at the top 
for convenient access and quick reference ' 
Costs less than Sectional Files of same capacity 
but without Automatic filing convenience ' 
Made in Letter and Cap sizes with Tray ' 


Drawer for storage or Lift-Out card trays, of 
all standard sizes. Caster or leg bases 


What dealers have found: 

irwin Hodson Co., Portland, Ore., says—‘*These 
“Silent Partners” are our “Silent Salesmen.” 
Users sell them for us—truly the only non-com 
petitive files’. Skinner Kennedy Sta. Co., St. 
Louis,—‘“No other files have less sales resist- 
ance and less competition.” Pacific Desk Co., 
Los Angeles,—‘Doubt if we will ever have spe 
cialties to equal Desk Companion and Auto Tray 
Sets.” C. F. Weber Co., San Francisco—“‘Our 
experience with these “Personal” files is by far 
the best of any product. We place them on trial 
and prove conclusively to save the busy man 
many hours a week.” 








The Aulo-DNESK i 


OMPANION a. 


Both top and bottom 
hing matter conven 











iently accessible with 








out interference ‘ ~ 
This convenient file gives the user what he wants in 
stantly. His reference matter can be read right in the 
file or removed and returned without disturbing thi 
orderly arrangement 
A clear desk top, to handle one matter at tin 
enables one to concentrate and do more and bette: 
work—his unfinished business awaits his ret 
ways in good order—desk top clear 
The balanced cover, when opened, drops back 
the way and Automatically tilts the front forward 
The 19 inches ot Solid filed matter expal ds t 25 ' 
inches at the ton for convenient access and instant 
reterence 
There is a tray drawer for any of the Lift-O 
trays and an Automatic V Expanding Fil 
both accessible whil top is in use. Reg 
nished with Automatic lock and casters 
Letter and Cap Sizes—A beautiful exte f rea 
Mahogany, Walnut and qtd. Oak with perfect te 
interiors that never fail to operate ea 
Costs from 20° to 33 1-3% less than sé 
erely equal quality but lack neg Autor t 
or , ; 
NEW ! 2100 Line Auto Desk Files 
The new 2100 [vin Auto Desk Files 
ire built and operate exactly like the 
top conipartment of the Auto Desk 
Companion Letter and Cap es of 
hmest Quartered Oak, Genuine Ma- 
hogany and Walnut—with or without 
caster base. ¢ 
¢ 
Auto Desk Tray Sets f 
Trays slide out or su nd for « 
free access Patented Sectional ra 
so you can build them up to 
height from stock Lette: 1 ( 





in Qtd. Oak, Genuine Mahogany and 


Walnut. Sell one with e\ ery desk 


Cor | ¢ .e c Ss 4 ; t > > 
hp go Ag edgy de The Automatic File and Index Co. 
General Offices and Factory: W. 11th St., Green Bay, Wis. 


Ti] 
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SMALL DESKS 
FOR MANY USES 


There are a dozen small offices 
to one large one in your terri- 
tory; small offices represent a 
profitable business that totals 
big. Tell City Desks include a 
wide range of models designed 
for this requirement. The con- 
venience of these desks, the sav- 
ing in floor space and general 
attractive appearance make a 
real foundation for your sales 
success. Write us for catalog 


and details 


TELL CITY DESK Co. 


TCLL CITY, INDIANA 





























SPECIAL EQUIPMENT AN AVENUE OF 
PROFIT WITHOUT A STOCK INVESTMENT 


Maintaining a stock of goods neces- 
sarily runs up the selling expense and 
cuts in on the profit. Supplying built to 
order equipment eliminates this burden. 


Of course the volume of such business 
varies in different centers, but almost 
every community affords a_ certain 
amount of it. Getting this simply means 
keeping your eyes open to the oppor- 
tunities. 


tanks, court houses, public institutions of 
all kinds and large corporations usually re- 
quire some equipment built to order. By keep- 
ing in touch with building plans, progressive 
dealers have been able to secure a consider- 
able amount of such business. 


To assist you, we cooperate in every way 
possible. Plans, with prices, will be furnished 
gladly. If you haven’t been cultivating this 

edb field, why not start now by writing for 
particulars? 


IMPERIAL 
STEEL CABINET CO. 


2130 Fulton Street 
CHICACO 
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B. L. MARBLE BUSINESS CHAIRS — 


EEE 
| 
BRAckeD by the tremendous prestige 

of the B. L. Marble reputation---the 
last word in comfort, craftsmanship, and 


office efficiency! 


As the product of the largest, most mod- 
ern, and completely equipped plant of its 
kind, B. L. MARBLE BUSINESS 
CHAIRS have become nationally known 
for their high standard of quality. This 
prestige, coupled with the advantages of 
unsurpassed service, is amply reflected in 
—— the added sales that are enjoyed by B. L. 
Marble dealers. 


And yet these superior business chairs are 
made to sell on other than a price basis! 
Not necessarily expensive, yet priced at 
a figure that reserves a fair margin for 
the dealer ---one that makes his efforts 
well worth while. 


| THE B. L. MARBLE 
No. 2407! CHAIR COMPANY 


BEDFORD OHIO 
New York City Office: 101 Park Avenue 





ar meee —mnnpmmare ane° 




















No. 1498-4 No. 320°. No. 2417 
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customer it is easy to explain and reserve for a last convincing reason through him and they are invariably 


demonstrate the thing in which he is why the customer should buy. good, lhe manufacturer who cannot 
interested By all means, in explaining an article — tell how to sell the articles he makes is 
Seheemen Mast Bé Maw of is for a customer, let the service be con seldom found today. 
sidered first [The customer should be Coming back to the floor salesman, 
Situation. told what the article will do. Many in conclusion let it be made plain that 
The most important thing for any’ times that is all he is interested in he should concentrate on the following 
salesman to remember, whether he is _ Filing equipment embodies primarily a elements of selling: 
out on the street or on the floor, is service, not a commodity 1. How to impress favorably the 
that he must be master of the situa- Explaining the service to a customer customer upon meeting him. 
tion at all times. This means that he shows him what the cabinet, tray or 2. The correct way to describe any 
must study constantly. He must have’ safe does. The secondary considera article in the line, explaining its advan- 
the essential points of his sales talk in tion—explaining a commodity—tells tages in the proper order. 
logical sequence and at the same time the customer what the thing is, as dif 3. Convincing the customer by be- 
must be able to apply the general idea __ferentiated from what it does. ing specific, by dispensing with every- 
of the talk to different cases. He must Another important point for all fil thing which does not touch upon the 
know the right way to demonstrate ing equipment salesmen to remember  customer’s individual problem. 
each and every article in his line. There’ is that contact with the salesman who 4. An ability to strengthen the cus- 
is a right and a wrong way \ good represents a manufacturer from whom tomer’s friendship and confidence in 
salesman, in demonstrating, brings out the filing equipment is bought is indis the house 
the various points in proper order. He pensable. The manufacturer's ideas on 5. To complete a sale and insure the 
leads up to the best point, holding it in the selling of the article can be gained customer s return. 
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INSTALLATION OF STEEL UPRIGHTS IN THE OF ONE OF NINE MODEL OFFICES ARRANGED BY 
FICE OF THE CHAMPION COATED PAPER COMPANY THE CLEMETSEN COMPANY AT THEIR FACTORY 
4 LS AMILTON, O., BY THE GLOBE-WERNICKE COM IN CHICAGO.—These beautiful model offices, each ar- 
P These cabinets, which appear to be white in the inged differently, combine comfort with elegance. The 
Sieole Lid: were all finished in a beautiful shade of light gentleman seated at the table to give verisimilitude to 
ru t irmonize with the room the picture « Sales Manage \ F. ©. Beckford 
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4 SIKES CHAIR COMPANY INSTALLATION 
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5469 W fa 
four-piece suite 





What Rating Comfortl? 


When you spend the evening at home you're 
pretty apt to pull on the old s. j. and supplant the 
shoes with slippers. And out in the car there’s 
probably one of those little cushions that slide in 
behind the back and hold you up to the wheel easier. 
(nd it’s a pretty good bet that when you really 
have plenty of time you don’t duck into an automat 
or cafe for lunch. You are pretty well sold on 
comfort—it rates rather highly with you. 


We believe in comfort—and we believe that 
people like it. For that reason we adapted the 
correct posture construction of our school equip- 
ment to office chairs. Posture means comfort when 
it comes to sitting. And we apparently guessed 
rightly—eight out of ey ery ten people who try the 
comfort of these chairs throw out their old ones, 
no matter how serviceable they are. And that fact 
is based on dealer records. 


There is a whole lot to this posture office chair 
story. We shall be glad to tell it to interested 
dealers. 






Chairmakers for82: prey, 
GARDNER, MASS. 


217 West 35th Street, New York City 
199 Friend Street, Boston 
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You sell more Filing Cabinets when 
you show the Goods and mark the 
price. 


























Always your 
customer wants 
to see what 
value he is get- 
ting and how it 
compares’ with 
the price. Show 
him this Bent- 
son cabinet, 
quote the cost 
and you will 
be sure to im- 
press him with 
the favorable 
comparison. 


Let us send you 
our illustrated 
folder detailing 
its features. 


Write today. 


The Bentson Manufacturing Co. 
AURORA ILLINOIS 











SATELLITE 
Its SERVICE Sells 


The SATELLITE 
Typewriter Stand 
attracts sales 
by reason of its 
uniformly ex- 
cellent service. 





Adjustable Table Company 


Grand Rapids, Michigan 





a 























Bentley & Gerwig 
“Y’’ Grade Desk No. 260 


» YOU. « desks are 


11 


e the great volume of 
‘ed furniture, Bentley 
lise of unusually high 
will interest you 


PARKERSBUR(C 





APP] 


want workable, dur- 
the price question 


xd styles or the demand of 
ot ree. g to offer, 
xd quality, 

an “% Gerwig have merchan- 
character 


chandise: some of your trade 
cially ornate, some of them 
ble desl tt , 
a desks, and 1ers emphasize 
you specialize on pe 
the bargaineers, pow ‘ 


BENTLEY & GERWIG FURNITURE CO. 


>, WEST VIRGINIA 


-LANCES 





items of met 
want them espe 


but if you 
moderately 


nd a service that 











LUXURIOUS 
Of Course! 





The W.H. Gunlocke Chair Co. 


Wayland, New York 








Business 


is Good 


with the dealers who have realized the 
importance of pushing the sale of 


QUIGLEY OFFICE ACCESSORIES 


WARDROBES 
COSTUMERS 
TABLES 
TELEPHONE STANDS 
RADIO CABINETS 
UMBRELLA RACKS 
HAT and COAT RACKS 


Made for turned or square patterns. 


The Quigley Furniture Co. 


Whitesboro, New York 
Suburb of Utica 


Manufa 


Desk 


turers of the Quigley 
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More Profits for 1926 


SELL D & T QUALITY PRODUCTS 


MR. BALDWIN 





CHANGEABLE LETTER DESK NAME PLATE 


Lists at $4.25 Complete, with Attractive Discount for 
the Dealer 


Return the coupon below and we will send, all charges EE 
paid, one of these new—fast-selling—changeable letter desk 
name plate. 

It’s a real beauty, in Oak or Mahogany, and the pure 
white celluloid letters on the jet black background are all 
changeable. 


Easy to read—eansy to change—excellence in appearance— 
and economy to your customer—gives you four strong sell- 
ing points that make profitable sales come easy. 

Return the coupon now—and we wil] send the plate, c es 

repaid, at once. We will bill at 25 less our at ve 

t. If you decide to return it—-do so at our expense. 


Mail This Coupon—Now! 


Davenport-Taylor Mfg. Co. 
412 Orleans St., Chicago, III. 

Y may send the le late f inspection. 
We will either keep it and aan pene Ghanee ae. : or ren it 
te yeu at your expense within 10 days. 








OFFICES 


GARYLD 


SSURNITURE” 


Make a Little Money 
Go a Long Way 


It takes less cash to stock Alma 
Desks—and you make more net profits 
because they move quickly. 








For information on a desk line both 
in Mahogany and Oak that wipes out 
price competition write today. 


ALMA FURNITURE CO.®8 
High Point, N. C. 











ENDURANCE 


Transter cases must have long lifte—en- 
durance. The slam and bang, crowding 
and stuffing, subject them to. severe 
strains. Only good cases can stand this. 


Republic cases of genuine red oak, hold 
up over long periods of exacting service. 
They are priced to sell easily and with 
never 


good profit. Dealers who hav 


previously handled “Republics” are in- 


vited to send us a trv-out order 





The Republic Box Co. 


1691-1709 Merwin St. Cleveland, Ohio 











Good Merchandise 


is always successful— 
for both Merchant, Manufac- 
turer, and User 






At no time has the C. A 
Cook Co. “Quality” lime of Ad 
justable Spring Back Chairs 
suffered an interruption in its 
twenty-fivVe-year record of 
success. 


Nor is there any secret or 
mystery about that. It is 
merely invariable and uniform 
goodness of “Cook Quality,” «a 
sign of good chairs found in 
all corners of the world. 


“Cook Quality” is a guarantee of the foremost devel- 
opments and improvements in Adjustable Spring Back 
Chairs conducive to good posture and COMFORT. 


In the same way that energetic Americans are raised 
from youth to manhood on Mother’s good roast-beef- 
mashed-potatoes-bread-and-gravy meals, do dealers lift 
their business to higher levels on “Cook Quality” Ad- 
justable Spring Back Chairs. 


18 Osborn Street 
Cambridge 39 
Write for Catalogue and Circulars 


C. A. Cook Company ie 


Mass. 
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DIAMONDS INCREASE IN VALUE 


THE DIAMOND LINE wut 


INCREASE YOUR PROFITS 





Quality 
Service 
Variety 
Price 


THE 1926 
DIAMOND 
917 LINE 









DEALER’S PROFITS | 
1925 | 
| 
| 


PENN ART STEEL WORKS, Erie, Penna. 


HALF WAY BETWEEN NEW YORK AND CHICAGO 


SALES 
DEALER’S PROFITS 
Waste Baskets 1926 is 47% Ahead of 1925 
Towel Baskets 
Large Hampers Are you IN on 
eusihiliiiains the INCREASE 
Bond Boxes | 
Costumers | 
DESIRABLE TERRITORY Letter Trays 
FOR DEALERS AND Card Files 
MANUFACTURERS’ Book Ends 
REPRESENTATIVES Ash Trays | 
| 
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Selection of Lines of First Importance 


MOST important point in suc- 
cessfully holding and carrying 
on a satisfactory office furni- 

ture business is the careful selection 
of the lines to be handled. There are 
several points to be considered before 
making a selection of the line 
First—The businesg integrity of the 
manufacturer: Make careful investiga- 
tion of the manner in which the manu- 
facturer carries on his business. 
Second—The merit of the product 
Make sure that it is well made and 
that the manufacturer is constantly 
striving to improve his line. 
Third—Care should be exercised in 
ascertaining how complete the line is. 
Upon the completeness of the line de 
pends the dealer's ability properly to 
care for the needs of his customers. 
Fourth—Ascertain to what extent 
the manufacturer will cooperate with 
you in helping you build up your busi 


ness, 


Care in Arrangement. 

After the line has been selected, 
careful thought must be given to the 
arrangement of the office furniture 
stock for display. It must be remem- 
bered that, as an office furniture house, 
the dealer is regarded as an expert in 
the arrangement of such articles. His 
own layout, therefore, must be as 
nearly above criticism as his conditions 
will permit. Each piece should be so 
attractive in its condition and setting 
that the customer will experience an 
immediate desire to possess it. To 
make this attractive appeal, have the 
walls and floor immaculate, using a 
iew pictures and rugs. Have just the 
proper amount of light, using well se- 
lected drapes at the windows 

We have found that arranging our 
office furniture stock in groups—that ts, 
like grades adjacent—makes selling 
easiest. In this arrangement care must 
be taken to leave enough room so that 
each piece can be inspected on all 
sides. When space permits, arrange 
the grouping so that the furniture will 


appear as it will in actual use. 


Keep a Perpetual Inventory. 
We all know that one of the vital 


factors of a successful business is 
turnover. To fail to keep a perpetual 


By F. L. Jeffers, Pierce, Inc., Hartford, 
Conn. 


inventory would be like trying to sail 
the high seas without a compass. Have 
a stock record card with a maximum 
and a minimum quantity. ‘This maxi- 
mum and minimum will vary with the 
seasons, for example, we carry our 
heaviest stock in the winter months, 
when business is good and also when 
we have delays in receiving goods on 
account of transportation difficulties. 
We have found that it takes nearly 
ninety days from the date of the order 
to the date received and therefore, we 
plan to carry a stock large enough to 


do business for ninety days. 


Window Displays. 

Having selected your line, arranged 
it attractively and with stock on hand, 
you want people to come in and get 
acquainted. Invite them by aitractive 
window displays. In arranging your 
windows, have a definite object in 
mind. Except in rare instances, we do 
not attempt to sell goods trom the 
window. We use the window to ad- 
vertise our store; that we are located 
at 10 Ford street, and that we sell an 
excellent line of office furniture. We 
change our window each week, and 
have already made a schedule in ad- 
vance, tying our window up to our 
newspaper and direct by mail adver- 


tising. 


Business Needs Little Orders as 
Well as Big Ones. 

We have found that to operate with 
the maximum profit, we need two 
kinds of business, the large and small 
order, and in going after the big order, 
we have worked out a very definite 
method of procedure. First: We go 
around to get acquainted, talking over 
the results the client wishes to obtain 
and asking permission to study the 
physical limitations. We have found 
that in most cases the firm about to 
place a large order has a_ budget 
worked out and we like to talk over 
tnis matter. Having obtained all the 
information possible, we make a lay 


out with specifications and cuts, recom 


mending definite articles best suited to 





care of each requirement. In making 
our recommendation, we are always 
careful to keep our costs to the client 
as low as is consistent and within the 
budget. This consideration is gener 
ly appreciated and always helps to s¢ 


cure the order. 


Period Furniture. 


When we made the layout for ou 
display room we reserved a section « 
it for period furniture and set it off 
from the rest of the room by a low ma 
hogany railing. This makes the period 
furniture much more attractive in ap 


pearance and ensures att 
the prospect. We have sold a great 
deal of it to individuals in moderate 


circumstances, simply because it was 


called to their attention. The cost of a 
small office in period furniture is less 
than a man will spend on his autor 

bile in one year, so there is no reaso! 
why he will not buy period furniture, 
if one can create the desire by the 


proper sales approach. 


Advertising. 
When we first started out it is 
ness, we did not think we cou!d afford 
to advertise in the newspapers, but now 


we feel that we cannot afford to do 
otherwise. In planning an advertising 


Ite ¢« M 


campaign, tirst have a deti 


for example, to increase retail sales, 
to help build up a weak department 
When you have given some thought 
the matter, arrange a conference wit! 


the advertising manager of vour local 


newspaper and ask him to help direct 
your campaign. You will tind that the 


newspaper man is more than willing te 


help, as the more successful your 
paign turns out to be the more rtai 
you are to continue to spend mon 
with him. Another step 1 Vise 
spending your advertising money 

join a local advertising club and reg 
lariv attend mectings Besides news 
paper advertising we also have found 
that the direct by mail literature brings 
excellent results, provided the mailing 
list is accurate and complete 
planning your advertising, be sure t 
synchronize ail your efforts by having 
the newspaper, direct by mail and wi 
dows all talking about the same su U 
t the same time 
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(lain FACTS about SAFES @4 


by an Expert~ to Business Men e 3 














' MOSLER SAFES for STEEL FI 


will interest you—because 


The name MOSLER is synonymous with highest 
grade design, construction and performance 
J 9 ate a The name MOSLER is known throughout the world 
OE BEL as the leader in the safe industry. 
ighes ° 
Satbeatiem’ ter The name MOSLER is backed by experience cover- 
i. oat aa. ing one-half a century. 
sion tests. : : ; 
a The name MOSLER stands for the greatest number of 
9 gen radical improvements in the art of safe construction 
LABEL 
ie The name MOSLER assures the dealer sales with least 
a seen resistance. 


20% reduction in 
insurance. 


Sell MOSLER Safes and Make Money 











a yt Responsible Dealers are invited to apply " 
of me for exclusive territories in sections where Radical 
we are not already represented. SImprove- 
SAFE m 
co. 
- | 3S ~ i . ® 6). @)-48) \ ‘ €): 





Factories: Hamilton, Ohio — ye 
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*STANDO® 20. 
6a" men, $5- 


ELIMINATES FIRE-Risk 


dn Office ov Home. 


SMOKERLITE Gives te any DESK that smart, 
UP--AND-Comine, substantial LOOK. 


Up-To-DATE AMERICANS SMOKERLITE” 
THEIR SMOKES. 


— ptheewrer 
thru 


SMOKERLITE SELLS ON SIGHT 
3 T ef stasow . 
Grbtic Offices Hotels she, ste. wider dayen- lots, 
SMOKERLITE LIGHTS INSTANTLY ano KEEPS ON 
Lighting - of iw fer years, Eachone comes 
wus MFRS ABSOLUTE I-YEAR REPL.GUARANTEE. 
This is our third yearn, and new thay ge tha wrldtine. 


4 MODELS: 
ANO ALL TASTEFULLY BRONZE-PLATED, Pie INTO ANY HOVel Circuit. 


ComBo “42, Kooravtare dohTeons Comb 24 * 
Mates Cond- Parties mise- Barr and ~ hase 
Ki DDO * 46 »IsA Wonoenruc Girt y Prize Phexace * > 3% 





Readinglamp plustombe iO= 


A Favorite STUDENTLAMP = COLLEGES 


LAMPO"44. 
Mr.DE ALER, GET ON THE WAGON | 


Now! 
Ouxn Tlarional iam ls underwary, le Conoumars n Pealirs. 
IRST COME , FIRST SERVED. 


ORDER STARTER Ass'r "17, Como. of 1 iy sack 


— Heating Umiby at 18 
Bot for sanvice , wel. ammgpla Commtir-» Window degen mas’ s 200 folders in. sonpetes 
4ye tre, Toran List $20e- . Less Bie Discounr , fre. your Shere . e lntasduce. 


TOTAL LIST $100-, Less GeooDrse'r 
on Basy ASS'T "18. (uaur or #17), ~ Lust S 


Well, order anything you like, but let me Renetic Nosboghh 


hear from you soon! for solvent, live-wire 19 RUDSON Sr. NEWYorK (. 
agents some local territory still open. 
ours for real co-operation. 








We 20 42,46. 





OKERLITE dees with 
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1830—1926 


PROPERLY DESIGNED, 
PROPORTIONALLY BUILT 

PEERLESSLY FINISHED, 
POPULARLY PRICED 





15-9WC 


> 


S. K. PIERCE & SON CO. 
GARDNER, MASSACHUSETTS 


115-119 FourtH AVENUE, BROOKLYN 
96-102 Cross STREE! 


New York Warerooms: 
Boston Warerooms: 
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NATIONAL DESKS 


SERIES FIFTY-SEVEN 





Persuasive appearance and quality make 
this new ‘“‘National’’ Desk a winner for 
the office furniture dealer. Its quality is 
readily demonstrated and proven, and 
almost every detail of construction adds a 
feature of superiority. Furnished in ma- 
hogany and walnut, with concave beveled 
corners and distinguished byneatly turned 
legs, this series is a worthy representative 
of “National” construction. Let us send 
you full information of the line. 


-————— — 
Perr TT Te eS PS PS Pe ee ee ee ee 


National Desk Company | 


HERKIMER, NEW YORK 
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FILING CASES 








~ 


A very high grade line 
of steel filing cases 
massively built and 
handsomely finished 
at attractive prices 


Every drawer 
equipped with anti- 
noise-and-friction pro- 


gressive suspension. 


Built - to - Order 
Cases and Equip- 
ment of every de- 
scription. 





Corry-Jamestown Mfg. Corp. 
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CORRY, PENNSYLVANIA 


a -, 











Nearly 300 dealers are 
making profitable sales 
: constantly on : 
Sanymetal Costumers 


Let Us Help You 
Step Up Your 


Customer Sales / 


ESIDES manufacturing the most 
wonderful buy on the market in 
the line of metal costumers—the 
Sanymetal sales policy includes a va- 





riety of dealer helps to assist you 
in moving your stock. Display cards, 
cuts, counter folders, rll etc., 
are gladly furnished free of charge 
Write now for this cooperation 


Sonu 


Costumer 


The Sanymetal Products Co. 
1695 Urbana Rd. Cleveland, O. 

















GUNN 


TRADEMARK REG 


DIESIS 


and 


TABLES 


With Inlaid Lino Tops 


Patented and Guaranteed 


Excel in Service, Beauty and Real Desk Comfort 
Lino provides the Ideal Writing Surface. 
































Lino is our specially prepared fabric, scientifically 
treated, so that ink and stains can easily be 
removed. Lino has life-time wearing qualities, 
retains its distinctive, new appearance and is not 
easily marred. No Necessity for Glass or 


Desk Pads. 








It Isn'ta 


[Ino 
Unless It’s a 
GUNN 


Grand Rapids Made 


Eliminate Glare!—Relieve Eyestrain! 


The soft shade of Lino is restful to the eyes. 
The quiet color prevents irritating light reflec- 
tions common to any polished surface. 


Catalog and Sample of Top Mailed on Request 


The Gunn Furniture Co. 
GRAND RAPIDS, MICHIGAN 


Branch Offices and Salesrooms 


11 East 36th St., New York City 
312 West 10th St., Los Angeles 
109 Stevenson St., San Francisco 
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“PosturChair”’ 


No. 8500 


Bubbling Over 
With Energy 


Uhl “Postur” Chairs literally keep 
the user “bubbling over” with 
energy. They conserve strength. 


more con- 


the 


Business men now give 


sideration than formerly to 
equipment used by their employees. 
the of 


tools in respect to one’s daily work. 


They know value correct 


Uhl “Postur” Chairs assist mate- 
rially to increase the worker's out- 
put because they eliminate the 


fatigue which ordinary chairs pro- 
duce. The scientific construction 

special seat modeling and low back 
support—encourage a correct sitting 
position, erect with spine straight, 


shoulders back and head up. 


lhe entire Uhl line is just as rich in 
strong points. Goods placed on ap- 
proval seldom come back. If you 
are not receiving the benefits from 
Uhl steel furniture, better write us 


today. 


THE TOLEDO 
METAL FURNITURE CO. 


1360 Hastings Street 
TOLEDO, OHIO 


Manufacturers of UHL Sice! Furniture. T 


Chairs," ables, Stands, Vault Trucks and Factory Equipment 





pewriler Chairs, * Postur- 
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FOR EVERY BUSINESS 









**Guth Tables’’ cover the entire field for 
use in Offices, Directors’ Rooms, Public 
Buildings, Schools, Libraries, Etc. 


A most comprehensive line; sizes 2x3 ft. to 
5x18 ft., tops 7/8” to 1-3/4" 5-ply. Three 
distinct grades, in Oak, Mahogany, Walnut. 
Catalog upon request 
Inquiries for Special Designing and Building 
in Table Equipment are Invited 
HENRY L. GUTH ASSOCIATES 


Executive Office—ALLENTOWN, PA. 








100- \I 


ARS - OF + MANUFACTURING - EXPERIENCE 

















No 












This Chair is 
1-1 456 
5X Y-S-4G 


The Last Word 
in Office Chairs 


The! ley wood-W akefield line covers 
every type of chair for every office 
Each one is built to a stand- 
ard of excellence and salability 
established 100 years ago Any 
H-W warehouse will gladly give 
you details. 


Baltimore, Maryland Los Angeles, California 

Boston 45, Mass. New York, N. Y. 

Buffalo, New York Philadelphia, Pa. 

Chicago, Illinois Portland, Oregon 

Kansas City, Missouri St. Louis, Missouri 
San Francisco, California 


use 
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ILLUSTRATION NO. 5 SHOWS AN INSTALLATION OF GLOBE-WERNICKE STEEL SH=SLVING IN THE STORE OF 
THE BROOKS COMPANY, CLEVELAND PRINTERS AND STATIONERS THESE SHELVES CARRY HEAVY LOADS OF 
PAPER, ELECTROTYPES, ET‘ NO. 6 IS ANOTHER VIEW OF THIS SHELVING SHOWING THE ENDS OF THE STACKS 
AND THE ARRANGEMENT ON THE FLOOR 





OFFICE FURNITURE DEPARTMENT OF HOLMES OF 
MISSISSIPPI AT JACKSON 





INSTALLATION OF J. } Z DESKS ANIL) TABLES BERLOY STEEL TRANSFER CABINETS THAT CAME 
N THE GEN] AL OFFI SOF THE OTIS ELEVATO HROUGH A DISASTR¢ S FIRI I T PROTECTED THEIR 
0 L\TLAN \ t the | n A ONTENTS Phot r e Berger Manufacturing 
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SHELBYVILLE DESKS 


“THE FLUSH PANELED INTER-LOCKING DOVETAILED LINE.” 
Operating our own Saw Mills, Dimension Mills and Veneer Mills. 


Shelbyville Desk Co., Shelbyville, Indiana 











NEW “‘U-NEED-ME’”’ SPECIALTIES 


(REGISTERED 
Felt Covered Chair Cushion 
of sponge rubber with bevel edge 


Made by the originators of felt chair 
cushions, in three sizes adaptable to aver- 


age standard office chairs. Felt covering 
is of green or brown and 1s vulcanized to 
the sponge rubber Bevel edge improves 


the appearance and prevents clothing trom 
catching on the pad 








Fox Linoleum Desk Top 
Lined with Felt 


The ideal writing surface, perfectly sm 
light reflections harmful to the eves This t 
pertectly flat and can be cut to fit any size 
Costs less than any other desk top and 
durabl Made of battleship linoleum in gree 
brown; can be washed clean with soap and 


George E. Fox & Company 


325 West Ohio Street 


Chicago, U. S. A. 
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THE 


SUPERIOR FURNITURE CO. 


Formerly Grand Rapids Office Chair Co. 
MAKERS OF HIGH GRADE OFFICE CHAIRS 





No. 429% 





Catalog and price list on request 


SUPERIOR FURNITURE CO. 


GRAND RAPIDS, MICH. 
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PEERLESS SANITARY LINE 


“PEERLESS PRODUCTS PLEASE 


Letter trays and waste parer baskets, all sizes, 

mail and tape baskets, space baskets, build up 

trays, locker baskets, PEERLESS paper burn- 

ers, wire globe guards. office partitions, wire 

guards, ete. SPECIAL WIRE GOODS 
MADE TO ORDER. 


PEERLESS 
WIRE 
GOODS CO. 


6 N. Michigan Ave. 
Chicago, Ill. 


FACTORY 
LaFayette, Indiana 


PEERLESS SANITARY LINE 


























You May Now Have a 
Profitable Table Business 


The sale 
easily be made a 


Business Tables may now 
; real asset in your business. 
With the St. Johns plan, it 1s no longer 
necessary to tie up large warehouse space, 
or any considerable capital. 

We maintain a special Business Table 
service, with prompt deliveries, enabling 
you to enjoy this profitable table business 
in your city with a minimum sample stock. 


7 
Special construction 


Johns Busine lables staunch and sturdv. 
New finishes make them even more attrac- 
tive than eve Moderate prices make them 


quick and profitable sellers. 


features make St. 


Note These Special 
Features 
Johr Busine Tables are made in 


Oak, quartered or plain; first quality Gum, 
Mahogany finish Northern Gray Elm. 


The undertop construction and mitre- 
joint plank edge is exceptionally strong. 
Dovetailed drawers 1 3-ply bottoms, fin- 


Shipped K.. D. with bolt construction. 


\\ rile at Or for o pec ial 


susine | able ( atalog 


St. Johns Table Company 
Cadillac Michigan 














ee 


Dae TS 


On 








162 OFFICE APPLIANCES Jur 










Conrades exhibits 
in Chicago at the 


~ 
American Furni- 
a ture Mart, space 
408 ,666 La ke Shore 


Drive 
The Medium Priced Line of Good Quality 


VERTICAL 
DESK TRAY 


Just the file for the busy man 
who wants his important papers 


on his desk. When 
You 1607 


sustain your reputation in the o 
ment trade, remember that 
vears, Conrades “Better Built” Cha 


en complete Satistact 


CONRADES MEG. CO. 


Makers of Office Chairs, School Seating and Movable Chair Desk 
1942 N. Second Street, St. Louis, Mo. 














Furnished in Quartered Oak | WHY DEALERS STOCK 
and Birch Mahogany with or THE FURNAS LINE 
without lock. Equipped with | 

set pressboard A-Z guides. tems which are often overlooked by 
Holds letter size papers. 















PUT SAMPLES IN STOCK! a a ME 
plet 1 > equipment ae te wd h “th 







working order 









\ll Furnas products give a 
and throughout the 
i runs irge If you haven't 
ilogue No , which lustrat : 
describes the ne, better 
. tadac 
Pp 


Imperial Methods Co. 


Forest Park, Illinois Furnas Furniture Co. 
INDIANAPOLIS 


INDIANA 






B.-L. SIRUS .....- New York 
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Premier Steel Filing Cabinets 


‘*Built for Business’’ 


Electrically and Acetylene 
Welded. Rigid in construc- 
tion. Beautifully finished. 
Full Roller Bearing. Double 
drawer fronts. Brushed brass 
finish hardware. “Pinch” fol- 
lower, positive in operation. 
Drawer capacity 25 filing 
inches. Automatic locking 
device if desired. All stand- 


ard finishes. 


Constructed for Unlimited Service 





Prices are F. O. B. Mishawaka, Indiana 


VESCRIPTION PRICE 
Costumers Olive Mahg & Wet 
Green ainut r’tc 
‘ 2< _ - — 
Tables 304 i Dr. Letter File $33.00 $39.00 135 
Stands 504-L 4 Dr. Letter File-Lock 39.00 45.00 135 
: 506 i Dr. Legal File 39.00 45.00 145 
Cc v 506-L 4 Dr. Legal File-Lock 45.00 51.00 145 
5 Ip 304 3 Dr. Letter File 29.00 35.00 115 
* s04-L 3 Dr. Letter File-Lock 35.00 11.00 115 
Holders 306 =63 Dr. Legal File 35.00 41.00 125 
306-L 3 Dr. Legal File-Lock $1.00 47.00 125 


The Usual Discounts Extended to the Trade 


Address All Communications to 


Premier Metal Products Co. 


JOHN W. MESSIMORE, Sales Director 
2808 Logan Boulevard Chicago, Illinois 


We have some open territory for Manufacturers Agents 

















No. 1 


Typewriter 
Stand 
for 
Sitting Position 


| Tubular 
| Construction 


No Castings Used. 






Write for 
Circular. 


| Fowler-Manson-Sherman 
Cycle Mfg. Co. 


| 
1445-1455 W. Austin Ave., CHICAGO, ILL, 















































Have You Ever 


Wondered— 


why the automobile was ever made as it used 
to be in 1910? 


Why the mechanical improvements so ob- 
vious now, were not thought of 'm the be- 
ginning ? 


Desk buyers frequently wonder why desks 
were not always like WAGEMAKER 10 
POINT DESKS 


You will be interested in our Form letter 
No. 4, telling why these exclusive features in- 
sure getting the orders that get away. 


Following is a partial list of important 
WAGEMAKER installations: 


Fiske Rubber Co. 

New York Central Lines 
Singer Sewing Machine Co. 
General Baking Co. 

New York Edison Co. 

Radio Corporation of America 
New York Life Ins. Co. 
Stone & Webster Co. 
National City Bank, N. Y. 
Gould Storage Battery Co. 
New York State Supreme Court 
City of New York 

State of Michigan 
Studebaker Corporation 
Pierce Arrow Co. 

Harriman National Bank 





Vegas 


Grand Rapids, Michigan 
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Office 
Chairs 


of Quality 








PERMANENT 
EXHIBIT 


14th Floor, Section 
1411, American Fur- 
niture Mart, Chicago 





No. 38-5 


Width of Seat 18 inches 
Height of Back 18 inches 


Manufactured by 


Crocker Chair Company 


SHEBOYGAN, WISCONSIN 














Battleship Linoleum 
DESK TOPS 














We guarantee all of our tops to lay perfectly flat and 
they are being used in OFFICES, BANKS and 
HOTELS everywhere. Not only do they give fine 
appearance, but they possess a very satisfactory, 
smooth-writing surface. They are restful to the eye, 
and most SANITARY—due to the fact that they can 
always be WASHED CLEAN 

Write today for complete catalogue 

The Polar Line now consists of 


52 ITEMS 


All of which vou will find easy lo sell 


POLAR MFG. CO., prictoecenia ee 














No. 8560 


Practically 
Wearproof 


Because— 
‘*BUILT TRUE--CLEAR THRU” 


Hoosier “Built True 
Clear Thru” Desks are 
practically wearproof. We 
know it very 
of work is done in our 
own factories, according to our ov 
specihcations and methods, and unde: 
our own supervision. Methods which 
vears of experience have proved good 
govern the building of every Hoosier 
Desk. Nothing is overlooked. Careful 
and rigid scrutiny are given every part 
top, legs and drawers. No weak 
parts can creep in. Because of sucl 
exacting attention, Hoosier Desks live 
up to the slogan, “Built True—Clear 
Thru.” 
If the Hoosier line is not being sold 
in your city, write at once for dealer’ 


prope sition. 


Hoosier Desk Co. 


JASPER, INDIANA 
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Genuine Bronze 
Desk Sets 


Characterized by Sturdiness 
of Construction and Excel- 
lence of finish. Equipped 
with Sengbusch wells. 





Folder Showing Different Designs 
Sent on Request. 











Smith Metal Arts Co., Xew york 

















ROBARCO 


VERTICAL FILE FOLDERS 





AND TRANSFER STORAGE CASES 
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File Folders straight or tab cut 


stocked in four grades—-an exceptionally 
strong line—in a range of weights from 
light to extra heavy 

Sizes—letter, cap or guide height—100 to 
the package—wrapped or boxed. 
Pricelist—with discounts and complete 
set of samples—mailed on request 


Robarco Transfer Storage 
Cases of wood or metal provide al 


efficient, ine xpensive means for the stor 
age of transferred records 
THEY LAST INDEFINITELY 


Metal Boxes are made of cold-rolled 


steel (not tin) neatly finished in black 
Japat Stocked in letter size only spe 
cia! sizes for individual requirements. 


made to order. 


Wood Boxes are made of kiln-dried 


basswood, with dovetailed and glued cor 
ners—making them exceptionally strong 
covered with embosse d paper. Stocke d 
in bill, letter and cap sizes 


SEND FOR DESCRIPTIVE CIRCULARS AND PRICES. 


ROCKWELL-BARNES COMPANY 


823 SO. WABASH AVE. 


CHICAGO, ILLINOIS 
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to Your Opportunities ? 














STEEL DESKS 


are demanded by large users 


We know two dealers in a certain city, 
both are progressive, both HAD about the 
same size of establishments and WERE 


doing about the same amount of business. 

One of them has been a constant ob- 
jector to steel desks, while the other one 
has taken hold of the steel desk proposi- 
tion with considerable energy. 

The result is that one dealer is not 
profiting by the sale of steel desks while 
the other sold about ten carloads last 
year. 


One dealer was just BLIND TO HIS 
OPPORTUNITIES. 

It is the same story over and over. If 
you just analyze the requirements of big 
business you will realize that BROW NE- 
MORSE STEEL DESKS are the logical 
desks for them to install—because they 
are unusually heavy and rigid, legs will 
not bend, drawers will not get out of 
shape or bind and the steel channel top 
construction is truly— 


“A Year and a Half Ahead’’ 


BROWNE-MORSE COMPANY 


MUSKEGON 





MICHIGAN 
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There’s Money in 
Office Furniture 


By Walter C. Bieneman, Sales Man- 
ager, Imperial Desk Company, 
Ind. | 


Evansville, 


OW CAN I make more money 











out of desks and chairs? What | Vi ek > 
: ¢ 
are other dealers and salesmen | SHERES 
doing to sell more desks [hese are —_-~—~-—— - — 
questions ital interest and impor- 
tance to every wide-a ke office furni- upon your goods as we as yours 
ture deal ind every | gressive sales e clothiers ot the country have 
man, whether he bx the floor’ adopted a slogan, “Dress well and su 
‘ outside” ma ceed.” Now, that does not mean to 
There ma d or deed make a fashior plate ot vourse 
t ire May is Ss 
} - ; hetter rf . 7 
that will t desks to dollars But cites [ like better for the caning 
, "eer , of a salesman this thought: “To be 
originality and alertness, mixed with 
‘ P , , i success, look like a success, think 
intelligent hard work will get results i. 
; ‘ like as ess and act lke success 
that seem almost magi times 
Details parently small details Know Your Lines. 
must t be erlooked or neglected There really is a lot to know about 
Sot ow . ar 






( amatHe® 
(crenocaamen) 
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—_—— ‘ — SS — eee 
“Sometimes ¢ eS ¢ itest 1 ‘ ¢ tur s all, know the 
» ~1 
| rtance Stan 1 s( e stores size ot the top a « iwers, thickness 
, ' , : 
out the ¢ t the desk ad splays are oft toy posts, al d such other tacts as 
not periodically polished or even dusted the average customer is interested 
' , , +1 
ily And often the desk department But in addition to that know a vou 
is in a most uninviting section of the can nd out (and make it a point to 
~ re bt ( vy rd t« r and fre - nad « t about ne interior construc 
quently poorly lighted ti ind the operations of manutacture 
cars ¢ ¢ . ae A CGniahes : 
Why shoul 1 dealer's window re- tha id de the nished piece 
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lines you will have the edge 
n y of your competitive 
salesmen and when occasion requires 
you can use that knowledge to swing 
the sale 
How to Get the Business. 

At least one salesman in every store 
should desks. He 


should be the desk specialist, to whom 


concentrate on 


11 


ill tips and information shou'd be given 


by the general office supplies salesman. 


general salesmen will be alert 


nd observing they can bring in many 


valuable tips which the salesmen spe- 


cializing on desks can turn into far 


more orders than if handled by the 
yene ral sale Ssinen, WW hose know ledge 
and interests are limited. 

Every salesman, store clerk, pro- 


prietor, and « 
truck dr 


ears open tor every bit of 


ven the bookkeeper and 
iver, should keep his eyes and 
information 


that may mean a chance to sell a desk 
or chair and perhaps a complete in- 
stallation of office equipment. I know 
of a case where a salesman soliciting 


rinting order heard the manager in- 


struct an assistant to look into the pos- 


sibility of getting additional office 
space he printing salesman reported 
the office furniture department and 


they outhtted the new offices a little 

later, although the manager stated 
rankly he had intended going else- 
here his requirements, 

E1 ging, moving, adding new de- 
partments or branches, additional help, 
etc., et are all indications of desk 

siness to be had. Be alert, observ- 
ng, ever watchful for the chance re- 

ark or situation that may mean busi- 
ness for you and your house. 
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Proprietors should belong to at least 
one civic, luncheon or service club, 
and, so far as possible, the salesmen 
should, too. Besides the acquaintances 
formed, such affiliations provide a won- 
derful opportunity for listening to table 
chatter and directing conversation 
along lines that will bring forth pros- 
pective desk business. 

Window displays in keeping with 
current events or local happenings al- 
ways attract attention and lead to sales 

Keep a steady stream of advertising 
flowing to your prospects and custom 
ers. It need not be expensive—just so 
it is not “cheap.”” Manufacturers near- 
ly always have supplies of folders, en- 
velope enclosures and similar litera 
ture that they are ready to furnish for 
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the asking. Ask for it and having asked 
for it use it. Remember it costs the 
manufacturer real money—always more 
than it will cost you to get it into tl 
hands of worth-while prospects It 
will do neither you nor them any good 
until you use it judiciously. 

The most progressive office furniture 
dealers today do not depend upon the 
manufacturer entirely for their adver 
tising literature. An attractive, sales 
compelling piece of advertising, dis 
tinctively your own, can be produced 
without much expense and the results 
will more than warrant the expenditure 
of money and effort. Persistent 
telligent advertising of your desk bus 
ness will help build it up in volume at 


in pronts 


Bread and Butter Lines 


E ARE hearing these days a 
good deal about the troubles of 
the office furniture dealer and 
not very much about his blessings 
Big orders and the practice of stand- 
ardization, the cutting of prices, ete., 
are rather thoroughly discussed. Deal 
ers are advised to push period furni 
ture and emphasize the matched 
suites, which is good advice as far as 
it goes; but after all, perhaps it is a 
good thing to return, so to speak, to 
the ground floor once in a while and 
give a thought to the substantial 
“bread and butter” lines—to the com 
mercial grades of office furniture on 
which the business is founded 
Putting the best foot forward is 
quite the proper thing to do. It is the 
natural and expected thing, from court 
ship to business. The dealer who has 
put in a line of period furniture makes 
haste to advertise it in his local papers, 
by letters and word of mouth. The 
show windows are cleared, proper 
backgrounds put in and the hand- 
some pieces are given the most effect- 
ive showing possible. They receive 
the preferred position on the selling 
floor and salesmen are especially in- 
structed to demonstrate the lines and 


point out their perfections. 
All this has its certain effect It 
not only sells period furniture, but it 


In Emphasizing the Newest and High- 
est Priced Lines Don’t Forget the 
Stock Lines that Sell Daily and 

Swell the Year's Sales. 


puts the store before the public in a 
happily effective way. The sheer pub 
licity value of pushing such lines is a 
thing of power, building prestige and 
exciting interest. 

But the dealer, while he will find 
many advantages in carrying the ex 
pensive lines, should by no means 
overdo it. The Louis XVI style wal- 
nut desk doesn't sell every day nor 
every week, as a rule; but in a lively 
community the staple lines sell regu 
larly. 

There are not many concerns that, 
however rich, would think of fitting up 
any but their executive offices, and 
perhaps their reception rooms w:th the 
most luxurious equipment. The plain 
and practical oak desk or mahogany 
desk, as preference may dictate, is the 
thing and probably will continue to be 
so for many years. In these staple 
lines better values are beine given 
from year to year. Hardly anywhere 
can one find a piece of modern office 
furniture that is not acceptable for the 
purpose it is intended to serve. The 
so-called commercial grades run the 


course from comparatively low: prices 


to the higher ranges, and as a rule 
one purchases quality consistent wi 
the price he pays 

The conscientious and _ far-sighted 
dealer will not stock goods he canno 
recommend ihe well-intormed sales 
man, knowing his lines to be reliable 
and understanding their selling points, 
will seldom lose a real customer | 
stock gives a certain latitude of sele« 
tion 

In the regular run of the commer 
cial furniture business there ic kee 
competition and price cutting admit 


tedly too often enters into the trat 


actions. But nevertheless, not all m 
are shopping around when they need 
a new file. We suspect that, in con 
parison to the total, their numbers ar 


few, but like the crime wave, they get 


a lot of publicity. One is, possibl 
rather inclined to forget the satisfa 
tion which comes from several good 
sales in the chagrin over one that is 
lost by practices that seem destructive 
of sound business 

In one of the towns of central Illi 
nois there are a couple of young met 
who are doing a thriving office equip 
ment business in nine counties. The 
writer asked one of them if the 
didn’t encounter competition. “Yes 
indeed,” he replied, “but that is one of 
the things we expect. It doesn’t mean 














Junc, 19206 OFFICE APPLIANCES 169 


that the competitor always gets the stuff right away. We specialize on ment. They are growing a little every 
business. We believe we get it more being there when the goods are needed year. They are industriously “sawing 


often than he does. Most of our com- and of making deliveries ahead of |wood'’—making a living and educating 
petition that involves price cutting is anybody else. their sons and daughters—living the 
from the outside—Chicago, for in- “Oh, certainly; we have our troubles, lives Americans are accustomed to— 


stance. We are on the ground. We but on the whole we can’t complain making honorable records for fidelity, 
are personally known to our customers much. We had $300 and some debts good sense and good citizenship. We 
and prospective customers. We have when we started a few years ago. If believe that they are in better circum- 
the goods and can deliver them in you'll look around you'll see evidence _ stances, as a rule, than the majority of 
most cases the day we take the order that the business has grown some and merchants in other lines. We believe 





or the day after. Most men buy office that our original capital must have ex- that their contacts are more interest- 
equipment when they must have it— panded.” ing and that their touch with other 
a desk, an additional file, a couple of All over the country careful men businesses and professions broadens 
chairs, fresh supplies, etc. They don’t with moderate capital are making their minds and gives zest to their 
shop—they order—and they want their money in office furniture and equip work day by day. 














DISPLAY OF SIKES CHAIRS IN THE WINDOW OF THE 
4. POMERANTZ & CO., PHILADELPHIA, DURING SIKES 
WEEK This window took first priz 


€ 


Pomerantz Wins “Sikes Week” First Prize. strations and frequently it was necessary to turn off the 
\ ' Phe Giese Con : Phil fan and let the chair stop to convince the skeptical as to 

nnoutl ement 1s made D\ ne . ) ompany Of Fila 2 ‘' : 
the means employed for producing the motion. A number 


delphia that the honor of first prize is given to A. Pom ly 
] { 
orders were traced directly to the exhibit and the general 


erantz & Company, also of Philadelphia, for the best — 
mindions dianlay featuring Sikes ollice eaey chars Gutias nterest created makes the company feel well repaid for 
Sikes Weel the effort expended é 
ie tle tet eae, It is suggested to other dealers who may wish to repro- 
Che window was was active we nds ee ois luce the display that the operation might be more visible 
its ener, Ee ee probably as much from i+ the chair were placed on top of a glass-covered table so 
its simplicity as anything els« that onlookers might see clearly the means employed for 
A “Sikco” revolving chair was placed in a gilt frame evolving the chait 
with a black velvet background. Underneath was the Other prizes for window displays were awarded to the 
legend, “A Masterpiece by Sikes.” Attached to each arm Macey-Morris Company, of Boston; Pound & Moore Com- 
vere small gilt placards reading, “This chair equipped witl pany, of Charlotte, North Carolina, and honorable mention 
self-oiling iron.” On a telephone stand in the window was to John P. Morton Company of Louisville, Kentucky. 
an electric fan and below a sign stating that the breeze For the best local newspaper advertisement first prize 
from the fan keeps the chair revolving went to Stoehr & Fister Company, Scranton, Pennsylvania, 


lhe air from the fan was directed to strike the placards and honorable mention to Hardimen-Woolworth Company, 


which causec 1e chair to revolve. During the three weeks Watertown, New York, and N. M. Minnix Company, 
the chair was in motion it is estimated to have revolved Washington, D. | As an individual salesman, R. J. Berry 
as many times as it would under twenty years of actual f Clark & Gibl Inc., New York City, made the best 
1S¢ \ great deal of interest was aroused over the demo! record. 


Here endeth the Office Furniture Section of the June, 
1926, issue of Office Appliances. We bring this Sec- 
tion to a close, believing that most of the Sugges- 
tions therein will be found of value tothe trade. 
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Frozen Staples 
with 
Sharpened Points 


Fastens 40 sheets 
16 Ib. bond in one 
operation, up to 
4% inches from 
margin. 


SOLD ONLY 
through Trade 










Reloads in a jiffy. 
No waste of staples. 
Locks automatically when staple chamber is empty. 





Absolutely rust-proof. Guaranteed clog-proof. 
No pounding necessary. Few ap —easy to replace. 
Penetrates wood, fibre, etc. Staples don’t jam or clog. 


Fiery quick, sure, easy, modern method of fastening 
is saving time and trouble on everything from papers 
to shipping cases. It makes old fashioned stapling ma- 
chines as out-of-date as quills and buggies. 

The SPEED FASTENER is universally appreciated. It 
always works—it is durable, clog-proof, easy to use, flex- 
ible in its uses and securely binds paper, cardboard, 


leather, fibre, wood, celluloid, etc. 
TWO PRACTICAL MODELS 


No. 50 No. 100 
Suze of Base Size of Base 
345 in. wide « 6% in. long 4% in. wide by 6% in. long 
Capacity, 50 Staples Capacity, 100 Staples 
$8.00 List $10.00 List 


Staples, 1,000 to box, 10,000 to carton 


SPESTENER 
¢ JACLIN STATIONERY CO. 


Sole Distributors 
388 BROADWAY, NEW YORK, N. Y. 











Scherm Leaves Amberg File & Index. 
John R. Scherm has just relinquished his positios 
western division manager of Amberg File & Index Con 
pany. He was with the company about seven years 
which time he made an attractive sales record He 
entered the Chicago division of the Vacuum Oil Compar 

The successor to Mr. Scherm is William P. Ho 
for the last two years has been manager of the Am! 


office in Cleveland. His promotion to Chicago is a re 





WILLIAM P. HOY 


tor successful work in Cleveland and as a sales! 


territory for the company before having charge of a 
As a farewell token to Mr. Scherm the salesme: 
worked with him presented him with a fine set of gol 
Wood Grain Repreduction Co. at Long Island City. 
The Wood Grain Reproduction Company of New 


‘ 


Incorporated, is now established a 141 East avenue | 
Island City This shop is devoted primarily to 

dling of the graining problems of manufacturers in Metr 
politan New York They are operating on a produ 
basis and use the graining equipments for the faithtul 
duction of wood grains and marble manutactured by 
Vance Manufacturing Company, Dayton, Ohio 

They are fully equipped in all branches of this tield 
give service The plant is under the direct managet 
of T. S. Buchanan, who has had a long experience 
finishing field 

Chis company also acts as sales representatives 
Vance Manufacturing Company for the entire Easter 
market. 

This shop is open for inspection at’any time to those 
who wish to see this exceptional equipment in operatio 
and the methods used in securing actual reproductions 
wood grains and marble. 


A New Daus Booklet. 

Felix F. Daus Duplicator Company, Inc., 401 Broadway, 
New York, have ready for distribution a booklet entitled 
“An Achievement—A New Day in Office Help.” It is illus 
trated in colors and shows the firm’s latest office appliance 
invention It contains many items of interest and value 
to office managers and sales promotion executives. Copies 
of the booklet can be procured for the asking 


I & M Plant Do Stamping. 

The Ireland & Matthews Manufacturing Company, 150 
Beard avenue, Detroit, Michigan, manufacturers of brass 
and steel cuspidors, have facilities for doing high grade 
stamping work. Stampings from steel, brass or aluminun 


can be made by this company, who invite those interested 


to send blue-prints and any necessary information 
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Its Virtues are seen at a Glance 
-the No-Over-Flo sponge cup 


No item ot ottice equipment rive the prominent display to No Over-Flo 

i ; ie which its quick selling qualities deserve. Keep 

ever met with a more prompt accept- t vell to the front Don't wait fe t to be asked 
ance than the Sengbusckh No-Over-Flo ‘*: et Sew X. conmanty, sot 2 ee = ae 


unusually requent turnover, 


Sponge Cup. Two Sizes—Four Kinds 
Its practical size and graceful No-Over-Flo is made of clear crystal glass, 
proportions, topped by its patented fea- a a na Ta edad ie tN yr 
ture—the inner channel which prevents punch 
Flo Junior is made of composi- 


, . lo-O 
spilling and slopping—made an instant Ni Bertie 







or 1roon and « ve green size 3% inches 

appeal to everyone who ever had oc- eter and = inches in height. Weight 14 ounces. 

casion to use a sponge cup. An exceptionally fine-texture rubber sponge 

: ompanies each one t fits accurately into the 

Every Stationer now knows its vir- NR ee 8 Le Te yt 
tues—but perhaps every Stationer does not , ‘ f requested.) 





Self-Closing Inkstand Co. 
Sengbusch Building. Milwaukee Wis. 
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Something Entirely Different 
A NEW LINE OF 





|-P a 


PRICE 
BOOKS 


2900-Line No. 1 Grade 
Brown Whirl Grain Cowhide 


LIST OF STOCK SIZES 























Cover | Size of | Ring Size Cover Size of Ring Size 

No. Sheet & Center No. Sheet & Center 

| 2901 Si%x3 |S 2-14-44 _. 2909 81x51, 3-14-24 
2902 5\4x3 2-1-4% *“ 2910 814x5% 3- 1 -25%4 Ge 
2903 | O644x3% 3-14-2% “i 2911 914x6 3-14-3Y% 
2904 63 1x34 3-1 -2%4 2912 9! 5x6 3- 1 -3! 2 
2905 74x44 3-%4-2% 2913 11x8™% 3-14-444 
2906 | 74x44 3- l -23 2914 11x8™% 3- l -4% 

2907 7¥4x5 3-14-2% 3013 84x11 3-14-25 

2908 | 734x5 3-1 -234 3014 84x11 3- | -234 

_ One Continuous Piece of Leather Cut from a solid piece of Cowhide 

Whirl Grain Finish Soft Flexible Leather that can be rolled 


A Price Book you have been wanting to show your trade 











Anticipate the Demand 
Stock up on these ONE 
PIECE all leather covers 





| 
| 
! 
| 


IRVING-PITT MANUFACTURING Co. 


KANSAS CITY 
CHICAGO NEW YORK 


| 
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J. D. Welch Leaving Typewriter Business. 

J. D. Welch of San Diego, California, is leaving the type 
writer business. For many years he was connected with 
the Oliver Typewriter Company and more recently with 
the Woodstock in Los Angeles. He is a veteran type 
writer man and had built a wide acquaintanceship. M1 
Welch has not announced his plans for the future, but is 


11 


inclined to feel that it will be other than a continuation 
typewriter work His decision will be regretted by fel 
low typewriter men. 
Mr. Alkire Leaves for Summer Vacation. 
DD. M. Alkire, United States director of sales for the De 


mountable Typewriter Company, Inc., of Fond du Lac, Wis- 


onsin, was critically ill this spring for several weeks with 
the ‘flu. Thinking that he had fully recovered, he returned 


to work, but found himself in such a weakened condition 
that he has been obliged to relax his responsibilities for the 

me and has gone to East Orange, N. J., where he will 
spend the summer at the residence of one of his sons in the 
hope of regaining his usual health. He will resume his sales 
activities about the first of September. 

O fhice Apphane es greatly regrets Mr. Alkire’s illness and 
expresses the hope that the summer will bring him full res 


toration to health 


The Wahl Company Takes New Quarters. 

The foreign business of the Wahl Company, manufactur 
ers of Eversharp pencils and Wahl fountain pens, has been 
increasing and recently the company took larger quarters 
for its foreign department in New York City \ floor has 
been secured in the new, handsomely equipped Cowan 
building at Forty-first street and Seventh avenue in New 
York, at Times Square his situation 1s desirable since 
it is located at the junction of three subway lines, one of 


vhich opens directly into the basement of the building 


General Fireproofing Co. Shipment Encircles Globe. 

Encircling the entire globe and reaching to practically 
every corner of the earth a shipment of fourteen carloads 
of All-Steel desks, tables, filing cabinets, safes and special 
cases, valued at more than $150,000 left the plant of the 


General Fireproofing Company, Youngstown, not long ago. 


This shipment, one of the largest made for export from 
this country of such goods, is only one of the many ship 
ments of similar nature 

The destinations of the individual shipments included: 

Honolulu, Hawatian Islands; Bombay, India; Hongkong, 
China; Mexico City, Mexico; Aukland, New Zealand; Mel- 
bourne, Australia; Barcelona, Spain; London, England; 
Calcutta. India; Buenos Aires, Argentina; The Hague, Hol 
land: Caracas, Columbia; Copenhagen, Denmark; Paris, 
France; Bankok, Siam; Havana, Cuba; Jerusalem, Pales 

All of the shipments with the exception of that going 


to Mexico were made to New York and from there by boat 


to destination points The Youngstown-made goods will 
travel more t 20,000 miles 

The ost esting s ‘ s the one going Mexico 
I sa ae the Mex governme! \ll-Steel 

litarv barra Ss equipment 

Made trot special desig this equipment consists o 
steel cases containing a fol neg bed, clothes Ta k, shoe box, 
equipment holder and weapon rack enclosed, with a rolling 
door provided with lock a1 key It is compact and sani 
tary equipment especial] aluable in tropical countries. 

It is also recalled that the office equipment of the League 


Nations at Geneva and the permanent World Court at 
the Hague was also furnished v the General Fireprooting 


ompany 









NVINCIBLE” 


For All Typewriters 


ON 


PLATENS 


NORTA 
SUPPLIES 
PARTS 


TYPEWRITERS 


ALL MAKES) 
Rough — Fixed-up — Rebuilt 


American Writing Machine Co. 


449-455 Central Ave, 
Newark, N. J. 


And 20 Principal Cities 
Established 1880 
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1200% Increase floor space 







a Si a 
For Sronting Me Manufacture 
Displayors 


for EveryLine 
of Business. 








USEFUL FOR 


Maps Statistics 

Plans Drawings 

Charts Blue Prints 
Posters Advertisin 
Samples Photographs 
Printing School Work 
Exhibits Real Estate Data 
Bulletins Visual Instruction 


Write at once for 1926 catalog 


New York City 























“Universal” Swing-Wing 
Displayers and Bulletin Boards 


Are Used in Every Field of Human Activity 


Architects 
Librarians 
| Exhibitors 
Traffic Men 
Statisticians 
Sales Managers 
Office Managers 
Purchasing 


Agents 


Swing-Wing Advertising 


Managers 


and New 


Office Equipment Distributor Plan 


Gniversal Fixture Corporation 
133-135-137 West 23rd Street 





UNIVERSAL DISPLAYORS crux ro 


Realtors 
Curators 
F | Welfarers 
; | Educators 
rn 
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Conklin Chief Takes Convention for Tonic. 

C. C. Cobb, general manager of the Conklin Pen Mar 
turing Company of Toledo, was desperately ill for s 
weeks in April, and when his doctors advised rest a 


reation he decided to get both by an auto trip to ¢ 


tanooga, where he participated in the Southern Stat 
convention May 6-7 
Mr. Cobb is program chairman of the annual convent 


i 
of the National Association of Stationers, Office Out 


; 


1 Manufacturers, to be held in Washington S« 


Useful Filing System Supplies Catalogue. 


There are 132 big pages tne new Y and E cat 


‘ 


f filing system supplies, known as Catalogue N 
In this book the Yawman & Erbe Manufacturing ¢ 
pany has done a fine service for dealers Fach | 
carefully illustrated, showing the styles of the « 
systems, their use, the various forms, diagrams of foldet 
and other devices; carefully worked out descriptions 


+ 


trated, of every type « filing system the company 
duces, and many other things which go logically wit 
catalogue of filing suppites. 

This catalogue is really a textbook on the subject it « 
ers, and should the salesman master it, there would 
hardly any question in the field of filing that he could 
instantly answer, even to recommending certain stvles 
punches, perforators, arch files, clips, etc. Some of tl 
illustrations are in colors, showing the actual appearance ot! 
the different types of cards, holders, etc., which are uss 
At the back of the book ts a complete index by whicl 
individual item may be readily tound 


Frederick W. Nichol Heads New I. B. M. 
Department. 

The International Business Machines Corporatio: 

Broad street, New York City, N. Y., has organized a new 

“Business Service Department.” The function of this de 


30) 


partment will be to place at the service of all progressive 
organizations the facilities, experience and knowledge 
the International Corporation and its. subsidiaries and 
divisions. For more than thirty years this organizatio1 
has been devoted to saving time, labor and money throug! 
the application of modern devices to production, sales a 
counting, statistical and other classes of work 

The International Corporation includes divisions cover 
ing electric tabulating and accounting machines; time re 
corders for recording employees’ time; electric time systems 
for indicating, recording, signalling, scheduling, announcing 
controlling and dispatching in schools, hotels, hospitals 
offices, factories, stores, etc.; ticketographs for printing se: 
tion-work tickets; door recorders for reporting locking and 
unlocking of doors; watchmen’s stations for recording trips 
Dayton computing and non-computing scales, and a variety 
of valuable devices for grocers and butchers. 

In the whole range of activity covered by these products 
the new International Business Service Department offers 
assistance in studying how savings can be effected 
time, labor and money. 

The management of this new department has been placed 
in the hands of Frederick W. Nichol. Mr. Nichol has had 
many years’ experience with the International organization 
and until recently was assistant general manager of its 
Canadian division 

The head of the new Business Service Department is 


1 
the 


located at 50 Broad street in the general offices of 
International Corporation, but its co-operation may be se 
cured through any of the branch offices of the corporation 


which are located in all of the principal cities of the world 
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For High Grade Offices 





HANSON Postal Scale 


Parcel Post Scales 


utomatic and accurate. Simply place parcel 
on platform and the indicator points im- 


mediately to the correct weight and amount 
of postage for any zone. 
Glass covered dial. Brass platform. Finely fin- 
ished in filing cabinet green. An ornament, con- 
venience and money saver in any office or shipping 
room 


utomatic and accurate. Simply place parcel 
on platform and the indicator points to the 
correct weight and amount of postage for 


any zone. 

Glass covered dial. Brass platform. Finely fin- 
ished in filing cabinet green. An ornament and 
convenience in any 

No. 1509. Weighs first class mail up to 4 Ibs. 
second and third class he to cight ounces at 
fourth class up to 4 Ibs. Price........... $7.50 
No. 1508. A Pb. scale a by one-fourth of 
an ounce and sensitive to one-sixty-fourth of an 
ounce. Weighs first class mail up to 144 Ibs., sec- 








_ a3. Dyes copay. Petes dates $9.00 ond and third class up to cight ounces. A scale 
No. 1512. 20 pounds capacity. Price... .. $7.50 of remarkable sensitiveness and accuracy. 
| Re ssn Re 50 
Distributors: 


Associated Stationers Supply Co., The Hirschberg Co., 
201 N. Franklin St., Chicago 13-17 Nelson St., Atlanta, Ga. 


Bates & Holdsworth Co., 
Framingham, Mass. 


Manufactured by 


HANSON BROTHERS SCALE CO. 


Established 1888 


539 N. Ada Street CHICAGO 


Makers of Accurate Spring Scales 
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mM MVMOGUEL 


A BRAND NEW NATIONAL RING BOOK 
With Steel Hinge and One-Piece Black Leather Cover 


The minute your trade sees this wonderful new Ring Book in action—they'll want 


The striking appearance of the flexible one-piece Black Levant Grain Leather Cover 
with exclusive nickeled steel hinge, practically unbreakable ; 


The smooth performance of the ball-bearing opening levers which make Ring 
wider and shut tighter; 


The convenient pocket in back cover, plus the celluloid index with alter 
and red letter Vake sales wherever the Mogul is shown 


The Mogul, 4620 Series, is made in two capacities and six sizes from 634x3 to 11x& 


Write for literature or send for sample order and we will send FREE complete Display Material 


NATIONAL BLANK BOOK COMPANY 


Chie . 626 W. Jacks Bivd. ° ° *hiladelphia. F et St 
cay hay By ny pul 112 Riverside, Holyoke, Mass. Sine tae eaeaien an 
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Records of Arctic Expedition on Permanent Paper. 

The history-making accomplishment of Lieutenant-Com- 
mander Richard E. Byrd, United States Navy, in flying to 
the North Pole is of particular interest to the printing in- 
dustry because of the precautions taken by the Government 
expedition to insure the durability and permanence ot the 
party S maps and records 

Officials in charge of the expedition realized that the 
charts and other documents would have to withstand the 


most trying us¢ Chev also recognized that the interna- 


tional importance of the records required that they be on 
paper of the utmost endurance and undoubted permanence 
The drawings and reports made by the Arctic explorers will 
constitute the only known data of vast tracts, and these 
facts will be of inestimable importance, not only to national 
and foreign governments, but also to scientific bodies 
throughout the world 

lo the L. L. Brown Paper Company of Adams, Massa- 
cusetts, went the honor of supplying the record and map 
paper for the Byrd Expedition. Much of the success of the 
expedition has been attributed to the extreme care exer- 
ised by Lieutenant-Commander Byrd in selecting the va 
rious materials alloted precious space in the aeroplane. Lieu- 
tenant-Commander Byrd personally selected Brown’s Linen 
Ledger, Substance 36, for his maps and records. Accord 
gly, the original records of this historic expedition will! 
down to posterity on this well-known paper 


The Newest Samson Catalogue. 

The Mutschler Brothers Company of Nappanee, Indiana, 
have just issued their Samson Office and Directors’ Tables 
Catalogue No. 26, with price list. This catalogue gives the 
story of Samson tables complete 

They are made of selected wood in American walnut, 


mahogany and oak, plain in the walnut and mahogany and 


quarter-sawed in the oak he Mutschler plant is a thor- 
oughly modern and up-to-date factory, equipped to turn 
out the finest office and directors’ tables it is possible to 
make The line is one which would attract attention any- 
where and is a valuable acquisition to a dealer from the 
commercial standpoint of sales and profits. The company 


carries in stock most of the directors’ tables in practically 


every size. In fact, all tables below the No. 327 line are 
stock and ready for shipment. The company is always 


ready to co-operate with its dealers in making sales and 
special contract work. 
1] 


The catalogue contains twenty-eight pages. Following 


the introduction, the company lists fourteen Samson advan 
tages and states that the one may identify Samson office 
ind directors’ tables by the distinctive points given. The 
next page continues the description of the outstanding fea 

es of construction whereby strength and rigidity are 


imparted to Samson tables The succeeding pages illus 


trate the diftere nt stvles or t ibles, some very he autiful 


lustrations bem gy presented | wenty-three stvles of tables 
different designs and finishes are shown, also some tele- 
tables. The illustrations are accompanied by com- 
descriptions, so that the dealer has every opportunity 


yt only presenting the line but of ordering accuratel 


New Sample Books by F. S. Webster Company. 


[he | S Lebster ( inv, 332-342 Congress street. 
Boston, Massachusetts, have recently completed and have 
ad tor lstributior complete sample books ot pencil 
carbon—tfour finishes in the semi on the various kinds and 
tinishes in the double-faced or full-inked carbons 
ihese § imple | ks are ivailable to dealers and to al! 
iners rt na ) ; \ t the i ne \\ ste 


Nn 
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Washburne’s 


New Improved 
“O. K.” PAPER FASTENER 


a two in one fastener for temporary 
or permanent use. 


Bie 


For use temporarily For use permanently 





No other fastener of this type on the mar- 


ket has this patented feature, 


One Insurance Company uses over 9,000,000 
“O. K.” fasteners each year; several whole- 
salers sell 25,000,000 a year. There are big 
profits in this product for you, get behind it. 


National Magazines, Trade Papers, Car 
Cards, etc., are carrying our advertising to 
many millions of people each day, this ad- 
vertising is going to help you sell, all that 
we ask is that you keep well stocked. 


Write for prices in lots 
of 1,000 to 1,000,000 


The O. K. Manufacturing Co. 


Oswego, N. Y. 


The Clip with Bull Dog 


> 


eo] 4 ce] 4 


PAPER PAPER 
FASTENERS FASTENERS 


Grip 
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Modern 
Stationery Sundries 


MODERN TELEPHONE TABLETS 























Few realize in the trade, 
what a profitable and 
quick selling article 
modern telephone tab- 
lets are, when displayed. 
Packed neatly one in a 
box. Put a few on your 
counter or in your win- 
dow and see them sell. 


Profit for Jobber and Dealer. 


The Hoge Mfg. Co., Inc. 


215-217 Fulton Street 
New York City 








New House Organ Devoted to Pencils. 

“Points and Tips” is the appropriate name of a new 
house organ now just one month old, sponsored by the 
General Pencil Company of Jersey City, New Jersey Phe 
month of May marked the issuance of Volume One, Nu 
ber One of this little periodical, which bears promis« 
being increasingly useful and interesting. The first page 
starts out with the question: “Are pencils bought or sold 
The editor of “Points and Tips” says they are both bought 
and sold, Artists, architects and others who have acquire: 
a preference ask for what they want. Other folks let the 
dealer do the selling. He suggests that it all boils dow 
to this: 

“That the dealer can make money with pencils, and 
he is apt to sell more on his own recommendation tha 
the customcr’s demand, it behooves the dealer to carry 
which ensure customer satisfaction, embrace a good variet 
at fair prices, and give the greatest profit and the best 
turnover.” 

The second page of “Points and Tips” is editorial 
editor asks: “Is business a game?” He doesn't believe 
and neither do we. It makes our flesh creep and ou 
rise like the mane on a dog's back when somebody ref 
to the “stationery game,” or the “office furniture game,” 
the “typewriter game.” “Business,” says “Points and 1 
“is a co-operative development. The growth of the co 
takes care of our growth. The growth of your city 
neighborhood takes care of your growth Iso, as kn 
edge advances, we are learning more and more ab: 
creasing our business by reaching the ultimate consur 
with ideas, stimulating his needs, appealing to his 


- . ‘ 
* Business is communal. Every eleme 


self-interests. 
composing it is dependent on some other element 
Following the editorial comes the Sales Booster’s Col 
which, in turn, is followed by a capital article on the making 
of lead pencils, written by a New York newspaper man and 
originally appearing in one of the papers of that city 
The last page, entitled “The Almanac,” is a collectio: 


practical hints and suggestions to dealers \ likeness 
business biography of R. A. Weissenborn, the compat 
aggressive young sales manager, also appears Having 
known the elder Weissenborns—or some of them ( 


glad to greet a member of the younger generatiot 


Dixon Family Visits England. 
A. L. Dixon, sales manager of the Peerless Key C 
New York City, N. Y., sailed on April 30 with his 
and two children for England where they expect to spend 
the next two or three months During his sta 
Mr. Dixon will look after the Peerless Key interests 


ierent countries 


Lyon Metallic Manufacturing Company Adds to 
Field Staff. 


i’. M. Hussey has been appointed a member 


of the Lyon Metallic Manufacturing Company of Au 
Illinois. His position is that of field service engineer 
Hussey will call on I ymetco dealers in Ohrto, Indian: 


tucky, Virginia and West Virginia 


Navy Orders 130 Marchant Calculators. 
The largest single order ever placed tor Marcha 
culating machines was received early last month at the N« 
York general sales othce of the Marchant Calculating M 
chine Company, 280 Broadway, from the United States 
Navy. It called for one hundred thirty Marchant machines 
with which to equip the ships of the Navy throughout 


world. 
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and N Ow 
a Better Ring Book 


Wy, ) / GENUINE Y 
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One-piece solid leather covers of 


Hand Boarded Cowhide 


plus the new, rustless and permanent 


4 << Metal Parts 





AN EPOCH MAKING DEVELOPMENT — DETAILS OVER 
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Hand Boarded Cowhide 
“the leather you like to feel” 


perpetual; it is 


OR the first time since the very 
birth of the ring book idea, a 
leather cover is offered that was 
created especially for ring book 
use—Genuine Trussell Hand Boarded 
Cowhide. This new leather was pro- 
duced under the direction of Trussell 
by one of America’s greatest tanners. 


Briefly it is a leather in which none 
of nature's preservative oils have been 
lost through pressure and 
heat treatment; it is flexible without 
being flimsy; it is heavy enough to be 
made into a one-piece solid leather 
cover without padding or reinforcing; 
it is wonderfully durable and will hold 
its shape and look well in spite of 
abuse, rough handling and neglect; it 


excessive 


strictly a 
leather, produced t 
demands of ring 


is truly 
HAND MADE 
squarely meet the 
book users. 


Genuine Trussell Hand Boarded Cow- 
hide is offered in a new MAHOGANY 
color, as well as the conventional 
black. 


We defy anyone to take in their hands 
a ring book bound in this new leather 
without wanting to own it! 


Ring books of all kinds, memos, diaries, 
address books, etc. bound in Hand 
Boarded Cowhide must inevitably tak: 
the place of leadership as the highest 
class ring books made in the world. 














MILE STONES 
OF PROGRESS 
1906 


Trussell announced the first 
Morocco covers threc ply 


1908 


Trussell announced the first 
one-piece, solid leather 
cover 


NOW 


Trussell announces Hand Boarded 
Cowhide and improved metal parts 








Suisse 





Ask for Samples 
and Prices 
The highest class line 


of ring books made 
are produced by the 


ring book 
specialists 


TRUSSELL MFG. CO. 


POUGHKEEPSIE.N. Y. 
3 Trussell Park 





Improved 
metal parts 

to match the 
quality of 
Hand Boarded 
Cowhide Covers 


TZ 


The top. plate and 
rings in the new gen- 


uine Trussell metal 
parts are made of 
solid brass, heavily 
nickel plated. Note 


the shape of the ring 
a full  circle—giv- 
ing maximum capacity. 











By’ GENUINE YU 


The metal parts used in connection 
with Hand  Boarded Cowhid 
covers have been developed over 
a long period of years and offer 
convenience, strength, 
compactness and maximum capac- 
ily. 


durabilit 


plate are 
heav ily 


The rings and top 
made of _ solid _ brass 
nickeled; the levers are made of 
nickel _ silver. They absolutely 
will NOT RUST under any con- 
ditions! 


The levers in’ these improved 
Trussell metal parts multiply 
power about 5 times, thus per 
mitting the use of a heavier and 
stronger spring, which is the back 
bone of a ring book. 





Note mvenient position of lever 
top, giving neat appearance, g 


strength and positive action 
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(= RIOUS, we asked the Laboratory, 
“How much stretch in Hodgman Live 
Rubber Bands?” . . . Expert took a package of 
Size 32 Bands, tested them . . . Reported 
solemnly: «Ultimate Elongation and Elasticity 
—823%... 

Interpreted, that means—these run-o”the-mill 
bands stretched to eight and one-quarter times 
their normal length! ... Other sizes stretch in 


proportion, of course.... 


Small wonder that the quality in Hodgman 
Bands helps stationers to stretch their rubber 
band business—and their profits. 


Learn for yourself by using the coupon. 
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Old Town 
Brand 


No more quality 
is possible ina 
typewriter ribbon 
than is incorpor- 
ated in the OLD 
TOWN BRAND. 





Old Town Ribbon & Carbon Co. 


INCORPORATED 


157-201 Center Street New York, N. Y. 





London Office : 17-21 Emerald 
Street, W.C., I 


Boston: 143 Federal Street 
Chicago: 516 West Jackson Blvd 
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Scholes Heads York Ad. Club. 


Alfred Scholes, manager of the York, Penna rat 


the Underwood Typewriter Company, has been mad 


i 


dent of the Advertising Club of York, Penna Che A 


ALFRED SCHOLES 


tising Club is an important and energet 
vhich 1s very active in and about York Its 
held at tf equent inter ils a | 
estin t 1 kind 


Knowles Succeeds Clowes at Richmond. 
} ‘ 


I C. Knowles has been appointed managet 
nie d \ ranch oftice { lerwe I 
Company succeeding Eugene (lowes dec 


Knowle Ss ¢l tered the service of the NIC! 
Underwood at the same 
, : ‘ 
1908, al d thre twee me! were vet ( SCe-ly isscr 
conduet ot the branch ott ( Ve i period aot ¢ 


He naturally feels the passing of Mr. Clowes 


Side Filing Equipment for “Y and E” 7700 Desks 
The Yawman and Erbe Manutacturing Compa 

ter, N. \ has provided steel trays as optional 

for the No. 7700 line of steel desks, permitty 

filing This is an adaptation of the same conve 

bodied in the drawers of the company’s “Ether 

Che trays have followers, and two such trays 

in each vertical drawer of the No. 7700 


The standard “Y and E” olive green fintsh ts 


The Uptodate Calendar. 

The |. D. L. Manufacturing Company, 491-49 
wav. New York, N. Y., announces the Uptodat 
which is now bound with DuPont Fabrikoid, en 


a Noveau \rt design mm rour colors bronze sil 


and mahowany [It also comes in grain Fabrikoid 
colors, maroon, black and greet This calendar 
red line which cancels dates ron da to day i 
same time shows their relation t past al 








“UTPTODATE” CALENDAR 
calendar is simple in operatio1 , 
knob n oOviIng the red I:ne torward and ancelly 


By turning the left hand knob, the cancelling 


moved and the calendar is made ready to serve t g 


month These calendars are imexpensiv: na 
the fact that they are substantial and endur 
requirement is a new set of date « irds eacl 
calendar is purchased 

The Uptodate iS a gracetul lesk ornal 

er 1 


pacned one ina OX 
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The little white dot helps to sell Se 
c\ Os 


the pen that stays sold 


S39 ZENO Because the Sheaffer “Lifetime fountain pen is an 


infallible performer and because it is built of the 


Ae finest materials with painstaking care, it is Ruaran- 
x bir <2 ; teed without reservation for a lifetime. And because 
@) aS it is a faithful product it bears that proud mark of 
Hivztey distinction—the little white dot. That emblem is also 
ie assurance to the dealer of sustained fair profits and 
fi on protection against inferior merchandise. It stands for 
| cy iy Sheaffer's inflexible, high policy as well as indicatin3, 
ca the “aristocrat of pens.’’ Sell the pen that stays sold. 
a 


pen, $8.75—penci!, $4.25—Lady “Lifetime,’’ $7.50—guaranteed 


AFFER'S 


PENS: PENCILS*+ SKRIP kG 


W.A. SHEAFFER PEN COMPANY 
FORT MADISON, IOWA 
*Reg. U.S. Pat. Off 
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Announcing 











June, 19 


<0 


Quickly, quietly, the motor on the new 
Elliott-Fisher sends the carriage gliding 
back and forth over the flat writing- 
surface. All the operator does is strike 
the keys. 








Front view 


A new Elliott-Fisher machine has been 


perfected that retains all the present 


features, and in addition 1s Automatic 


and Electric! 


SOME ELLIOTT-FISHER AUTOMATIC FEATURES 


- Automatic Carriage Return Right and Left. 

- Automatic Carriage Return Forward and Back. 
- Automatic Line Spacing. 

- Automatic Circuit Breaker. 


. Automatic Column Tabulation. 

-. Automatic Accumulation of Column Totals. 

- Automatic Addition, Subtraction or Neutral for 
Cross Balances simultaneous with Automatic 


SZ NAVA WN = 


- Automatic Startingand Stopping of Electric Motor. 


Accumulation of Column Totals up to 29. 


9. 


10. 
11. 
12. 
13. 
14. 
15. 


Automatic Elimination of Computation in any 
column position desired. 

Automatic Decimal Spacing. 

Automatic Proof of Balance Written—Star Signal. 
Automatic Audit Sheet. 

Automatic Combination of Related Records. 
Automatic Carbon Feed. 

Automatic Alignment of Forms. 


Just write—Elliott-Fisher does the rest —just right. 
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he New 
‘Wiott-lFisihere 
AUTOMATIC. 
ELECTRIC 











any 


nal. 





OR thirty-five years Elliott-Fisher 

engineers have constantly worked 
and experimented. They have made 
the Elliott-Fisher what it is today—an 
accounting machine as near perfection 
as is humanly possible—the accounting 
machine that is acknowledged to be 
the leader in the commercial world. 

And now to this mechanically per- 
fect machine has been added—Elec- 
tricity! All the exclusive features of 
the famous Elliott-Fisher Machine have 
been retained. Nothing has been lost. 
Electricity has been added. 

Now power quickly, quietly sends 
the carriage gliding back and forth 
over the flat writing-surface. All the 
operator does is strike the keys. All 
the time is spent in actual writing— 


the hands never leave the keyboard, 
except to insert forms. The electric 
motor on the Elliott-Fisherdoes the rest. 


The new Elliott-Fisher Automatic- 
Electric is simple in construction, 
without any complicated attachments. 
It has the extreme durability for which 
Elliott-Fisher machines have always 
been noted. 

There is just one way to find out 
how this machine can be used in your 
accounting department. That way is 
to see the machine itself—see what it 
does—see it in operation. A note from 
you and we shall be glad to furnish 
more information about Elliott-Fisher 
machines—about the new Elliott-Fisher 
Automatic-Electric—and, if you wish, 
arrange for a demonstration. 


You are invited to see this new model in operation 


ELLIOTT-FISHER COMPANY - 342 Madison Avenue, New York, N. Y. 


Branches in all principal cities 
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MELLIOTT 


ADDRESSING MACHINES 


{ Print from index cards instead of type} 












] 


| you do NOT now own an Ad 
f IF dressing Machine, Elliott's 
FREE BOOK—“Direct-by-Mail 
Advertising’”—shows you how to 
| make money by using one. 


you now own an Addressing 


Machine that is SLOWER than 
125 ADDRESSES per MINUTE, | 
Elliott will make | 


you a liberal 


trade-in allowance for it 


ost Eo 
you are located in one of the ee 


wr hAS 
SMALLER cities and think you 3 
can SELL Addressing Machines, 


maybe we can get together. 


Write for Complete Information 


| ELLIOTT ADDRESSING MACHINE CO. 


Cambridge, Mass. 


HIGHEST 
| SPEED 
at 
LOWEST 
COST! 





ee SPECIAL! 





Ds WANTED 


Until now the Elliott Addressing Machine Company's products have 


| 25 thoroughly experienced address- i i 

ing nine 8 my op ga never been offered the Office Equipment and Stationery Trade as a 
ciusive territories on commission SELLING proposition. Some new and distinctly revolutionary Elliott 
basis with drawing account. Write 


sonally to H. P. Elliott. mode!s make this new “small city” Trade proposition especially attractive 
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THE LATE E,. H. CLOWES 
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The low cost of good typewriter 
paper is being demonstrated 
every day in the use of Berk- 
shire I ypewriter Papers. 


Figured in terms of the total 
cost of a letter even the most 
expensive paper is a small item 
per letter. And the difference 
in cost per letter of Berkshire 
Typewriter Papers and cheaper 
papers is too small to be con- 
sidered, when placed beside the 
real advantage of a paper that 
reflects the utmost credit on 
the house sending out the letter. 

May we 


an assortment? 


cA ; 
SUZ LES! 





Berksh ig tor 


“Type pa Dapers 





Eaton, Crane & Pike Co. 
1 Park Avenue, New York 
Pittsfield, Mass. 


Sponsors for Correctness 
in Correspondence 


BRANCHES: 
BOSTON, MASS.. 
CHICAGO, ILL., 


70 Franklin St. 
363-371 W. Erie St. 
PHILADELPHIA, PA., 1024 Filbert St. 
SAN FRANCISCO, CAL., 770 Mission St. 

TORONTO, CANADA 


SERVICE STATIONS: 


MINNEAPOLIS CLEVELAND 
KANSAS CITY 














188 OFFICE APPLIANCES June, 192 


oof GoISoh4o1 1517 
199 0fo0F0%GiSotholFolfolfolforGyi7 018 


Q) ()reers Experience jo} 
; 192 
Lies Behind 1993 , 


Our Products 1994 


1995 


-And YOU Profit 


by this Experience 


OUR PRODUCTS ARE 
MADE TO MEET YOUR 
EVERY REQUIREMENT 


ARBON PAPERS for Pencil, 

Pen, Typewriters, Billing Ma- 
chines, and every other school and 
commercial use. 

IBBONS for all makes of Type- 

writers, Multigraphs and other 
mechanical writing or reproducing 
machines 

Let us know your wants. We 


carry every known requirement. 
Our organization is at your service 


Samples and Prices on Request 





for for Southern 
GREAT BRITAIN EUROPE 
Our new London The service ob- 
factories are now tainable at this 
thoroughly branch is in itself 
equipped . complete unit 
ut it wo a test, 
Address Address 
_COLUMBIA COLUMBIA 
Ribbon & Carbon Ribbon & Carbon 
Mfg. Co., Ltd. Mfg. Co., Inc. 
22 Bush Lane Via Donatello 19 


London E.C.4 Milan 32 
England Italy 


COLUMBIA 


Ribbon & Carbon Mfg. Co., Inc. 
69-71 Wooster Street New York, N. Y. 
Branches Throughout United States and Abroad 





























Mr. Douglas had spent the usual time at his business 
until about two weeks ago although his illness had ex 
tended over a period of six months or more. He was a 
native of Kansas City and is survived by his widow, Mrs 
Katherine Douglas, 2508 East Eleventh street. 

The company of which Mr. Douglas was a member was 
established by himself and T. E. Bryant on March 1, 1893, 
as the Bryant & Douglas Book & Stationery Company, at 
Tenth and Walnut streets. Fourteen years later they moved 
to their present location. Mr. Douglas had charge of the 
book department and Mr. Bryant of the stationery 
office supplies. Six years ago they sold their book stock t 
Doubleday, Page & Company who opened a book 
at 920 Grand avenue. 

Mr. Douglas had one of the finest private libraries 
Kansas City and was regarded as one of the foremost 
thorities on books in this part of the country.—R. J. M 

t F + 
J. Edward Bailey. 

J. Edward Bailey, secretary-treasurer of the Quality Par 
Envelope Company, St. Paul, Minn., was killed the ear 
part of last month at Winona, when an auto which he 
driving was struck by an express on the St. Paul & | 
cago North-Western line. Mr. Bailey had been mak 





THE LATE J. E. BAILEY 


some calls out of Winona and it is thought was hurrying 


back to that city to catch a train. He was dead 
rescued from the wreck by the crew from the train. 

Mr. Bailey was a New Englander, coming to St. |} 
seventeen years ago at which time he joined the Brown & 
Bigelow Company as secretary. Here he was associaté 
with his brother-in-law, H. H. Bigelow, president 
company. Since coming westward, Mr. Bailey always 
been identified with the Brown & Bigelow interests 
Quality Park Envelope Company being a subsidiary 
ganization 
At the time of his death, Mr. Bailey was fifty-one yea: 
f age. Besides his wife he is survived by one daug 


‘ 
Eleanor Bailey. He was well known in the office equi 
ment industry and liked by all with whom he came 
tact. His loss is felt deeply among his friends 
associates. 
“ & © 
A. G. Nesbitt. 


Abram G. Nesbitt, who for more than twenty years 


president of the Wales Adding Machine Company, 
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It will pay you to Standardize on 
the Profitable FIBERSTOK Line 


There is a FIBERSTOK red 
product for every filing and 
mailing need. By standardiz- 
ing on this one line you will get 
a better turnover, have fewer 


leftovers and make more profit. 





Your customers and _ pros- 
pects know FIBERSTOK be- 
cause it has been consistently 
advertised in the leading na- 


tional business magazines. 








’ : Easy accessibility and complete protection for caluable papers~ 
Every advertisement says get A strong fle a handy porthole cr a lighter brief case.~ ~~ | 


FIBERSTOK “at your sta- sil 


tioners.”’ 











Fiberstok Window Card No. 3 


rie up with our national ad- This-is one of a series of three attrac- 

a : " 3 tive window cards that educate your cus- 

\ ertising bv placing I [ BER- tomers and prospects to the uses of FIB- 

ean ee , ERSTOK products. Take advantage of 

STOK display cards in your your sidewalk circulation by putting this 

; card in your window. We will gladly send 
window. it upon request 


NATIONAL FIBERSTOK ENVELOPE COMPANY 


429-47 Moyer Street PHILADELPHIA, PA. 
New York Office — 21 Park Row 





for Fi lin g for Mailing 


FiberstoK 
CH) 
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We are constant- 
lv broadening the 

scope of our Na- 
tional Advertising 
and the great 
demand for the 
MULTIPOST 1s 


ever increasing. 


Many business 
firms prefer to 
obtain equipment of 
this kind from their 
local dealer. Office 
Appliance Dealers 
who are not already 
prepared to supply 
their customers 
should get our 
proposition without 
delay. 


Stationers and 

Office Appliance 
Dealers! 

This Book Is For You 


It tells \WHY you should always 

recommend THE MULTIPOS1 
and HOW you can make a 
profit by your recommenda- 
tion without any cash invest- 

ment, with a minimum ex- 

penditure of time and with 
no responsibility for future 
service. 


Write for,it to-day! 


The MuLtTirost STAMP AFFIXER AND RECORDER 
has been manufactured and marketed suc 
cessfully for more than 15 years. Hundreds 
of thousands of satisfied users testify not 
only to the mechanical perfection of the ma- 
chine but also to the fairness of the Multi- 
post Service Policy. 


The MULTIPOST is regulation equipment in 
the various offices of many large corporations 
and is rapidly being adopted WHEREVER 
POSTAGE STAMPS ARE USED. 


MULTIPOST COMPANY 


ROCHESTER, N. Y. 
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it his home in Kingston, Pennsylvania, May 3rd, after an f 
ess of years 
Mr. Nesbitt became ill in September, 1922, and had not 
een able to leave his home since that time. Invalided 
wh he was, his mind continued alert and he took a 
een interest in current affairs. He held his active interest 
and direction of many of the greatest industrial enterprises 
of Wvoming Valle 
He was president of the Second National Bank, one ot 
he largest banks in Eastern Pennsylvania; president of the 
Wilkes-Barre Railway Corporation; president of the Wales 
Adding Machi Company; vice-president of the Wales 
Powers Corporation: director of the Spring Brook Water 
Supply Company, end held large interests in numerous s 
ther financial mmercial and industrial enterprises 
One of the greatest interests of Mr. Nesbitt was the Nes 
itt Hospital, founded by his father. He was president of : 
the hospital hoard and always took an active interest in its 
welfare and made generous provisions for the enlargement 
ind the maintenance of this hospital. Mr. Nesbitt was of 
i studious temperament and his benefactions included many : 
the outstanding scientific organizations of the country. 
Mr Nesbitt vas born in Kingston, November 19, 1866, 
ind came ot pioneer sto k, his ancestors on the Nesbitt side 
having come to this country from Scotland in 1685 
Members of the Nesbitt family were to be found in the 
colonial army which fought in the early French and Indian 
wars, in the Pennamite wars and 1n the war of the Revolu 
tior An ancestor in direct line was one of the first common 
pleas judges I svlvamia } 


Mr. Nesbitt and his father were outstanding figures it Its ability to meet the growing 
the development i the resources ¢ the Wvyoming Valley '" ° 
os thks aca fewadiine hace acum Ge needs of modern business more 
ommunity’s progress efficiently and more economically 
+ + + 
than any other type of binder 


J. A. Rendler. ; : 
john A. Rendler, well known in the stationery trade, is one of the outstanding reasons 


passed Vay ridavy April 30 For more than five vears h h 
? 
M Rendler s in charg or the production department ot W y t e 
Mars] ] | kK SOT ( ompatl Chicago, stationers and 


ST TITS oC 


ree For tweive vears prior to. thi connection he 

cine Wieland Iattel Cages © Mh) PRACTIBILT | 
} d direct suner - n « e +) printing o loose leat tormes 

Mr. Rendlet ew paper values and ata expert o1 or FLEXIPOST 


A. H. Pike. is rapidly outselling and displacing the 
\ H. Pike gham‘on, New York, an old-timer in the ordinary post binder. Its astonishing 


ne de ly ie latter pa April a ae : 
ae an aa in SD ee ee we flexibility, the much-desired absence of 
Death occurred shortly after. He protruding posts and the facility with 
; time ind d | be > ’ . “mae 7T 
sage: which it handles and saves space are 
CK \ ( > 


features which are prompting business 
had been identified witl men to standardize on Flexipost in such 


increasing numbers. 














» If y ire not vet famihar with 
M typew g lesirable merchandis- 
‘ lypew g it will pay you ie 
La r at es i d g ' 
: 
‘ Sse New York ( Ka : i 
( \ Q Bufta ] B W RITE! 
S was ‘ S 1 equi ment a | jula \ ' 
of the work dons He is survived y Mrs. Pike vl Is : 
he | ling its sale. The | f Mr | ° Leaf C + 
ees ee Se Re ee oe Stationers Loose 0. | 
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WHICH ARE YOURS 7 


r= alias Chicago Milwaukee New York 
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Any Work Chair 
A Rest Chair 


—instantly 


You can sell a chair much more easily if it gives 
a restful, comfortable seat. And any office man- 
ager or employer can sell his office force on the 
idea of a better day’s production, if he furnishes 
them with ESCO chair cushions and pads. ESCO 
chair cushions make a strong appeal wherever 
used. Profits are good and repeat sales follow. 
Descriptive circular and prices on request. 


ECONOMY SEAT COMPANY 


1824 Albert St. 
Chicago, Ill. 
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Prominent Toledo Stationer Passes. 

Newell B. Newton, head of the Newell B. Newton Cor 
pany, one of the best known stationers in Toledo, passed 
away several weeks ago. He was for many years identi 
fied with the stationery industry and the printing craft 
Toledo and had done much to advance the interests of 
business in every way. 

Shortly after the death of Mr. Newton, the stationers 
Toledo met and passed the following resolutions 

“Whereas: The hand of death has removed from « 
midst, Mr. Newell B. Newton, one of our best know! 
and most highly respected citizens, and, 

“Whereas: 


identified with the printers’ and _ stationers’ industry 


Mr. Newton was for many years prominent! 


Tolede and was always interested and active in its welfare 


1 


and development. By his loyal cooperation, he at all times 
endeavored to advance the best interests of our crafts 
local, state and national affairs, and sought to render the 


best service he could to all our business interests, and 


“Whereas: The life and character of Newell B. Newt 
were such as to endear him to all classes of our people 
with whom he came in contact. His loyal, faithful service 
his honesty of purpose, his sterling integrity and close ad 
herence to just and fair business principles, always con 
manded the love, respect and esteem of all his business 
associates, and Therefore, 

“Be it resolved, By the undersigned intimate business 
associates who knew him well, that in the death of Newe 
B. Newton, we have lost a loyal friend and a valued bus 
ness associate. We shall greatly miss his fine companio! 
ship, his cheerful greeting, his friendly interest and his hel 
ful cooperation and advice We shall greatly miss 
splendid qualities, his human kindness, his thoughtful deeds 
and unselfish interest in others and it is with deepest regret 
that our business and social relations with him are 
to be severed by his death, and 
“Be it further resolved, That a copy of this Resolution be 
sent to the wife and family of Mr. Newton, also to the 
National Association of Stationers, Office Outfitters and 
Manufacturers.” Signed by James F. McManus, The M« 
Busse, The Franklir 
Printing & Engraving Company; F. C. Rausch, The Wendt 
& Rausch Company; H. F. Blumeister, The Blade Printing 
& Paper Company; E. H. Wade, The B. F. Wade & Sons 
Brown, Shaw-Walker Company 


* : 
Mrs. John H. Amberg 


Mrs. Mary Emily Plamondon Amberg passed away at 
John B. Murphy hospital, Chicago, May 7. She su 


Manus-Troop Company; Louis B. 


Company; A. L. 


to an attack of appendicitis. Mrs. Amberg was sevent 
years old, and had been a resident of Chicago since 
hood. She was the wife of John Henry Amberg. of the 
Surviving Mrs 
Amberg are her husband; three daughters—Mrs. Edwar 
N. Hurley, Mrs. George H. Kiefer and Miss Ethel M. Ar 

berg, one son, Alfred A. Amberg Mrs. Amberg wa 

sister of Alfred D. Plamondon, the late Mrs. John |] 
Murphy and the late C. A. Plamondon, who lost his life 
in the sinking of the “Lusitania.” Mrs. Amberg passe 


Cameron-Amberg Stationery Company 


away on the anniversary of her brother’s passing 
+' + + 
Robert H. Mackenzie 


Robert H. Mackenzie passed away suddenly at Kansas 
City, Mo., April 19. 


ager at Kansas City for the Woodstock Typewriter ( 


For the past year he had been 


pany, where he made a very fine record. His unexpecte 
death was a blow to his many friends in the typewriter 
1A 


widow and a ten-year-o S 


field Surviving are the 
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The — 
BALL BEARINGS 


make all the difference 
— both to users and dealers 


AVING time and temper, even with as small a 
matter as a paper clip, is important in the eyes 
of a shrewd office manager. If you can show him a 
real saving in the use of paper clips, he’s quick to 
seize it. And there are distinct savings now possible. 


Most big-jawed, hard-holding paper clips are 
stubborn to open. There is so much friction in the 
pivot that it takes real strength to open the jaws. 


Esterbrook has cut down this friction with ball 
bearings. That makes the Esterbrook clip easy to 
open. It does not affect the holding power. Papers are 
clamped powerfully and securely in an Esterbrook 
clip. Yet this same clip opens easily, with one hand. 


If you have ever seen the time-wasting struggle of a 
girl, a bundle of papers, and a stubborn clip, you'll 
know that these ball-bearings mean savings. 


Keen managers are selecting and standardizing 
on Esterbrook clips. And progressive stationers are 
taking pains to sell these clips to their big customers. 


ESTERBROOK STEEL PEN MFG. CO. 
Camden, New Jersey 
Canadian Agents: The Brown Bros., Ltd., Toronto 








waste time 
and temper 


@O 





A girl has a hard time, even 
with both hands, to open the 
ordinary big stubborn paper 
clip. It takes a second girl 
away from her work to insert 
the paper. Time wasted, 
confusion. 


ESTERBROOK CLIPS 


save time 


and temper 





An Esterbrook ball bearing 
clip opens easily with one 
hand, leaving the other free to 
insert papers. Quick, simple. 
Precious minutes saved, many 
times a day. 


Estertrock 


BALL BEARING CLIPS 
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Robert Mackenzie, Jr For Mackenzie 
was in charge of a part of the railroad work of the Under- 
wood 


ment was at Kansas City, 


some years Mr 


Inter 
April 22, at which the Woodstock 
Morse, 
manager of the branch department; and S. D. Lawrence, 
manager of the general service department 


tk + 
Lewis Landsberg. 


York stationer 


[Typewriter Company at Pittsburgh, Penna. 


[ypewriter Company was represented by F. H. 


; 
passec 


Lewis Landsberg, a New 
suddenly May 7 


ago, and was assisting in welfare work in that country 


away 


He had gone to Palestine several months 


when he died. Mr. Landsberg conducted a retail stationery 
t 162 Greenwich street, New York, the past 


three years 


store a thirty 


+ ob + 
Edward Champion. 


ward Champion passed away at San Diego, Calif. He 


A 


been manager of the credit department, H. L. Ben 


bough Company. The widow and a son and a daughter 
survive. 
- + + 
J. Morton Albertson. 
1. Morton Albertson, district manager in charge of the 


Detroit district of the Powers Accounting Machi (on 


ny, died of pneumonia at the Ford hospital in Detroit 
Tuesday evening, May 18 

Mr. Albertson first went with the company in the fall 
f 1923, working on the staff of the Philadelphia office. I: 


the tall of 1925 he was promoted to the district manager 


ship of the Detroit district, which position he held until 
his death. 

Funeral services were held from his home in Norris 
town, Penna Saturday, May 22. H. R. Russell, ge 
eral manager, and F. L. Munson represented the home 


ifhce at the services 


Landsberg Brothers Open New Store. 
Landsberg Brothers, for many years located at 86 Fulton 
street, New York ( ity, 
at 326 


Y., have opened a modern store 


Broadway, in the old location of the Tower Manu 


facturing & Novelty Company Jacob Landsberg, who 


Brothers, has been in the sta 
upies 11,000 


manages Landsberg 
tionery business since 1909. The new store oc 


square feet of floor space and has a bindery and printing 


plant in connection with it. There is an entrance on Broad- 
way and also one on Worth street. The firm maintains 
another store 123 West Fortieth street 


MclIihaney Company Organized at San Antonio. 
Che MclIlhaney 
Antonio, 


Company has been established at Sar 


lexas, to do an office equipment, manufacturing 


stationery and The principals are I. M.., 


printing business. 


J. D. and W. I. MclIlhaney, who had been connected tor 
merly with the Maverick-Clarke Litho Company, San At 

tonio. The brothers have had from ten to thirty years’ 
experience in the stationery and printing businesses. The 


company is locating at 218 West Commerce street, occupy 
t 


i: 


he second floor. The company is har 


| fixtures, safes and kindred iten 
nd doing a commercial printing business Modern, new 


' ‘ T 
t as heen installed in 


the print shop 


New Easel for E. Faber Plumb Line Pencils. 
Even a practical carpenter can be influenced by a g 


ooking display in the selection of his tools. The new easel 


of one dozen Eberhard Faber No. 777 plumb lines is ex 


pected to increase e ready sales of this excellent number 
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Acme 
Tacking Machine 


The Acme Tacking Machine is a 
time, temper and finger saving device 
for purposes where tacks are needed. 


A prominent use is in shipping de- 
partments for tagging boxes and 
Popular also in homes and 
buildings for laying matting or 
carpets. 


cases. 


The Acme Tacking Machine, like 
Acme Staplers, is as mechanically per- 
fect as present day manufacturing 
facilities can make it. The anti-clog 
principle assures the user of utmost 
satisfactory service. Trouble, loss of 
time from delays and consequent wor- 
ries are avoided. 


If you do not have recent literature, 
and prices, a post card request will 
bring complete information. Ask for 
it today. 


Acme Staple Co. 


1643-47 Haddon Avenue 


Camden, N. J. 
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RY sitting on air and see the big 
difference it makes in your work. 


















and 







Wovenair Chair Cushions are of mary is resiliency 
ire softer than the palm of your hand They offer the 
same comfort to the body sitting as rubber heels give to 
he body walking They will not deflate or puncture. The 






suntiess tiny air cells 
continuous pumping 
when the 
made up in an at- 
tl design con 





porous composition which contains c« 
circulation of air by the 
out the innumerable surface 


use These 





free 
and 
in 


Lllows a 
of in 
ishion 
trac 
forming 





ilr pores 





is cushions are 





color in three sizes 





ate 
average 


choco! 


to the 










tive 


size office chairs 





















DEALERS: Wovenair Chalr Cushions will 
appeal to your customers because they are out 
of the ordinary and novel Place a few of 
them on display where customers an try and 
examine You will be surprised at the number 
of sales this will bring 












literature is well as various 


other 


A. H. IRVIN COMPANY, Inc. 


1015 Chestnut Street Philadelphia, Pa. 


Write for 


prices 












attractive offerings 









Soft and Pliable 
Pores for Ventilation 
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Wedding Bells 


“Bill” Miller Weds. 


William S. Miller, head of the safe department of 


General Fireprooting Company, Youngstown, Ohio 


taken unto himself a wife. His friends will be happy 
learn of his marriage on April 24 to Miss Jewell Cather 
Rawley at the Little Church Around the Corner in Ne 


They have established their home at 243 
End avenue, New York City 
ter of Mr. and Mrs. New 
and Mrs. Miller are well known and popular in their res 
tive circles. Mr. ™! able and progr 


His 


York ( ity. 


Jesse :. Rawley of York. 


ler is known as an 


sive man 


tions and good wishes 
Crane-Hastings. 

Miss Rosemary Crane and John Maurice Hasti 
married May 8 at Dalton, Mass. Miss Crane is the dai 
ter of the late F. W. Crane, former owner of the ¢ 
Bros. paper mill at Westfield, Mass 


Birth Days 


Miss Carol Louise Buenzli. 
Mrs Chicago, I]! 


a winsome Miss at their home. She is Carol | 


Mr August Buenzli are 


taining 


and 


and selected her abode May 6, joining a sister wl 
found that same domicile a happy residence. Mr. Bi 
is manager at Chicago for The Rotospeed (Compa! 
Master Wilson, Jr. 
Mr. and Mrs. Ross H. Wilson, Binghamton, N. \ 


Mr. W 
the \W 


been gladdened by the arrival of a baby boy 
remembered as advertising manager 


He is Anthony 


be for 


will 
Sheaffer Pen Company 


like work. 


now with 


ville in 


Ryan & Company Move Offices. 


The general offices of J. F. Ryan & Company have 
moved from 222 East Forty-second street to the Canad 


Pacific building, 342 Madison avenue The new offices 
in a very convenient location so that any dealers 
New York can easily reach them 


Mr. Kallman Gives a Dinner. 


Kallman of the A. S. Giln Company, Cle 


Martin an 


M. 


land, Ohio, manufacturers of the Visualizer system of loo 
the Hotel 


all dinner at 
Neu 


number of 


leaf devices for gave a 


Commodore in 
26, to a 


purposes, 


prominent dealers in New York (¢ 
Those present included, besides the host 


W. | 


Brokaw 


Adams of St 


Brother: 


of the Graham-Chisholm Company; 
& Cash; W. H. Brokaw of E. V 
J. Huff of J 


salesmet! 


x 
ert 
Edward 
Company and 
Edison, In 
Company 
held. 


due to 


eral of these companies; also 
production manager of the Eagle Pencil 
merly production manager of Thomas A 
Major C. I. Wagner the Aluminum 
1 also well known for his work in this 


Mr Major Wagner was 


ence as production and their 


of 
1ca, 


of Davis, and 


managers, consequent p 


interest in the luction end of the Gilman products 


addition to 


proc 


the persons above named, the follow 


In 


1e Gilman ( 


representatives of t ompany were present 
seph B 


A. Edison Company. 


igzet 


Townley 


Gregg. formerly 


promotion man 


and L. D 


Inc., 


e 


Thomas Hill Company, Brooklyn; and sé 


The preset 


{ 
} 


York City on Monday evening, Apt 


their exper 





ne 


W 


West 


Miss Kawley is the daugh- 
Mr 


ny friends will extend sincere congratula 


George P. Snvder 
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HE New Model 6 Remington- 
Noiseless,withfour-rowstandard 
keyboard, is justly called ‘The Super- 
Standard Writing Machine,” because 


it renders a kind and character of 


service entirely beyond the range 
of any typewriter of standard con- 
struction. 

This latest Remington-Noiseless 
machine performs with the very 
highest efficiency every productive 
service required of a typewriter. It 
has every standard operating feature. 
It is notable for its light touch, swift 
and easy action, the uniform excel- 





The Super-Standard Writing Machine 


lence of its product, and its capacity 
for manifolding work. And in ad- 
dition to all of these advantages it 
confers on every user the priceless 
boon of quiet. 

Business efficiency and human 
nerves unite in their present-day 
demand for noiseless typewriting 
and the New Model 6 Remington- 
Noiseless is the one and only writ- 
ingmachinewhich supplies thisneed. 

We will gladly place one of these 
machines in your office, for exami- 
nation, without any obligation to 
yourself. 


Remington Typewriter Company 


374 Broadway 


Branches Everywhere 


New York 


Remington Typewriter Company of Canada, Limited, 


68 King Street West, Toronto 











NEW REMINGTON-NOISELESS 


With Four-Row Standard Keyboard 
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The Latest Success! 


The Sensational 
Duplicating and Printing Machine 


Requires 
No Type-Setting 
No Wax Stencils 


Based on Offset Principle ---The latest inno- 
vation in printing. The only machine on the 
market of such simplicity and perfection. 


10,000 


copies and more 
can be pro- 
duced from one 
metal sheet. 
Every metal 
sheetcan be filed 
and used again. 


6,000 


copies can be 
made in one 


1,000 


copies mean 
only a fraction 


hour’s time. of time and 


money as com- 
pared with any 
other method. 





Write at once for full particulars 
Live Wire Agencies for many states still open 


Robert Reiner Incorporated 


Weehawken, New Jersey 
Trade Supplied in Canada by Rotaprint Company 


52 Spadina Avenue, Toronto, (2) Canada 
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Electric Smokerlite. 


rker Manufacturing Company ot 


1 


ntroducing thetr Electric Sm: 


APPLIANCES 


Me riden 


i convenience ind co 


ylue smoke goddess 





THE SMOKERLITE 
RECEIVER 


AND ASH 


e which is simply plu 


igges 


lamp socket and 1s instantly ready f 


ind off the lighter 





OMBIN ON SMOKERLIT! 
H | ER AND MI 


E. Faber Van Dyke Display Easel. 


wT 
hinlt 3 


kerlite to 


use 
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FILE BOARDS 


MOUNTED WITH CLIPS 


standard note, letter 





and cap sizes— 


falcon 





star 


stay-open 


WITH ARCHES 


complete equipment 
boards, arches, 


indexes, covers, 





perforators, etc. 


RULERS 


For every purpose — school 
and commercial—all kinds of 
edges, brass, steel and celluloid. 
Flexible, single bevel and 


double bevel, all lengths 6 to 
24 inches— 





Packed in picture cartons for counter and 
window display 





ral on——~ 
Mar ne 
ets 


American Mfg. Concern 
Falconer, N. Y. 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of the National Association of Stationers, Office Outfitters and Manufacturers 








OFFICERS: 


E. H. Sell, President, Columbus, Ohio; Charles Garvin, First Vice-President, Boston, Mass.; Nathan Saltzman, Second Vice- 
President, Atlanta, Ga.; Fred P. Seymour, Third Vice-President, Chicago, [ll.; Albert H. Childs, Treasurer, Chicago, /Il.; 
Leo F. Johnson, Auditor, Tcempa, Fla.; Fletcher B. Gibbs, General Manager, 403 Conway Building, Chicago, /ll.; Mortimer 
W. Byers, Secretary and Counsel, 41 Park Row, New York, N. Y. 


REGIONAL GOVERNORS 
James T. Towhill (The R. M. Pound (Pound & 


James T. Towhill Com- Moore Company), Char- 
pany), Boston, Mass. lotte, N. C 

William N. Stewart (Stoll . li 
Blank Book & — : Pes ee ae tem 
NOS Company), speenames pany), Toledo, Ohio 
oodso . Wadd Th Cc. J. Nachtigal (The Globe- 

be ~— Fwaddey . com- Wernicke Company), Chi- 
pany), Richmond, Va. cago, Ill. 





REGIONAL GOVERNORS 


Arthur J. Walker (Farn- George E. Horne (George 
ham Printing & Station- D. Horne Book Store), 


pn Comppeny) Minne- Greeley, Colo. 

apolis, nn. 1 ; : 

William’ Schmiederer (Bux-  “yuer cone. hee 
ton & Skinner Printing kane, Wash. : 
and “Stationery Com- - . 
pany), St. Louis, Mo. Joe E. Harvey (West Coast 

W. Neill Stewart (Stewart Printing & Stationery 
Office Supply Company), Company), Los Angeles, 
Dallas, Texas. Calif. 


SECRETARY'S OFFICE—4! Park Row, New York. GENERAL OFFICE and INFORMATION BUREAU—403-405 Conway Building, Chicago 
Next Annual Meeting Will Be Held September 20-23 at the Mayflower Hotel, Washington, D. C. 


Convention Program, N. A. S. O. O. M. 


Schedule of Events Already Prepared Indicate Four Days 
of Unusual Interest at Washington. 


The program for the Fall meeting of the National Asso- 
ciation of Stationers, Office Outfitters and Manufacturers, 
to be held in Washington on September 20 to 23, inclu- 
sive, is already practically prepared and awaits the ap- 
proval of Chairman Cobb and his committee before final 
announcement. 

Mr. and Mrs. Cobb have gone on a few weeks’ trip, Mr. 
Cobb having suffered from a recent indisposition. It is 
expected that he will soon recover and regain his usual 
strength. 

There will be at the Washington convention an unique 
form of round-table discussion, so planned and arranged 
that dealers from communities of about the same size may 
sit together and discuss their problems. There will be 
special tables also for the discussion of various specific 
problems common to all stationers. 

It is planned to present the reports of officers and to 
appoint committees on the first day of the convention, so 
that all of the officers can get to work early. 

A dinner dance will be held on Monday night of con- 
vention week and a bridge luncheon for the ladies will be 
another feature. The golf tournament, which is one of the 
features of all national conventions, will be held at the 
Congressional Golf and Country Club. 

It is learned that the second day of the meeting will 
be devoted to separate sessions for retailers, wholesalers, 
manufacturers and field members. 

It is certain that the Washington convention will draw 
a large number of members from all over the country 
who have a natural desire not only to attend the convention 
of their association, but to visit the capital of the nation. 

In late September it is said that Washington is at its 
best. The program is so arranged that everybody may 
carry away a vivid recollection of the points of interest in 
and around Washington. 

Wholesale Stationers Meet in St. Louis. 

On April 26, 27 and 28, the Wholesale Stationers Asso- 
ciation of the United States held its eleventh annual con- 
vention at the Hotel Chase, St. Louis. Carl F. G. Meyer, 
president of the Meyer Brothers Drug Company, and of 
the St. Louis Chamber of Commerce, made the welcoming 
speech. Prominent men in the stationery field made ad- 
dresses at the opening meeting on the second day. A. L. 


Saloman of A. L. Saloman & Company, described 
tions of the trade in foreign fields. Alfred Berolzheimer, 
vice-president of the Eagle Pencil Company, New York 
presented an exhaustive and interesting address on pencil 
and allied products. 

R. P. Andrews, president of the association, paid a com 
pliment to Mr. Berolzheimer at the conclusion of his 
address, saying that he is a worthy successor to his father 
Emil Berolzheimer, for forty years a forceful figure in tl 
pencil industry. An address was made by Walter | 
Willis, vice-president of the Three-in-One Oil Compai 
New York, who described a system of complete distribu 
tion through exclusive wholesale channels. Penpoint Phi 
osophy, by F. T. Blakeman of the Spencerian Pen Com 
pany, gave data showing that the steel point has more 
than held its own. A review of the ink and adhesive 
industry was given by W. S. Stafford of S. S. Stafford, I: 
A strong address was made by George T. Winne, president 
of the National Papeterie Company of Springfield, Mass 
He believes that prices will remain at the current levels 

Atlanta, Ga., was selected as the place for the 1927 mee 
ing and the former officers were substantially re-elected 
The official staff is therefore, as follows: Ross P. Andrews 
R. P. Andrews Paper Company, Washington, D. C., pres 
dent; W. A. Buettell, Buettell Bros. Company, Dubuque 
la., first vice-president; Oscar Mauer of the Kiefer Stewart 
Company, Indianapolis, succeeds J. M. Penland, Wax 
Tex., as second vice-president; John Gibb, Clark Bros. & 
Company, Ltd., Winnipeg, Canada, third vice-president 
H. C. Whittemore, Brooklyn, N. Y., secretary-treasure: 

George V. Doerr of the Minneapolis Drug Compa 
was elected to the board of directors in place of S. ( 
Scott of Charlotte, N. C. The old board was practical 
re-elected. 

Merchandise exhibits covering practically every cot 
modity in the stationery fields were on display Chese 
exhibits were unusually full and excellent, and excited 
much favorable comment. They included a large number 
of the lines of interest to the stationery trade 

The St. Louis stationers entertained the visitors lavis 
completely filling the time of everybody. The Mi 
Shindig was held at Riverview Country Club overlooki: 
the Mississippi. This event, attended by practically ever 
body, consisted of a buffet luncheon, followed by 
cards. Prizes were awarded in the evening. 

During the convention, W. T. Wood of the Heinn ( 
pany of Milwaukee, demonstrated a standard si 
leaf catalogue, showing its many advantages and featur 


of economy, etc. 
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WHY A SHAFT OF LIGHT? 


It is centered force. It is focused energy. Little 
waste there. All of the beams of light from one 
point of power are turned and flooded in a single 
direction. Asa means of quickly focusing thought 
power, and directing it where it is most needed, 
the Mimeograph is in the class of that mighty 
achievement of new science, the super-searchlight. 
Its ability to produce thousands of well printed 
form-letters, bulletins, diagrams, etc., in every hour 
of the working day, enables the American executive 
and educator to center their powers, without dis- 
sipation, on objects of their intent. A private print- 
ing plant of great speed, that costs little to install 
and almost nothing to operate! A quick economizer 
of both time and money. A booklet, sent without 
obligation, by A. B. Dick Company, Chicago, is sure 
to give some new ideas on how to focus your forces. 


MIMEOGRAPH 
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CADCO LOOSE LEAF PRODUCTS 






She 











pote QC205S5 al, River/ 





Announcing 


The Consolidation of our Two Factories to 
facilitate our deliveries and effort 
to better serve 


ADCO Dealers Throughout the World. 














W. G. LLOYD COMPANY 


AND THE 


ACCOUNTING DEVICES COMPANY 


CONSOLIDATED 





ADCO Loose Leaf Products satisfy the business 
world, that demands quality and 
modern devices for efficiency in 
accounting records and systems. 









We hope to merit a continuance 
of your confidence. 


W. G. LLOYD COMPANY 


626 South Clark Street 


CHICAGO, U.S. A. 
Cable Address: 















“ARTLOY D, CHICAGO 








:_ ADCO Visibli yd Equipment 





Makers of the AADC O “A” Flexion Chain Post Current Binders and The 
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Bellingham, Wash., Concern Starts New Building. 
Haines & Nye, Inc., Wayne M. Haines, president, and 



































Ralph ¢ Nye, secretar Bellingham, Washington, have 
ecently put uy i new building to be devoted to the sale 
nd service of Remington typewriters, Dalton adding ma 
nes, office furniture and steel filing equipment Che 
mpany is incorporated to conduct a complete oft equi] 
ent business and has been established in the Whatcom 
ty te I! 
The n v s r most n ce S 
bee esignes ding architect ecially 
é p s Y {) lM embe ‘ ( ( 
eing va S ( e idea of ha ne 
( ad re ince Dhese re, S vy he 
ee a ght, tog é othe dire ighting 
1 ts, wive ( le \ que appearance Instead 
oll g ‘ ial i ont, the desig ide pted 
NEW BUILDING OF HAINES & NYE, INC AT 
BELLINGHAM WASH 
rt ; ( ility K¢ that ot any other it 
s ideally siti ed siness district ( ve 
| es & ve | 
Their original intention was to rent one-halt es 
ture tor five or six years until the business grew to the 
point where the remaining half was needed, but the com 
pany) nds that that condition has already been reached, or 
so nearly so that they | e given up their original intent 


nd will retain the entire building for their own use 
Lheir office turniture line makes it necessar' i have 
more room than they conter plated, for the company hts 
up offices col plete hey have a working arrangemiet! 
th a local firm of interior decorators who go with the 
salesman to the office of the prospect and give him sug 
nterior arrangement and decora 


tion; then Haines & Nye specify the furniture and have it 


placed in the office on approval. This service is appreciated 
customers and the company's office furniture business is 
leveloping rapidly 
Mr. Haines has represented the Remington Typewriter 
Company for fifteen years. The volume of sales from this 


agency 1s substantial and is said to be increasing every 
month [he company states that there are more Reming 


tons in use in Whatcon ounty than any ther make of 


nce the armistice and 1s based on service 


Cooper Now at Marchant Boston Office. 


Postelle Cooper, formerly Marchant salesman work 
ut of the San Francisco office, is now attached to the 
Marchant Bostor reranizat I in the same 
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OU have but 

Hex j Pencil i 
all qualify. Yoer 
need only to write 1 
with Senji-Hex and any 
pencil to} realize jts value. 
We-help yqu get the kustomers —jthe 
sheer meritfof the pehcil keeps them. 


Can sales hflp but gr@w when c r 
ation and ghality work together? 


Let us tell you how this quality [And 
cooperation] increased| 1925 Semi-Hex 
sales 300%fover 192%. Ask for pur 
“Mutual Prpfits Plan 





GENERAL PENCIL. COMP: 


TED 


oe LL: 
New Jersey 
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| Quality is not 
enough these days 





| 

| Other factors are required 
| to insure the Ribbon and 
| 

| 






Carbon Dealer's Success 






Incorporated 
1891 










A & W. Service is dependable. Nothing 
* less than quick action when orders 
and inquiries are received. 


HE A. & W. Line is complete in every 


detail—Inked Ribbons of every de- 
| scription—Carbon Paper for every pur- 








pose. 






* business. We work closely with the 
dealer on large business, where help is 
required. 







| & W. Co-operation means additional 


be Appearance of A. & W. Products 
is good. Favorable first impression is 
strengthened by the quality delivered. 






HE Sterling Quality of A. & W. Rib- 
bons and Carbons is recognized by 
consumers and dealers alike. These 
goods are salable against any competition. 







& W. Policy—we do not compete 

* directly against the dealer, nor do 
we expect the dealer to order more goods 
than he can sell. Frequent shipments 
keep a stock in prime condition and we 
both benefit thereby. 


HE A. & W. Line of Ribbons and 










Carbons is essentially a dealer’s line— 
developed entirely to meet the dealer's 
requirements. 








UR Salesmen are calling on the trade 
regularly—order through the one who 
calls on you, or by mail. 


C Othe AULT &? 
WIBORG @Qompay 


CINCINNATI, OHIO 
U.S.A. 






Lee Receives Important Remington Appointment. 
Ernest L. Lee has been appointed chief accounting 
machine salesman at the St. Louis office of the Remingt 
Typewriter Company. Prior to this appointment he 
for five years manager of the company’s sub-office 
Springfield, Illinois, where he made a fine record bot! 
the sale ot typewriters and accounting machines. 
Mr. Lee has been in the typewriter business for sev: 
years, seven of which have been in the Remington ser 


He is a Mason, an Elk and a Kiwaniat 


Acco People Add New Equipment. 

The American Clip Company is adding new macl 
to the equipment of its factory in Long Island City, N. \ 
to keep abreast of the demand for Acco punches and A 
clamps. 

The single ho.e No. 50 punch, in particular, has be 
favorite with the dealer because in practically every 
it is necessary occasionally to perforate sheets with 
two or more holes, but it would be poor economy 
there is a great deal of such work to do, to buy a differ 
punch for each operation or a more costly adjustable pu: 
The No. 50 will do all this punching at economical 
It is not intended, of course, to take the place ( 


punches for a large quantity of work 


Golf Score Book with Refill Feature. 

The Protected Refill Corporation, 655 South Wells st: 
Chicago, Ill, is producing a leather novelty for the golfe 
It is a golf score book, provided with a printed form, at 
after the original pad is used up a refill is inserted for f 


ther use. The book retails for fifty cents complete 





REFILL GOLF SCORE BOOK 


at fteen cents each The cover is made nr K 
solid leather, with the words, “Golf Score” embosse 
the cover The size of the book when closed is 2 } 
inches. The refill contains thirty-two pages of score 
printed on a good grade ot bond paper suited to eit 
or pencil us¢ 

These score books have been furnished in quantit 
golf clubs, gold stamped with the club name, for dis 


tion to members. Quantity orders of this sort bring 


price to a low ft 


neure 
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Nowaday s they 
eat and drink from. 





iz p 





Send for the Special 
DIXIE ASSORTMENT CASE 
and Introduce the Complete 
DIXIE Line in Your Store 





The Dixie Line is now complete. Duxies 
in 10¢ packages are being used by house- 
wives for every conceivable purpose —for 
jellies, jams, preserves—for packing lunch 
boxes—as molds for puddings, cakes and 
tarts— for parties and outings and for 





This New 
DIXIE Dispenser Should 
Triple Your Drinking 


every drinking purpose in the home. 


These are the same sturdy Dixies you 
drink from everywhere, in railroad sta- 
tions and coaches, in hotels, theatres, 
ofhces and restaurants, and at the better 
class soda fountains all over the country. 
And you also know them as the popular 


Cup Business 





NLY 35c, this new Dixie Dispenser 
: I 
now offers the pleasing cleanliness 


and convenience of Drxiz Service at a cost 
easily within reach of every ofhce, large 
and small, and recommends it for the bath- 
rooms and kitchens of homes everywhere. 
Its remarkably low price removes the only 
obstacle to your selling Dixies to every 


customer who comes into your store. 


Neat, trim, practically indestructible, this 
convenient Dixie Dispenser sells on sight 
and carries with it a dependable, highly 
profitable business in 100cup cartons 
at soc), and in cases. 


retailin 


rel 
24 




















container for individual portions of ice 
cream. 

Send for Special Dixie Assortment Case. 
It contains four package items—a small 
quantity of each. It provides a quick, 
easy way for you to try out the entire 
Dixie Line in your store, and will act asa 
guide for future ordering in regular case 
lots. Take advantage of the consumer 
advertising reaching more than § million 
prospective Dixie customers. You can't 
afford to wait. Send for Price List today, 
and get your share of this highly profit- 
able business. 

INDIVIDUAL DRINKING CUP CO,, Inc. 
Easton, Pa 


Makers of the Paper Cup 





preter nnn ne ee ---) 
! i 
I UAL I : I~ 
I j 
1 f Pa i 
1 S- e ; 
! 
! Spe me A ent Case ! 
! 
1 el ec ‘ 
1 
! 
! 
I 
! 
! 
i 
- = 4 i ™ i 
The Special Drxre Assort- 
ment Case that has intro- 2 
duced Individual Drxies ! 
and Dixie Dispensers in et ee 
thousands of | Stores 
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SUMMER SPECIAL! 
REDUCED REBUILDING 


PRICES 


NOW IN FORCE 


Have Your Underwoods Rebuilt 
the Shipman-Ward Way. They 
Will Bring Higher Prices and 
Make Bigger Profits for You. 


Here’s the Chance 


To Clean Off Your Shelves--Turn 
Your Dead Stock Into Profit by 
Exchanging Odd Machines for 
Quick-Selling S-W Rebuilts. 


Write for Special Summer Prices—TODAY | 














Established SHIPMAN-WARD MFG. CO. 7 2ebuiteer 


1892 “Typewriter Emporium” Underwoo d 
A177 Shipman Bidg., Montrose and Ravenswood Aves., Chicago 
(T 7 


e Ravenswood Elevated to Montrose. Plant is one block East 














r—OCSCSCsSC‘C“‘isa 





1926 OFFICE 


Ed. Hunter Back on the Old Job. 
Ed. Hunter, L. C. Smith n 
signed May 1 and has beer 


L. C. Smith and ( 


appointed distributor for the 
orona typewriters in the San Jose 
district. 

Mr. Hunter acted as a 


from 1908 te 1913, when he 


distributor in the Middle West 
was appointed branch 
that time to May 1 last he 


t sales manager for the L. ( 


manager 
in Omaha, and since has served 
as branch man: 


Smith & Bro 


His many fri 


r Company. 


nds throughout the United States will be 


pleased to know that he is going into a business of his 
wn ina desirable held, but will regret to see leaving 
the L. C. Smith organization as an active branch manager 


new Otnce 


Mr. Hunter is calling his 


Equipment Company,” witl 


company “The 
headquarters at 43 North First 


1 


street, San Jose, Calif.. where he will feature the L. C. 
Smith and Corona typewriters and carry a complete line of 


ce equipment, as the name implies. 


New A. W. Faber Novelty Pencil. 
4. W. Faber of Newark, N. J 


. have recently placed a 


new novelty pencil on the market, illustrated below The 
pencils are attractively made up in six colors—vellow, blue, 
7. h 7 , * 

uurple, orange. grec carmine, and are dium 


PRTABEL 


qocmstercc = 
PENCIL WORK 


we wii9 











\RER COLORED PENCIL ASSORTMENT 


( te i 
| ed dw ( 
e ig w lf ey are 
I ss displa \. W 
| ' ' ll al 


Simons Transferred from Hartford to Newark. 
( ( er < Sormer! +7 harge of the | ettord tert 
Marchant, has been appointed Marc! 
r ] N 


A Golf Tournament. 


American Walnut Manufacturers’ Association held a 
meeting on the 26th and 27th of last month at French Lick, 
Indiana A sy rt feature i this convention was the Spring 
g é of tl S 

S h h c c 


anager in San Francisco, re- 


, Calit., 
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ATypewriter Ribbon 
Of Unusual Merit 


The Bucki Supreme Typewriter 
Ribbon deserves your careful 
investigation. Highest quality 
inks combined with imported 
fabrics of finest grade and pro- 
duced by unsurpassed manu- 
facturing processes make for 
ribbons of utmost durability. 
Special grades for special pur- 
poses. 


Supporting Bucki Ribbons, 
dealers find Bucki Carbon 
Papers a valuable addition. 
Satisfactory repeat sales result 
from the pleasing service this 
paper gives. 

Full cooperation assists in 
building a profitable ribbon and 
carbon department. 


THE 


BUCKEYE 
RIBBON & CARBON CO. 


Factory and Executive Offices 
CLEVELAND OHIO 


ESTABLISHED 1896 


~ a 


’ SUPREME or 


z 
(s) 






































a 
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THE PETERS 





Operated by the Right Hand Exclusively---full 
Visibility further increases Speed and Accuracy 





THE ADDING MACHINE 


MADE TO 
MEET THE DEMANDS OF 
BIG BUSINESS 





USERS LIKE THESE REQUIRE 
THE BEST OF EQUIPMENT 


General Electric Co. 

Union Trust Co., Cleveland 
Atchison, Topeka & Sarta Fe Ry. 
United Gas Improvemen, Co. a 
Budd Wheel Com H. 


Johns-Manville, Inc. 

The New York Times 
General Motors Co ration 
-—X. ae rake Co 
pany y& 

Penn Mutual Life Ins. Co. Caton Carbide fo. ° 

Public Ledger Co. Federal Reserve Bank 
Mellon National Bank Cheney Bros. 

Prudential Insurance Co. Radio Corporation of 
Interborough Rapid Transit Co. America 


HUNDREDS OF LIKE CALIBRE 


ARE PETERS owners 


RET JERS 


PETERS-MORSE MFG. CORP. 
ITHACA, N.Y. U.S.A. 
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Successful Florida Office Furniture House. 

The Perdue Office Furniture Company which has a hand 
some and well equipped store in South Laurel street, Jack 
sonville, Fla., is one of the concerns which was on the 
ground when the big things began to get going in Florida 
and had already made a fine reputation in the state 
oranges, gators and land boonmis 

The Perdue Office Furniture Company was organized 
1917 with a $300 stock of second-hand goods Note the 
fact that that was just nine years ago. Now the company 
carries a stock valued at more than $150,000 exclus 
of office furniture, fixtures and equipment 

When the business was first started, it was the idea 
R. W. Perdue, sole owner, to handle only second har 


furniture. At that time the business occupied sixteen hu 


dred Square feet ot floor Space Today they occupy 
thousand square feet and their sales last year aggregat 
nearly $700,000. Their display room covers a floor ar 
of nearly eight thousand square feet 
The company’s better lines include Standard desks; S 
chairs; National safes and Add-A-Unit partitions, Io 
concern they are distributors in Florida; also Berloy filing 
equipment; Franklin desks; Jasper chairs; Eugene 
fixtures, and Shipman-Ward Underwood rebuilt 
writers; Regal Royal rebuilt typewriters, and L. C. 5S: 
and Remington rebuilts; Victor adding machines, ar 
finally, second-hand furniture and equipment 

Four men are sent out throughout the state to 
and call on the business and professional met Chis 
company regards as the best method ot ng aiter 
order It is like Horace Greeley’s advice as to the 
tion of specie payments ‘The best way to resume is 
resume.” The salesmen report their prospects ar 
house follows these hints up by letters and subsequent 
from salesmen, putting the names of the prospective hous 
on the mailing list for periodical handling Chey 
impossible to tell just why all the business comes to 
except that it comes by hard work and keeping customers 
sold and satisfied. Chis policy reflects itself in new bus 
ness from time to time which comes directly o1 
from old customers. 


Parker Pens and Pencils in Pastel Shades. 
In the weekly periodical, “Liberty,” for June 5 the Park 
Pen Company of Janesville, Wisconsin, announced a 
plete line of fountain pens and small lead-propelling pen 
in the pastel shades now so popular, particularly among 


TY nt 
1! é i 


women. These pens and pencils are now made i 
mauve, Naples blue, biege gray and coral in slender 
for women There are also larger sizes, “Lady 
“Junior,” and over-size models, all in mottled greet 
are guaranteed to wear and hold their mechanical pert 
for twenty-five years. 

he thin pens, called “petite” models, 
gold bands, unbreakable barrels, the famous “Lucky ( 
feed, duo-sieeve cap, gold ring or clip, and the whole rang 
of points, including extra fine, fine, medium, bro 
oblique, all fourteen-karat gold, iridium-tipped. 

The pencils also have unbreakable barrels in shades 
match the pens They fill at the tip without taking 
apart, and are equipped with Parker’s non-clog prope 
which turns the lead out and in 

Dealers who have noticed women’s evident prefe: 
for pastel shades in their personal accessories will be glad 
of an opportunity to offer these pens and pencils to 
trade. These products, in accordance with the genera 
policy of the Parker Pen Company, will be nationally a 
vertised. A full supply of dealer helps—envelope stuffers 
window displays, etc., featuring this new line, will be s 


by the company tree to dealers at their request 
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Another NEW Ideal 
[;PAGE’S : Spreader 





PASTE 





+ Spreads with a 
_<— /; human touch 
. HOW_EASILY IT / 
‘sy SPREADS ECAUSE the pliable rubber 
— spreader responds better than 
No— the metallic type. And it’s the lat- 
‘st idea developed and patented for 6oT+? 
brush required  “* '6€4 Cevelol 
apater iad the handiest paste tube ever used It . all 
caps to lose onadesk. Simply press the rubber un the 
spreader between thumb and fore- 
drying u prea Rubber 
ae finger and hold vertically — then 


spoiling 
plug to remove 


Spreader 


spread! A clean package to use— 


SOILED HANDS economical, and sells for 10 cents. Tir 
Bad Humor. 


ae 


Spontaneous Acceptance 


The sales force has swamped the 
factory with orders. It will require 
a few weeks to catch up on produc- 
tion. Therefore, if you use the 
form below, now, your order will be 
filled in turn. In the meantime, we 
will ask vour indulgence until we 





can offer you more prompt service 





For School, 
office and 


home use 
10c 








WE ARE NEXT—FILL IN TURN 
RUSSIA CEMENT CO., Gloucester, Mass. 


Please send us ........ cases of 12 dozen each, No. 99 
LePage’s Spreader Paste, listing at $16.20 gross, subject 


to regular discount 


NAMI aie : a Sa 
Send . 
it early > STREET .. 1o scence we 008 haan 
CITY ere STATE 











f 
~ 
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omething NEW 


ST; oe 


RED 
DWAR aia 


Sectional Ledger Outfit | s¢0 


LUXURIOUS APPEARANCE 

















with 200 sheets 











GREAT DURABILITY 10}x7?, celluloid 
MODERATE PRICE tabbed index, 
LIES FLAT WHEN OPEN—CANNOT MAR DESK ~~ 
NEW PRINCIPLE—VERY SIMPLE 
MECHANISM 


HE B & P RED DWARF Sectional Back Ledger 

@ ~~ opens a new chapter in the selling of this class of office 

as accessories. It is NEW, DIFFERENT, BETTER. It 

opens up new markets for you among professional men, 

smaller business concerns, lodges, clubs, societies and 

others not requiring a more expensive larger outfit. It 

was designed to meet a specific need and is bound to prove 

a whirlwind seller. It is beyond competition. Get the 
facts about it. 


Metal Expansion Piece 


—nr - 

Tam You will wish to be informed on this new, moderate 
LA 7 priced Ledger Outfit. You will be interested in the con 
a structional features that give it these points of superiority. 

It’s the last word in Sectional Back Ledger Outfits and 

ae remy - Expansion will undoubtedly prove the easiest selling outfit on the mar 
iece to Binder . " ‘ eae ‘ 

ket. So be sure to send for the new descriptive tolder 

just off press and get this information that is so closely 


related to profits in Sectional Ledger selling. 
Write at once for New Descriptive Folder—Just off Press. 


BOORUM & PEASE COMPANY 
Post Office Box 272, City Hall Station 
NEW YORK GENERAL OFFICES 
Binder Assembled Giving NEW YORK STORE 84 Hudson Avenue 
Double Capacity 349 Broadway Brooklyn 
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Oxford Filing Supply Company Moves to New 
Location. 

The Oxtord Filing Supply Company is now located at 

Brooklyn, New York. 


500 Driggs avenue, Heretofore, for 


} 





five vears, factory has been at 382 Jefferson street, 
Brooklyn [he move to the new place brings the factory 
a very convenient location It is near the Bedford 
venue station of the new 14th Street-Eastern District sub 
RICHARD A. JONAS, JR 

Way ly ten 1 utes from Union Square. Two 

t rs are pied, the basement and the third floor 
The O ing Supy Company is a_ partnership 
composed of Richard A. Jonas, Sr., Charles F. Jonas, and 
Richard A. Jonas, IJr., better known as “Dick” Jonas Robert 
P. Jonas, the brother of “Dick,” is also connected with the 
( pany as salesman. Robert Jonas has been with the 
organization for about ten years. “Dick” Jonas holds the 
responsible position of sales manager. He was taken into 
the firm 9 his period of service with the company 
dates back to the beginning of the Record Card Company 
190 This company was organized by Richard A, 
Jonas, St nd Charles F. Jonas, and started at 29 Beekman 
street, Ne York City Needing more space, it was found 
at 125 Worth street The next move was made to 541 
Pearl street, doubling the space. In 1921, when the factory 
is moved Brooklyn, the company changed its name 
from the Record Card Company to the Oxford Filing 
Supply Compa The company had been manufacturing 
i line « es ( the trade name “Oxford” 
and it was 1 ght best to make the company name and 

t trade cide 
Che new tion gives the Oxtord Filing Supply Com 
pay tact combined tloor space ot 30,000 square feet, 
which is a nsiderable increase over the Jefferson street 
| i pn i ween added and every modern 
ement le to promote ease and ethciency in manu 
nv's li of supplies 


Ww 


Conklin Now Shipping Sapphire Blue Enduras. 
nklin Pen Manutacturing Company, Toledo, is n 


1 


the new Conklin sapphire blue “En 


dura” pens and pencils This new Conklin line was sub 
ected to weeks of experiment, test and development be 
fore being released for the market. The Conklin sapphire 
lue Endura bears the same perpetual and unconditional 
guarante I ee service which covers the red, black, and 
mahogany |} is. The sapphire blue Endura is a writing 
instrume exceptional beauty It is made of the new 
compositior leclared unbreakable—which goes under va- 
rious trade names. The company reports a fine introductory 
business S r 
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The Model il- 
lustrated shows 
the New Inking 
Attachment. 
May be attach- 
ed to model § 
Underwood 
Duplicator at 
a slight cost. 


Saving Office Dollars 


HE Underwood Revolving Duplicator 
holds down office overhead. 


It reproduces in quantity all kinds of written 
work. It takes care of those last minute Bul- 
letins that have to be rushed out to the sales 
force, new price lists and nearly every kind 
of office form. It turns them out in a few 
minutes—at a fraction of the cost of print- 
ing or multigraphing. 


It is so simple that anyone can operate 
it. An easy turn of the handle—and from 
40 to 60 neat, legible copies a minute are 
duplicated. 

Any Underwood office can give complete 
information on the Underwood Revolving 
Duplicator. Write or telephone for these 


dollar saving facts. 


UNDERWOOD TYPEWRITER CO. INc. 
UNDERWOOD BUILDING NEW YORK CITY 


UNDERWOOD 
Revolving 


DUPLICATOR 
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Service to the 
Typewriter 
Trade in a 


the World's 
Markets 


HEREVER the typewriter serves in- 
dustry, there is close at hand, AMES 


service for the typewriter—extensive, 









prompt and continually improved. AMES 
supplies, parts and tools are the very best 
for the purpose and they compose the most 
nearly complete stock of any in the world. 
AMES platens are ground accurately on our 
own patent machines, and shipped back to 
you within 24 hours of time received. 


The recent consolidation of the THORP & 
MARTIN typewriter parts and accessories 
business, places the AMES line in a position 
of unquestioned leadership and _ unfailing 
service. Thousands of items for every type- 
writer now made and many, the manufac- 
ture of which is discontinued, are instantly 
available. 


Remember AMES SERVICE means 
that AMES is at your service. The AMES 
catalog lists and illustrates the entire line; 
it is a most valuable book for typewriter 
dealers and every one should have a copy. 


Ames Supply Company 
564-572 West Randolph Street 
CHICAGO, ILL. 


New Depot Branch Office 
79-80 Queen Street, 507 Mission Street 
London, E. C. 4 England San Francisco 


Branch Office and Export Department 
50 Lispenard Street, 
New York, N. Y 


SERVICE STATIONS 
1538 California St., Denver, Colorado. 
611 Fannin Street, Houston, Texas 
1 A. de Capuchinas 32, Mexico, D. F. 
135 Victoria St., Toronto, Canada 
60 O'Reilly St.. Havana, Cuba 
305 George Street, Sydney, Australia 
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Buckeye Office Supply Co. in New Home. 
The Buckeye Ofhce Supply Company, Cleveland, O 
are celebrating in honor of their new home, an interior 

of which is shown on this page 
After nineteen years’ experience in the stationery 
ness, J. S. Kral started for himself in a small way. 





STORE OF THE BUCKEYE OFFICE SUPPLY CO., CLEV! 
LAND, OHIO 


was only four years ago, at 1316 Ontario street 
the new home is a reward for his hard work and good set 
ice to customers. Increased business made larger and 
ter facilities necessary. 

The location is favorable to the business, it being alm: 


in the heart of the business center. The post-ofhce, cot 





NOT A FLORIST’S SHOP, BUT A STATIONERY STORE 
Scene on the opening day of the new store of the Buckeye Oft 
Supply Company, Cleveland, Ohio. 


court house and large office buildings practically surr 
the Buckeye Office Supply Company and the new tern 
station is only two blocks away. 

Mr. Kral is justly proud of the business and its 
premises. He was highly complimented by friends 
visitors at the recent opening. 

Carr Takes Boston for Marchant. 

The appointment of Howard F. Carr as district manag 
of Marchant Boston office is announced. Mr. Carr is we 
known in the office appliance field, having been for 
years with the Elliott-Fisher Company, and also for 


with the Burroughs Adding Machine Company 


No. 615 Half Length “Van Dyke” Pocket Pencils. 
A new pocket edition of the “Van Dyke” pencil is 

the market in the No. 615 card of one dozen of these wl 

Eberhard Faber is selling. These pencils are fitted 

the black nickel point protector, with its gilt band 

patent adjustable “Clamp” eraser tip. 
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Add-Index Announces 


FIVE, mobeEts 


THE NEW MODELS 
EXTRA CAPACITY 


iT? Be : 99 
mde Se Toetap capacity $99898 Big Business 
"Medal in0—Teteiine capacity $999,999.99 MODEL 699 


Set-up capacity $99,999.99 


BIG BUSINESS 
Model 699—Totaling and 
Set-up capacity $9,999,999.99 


STANDARD WIDE CARRIAGE 
MODELS 


EXTRA CAPACITY 
Model 778—Totaling capacity $999,999.99 
Set-up capacity $99,999.99 


BIG BUSINESS 
Model 799—Totaling and Set- 
up capacity $9,999,999.99 
Models 778 and 799 are each equipped 
with 12-inch base-built monorail type car 
riage. Hand shift, stop at any point, tilt 
back paper adjuster. The last word in car 
riages for handling extra width forms eas- 
ily. Writes 12 inches in width. 


Each model embodies new features and re- 
finements that will make even the Add-Index 
a better machine for the user to buy and 
the dealer to sell. 


The FEATURES include: 
EXTRA CAPACITY—TRIPLE STRENGTH 
ALUMINUM BASE WITH REMOVABLE 
SERVICE PLATE—NEW NONLEAK 
ABLE GOVERNOR—(an idea developed for 
aeroplanes while flying inverted)—DUST 
PROOF RIBBON HOUSING, immediately 
detachable by operator 


The REFINEMENTS are: 
EXTRA STRENGTH CONVERGING MEMBERS—SUPER 
QUALITY SHARP FACED TYPE—HARD TYPE COMB 
REINFORCED VACUUM CUP RUBBER FEET, special 
construction (cannot slip while operating)—and ENTIRELY 
NEW SECTOR SPRINGS, scientifically developed for this 


machine 
EVERY Add-Index HAS ALL THESE FEATURES 





1 Automatic Clear Signal 9 All Totals and Sub-Totals 15 Automatic Ribbon Keverse 

2 One Hand Control Printed in Red Figures Auto- 16 Flexible and Positive Lock Key- 
3 Cast Out Item Feature matically board 

4 Non-Add After Print 10 Correction and Error Key 17 Adjustable Margin Liner 

5 Repeated Item Counter 11 Repeat Key 18 Double. Single and Non-Spacing 

6 Triple Visibility 12 Non-Print Key 19 “Subtraction” (small) figures on 
7 Total and Clearing Key 13 Non-Add Key every key top 

% Sub-Total Key . 14 Two-Color Ribbon 20 Portable—26 Ibs. 


‘‘Add-Index PROVIDES--WHAT YOUR CUSTOMER WANTS” 


Our DEALERS PLAN-PLUS provides for the distribution of Add-Index MACHINES through ™ 
DEALERS only. We do NOT EMPLOY SALESMEN, nor do we sell to USERS DIRECT. All ee 
orders, inquiries and leads are handled through dealers The Dealer selling Add-Index ma- a rel > 
chines is provided with a PROFIT per machine, which is greatly in excess of that on other ww ont ae 

Adding Machine Dealer Plans, and enables him to pay thoroughly high grade and reliable _* sa: a? 

salesmen splendid commissions, while leaving himself a very fair profit for his time > 4ior3® 


and investment. We respectfully ask that you get our DEALER PROFIT <* a os® 


FIGURES, and compare them with any others x. of ay” 
. S 
+ , nr C > < x ae" 
Add-Index Corporation ae Sie 
, , > a" epy oP A 
General Offices and Factory, Grand Rapids, Mich. oe* ovr” a+ oo 
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five you Seen 


She 
CARTER 
PEN 


with the Osmiridium Point and 
the Carter Rocker Spring Clip 


It’s easy to look at and easy to sell. For 
the Carter Pen is precision built, smooth 
writing and long wearing. 


The Osmiridium Point (Osmium and Iri- 
dium combined) is made of the most satis- 
factory pen point metal known. It assures 
better writing qualities and greater life for 
the Carter Pen. 

Everyone that tries the Rocker Spring 
Clip votes it the best yet. It’s built into 
the cap. It cannot break off. A slight pres- 
sure on the spring locks the pen to the 
pocket until you release it. 

In selling the Carter Pen you have 
the advantage of: 

A Short Line 

National Advertising 

Displays and Signs 

Newspaper Advertising 





MORE THAN A NAME- 


WRITING INKS a 
FOUNTAIN PENS STAMP PADS 


































You 
know 


the 
INK 


EPUNATION ANDA TRADITION 


CICO PASTE 
MECHANICAL PENCILS 





— 
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Elkhart Business Celebrates 33d Anniversary. 


Che Timmins Stationery Company, Elkhart, Ind., cele MLA SAYLALDPAYAVALDPODILNn 
G \ 


brated its thirty-third birthday May 1. Fred S. Timmins NS Py 
started a small newsstand in 1895, after having conducted S Z 
a newspaper and magazine business since 1893. By Feb- 4 y, 
ruary, 1897, Mr. Timmins had prospered sufficiently to buy ¥ < 
the Wilton stationery store in the Opera House block. 

That location was occupied until November, 1916, when \ 4 
he moved to the present location, 523 Main street. The ‘4 SS 


company now occupies three floors and basement, conduct- 
ing a business equipment store, carrying also office and 
school supplies, stationery and books. Through the years 


the business has progressed with minor ups and downs, 


KAKA 


uit never a failure or a fire 


been engaged in amusement enterprises 





Mr. Timmins has 
in addition to the mercantile business, having conducted 
a theater, amusement privileges at Island Park, a vaude- 


ville house and an open air moving picture show 


Personality ¢ 


United Alloy Steel Company Organization Change. 
The majority control of stock in The United Alloy Steel 


Company has been purchased from the E. A. Langenbach 


WA KANANS 


nterests by a group identified with The Trumbull Steel HE successful business yy 
Company. A group headed by C. S. Eaton, of Otis & Com N man of tod ‘cs i 4 
: . a 

pany, handled the transaction. Henry Coulby was made Z y 18 Just as y 

chairman of the board of directors; he is a member of the careful about the appear- g 
Pickands-Mather Company and president of the Pittsburgh 4 ance of his letters} as he is y 

Steamship Company. The executive committee consists ot eg: . y 

Mr. Coulby, C. S. Eaton and J. O. Baton. The present 4 critical of their contents. \S 
officers were re-elected, including George H. Garies, pres! \ 4 
dent: L. G. Pritz, vice president; C. W. Kreig, secretary K This is because in addressing \ 

treasurer » those who do not {know him, 


his letter is the sole means of 
expressing his personality, 
and the right kindJofj person- 
ality in business today spells 
SUCCESS. 


New Numbers in Defiance Line. 
Phe Defiance Sales Corporation, 72 Spring street, New 
York City, announces the addition of two new numbers 
to their Defiance Line of Inkstands. One of these, known 


as No. 15 is a single inkstand with a pen groove in front. 


KAAS 


Phe other, No. 60, is a double inkstand with a pin cup 
Men who have achieved suc- 
v7) cess, and also men on their 
way to success realize that a 
4 clean, clearly typed letter 
commands a respectful read- 
ing — AND A ROYAL TYPED 
LETTER GETS IT. 
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~, 




















NO. 60 DEFIANCE INKSTAND 


‘“‘Compare the Work”’ 


UY, 


——E—EeE—EE——E——————————E— 


sae econ ens went aero nae 


LA KA KASAYS 


on ear 





TRADE MARE 


ROYAL TYPEWRITER CO., Inc., 


316.BROADWAY - NEW YORK 


NS 








NS 


Branches and Agencies the World Over 


XX 


between the wells and two pen grooves in tront These 





VARA ANMRLEKE LLL LESKANMASSEASSESSAESSSES 


ire both equipped with composition, octagon, swing Cov 


an the same as are used on the numbers 12, 20 and 30 WUE DDO DY DY INYO OSS 
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ARE Y 


Are you interested in 
trade doings in 


GREAT BRITAIN? 


If so, there is only one 
way of keeping abreast 
of the times and that 
is by the regular 
monthly receipt and 
perusal of the 


BRITISH STATIO 


—a monthly journal 
for the Stationery and 
Allied Trade whose 
editorial pages are 
unique for news, in- 
struction, originality 
and general interest. 
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Office Equipment House Organized at Tulsa. 

The Tulsa Stationery Company, 211 South Boulder street 
Tulsa, Oklahoma, has been organized by R. G. Attawa 
and Wm. Maneke. It is chartered under the laws of Okla 
homa, with capital stock of $25,000, of which $10,000 is paid 
in; additional stock will be issued as necessary for the oper 
ation of the business. 

R. G. Attaway was formerly associated with the Field Sta- 
tionery Company, Tulsa, as sales manager and buyer fron 
1916 to 1921; from 1921 to 1926 he owned the Bartlesvill 
Stationery Company, Bartlesville, Oklahoma. Williar 
Maneke was with the Joseph Dixon Crucible Company 
traveler from the St. Louis office, from 1916 to 1920 
1920 to June 1, 1926, he was with the Joplin Printing ¢ 
pany as traveling salesman, with headquarters at Tulsa 

The new business begins under favorable auspices 
both of the principals have established good records w 
the trade and the banking institutions with which the 
dealt. 

Telefo Desk Company a er Pads. 

The Telefo Desk Company, 1466 South Michigan aver 
Chicago, Ill, has in production its first car load of lit] 
graphed calendar ae The company claims to be 
only manufacturer in the United States of a lthog: 
bond paper calendar pad for resal 

The company has received from the Federal Gover 
the contract for the 1927 desk calendar pads and stands fort 
use of various government offices throughout the l 
States. The company has held a similar contract in the past 
Since the Telefo Desk Company has been manufacturing 
drilling, punching and inspecting all of its pads it has 
received a complaint from any of the large number of 
tomers throughout the country. 

The company has completed the organization of its tt 
eling staff throughout the United States, but has sor 
ritory now uncovered which is available to one or two sal 


men. 


Buffalo Furniture House Takes Increased Space. 

The Buffalo Office Furniture Exchange, Inc., 92 Peat 
street, Buffalo, N. Y., is now established in its new six-sto1 
store. The company deals in new and used furnitur 
specializing on medium priced lines. Approximately 15,00 
square feet of floor space is occupied. The sales room 
the ground floor, which has been redecorated, requires 
4,000 square feet The new quarters are larger thar 
occupied previously, and permit much better displays 

suffalo Office Furniture Exchange, Inc., has been estal 
lished sixteen years, and is considered the largest use 
office furniture dealer in Western New York. 

This business is capitalized at $30,000, and is administer: 
by the following officers: Elmer C. Stygall, president 
manager; Charles R. Kimball, vice-president and sect 
A. J. Stygall, treasurer. Among the are Bent 
lev & Gerwig desks, Marble & Shattuck chairs, Metal O 


Furniture Company's steel safes and filing cabinets 


1 


ines handle ( 


rell steel storage cabinets and files in steel 


Walter Willoughby etnies Business. 
Walter Willoughby, Inc., 72 New Montgomery str 
San Francisco, Calif., has been established by Walte 
Willoughby and J. W. Maitland. A general manufactur 
agency is conducted. Mr. Willoughby had been with 
Eaton, Crane & Pike Company—four years as manager 
the New York branch, and since 1915 in charge 
company’s San Francisco activities. Mr. Maitland was 
member of the Milwaukee Drug Company, a wholesale: 


Milwaukee, Wis. 
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| 
An Interch ble Platen 
nterchangeable Pl: 
The L. C Smith is the only standard Changing platens is only a matter of a 
othce machine with an interchange- few seconds—any operator can do it. In 
able platen. This feature is of special all there are seven different styles of 
value in typing cards, carbons, orany platens, one for every type of work. This 
work requiring a harder writing makes the L, C Smith the most widely 
surface than the regular correspon- adaptable typewriter on the market, a fact | 
dence cylinder. worth emphasizing to ofice managers. | 
. i} 
he 
; 
H 
} 
i 
aero | 
| 
IS STRENGTH — } 
| : 
: 
; | 
yeaa gre) 4 


L C Smith & Corona Typewriters Inc 


Factories at Syracuse, Groton and Cortland, N. ¥ 





. = Ge enemas tacaeeeeemen eae eee 


























218 


OFFICE APPLIANCES 


June 





; 1926 




















Every Salesman 
A Loose Leaf Expert 


HE Index to loose leaf forms which 

was printed serially in Office Appli- 

ances a few months ago in effect 
makes a loose leaf expert of every station- 
ery or bookkeeping machine salesman who 
uses it. It contains more information 
about loose leaf than the greatest expert 
can carry in his mind and it has that in- 
formation instantly available. Because of 
the demand for extra copies of Office Ap- 
pliances containing the index we have re- 
printed it in pamphlet form. It tabulates 
the forms of nineteen manufacturers. 


How It Works 


An auditor went to a stationery store to 
buy a loose leaf general 'edger. He was 
shown the regular size 9}x11lj inches, 
regular double entry ruling. The book and 
the price were right but he wanted some 
journal and trial balance sheets combined 
with the ledger. After much searching 
some column sheets were found and ac- 
cepted for journal use, but no trial balance 
sheets. Catalogs and sample books were 
searched but to no avail. The manager 
“was called and tried to sell a separate 
trial balance outfit of another size. The 
customer, however, was firm. He wanted 
a sheet he could insert in the back of his 
ledger outfit. 


He went to another stationery store where 
a suitable ledger outfit and journal form 
were quickly produced. When the trial 
balance form was mentioned the salesman 
produced a copy of the Loose Leaf Form 
Index, turned to trial balance and said 
quickly: “Yes, I can give you the trial 


balance sheet you want. We do not carry 
it but I can have it here in a hurry.”” He 
took the order. 


The index is working similarly for other 
dealers. 


What Users Say 


A Chicago stationer had a call for loose 
leaf a bit out of the ordinary. He had a 
copy of the Loose Leaf Form Index and 
secured the information immediately. 
Later he told us that without the index he 
would have spent forty-five minutes look- 
ing up the material in various catalogs. 


A pioneer loose leaf manufacturer said: 
‘The loose leaf index is one of the greatest 
benefits the industry ever received.” 
Other comments from dealers are as fol- 
lows: 

“‘We cannot imagine a loose leaf salesman being 
without one.” 

“This index will solve our loose leaf problems.”’ 
“It is almost impossible to be thoroughly informed 
on every kind of loose leaf stock carried by the 
manufacturer, but with this index the information 
can be readily supplied.”’ 


Put the Index to Work 


Just give the Loose Leaf Form Index a chance and 
it will prove to be a valuable assistant. It gives 
the salesman immediate information and enables 
him to make sales which without it would be lost. 
It enlarges the salesman’s capacity by reducing 
the time necessary for individual customers. It 
will pay for itself the first day it is used. 


One For Every Salesman 


For maximum results, all salesmen, whether inside 
or out should have access to the index. The out- 
side man should carry it in his portfolio, and one or 
more copies should be available for instant refer- 
ence in the store. 


How many do you require? 


PRICE $1.00 


THE OFFICE APPLIANCE CO. 


417 South Dearborn Street 
CHICAGO 
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Shipman-Ward Extends Typewriter Inspections. 
The Shipman-Ward Manufacturing Company, 4401-09 

Ravenswood avenue, I1l., new 


in the operation of its typewriter rebuilding plant, 


Chicago, has developed 


features 
which were made effective in April. Under the new plan 


there is a “spot inspection” of machines in the course of 
assembly This means that inspections are made at fre- 
quent intervals during the progress of completion. For- 


merly the complete inspection was made after all parts had 
the Progressive assembly with 


inspection produces typewriters of higher qual 


been put into typewriter. 
progressive 
ity than have ever been turned out heretofore. The inspection 
of the completed machines continues under the new plan, 
that final do 


anywhere near as many defects as were found 


experience indicates these inspections 


but 


not uncover 


formerly before the “spot inspection” was established. 


Another 


typewriters is 


innovation to assure dealers of strictly high class 
sales department inspection of machines 
When to the 


an inspector under the direct supervision of 


the 


before shipment the typewriters are sent 
shipping room, 
the sales department gives the machines a general examina 
noted on every typewriter be 


tion. His approval must be 


tore 


it is released for shipment 


C. P. A. Establishes Self at Culver City. 
Roselle will open an office June 15 at Culver 


the 


Barney A 
Calif 


accountant 


profession of certified public 
handle 


address 


conducting 
In 


otnhece 


City, 


he will probably 


His Culver City 


this connection 


considerable Is 
P.. &: 
Mi 


Was a 


equipment 
Box 598 


sell where 


Alaska, 
Certified 


had | 


member 


Re veen located at Juneau, 


of the Territorial Board of 


he 


Public Accountants 


A. H. Fabri Heads Chicago Credit Men. 
the } 


At nnual of the Chicago Association of 


meeting 


Credit Men, A. H. Fabri was elected president. He is vice 
president of the Northwestern Expanded Metal Company 
The various divisions of the association will choose thetr 


individual executive officers shortly The Chicago station 


ers affiliate with the printers’ and stationers’ division of this 


organizatior 


The British Stationer Conquers Strike. 


The Mav issue of The British Stationer was due t 
emerge from the shops when the general strike which at 
flicted all of England upset all business routine. Withal 
over 100 pages were issued and distributed, thanks to the 
energy of Percival Jones, Ltd., the printer, the ofhce staff 
and shop apprentices Che principals of the printing house 


themselves participated in the mechanical production of the 


paper, printing, binding and other details. To conquer the 
situation it was necessary to overcome the lack of posta 
facilities between London. the publication location an 


tirmingham, the city in which the print shop is located 


Owing to the cancellation of the parcel post and printed 


matter rates by the general post office, mailing was accom 


plished bv dividing the issue into sections, and sending 
these by letter post—with a maximum of eight ounces per 
mitted \ the departmet t to subscribers witht the 
country 

Our friends abroad are mngratulated on their ability t 
keep fait vith subscribers. and the will to insure that 
their monthly visitor—The British Stationer—reached its 


+1 
ithout undue delay 


The rchant who only believes in service for tl ASs* 
business it should bring him, w never get the increased bus 

SS serv should bring The Coach (published co-operative! 
by the I rum & Pease Company, Eberhard Faber, C. Howar 
Hunt Pen Company and Sanford Manufacturing Companys 
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Two Advertisements 


Are embodied in this one. The first one appearing 
herewith was published in the Geneva Daily Times on 
Friday, May 7, 1926, and besides being a sample of how 
such a style—having as it does a personality all its own— 
be used without a name address it also embodies 


a tribute to Mother. 


Twenty-six Years 


can or 


in if 


Ago today, May 7, 1900, the writer started at the 
printing business in the office of this newspaper at 
$3.00 a week and has been at it continuously ever 
since right here in Geneva During the past year 
has been lost forever the best friend we have ever 
had and the one who was responsible for our sticking 
t out vears 
Ago 

when there was such incentive to get into apparently 
better paying lines Without mentioning any names 
you can get some conception of who that friend was 
by reading what will appear in this space tomorrow 
night and which is reproduced word for word from 
the Auburn Citizen of Saturday, May 9%, 1925, or just 


about a year £0 


Today 


During the spring and early summer of 1925, we han- 
dled some advertising in this style for C. E. Rapalee in the 
Auburn Citizen and though he had a branch there he lived 
in Geneva and was therefore familiar with the attention 
zetting qualities of this style 


Withi 
That period a few were run without name or business 


among which was the one referred to above and which is 
reproduced herewith built around Mother’s Day. 


Mary Carr 









The well keown screen star who portrays the mother 
part so perfect was especially good in tho.e two 
we known films which were featured a few years 
ago it seems especially fitting to mention this now 
is tomorrow you ebrate Mother’s Day It is not 
unusual to see those of the gentler sex shedding tears 
during touching scenes in drama whether it be the 
spoker the film, but it is unusual to see men wip- 
ing their eyes, but not in the two films mentioned. 
The write noticed that nm particular and though 
they were strangers it was assumed that they were 
travelers miles from home and their thoughts were 
brought back to incidents of childhood and thoughts 
f mothe You probably had the same experience 
when ye saw Ma Carr 
ind Over eH 4 a da as been set aside for 
Mother et’s t forget her Even though one is 
ving he a greeting ning mail means a lot 
er 4 gr i telephone, flowers, 
r ter s . s rder fer those living at 
listar | r is ¢t st friend we have so 
wa M s Da er homage Let's 
n be t cr s are she'll not be with 
« z = . ve have many 
ate . neg t Ve ave been informed 
e ) : a reg : rrespondence been 
star and k away from home 
a : seen In the Old 
You dear reader $ t that any advertisement 
hich could be used in one city to advertise a business pf 
Coke and one year later be lifted bodily to another caty 
to help put er Printing and Office Supplies has m # 
] } , — £ 
atures that are sual his style has been used for 
ears by M. F. Devane Geneva, N. Y.. who ts m a postion 
‘ furnish it to a limited number ix ther cities who de- 
sire something oue 


An advertisement 
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Let SYSTEM 


be Your Salesman in 


GREAT 
BRITAIN 


Every concern that sells a 
product or service for busi- 
ness men can cover the Busi- 
ness Field of Great Britain 
through SYSTEM—the Brit- 
ish Magazine of Business. 


Statistics show that more 
than 6,000,000 workers are em- 
ployed in Industry by the 
Business Men of Great Brit- 
ain. To employ these profit- 
ably, Business Men must buy 
millions of tons of raw ma- 
terials, employ every modern 
method of transport and use 
immeasurable quantities of 
machinery and equipment. 


In addition to this substan- 
tial home market, Great Brit- 
ain does an enormous over- 
seas trade in the Eastern 
Hemisphere through her high- 
ly developed export organi- 
zation. 


Thus by covering Great 
Britain, you reach at the 
same time these rich over- 
seas markets. 


If you have anything to sell 
to the Business Buyers of 
Great Britain, whether it be 
works or office equipment, 
transport facilities or a busi- 
ness service, you can cover 
the entire market by adver- 
tising in SYSTEM—the Brit- 
ish Magazine of Business. 


To American Manufactur- 
ers interested in the British 
Market, the SYSTEM Serv- 
ice Department offers infor- 
mation and advice free of 
charge and will report on 
local conditions entirely 
without charge or obligation. 


SYSTEM 


The Magazine of Business 


43-44 SHOE LANE 
LONDON, E. C. 4 
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Records of Stock Steel Furniture Shipments. 

The Department of Commerce reports data on the opera- 
tions of manufacturers of steel furniture stock goods, based 
on the report of thirty-two companies in the “business 
group,” and fifteen companies manufacturing shelving. 
The following figures show orders received, shipments, and 
unfilled orders for both groups from September, 1924, to 
September, 1925, inclusive. In a few cases in the business 
group, where orders or unfilled orders were not reported, 
these were calculated on the relation of the firm’s ship- 
ments to total shipments. 

Business Group. 


1924—-September—Orders received, $1,589,994; shipments, 
$1,519,078; unfilled orders, $1,193,871; October—Orders re- 
ceived, $1,761,431; shipments, $1,783,162; unfilled orders, $1,- 
184,731; November—Orders received, $1,615,912; shipments, 
$1,678,636; unfilled orders, $1,216,144; December—Orders 
received, $1,914,038; shipments, $1,872,677; unfilled orders, 
$1,220,232. 

1925—January—Orders received, $521,877; shipments, 
$1,972,137; unfilled orders, $1,455,890; February—Orders 
received, $1,986,151; shipments, $1,939,097; unfilled orders, 
$1,501,460; March, $2,012,322; shipments, $2,027,863; un- 
filled orders, $1,482,859; April—Orders received, $1,964,- 
059; shipments, $2,009,199; unfilled orders, $1,466,428; May 
—Orders received, $1,855,552; shipments, $1,918,869; unfilled 
erders, $1,383,424; June—Orders received, $1,792,656; ship- 
ments, $1,805,599; unfilled orders, $1,390,540; Juiy—Orders 
received, $1,823,435; shipments, $1,810,754; unfilled orders, 
$1,445,897; August—Orders received, $1,664,649; shipments, 
$1,688,965; unfilled orders, $1,358,386; September—Orders 
received, $1,969,769; shipments, $1,816,484; unfilled orders, 
$1,535,231. October—Orders received, $2,170,076; ship- 
ments, $2,130,498; unfilled orders, $1,406,117. November 
Orders received, $1,975,117; shipments, $1,885,505; unfilled 
unfilled orders, $1,496,242. December—Orders received, 
$2,454,277; shipments, $2,418,577; unfilled orders, $1,531,505. 

1926—January—Orders received, $2,652,208; shipments, 
$2,434,205: unfilled orders, $1,760,573. February—Orders 
received, $2,272,555; shipments, $2,183,948; unfilled orders, 
$1,833,862. 

Shelving. 

1924—September—Orders received, $415,163; shipments, 
$471,390; unfilled orders, $334,485; October—Orders re- 
ceived, $681,364; shipments, $595,157; unfilled orders, $327,- 
455; November—Orders received, $526,707; shipments, 
$549,120; unfilled orders, $469,315; December—Orders re- 
ceived, $596,934; shipments, $650,923; unfilled orders, 
$364,813. 

1925—January—Orders received, $2,206,952; shipments, 
$517,363; unfilled orders, $361,268; February—Orders re- 
ceived, $539,286; shipments, $443,514; unfilled orders, $453,- 
358; March—Orders’ received, $606,754; shipments, 
$539,972; unfilled orders, $515,434; April—Orders received, 
$566,834; shipments. $650,769; unfilled orders, $436,048; 
May—Orders received, $523,426; shipments, $549,272; un- 
filled orders, $372,296; June—Orders received, $501,182; 
shipments, $482,187; unfilled orders, $398,973; August— 
$516,694; shipments, $452,716; unfilled orders, $447,255; 
September—Orders received, $624,676; shipments, $542,173; 
Unfilled orders, $511,689. October—Orders received, 
$730,911; shipments, $692,471; unfilled orders, $626,933. 
November—Orders received, $686,814; shipments, $574,905; 
unfilled orders, $739.831. December—Orders _ received, 
$620,947; shipments, $788,461; unfilled orders, $570,941. 

1926—January—Orders received, $580,948; shipments, 
$577,364; unfilled orders, $583,415. February—Orders re- 
ceived, $656,029; shipments, $603,144; unfilled orders, 
$632,545. 
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URNISHED complete with bot- 
tle of Hektograph ink and sponge: 


Write for Dealer's Discount Extra Kopysheets are 
two in a box: 


Note size, per box, 
$1.50 


cr 2 ims 9400 
on eee 


P Hektogr. 
$ 400 emcee In. ribbons, = 


Letter sine, per box, 


Legal cise, por bea, 
$3. 


Legal size 
8} x 13 inches 


car- 
bons, pencils and ink, 
on request. 


MULTIPLY YOUR SALES 
WITH THE NEW 


KOPYSHEET DUPLICATOR 


Hundreds of people in your territory need the 
economical service of this new duplicator. 
Many will discard present equipment in 
favor of its easy, clean, quick method. Many 
others who do not now use a duplicator will 
find they cannot afford to be without its con- 
venience. 


By means of a new type of printing surface 
called the Kopysheet, this duplicator prints up 
to a hundred copies of handwriting or type- 
writing. Additional Kopysheets cost but little. 
Each Kopysheet can be used fifty or sixty 
times and the trouble and muss of washing is 
entirely dispensed with—-simply lay aside the 


used Kopysheet for 24 hours and it is again 
ready. 


The Kopysheet Duplicator is high grade in 
every respect; it gives good service for a long 
period. Its low price is based on the plan of 
construction which eliminates many small 
parts and details without sacrificing quality of 
work. Everything that goes into the machine, 
materials and workmanship, is best quality. 


Every commercial stationer and every office 
supply or stamp and stencil dealer should 
investigate this new Kopysheet Duplicator 
and our liberal proposition. Descriptive 
circular and sample of work on request. 


THE HEYER DUPLICATOR COMPANY, Inc. 


ESTABLISHED 


18 SOUTH WELLS STREET 


1903 


CHICAGO 
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He Has Been Making L. L. Brown 
Papers for 50 Years 


ee 
ee 
we ire 


2 a 


M:,. JuLius CHARBONNEAU 
has been identified with the making 
of Brown’s Ledger, Linen and Bond 
papers since 1876,—just half a 
century. 

For 40 years of this period, this 
expert craftsman has specialized on 
a single operation ! 

Mr. Charbonneau is but one 







*The 
L. L. BROWN 










mulls are the on/y 
ones making led 


md lmen and 
d papers and 
using none but 
WHITE 
Rags 





each of whom has devoted 
more than 30 years to making 
L. L. Brown papers. There 
are thirty craftsmen in the 










of twenty paper makers 


L. L. Brown mills who have special- 
ized on these papers longer than 20 
years apiece. Scores of others have 
been with the company for periods 
in excess of a decade. 

In these master craftsmen no less 
than in new white rags,* pure spring 
water and scientific research, is 
found one of the vital reasons for 
the acknowledged supremacy of 
L. L. Brown Ledger, Linen and 
Bond papers for more than three- 
quarters of a century. L. L. Brown 
Paper Company, Adams, Mass. 





© C)\ ee 


“~ 
> £4) . 
CA iP = 





IysROWN’S 


Ledger, Linen and Bond Papers 


[ SUPREME tn QUALITY SINCE 1849 }°=™ 





Brown’s ADVANCE GreyLock GREYLOCK Brown’s Brown’s Linen 
Linen Lepcen Linen Levcer Linen Lepcer ae aaa Fine Cream, blue; wove 
White, buff, blue White, buff, blue White, buff, blue Hinge forlooseleaj Books White, buff, blue, pink laid 

Apvance Boro Greriocx Bonp Brown’s Linen ADVANCE AND Greyviock Brown’s MANuscRIPT 
White, buff, blue, pink White Typewriter Papers Typewriter Papers Covers 


A toe — a 
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Records for Insurance Men. 


Some Ideas on Record Keeping Which May 

Help the Stationery Salesman in Fitting Out 

a Prospect. Abstracted from The Insurance 
Field. 


ing the property covered, such as change of ownership ot 


mortgagee, concurrent insurance, the amount carried by the from steel, brass or alum- 
agency and companies involved, etc., should be available on 3 P d bl 

short notice—for real advertising to a local agency is noth- inum, sen us your ue 
ing other than real service supported by real companies. prints We have prices 


A proper system of accounts receivable is no doubt a 


prime factor in this class of service. The proper filing of that will interest you. 


daily reports is of vast importance, a great number of 


The issuing of a policy correctly, its proper delivery and 
subsequent payment, does not in any way dispose of the 
transaction until expiration. Detailed information concern 


agents resorting to expiration cards carrying all necessary 
data in regard to each risk 

The alphabetically indexed, bound ledger system, by page 
number, is impracticable to the agent who writes, or 
expects to write, a considerable volume of business by rea 
son of the tact that it invites lost motion and waste of BOLTS d RIVETS ; 
time that can so easily be avoided. an 

What might be termed Che Bankers System,” for con- Seeel ant Gena 
venience, is more feasible in every respect. The form used 
is similar to the average bank statement, and provides for 
the date, term, policy number, description, debit, credit and 
balance, and a duplicate set for closed accounts After all 
postings for the month have been made, such accounts that 
have been paid in full or otherwise closed and ruled, car 


be transferred to the closed file until reopened. This leaves ( | ISSPIDORS 
" ‘urrent hile reflect either ’ 


the curre only those accounts which 


ar earn am age mene Eee 


a debit or credit balance, the total of which should nat 


urally balance with the control in the general ledger 


Brass and Steel 


ee 


Che triplicate invoice system is in common use by larget 











agencies, but is practicable only where the organization is 
one of efficiency and co-operation. Where this system 1s H 
in vogue, a bill is made in triplicate, the first copy accom - - - — it 
; ‘ + : 
panving the pe icy or er dorsement, the second copy being " a 
, ' , . } : 
mailed at the end of the month if not paid, and the third = 4 4 
ADAPTER TARY H 

‘ end permanent record and filed in 1 » leaf ~ - 
copy =¢ \ a is 1p mane ecore anc niec nN loose 1€@a : 
ledger } 
The tende VY of the lo« il agent is to de is little work i 
as possible i rder to keep expenses at a minimum, and : 
i 
for this reason more and more agents are adopting | 
standardized methods, which when properly used create at 
adde d de gree ot con! det ce on the part of an agenit, it bet } 
a proved tact that more nfidence creates more success 4 


Trade Board Eliminates Exaggerated Cuts. Che ao 
The Federal Trade Commission extended its scope in a 
. . * 
complaint covering exaggeration in illustratior An order MAT .CO 
required Ostermoor & Company, New York, N. Y., to dis 
nthiue the use of pictorial representations of mattresses DETROIT — 
f 


According to the commission’s findings Edwin A. Ames 
amed lually in the proceedings, owns practically all 5 ‘ . 
thie cauleal stnele: Gf the Cheaniene Gakaenne. aia ; 1500 Beard Avenue, Detroit, Mich. 
pie he making of cotton felt mattresses. It was 
nd that the company adopted many years ago a trade SALES REPRESENTATIVES 
irk consisting of a picture of a mattress of which one part 


ippears finished or complete and the other part opened up THE “ASSOCIATED STATIONERS’ SUPPLY CO., Chicago, Ill. 


Aiecinain expanded superimposed layers of a fabri BRUSH BROS. - : 258 Broadway, New York, N. Y, 
material : ERNEST WALLACE . 444 Market St., San Francisco, Calif. 
It was further found that the pictorial representation PHIL. F. WEBSTER . P.O. Box 873, San Antonio, Texas 
Was fut er round a ne ncto4riz epresent: ons 
Ostermoor mattresses appearing upon the labels and in the 


advertising of respondent grossly exaggerate the expansion 








which actually occurs in the mattress filling freed at one 
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y 
tation as to length or width. 
ent denominations of postage quickly inter- 
e 


with the fingers. 






ANNOUNCING 
THE 


RED STAR MAILING MACHINE 


an absolutely new, low-priced, non-metering 
Permit 
e 

ation at the rate of over 10,000 pieces per hour. 


Printer with automatic feed—seals, 
ounts and imprints the postmark in one oper- 


landles all sizes of standard commercial en- 
elopes, folders and broadsides without limi- 
Dies for differ- 


hanged by merely releasing a spring latch 
Price, including 
cabinet and all ac- 
cessories, with no 
rentals for neces- 
sary attachments, 
f. o. b. factory, 
$475.00. 
Our booklet describing 
purpose and advant- 


ages of machine mailed 
on request. 


giving full information 


RED STAR 
APPLIANCES 


Incorporated) 
127 Beckley Avenue 
Stamford, Conn. 


Attractive proposition to agents 
in territory still open. Address, 


end from restraint. The picture indicates the expansion of 
a four-inch restrained mattress when opened at the end to 
about thirty-five inches or more, whereas it was found as a 
matter of fact that the actual expansion did not exceed fron 
three to six inches above the restrained thickness of the 
mattress. This pictorial misrepresentation, the findings 
continue, misleads the purchaser as to the true resiliency of 
the mattresses so labeled and causes the purchase thereot 
in preference to competitors’ mattresses that are not uw 
truthfully represented. 

The commission also found that two of the registered 
trade marks of respondent show!:ng the opened end of mat 
tresses tremendously expanded, but without the figure of 
woman, have been canceled by the United States Patent 
Office on the ground that such trade marks are descriptive. 

The ruling by the commission indicates that commercial 
organizations will have to restrain their artistic productions 
just as the commission has imposed restraint on imagina- 
tions expressed in words. 


Waste Elimination Progress to Be Surveyed. 
“Management Week” will be held the last week in Oct: 
ber in over 100 leading commercial and industrial centers 
of the United States. It will be held by a national com 
mittee representing the American Society of Mechanical 

Engineers, American Management Association, Society 
Industrial Engineers, the Taylor Society, and the division 
of simplified practice, United States Department of Con 
Rav M 
division, is s« cretary of the national committee directing 
“Management Week.” 


It is the hope of the committee of sponsoring organiza- 


merce. Hudson, chief of the simplified practice 


tions that interest may be focussed on the gains in efficiency 
of management which have followed such surveys of wastes 


in commerce and industry as: “Waste in Industry,” made 





by the Hoover committee on elimination of waste in indus 











Folding Filing Boxes 


Ideal for filing cancelled checks, drafts, 
deposit slips, telegrams, orders and 
other papers, including ledger sheets. 


The best grade of corrugated fibre board is used, 
in the manufacture of these boxes. The top opens 
out flat and when closed is fastened with two 
steel bands which lock over buttons on the sides. 
The box is smooth inside and out. The bottom 
is double and is sealed with a strip of 2% inch 
gummed cambric tape the full length of the box, 
thus making it the strongest and most practical 
storage filing box on the market. Made in ten 
stock sizes and in special sizes according to re- 
quirements. 

This box is a small specialty with big sales possi- 
bilities for dealers. Write for descriptive folder 
and price list. 


STEEL BOUND BOX CO. 


5039 Cottage Grove Ave., Chicago 


try; the committee on “Business Cycles and Unemploy 
ment,” and the National Distribution Conference 

Each of these reports has made specitic recommenda 
tions as to methods of curbing wastes and stabilizing bus 
ness. Their findings have resulted, in many cases, by c 
operative action by commercial and industrial groups, a1 
by communities, for meeting problems and overcoming 
conditions as revealed. 

As yet, however, no concerted effort has been made 
discover the extent of benefits accruing from these attacks 


on waste, and it was this fact which led to the selection 


1 
} 


the 1926 meetings of a topic which would permit of such a 
survey. 

In addition to the local memberships of the organizations 
comprising the national committee, invitations have been 
sent to local chambers of commerce, Rotary, Optimists, 
Kiwanis, Civitan, Lions and Cosmopolitan clubs, executive 
groups and clubs, universities and colleges, to co-operate 
the selection of a management week committee and deve 
opment of a series of meetings. Because of the applicati 
and tests of recommendations, by an increasing number 
industrialists and business men it was felt by the national 
committee that the topic selected will give the publi 
opportunity to know better than ever before what waste 


elimination means to the nation as a whole 


Stacy Estate Probated. 
The estate of the late Hobart A. Stacy has bee 
bated in the Cook county court; real and personal propert 
Is appraised not to exceed $20,000. 


Francis B. Irwin, of the James Hogan Company, PI! 


delphia, is named as next years governor of th Chis 


Regional District of the National Association of Stat 


Office Outfitters and Manufacturers 
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NEW Canode QUICK-SELLING SPECIALTIES 


The interest the public has shown in this line of office 
specialties since the new numbers were announced only 
one month ago has been remarkable. The line challenges 
the attention of every dealer. 


Duplicator Supplies 


The new Canode specialties include a thoroly efficient line of 
dry stencils, inks and inkpads. It also includes ribbons and inks 
for the multigraph and multicolor as well as re-inked and re-manu 
factured ribbons for these same machines. This is the first time it 
has been possible to procure a complete line of supplies for both 
type and stencil duplicators from a single source 


Ribbons and Carbons 


Our expert work with inks and colors has led us into carbon 
paper and typewriter ribbons. Sell the Canode Superfine line and 
be assured of the same fine quality as in other Canode products 


Special Inks 


Our stencil line includes ink for all office machines and devices 
such as addressing machines, check protectors, numbering ma- 
chines, dating stamps, permit printers and stamp pads 


Sell Canodse specialtic s to build up an attractive and remunera- 


tive business. The line offers a live opportunity to dealers and 
“eed — everywhere who are organized for aggressive selling. 
Inv igate its possibilities 


CANODE INK COMPANY, Inc. 


3005 Carroll Avenue CHICAGO 
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Canode Superfine Dry Stencil 








Every duplicating machine user is a live customer fot 
typewriter ribbons and carbon paper. The new Canode 
Superfine line of ribbons and carbon gives Canode dealers 


an advantage ia soliciting that business, 
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Canode Superfine Ink Pads 
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'~When You Add Finest Facilities 
to Long Experience and 


Sesleiiedtamamaae 


A Knowledge of Requirements 


—you get a product satisfying in 
} quality and service. 


Our facilities for producing BICCO 


Filing Equipment are extensive and 
complete. 





in the manufacture of Filing Equip- 


! Our production is directed by experts 
| ment and Supplies. 


And our knowledge of filing require- 
ments enables us to add a personal 
service which makes certain the selec- 
tion of the right equipment for every 
purpose. 


If you are in Boston during the sum- 
i} | mer, plan to call on us and make 
ii | an inspection of our exceptional facili- 
i} ties for producing high-grade Filing 
| Equipment and Supplies. 





INCORPORATED 


1 Filing Equipment Bureau 


| | 113-115 PURCHASE STREET, 
i} | BOSTON, MASS. 


| 


C. H. COBB, President R. H. CHARLTON, Treasurer 
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Salmagundi 
Fiteoon ‘Years Ago. 


Glimpses at Office Appliances When Nature 
Was Responding to the Genial Rays of the 
June Sun in 1911. 

Che frontispiece depicted the executive personnel of The 
Browne Morse Company—R. H. Browne, president, and 
Frank C. Morse, secretary. 

“Profits in the Office Appliance Trade” indicated that 
even in those days dealers had learned that going prices 
did not allow sufficient margin for the dealer to carry his 
overhead 

The house organ of the Royal Typewriter Company, 
Inc., was changed from The Royal Sixty-five to The Royal 
Standard. The latter name endures to this day 

G. W. Todd & Company (now The Todd Company) 
had celebrated the sale of the hundredth-thousand “Pro 
tectograph.” 

The annual section devoted to office furniture presented 
an instructive assembly of papers by men prominent in the 
office equipment field 

A demonstration of the fire-resisting qualities of steel 
filing cabinets of several makes was conducted at Wash- 
ington, D. C., before a government committee. The results 


were eminently satisfactory. 


The Business Show. 

Herman C. Metcalf of Washington, writing for Office 
Appliances about the Business Show in Washington said, 
“A few years ago such an exhibition would have been an 
unheard of innovation; today, however, it passes almost 
without comment in the daily press, for the utility of such 
exhibitions is universally recognized.” 

Chen the National Business Show people were advertis 
ing that one-third of the space for the fall show was al- 
ready taken. 

Now we are told that more than eighty per cent of the 
space tor the fall National Business Show is already sold. 
Mr. Metcalf was rigl 

Rowlands Gets Prospects at Slumber. 
\. E. Rowlands, manager at Madison, Wisconsin, for the 


Purroughs Adding Machine Company, employs many plans 


to further his business in that territory. They say he used 
his persuasive powers to have the Northwestern Railroad 
assign the Pullman sleeping car, “Burroughs,” to a run be- 
tween Madison and Chicago. That gets prospects as a fare 
well thought when they leave town, and a welcome when 
they climb aboard at Chicago on the return journey to the 
Four Lakes city — 


Another Dig at the Post Office Pen. 
Explorers have 

1 still be used for writing. This qualification precludes 

possibility of the post office claiming them as their prop- 


erty Laughter 


Trading Out a Veteran. 


\ bit of tvpewriter history was written at Los Angeles, 
according to The Typebar (L. C. Smith & Bros. Type 
writer, Inc W. W. Oke. of the Corona-Pacific Type 
writer Company. Inc., sold a Corona Four to Mrs. S. A 
Shocklee She was a Miss Oliver, daughter of the inventor 
of the Oliver typewriter. She traded in one of the old 
Olivers built bv her father. The urge for the four-bank 
kevboard is shown here After all those years on a three- 


bank machine. the customer turned to the standard key- 


' - ‘ “1.4 . 
ard even the ugh the Corona Three Was aVvalia le 





discovered ancient pens and ink which 





A carbon paper 
that makes 
regular customers 


After once using Grand Prize 
Super-durable Carbon Paper 
stenographers and office man- 
agers insist upon it—will not 
take any other. 


This means that your casual cus- 
tomers become regular custom- 
ers, and, if necessary,will go out 
of their way to get this carbon 
paper at your store. 


This carbon paper is the result of 
22 years of experimentation. It 


will not ‘“‘tree’ or curl—is as | 


clean to handle as white paper 
—will not offset—is guaranteed 
to produce from 100 to150 clear, 
legible copies. 


A plan to in- 
crease sales 


Send the coupon 
below for a proven 
tested plan that we 
have originated for 
increasing your 
sales of carbon 
No. 7-X paper. This plan 
Superdurable will be sent free of 
Embodies Excessive charge and without 
Durability, Extreme obligation. 
Sharp Writing Qualities 
and is Guaranteed to be 
NON-CURLING 





Manufacturers of carbon paper since 1902 
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Pacific Carbon & Ribbon Mfg. Co. 


1451 Harrison Street 
San Francisco 


Please send details of your Carbon Paper Sales Plan. 
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Ingento Cutters 


for CARD AND PAPER CUTTING 





NOW MADE IN 7 SIZES 





A SIZE FOR EVERY NEED 


No. 1. 6% inch blade. No. 4. 12% inch blade. 

No. 2. 8% inch blade. No. 5. 15 _ inch blade. 

No. 3. 10% inch blade. No. 5% 18 inch blade. 
No. 6. 24 inch blade. 








Manufactured Only by 
IDEAL SCHOOL SUPPLY CO. 
3700-3702 Wentworth Avenue 
Chicago, Illinois 

















Barrett Portable 


Smooth and Quiet in Operation 


Friction Eliminated 


Full 9-Columns Capacity 


In Keyboard, Totals and Printing 


Beautifully Finished 


Black Japan and Nickel 


Easy to Carry 


24 Lbs.—9x12 Inches 


BUILT FOR HEAVY SERVICE 





F. O. B., Phila. 


Lowest Priced Standard 
Adding and Listing 
Machine in the World 


EXCLUSIVE AGENCIES AWARDED 





Lanston Monotype Machine Company 
Philadelphia, Pa., U.S. A. 
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Odds and Ends from the Daily Newspapers. 
Asserting that this is the age of speed, the Christian 
Science Monitor cited the case of H. Bedford Jones, the 
novelist. His market for adventure stories seems so vast 
that he needs something more than an ordinary type 
writer to produce his “stuff.” So he bought himself an 
electric typewriter to enable him to keep up with his 


characters. 


The Chicago Evening Post editorialized thus “The 
Turks are thinking of abandoning their funny alphabet 
of 118 wiggly characters and adopting real, honest-to 
goodness letters such as we have on our Underwood. 
Evidently the Turk hones after civilized society.” 

+ 

The Associated Press dished this up through its affil 
iated newspapers “One thousand words may be writ 
ten on a typewriter with the expenditure of heat con 
tained in a single peanut, according to Prof. Andrew 
Hunter, of the University of California The amount 
of heat given off by persons in various occupations during 
a day is estimated thus: No work, 1,630 calories; tailor, 
2,700 calories; carpenter, 3,500 calories; lumberman, 5,500 
calories.” Now, if the learned educator will tell how 

ny calories a man circulates when he figures his income 
wid, SOCIETY should be happy. 

* * * 

Several weeks ago the Boston Daily Advertiser ran a 
picture layout showing a Chinese typewriter, equipped with 
5,700 characters. It was contrasted with the standard Amer 
ican machine of seventy-six characters to compare the scope 
of the machines. There was shown also a portable type- 
writer as a contrast for bulk. 


New York Department Store March Sales. 

The report of the New York Federa! Reserve Bank for 
March shows the following percentages of department store 
sales and stocks on hand. Books and stationery showed an 
increase of 25.5 per cent over March, 1924. Stocks on hand 
March 31, 1926, were 12.1 per cent greater than the same 
day in 1925. 

France Legalizes Typewritten Notarial Acts. 

Commerce Reports] A recent French law detinitely per 
nuts the use of the typewriter and printing press in the 
preparation of notarial acts, whereas formerly they were 
supposed t be written in longhand. The acts under the 
responsibil of the notary, will be written in longhand, 
typed on a_ vpewriter, printed, lithographed or typographed, 
in black inauslible ink, of a composition approved by the 
chancellery. Typewritten copies must be obtained by 
direct impression, without interposition of inked paper or 
carbon paper. In any case the acts received by the no 


taries, written entirely or partly otherwise than in long 


hand, must be initialed or signed at the bottom of each 
page by the parties, the notary and witnesses, if such are 
required; otherwise, the pages are invalid 


That Horrid Boss. 

Sales Management (London)]. First typist: “ The idea 
of your working steady eight hours a day! I would not 
think of such a thing.” 

Second Typist: “Neither would I. It was the boss who 
thought of it.” 


The rolling stone may gather no moss—but what I want to 
know is what good is moss to a stone, anyhow The Coach 
(published co—operatively by the Boorum & Pease Company, C 
Howard Hunt Pen Company and Sanford Manufacturing Com- 


any). 
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SERVICE 

ae —‘‘Ship at Once’’ Service 
Distributors Prompt delivery often becomes a determining factor in 
in the landing a specific order. “Ship at once” instructions are 
World executed by us in the full meaning of the expression. We 

take off our hats to no one with respect to our facilities 

for meeting urgent requests. A steady and constant 


source of rough machines is positive assurance that your 
wish will be carried out to the letter. Our price list will 
prove interesting. 


THE WHOLESALE | YPEWRITER Co. 


428-430 BROADWAY NEW YORK, N. Y. 


All Makes and Descriptions 
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PEERLESS KEYS 


at the Top of the World 


when planning equipment for the 
Byrd expedition, the little PEERLESS 
KEY TOPS took rank with my photo- 
graphic equipment and typewriter. I 
really wouldn’t care to be without them 
particularly when operating in cold 
weather.”’ 

Lt. George R. Pond, U.S.N.R. 


Airplane Pilot, 
“Fokker 3-F-VII.” 








As usual, Peerless Keys were selected 
when a real test of service had to be 
undergone. Everything for the Byrd 
expedition to the Pole had to be the 
best in its field. 


PEERLESS Rubber Typewriter Keys -- 
were chosen, of course. 


THE PEERLESS KEY Co., INC. 







@ PEERLESS 


NCAVE RUBBER Ys 176 Fulton St. New York City 
by CO ER KE ( a 
TYPEWRIT! NEW YORK 8 Sete — Branch Offices in Leading Cities 


PEERLESS KEY im 
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() Your Guarantee () Your Guarantee () 
of Best Quality of Practicability 
Teae wom Teape MAP Tr oe man 


“ACCO” means something when placed on 
merchandise. It is the stamp of perfect goods 

of full count. We are very careful to maintain 
this name—you should be careful to maintain 
( your good name by offering only quality goods. 
The goods you sell classify your business: 


AMERICAN CLIP COMPANY 
Long Island City, New York 

















WALES 


ADVANTAGES 


Reliable work 
Easy operation 
Durability 
Unequalled speed 
Versatility 





mee Built in capacities from six to ten columns. 
Statement There are models for all kinds of listing-calculat- 

ing work—for monthly statements, statistical rec- 
ords, trial balances, adding fractions and many 
other uses. Seven or ten column models tur- 
nished with Duplex or Automatic Recap Device 








> 9 : € p ac © r ‘ . 4 > en a , «© ~ g S aa r > ad ¢ 
ao Se ee Sa a and priced as low as $225.00. Single counter ma- 
characters Debit, Credit and Balance if de- nine _ ra : rqi9¢ 
sired. It is equipped with Split and Normal chines priced dow n to $125.Uv. 
Device, Injector, Ejector and Chute. Has 


Automatic Clear Signal, Total, Subtotal, Non- 
Add, Non-Print, Correction and Repeat Keys WALES ADDING MACHINE COMPANY 


Prints Total and Subtotals in red. 
Home Office: Wilkes-Barre, Pa., U.S. A. 
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Why split your ribbon 
business with others by 
handling a brand everyone 
carries? Be independent. 
Sell your own brand. Keep 
your customers coming 
back to you instead of 
jumping from one place to 
another as they do for 
factory brands. 


TYPEWRITERS 
— = 


Albany, Ga.—The Albany Office Appliance Company, local 
agent for the Royal Typewriter Company, has changed its 
nume to the L. D. Acker Printing Company 

Atlanta, Ga.—A. H. Henley, who has been associated with 
the Royal Typewriter Company, Inc., at Birmingham, Ala., has 
joined the local staff, 64% Pryor street. 

Bakersfield, Cal.—_J. T. Wingate, representative for the past 
two years of the Woodstock Typewriter Company in Bakers- 
ficld, has purchased the R. F. Lee Typewriter Exchange. The 
Exchange has been conducting a considerable typewriter and 
adding machine business Wingate will retain the Woodstock 
and the Sundstrand adding machine agencies Mr. Lee goes 
to South Carolina, his old stamping ground, to act as repre- 
sentative of the L. S. Smith and Corona typewriters 

Charlotte, N. C.—W. V. Shearer has been appointed district 
manager in charge of the Carolinas by the Woodstock Type- 
writer Company His headquarters are with the Charlotte 
Office Appliances Exchange, 14 North Church street, the local 
distributor of the Woodstock typewriter. 

Charlotte, S. C.—Jack Mays, operating the Charlotte Office 
Appliances Exchange, 14 North Church street, is well known in 
the business machine field. He had added the Woodstock type 
writer to his lines, and is advertising his new activity in Char- 
lotte in his aggressive and characteristic manner. 

Chicago. til._—Wm. Mauthe, president of the Demountable 
Typewriter Company, visited the local office in May 

Chicago, !tll.—W. B. Larsen, manager here for the Royal 
Typewriter Company, Inc., made a trip to New York in May 
for a conference with home office executives 

Chicago, !t!!.—The L. C. Smith & Corona Typewriters, Inc., has 
assigned |. H. Johnson to a sales territory. He had been con 
nected with the bookkeeping department, and demonstrated his 
fitness for sales work. 

Chicago, !lil.—T. C. Martin, of the Standard Typewriter Ser- 
vice, will spend his vacation in the East. He has a farm near 
Lancaster, Penna., which will engage his attention for some 
time Then he will journey to New England, where he has 
many associations of interest 

Chicago, Ill.—E. L. Peterson, of the Dickinson Press, Dickin- 
son, N. Dak., was a visitor at the general offices of the Wood- 
stock Typewriter Company May 24 He is on his way to 
Europe The Woodstock typewriter is one of the lines handled 
by the Dickinson Press, and Mr. Peterson reported marked suc- 
cess with both the ‘“‘Electrite’’ and standard machines in the 
territory assigned to him 

Chicago, !li.—Several street car lines have been rerouted here 


































You can build a profitable 
typewriter supplies business 
with our help. U. S. ribbons 
are made in a grade and 
weight for every purpose and 
are packed in neatly litho- 
graphed boxes with your im- 
print. Start after the ribbon 
business today by asking for 
further particulars, 
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in connection with ar construction of Wacker drive, along the 
south shore of the ‘hicago river. Hundreds of extra street } 
cars pass the corner of Dearborn and Lake streets, and pas } 
sengers get a glimpse of the extensive window displays of the oe or ve years! Hf 
Manufacturers Typewriter Clearing House All kinds of office | 
machines are shown in the windows, and it is but natural that : 
numerous new buyers will call at the store to fill their wants Once you bought waste baskets for what they seemed i 
Y + , : } Vv .« = > > . i 
for type writers, adding machines, etc. a ‘ to be... If they quickly broke down, or wore out, Hy 
gswood, N. J.—The Co-operative Typewriter Exchange , j 

has been chartered to deal in typewriters; incorporators—Otto there was nothing for you to do but buy new ones. . 
J. Tanner, Emlie B. Hess and Henry O. Tanner; capital stock, i 
100 shares no par value; charter representative, United States But no more!... Vul-Cot has taken the guesswork 1 
Corporation Company, New York, N.Y. out of waste basket buying! With Vul-Cot, you buy 

Emporia, Kansas.—0. EK. Hazlett has taken over the distribu > on i} 
tion of Woodstock typewriters in this section. He once owned a guarantee of five-years unfailing waste basket | 
and successfully operated a business college; later he went into service... Vul-Cot is the first basket in history to be i 
the oil business, in which he made enough money to enable sold on a “‘make good’”’ basis. i 
him to retire, if he wished to do so But he likes selling and 
s ‘ ested in Vpoewriting ac +S av 4 ee espectis y . j 
Rane ted ‘ tl - = ne oe Eee, a oe . — Vul-Cot will not dent, rust, corrode, or leak ashes 
trite." Mr. Hazlett and his family spent most of the winter and fine scraps... With ordinary use, it should last 
in Soutl ind Central America, the South Seas, Florida, Cuba, from ten to twenty years. 
ete 

Fond du Lac, Wis.—Georgs Kemple will devote most of his : = 
time the coming summer and fall in Wisconsin and elsewhere Vul-Cot at stationers and office supply stores. 
in the interests of tl Demountable Typewriter Company, Inc 
He is the mpany’s sales representative in West Virginia and — 
states adiacent 3 , be 7 « - 

Greenville, S. C.—-H. F. McCamish, 14 amilton avenue, has ; . 4 
entered into selling arrangements with the Woodstock Type- PPA os QO _ - the standard waste basket 
writer Company He was associated formerly with the sale * 4 en FO ” > 
of Burroughs adding machines a) pS o\@ 4 ax 

Hartford, Conn.—The Roya! Typewriter Company, Inc., has a “ 








purchased property adjoining its factory for the erection of ——~ 
an additio1 

Hays, Kansas.—Cecil W. McKee and Ashby Hedges have un- 
dertaken the sale of Woodstock typewriters for Northwestern 


Kansas These two young men are graduates of the Kansas i} 
State Teachers’ Ce > ge and have had considerable experience 

n com i educa ion and with typewriters Mr. Hedges re 

cently spent sé months at the Woodstock factory making 

himself familiar with the mechanism of the machine. They hope 

to develo] u7 nportant business in typewriters and other 

office machines. Wheat and general crop prospects in Westerr A ‘ 

Kansas are said to be good and it is rat Bh that conditions ir National Vulcanized 


Fibre Co. 
Wilmington, Del., U.S. A. 


We operate six great plants 
and maintain sales and service 
offices at Baltimore, Birming- } 
ham, Boston, C , Cleve 
land, Denver, Detr t, Green- 
ville, Los Angeles, Milwaukee, 
New Haven, New York, Phil- 
tsburgh, 


1926 will be better than at any time during the five previous 
years 

Kansas City, Mo.—S. H. Lamont has been appointed man- 
ager of the local branch, Woodstock Typewriter Company He 
succeeds the late R. H. Mackenzie Mr. Lamont had been 
manager at Harrisburg, Penna., for the Royal Typewriter Com- 
pany. In« 

Madison, Wis.—The Remington Typewriter Company, C. N 
Kelley, manager, has moved its office to the First Central 


building . . 4 wos Seattle 
Mansfield, Ohio.—A branch has been opened here by The St.Louis Toronto. | : 
Loren E. Spiece Compar of Bucyrus, distributor for the Royal 
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COUNTING HOUSE 
PAPER FASTENERS 


TTT 


A well tempered, wide, 
heavy fastener, made of 
the best brass. 





Write for trade dis- 
counts. 


The Thomas Stationery Mfg. Co. 
Springfield, Ohio 


NEW YORK - CHICAGO 





Typewriter Company, Inc Dr. Don Hostettler has been placed 
in charge of the Mansfield activities 

Marion, ind.—The Marion Typewriter Service Company, 2 
West Third street. will handle sales and service in the Mario1 
territory for the Woodstock Typewriter Company This is 
ness is owned by Theo. L. Sroufe 

New York, N. Y.—The Lettercraft Corporation has beer 
chartered to conduct a typewriting business; capital stock, $10 
000; incorporators—J. Doughan, D. Brodsky and P. Moscowitz 
charter representative, C. E. Frankel, 19 West Forty-—fourth 
street 

Pasadena, Calif.—The Pasadena Typewriter & Adding Ma 
chine Company has moved from 24 North Marengo avenue t 
257 East Colorado street 

Parsons, Kansas.—An item in the April issue of Offic: 
Appliances stated that Paul J. Hibbs had contracted r the 
Woodstock agency here We learn that the deal failed of cor 
summation The Commercial Printers & Stationers > | 
Moore, manager, will, it is stated. remain the Woodstock dis 
tributors for this section of Kansas 

Richmond, Va.—!. ©. Knowles has been appointed manage 
here by the Underwood Typewriter Company, succeeding 
late Eugene Clowes 

San Francisco, Calif.—W. S. Oswald, special representative 
the Underwood Typewriter Company, has been visiting the 3S: 
Francisco office 

San Francisco, Calif.—W. S. McCleary, who has beet 
charge of the Los Angeles office of the L. C. Smith and Coror 
Typewriters, Inc., has taken charge of the San Francisco office 
The company is refinishing a new office at 115 Post street 
the growing business requires more space The new office 
be a model of completene SS In every respect 

Seattle, Wash.—\W H. Kirchoper has joined the sales staff 
of A. L. Benarfa, manager here for the L. C. Smith & C 
Typewriters, Ine 

Seattle. Wash.—The Typewriter Service Company has 
to 1404 Fourth avenue The new location permits the compa! 
to serve customers better than ever 

Terre Haute, Ind.—-Sales and service of the Woodstock typ. 
writer have been delegated to Zipher J. Dupies, 1820 Po; 
Street 

Union City, N. J.—The Jozo Corporation of New Jersey, 6 
Bergenline avenue, has been chartered to manufactures 
writers, cash registers, adding machines, etc.; capital 
$125,000 

Warren, Penna.—The Nyack Typewriter Company, oper 
by A. M. Berlin, has undertaken sales and service for the 
Woodstock Typewriter Company The territory includes Wa 
ren county and the city of Jamestown, N. Y 

York, Penna.—Alfred Scholes, manager here for the nde 
wood Typewriter Company, has been elected president of t 
Advertising Club of York 


Uruguay Continues to Favor American Products. 








has a proposition for a live wire sales 
representative in each city and com- 
munity, which we will gladly explain 
to responsible inquirers. 


Our products are of very excellent 
quality and cover every requirement 
in ribbons and carbons and a very 
wide range of competitive conditions. 





In 1925 Uruguay bought $26,000,000 worth of Amer 
products—twenty-six per cent of the total imports: British pa 
ticipation in the same market was 17's per cent These fi 
are given in Trade Information Builetin No. 403 of the 1 


States Depariment of Commerce, which may be secured for ter 
cents from the various branches of the Bureau of Foreign ar 

Domestic Commerce, its branches, co-operative offices or from 
the superintendent of documents, Government Printing Office 
Washington, D. C 


ACCOUNTING MACHINES 
7 | 


Chicago, Ill M. V. Maloney. of the Maloney-Gilmore Cor 
pany, returned late in May from a business trip to East 
points, including Boston and New York 

Chicago, Ill.--The Chicago sales organization of the E 























Fisher Compa got a good stride in May with the new ele 
model 

Chicago, Ill..-H. R. Russell, general tiles manager f 
Powers Accounting Machine Company visited in Chicag 


month He had come west to atter the Cleveland meet 
of the National Association of Office Appliance Manufact 
New York, N. Y. An exhibit of modern office equipment 





held in connection with the ‘thirty-first annual convent 
the National Association of Credit Mer held here the w 
May 24 

St. Louis, Mo ernest L. Lee. who had been manager t 
Remington Typewriter Company's sub-office at Springfield, | 
is now chief accounting machine salesman in this territory 

Utica, N. Y.—T Elliott-Fisher Company. C. M. Hat 
manager, has moved from 412 Arcade building to 45 M 
building 

Analyses of Latin American Markets. 

The Latin American division of the Bureau of Foreigt 
Domestic Commerce has completed the sixth of its Trad 
formation Bulletins on the Lati: American markets T) 
ers Porto Rico These bulletins are studies on the 
crops economl conditions competitio e] untered } 
figures of American exports Oo eactl ndivid mar 
Thev are sold at ten cents a copy ind may be « tained 
the Bureau of Foreign and Domestic ¢ merce its b 
and co-operative offices, or from the perintendent 
ments, Government Printing Offic: WW hinetor - © 

The titles d bulletin numbers t series are Tr 
formation Bulletin No 29—Caribt larkets ! \ 
(;oods I, Centra America: No 12 Il, ¢ mbia No 4¥ II 
Cuba No. 352—I\ West Indies. exclusive f Cuba and I 
Rico: No 57—V,. Venezuela; No. 40 VI, Porto Rico 
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A Valuable Information Service 
Free to Subscribers 


A* a part of its regular service to its readers, 
Office Appliances maintains a well equipped 
information bureau which is constantly answering 
inquiries coming from all parts of the world. 


Office Appliances is published the first of every 
month. It describes new things as soon as they are 
ready for the market, gives complete accounts of 
important trade conventions and business shows 
One of the many firms in other countries and supplies its readers a large amount of general , 
whe wee this service wrote us recently information regarding the office equipment industry, 
“Ie is perhaps a fitting occasion for us to express much of which is not available from other sources. 


our appreciation, not only for the able way in 
which this journal! is produced, but also for the 





ri which you so voluntarily ve to any of ‘ . . - 
mothe pabentinten: "Ga m _ a St yen have The cost of a subscription 1S $2 tor one year, or $3 
be a great help to us and the inf< tion yot = i = 
have given us has been most useful and valuable.” for two years. Your subscription is solicited. 


THE OFFICE APPLIANCE COMPANY 


417 South Dearborn Street, CHICAGO, ILLINOIS 























arrerntnnenshtesieeinee 
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The Rosco “Inadrawr” 
For the Stenographer 


The “Inadrawr” is the speed aid for any stenographer. It 
makes the desk fully efficient by providing a systematic ar- 
rangement of a complete assortment of stationery in one 
drawer. The assembling of various papers for the machine is thus 
made easy. The “Inadrawr” is practically indestructible, being made 
from cold rolled steel and finished in highly polished enamel and nat- 
ural grain. Trays are easily cleaned because easily removable. 


Folder with prices and full details sent on request. 


Ravenswood Office Specialties Co. 


1800 Newport Avenue CHICAGO 
RAVENSWOOD AND ROSCO DESK PADS Under the smooth, 
clear glass of Ravenswood and Rosco desk pads, references, tab- 
















ulations, charts, etc., are perfectly protected, yet kept in sight, 
convenient to constant reference The finger hole. an exclusive 
feature, facilitates the changes of references, an advantage 
which appeals to every desk pad user 




















HANNA 
RECORDER 


A Complete Sales 
Record in the Roll 


The Quickest Selling—the 
Biggest Money Maker Ever 
Offered to Dealers, Jobbers 
and Distributors. 





Used by every class of business listed in your Business Directory 
Printed tickets 55% in. long, 3 15/32 in. wide 





The customer gets the original bill, showing items purchased. A per- 
manent carbon copy rewinds on the rear roll to be checked against 
day’s cash or posted in ledger. Keeps an accurate check on sales 


A Never-Ending Repeat Supply Business may use the Recorder exclusively for memo- 
follows the sale of each Hanna Recorder. One randum use, and order plain unprinted double 


customer may want sales tickets printed to 
his order. His neighbor may order stock 
forms with a blank heading, while the third 


wound rolls. 
We would like to tell you all about this 
great line; and the profit for you. 





HANNA REGISTER COMPANY, Inc. 


229 No. Pennsylvania St., Indianapolis, Ind. 
Manufacturer of The HANNA MEMO—America’s Greatest Mechanical Memory 


ei. : 
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Akron, Ohio..-The Monroe Calculating Machine Company has 
engared I. (’. Backderf for the local sales organization 

Atlanta, Ga.—D. E. Carroll, K. W. Gordon and W. P. White 
are recent additions to the sales staff of the Monroe Calculating 
Machine Company here 

Boston, Mass.—N. R. Swanton and J. W Adams have af 
filiated with the Monroe Calculating Machine Company here as 
salesmen 

Brooklyn, Mass.—N. A. Meyer is a new recruit in the sales 
forces of the Monroe Calculating Machine Compat vy here 

Chicago, IIl.—A. E. Duffey, general sales manager of the Add 
Index Corporation, called at the Chicago office in May 

Chicago, !tIl._-G. W. Peerson has identified himself with the 
ales staff of the Monroe Calculating Machine Company here 

Chicago, ill.—The Maloney-—Gilmore Company has contracted 
for sales and service on the Ensign electric calculating ma 
chine 

Chicago, Iil.—The corporation organized as _ the Portable 
Adding Machine Sales Company has changed its title to the 
Portable Adding Machine Company 

Chicago, tll._—P. E. Madden has succeeded C. E. Mullin in the 
retail activities of the Add-Index adding machines. Mr. Mullin 
has gone into the office furniture business. 

Chicago, It!.—The Sundstrand Adding Machine Company has 
secure] a contract for fifty adding machines to be used by the 
Atlanta branch of Sears, Roebuck & Company 

Chicago, !tl.—The Adding & Calculating Machine Exchange 
26 South Wells street, is making fine progress in added in 
stallations of Barrett adding machines in the Chicago territory 

Chicago, Ill.—Felt & Tarrant, Ltd., 1735 North Paulina street, 
has been chartered to purchase and sell ‘“‘“Comptometers” and 
other calculating machines; capital stock, $20,000; incorporators 

George L. O'Hara, Wm. F tabcock and Dorr E. Felt 

Chicago, !il.—J. C. Soutter, sales manager here for the Add- 
Index Corporation, returned in May from a trip through East 
ern Canada He found general conditions improving in the 
Dominion, and anticipated good business during the year 

Cincinnati, Ohio.—Fred W. Wehmeier has undertaken sales 
work for the Marchant Calculating Machine Company here He 
had been formerly with the Remington and the Monroe Cal 
culating Machine Companies 

Columbus, Ga.—The Monroe Calculating Machine Company 
has engaged W. B. Stanley for the local sales organizatior 

Columbus, Ohio.—W. H. Frank, 306 Clinton building, has been 
placed in charge of the Marchant Calculating Machine Com 
pany’s central Ohio territory—outside of Franklin county He 
operates under J. L. Gruber, an established Marchant distributor: 
at 356 North High street 

Huntington, W. Va.—c. E. Dwight is a recent addition to the 
Menroe Calculating Machine Company's staff here 

Jackson, Mich.—-M. F. Horton is a new recruit to the sale 
organization of the Monroe Calculating Machine Company at 
Jacksor 

Kansas City, Mo.—H. G. Schonlau. district manager the past 
ear for the Marchant Cak ating Machine Company. has beer 
district manager here with headquarters at 34 
turers’ Exchange building. Before joining the Marchant 























t Mr. Schonlau was district manager five years for 
he S trand Adding Machine Company, at Des Moines Hi: 
succeed 4 “ig Beauloie« Marchant district manager here 
Mir Beauloieu resignes 

Lexington, Ky.—W. P. Owens has affiliated with the Monros 
Calculating Ma ne Company's sales staff in Lexington 

Los Angeles, Calif.—The Monroe Calculating Machir Con 
pany has engaged J. M. Sims for the local sales staff 

Los Angeles, Calif..__The Victor Adding Machine Company ha 
pened a brar at 258 Soutl Broadway ] Ee Stouffer an 
W i Ba ee re or ‘ es staff 

Louisville, Ky M. EB. Parrish is a recent addition to the sale 
staff of the Monroe Calculating Machine Company in Louisville 

Madison, Wis. r. F. Verne is enjoving the sales life of a 

ege tow onnected th the Monroe Calculating Machin: 
(_ompan' 

Minneapolis. Minn. I WW Cater is a recent addition to the 
saies staff the Mor e ¢ lating Machine Company 
Minnea s territor 

New Orleans, La.—V H. Canno1 sa ew recruit of 
Nionroe CC ating Ma e Company sales taff New On 

North St. Louis, Mo I S. N. Wright has identified himse 
yitl the : es taft [ the I roe Calculating Machine Com 

Norwich, Conn.—W. H. WV se has been engaged by the Mor 

e Calculating Machine Company for its Norwich sales staff 

Philadelphia, Penna.—The American X-Change-O-Graf Con 
any, calculating instruments, ete 1713 Sansom street, has 

en registered as a ercial title in the common pleas 

irt by Ralph P. Minict Rosemont, Penna 

Philadelphia, Penna Harvey LD. Best, president of the Lans 
tor Monotype Machine Company returned ir May fron 
tour of South America, encircling the entire continent A. E 
Pagola, export manager for the company, accompanied Mr 
Best on the triy Mr. Pagola remained in South America to 
spend several months caring for the general business of the 
Lanston Monotype Machine Company 

St. Louis, Mo.—N. E. Newman has been placed in charge of 
the local office, Felt & Tarrant Manufacturing CC: pany 
had been located at the Comptometer”’ factory, Chicago, before 


the present appointment 

Topeka, Kans.—R. W. Luce is a new addition to the Monr 
Calculating Machine Company's local sales organizatior 

Utica, N. Y.—C. J. Morgan is a new recruit of the Monrose 
Calculating Macl e Company. selling in the Utica territory 

Worcester, Mass.—E. M. Sparkes has affiliated with the Mor 








NEW “‘NATIONAL” 


Notice to the Trade 


Pelouze Scales are now equipped with parcel post 
rate; by zones, an improvement which has neces- 
sitated the addition of wider dials in the various 
models of this line. The new line is finished in 
gray enamel or gold bronze both of which are 
very attractive for office use. 


Your trade will be pleased with the convenience of 


the new Pelouze Scales. Write for our booklet . 


describing in detail the new line and its advan- 
tages. There will be NO ADVANCE IN THE 
PRICES OF PELOUZE SCALES in spite of the 
many improvements which have been incorporated 
in the line. Write today. 


Pelouze Manufacturing Co. 


232-242 East Ohio Street, Chicago, Ill. 





























Color Helps Sell — 
> Amronlite5 





OLOR, the Master Salesman, now makes turnovers 
more rapid for the Amronlite dealer. Decorative 
etched and hand-painted glass shades with opal-white 
reflecting surfaces, as well as standard green shades, 
may be had with every Amronlite model—372 in all. 


Market possibilities are widened! In the office or 
home Amronlites will be even more desired, not only 
because their correct light rests eyes, makes work eas- 
ier, but because they have added distinction and 
beauty. 


Amronlite is the desk lamp with the special patented 
adjustable ‘‘slipon’’ shade—easily detached for 
cleaning. 


Write for your Catalog H-6. 
FARIES MANUFACTURING CO., 


Decatur, Illinois 



































Multigraph Ribbons 
Re-inked Like New 


Many multigraph shops are good prospects for this ser- 
vice. Why not accept this business when y2u have inquiries 
for it? Our modern equipment and expert organization 
enable us to guarantee uniformity in inking and clean results 
from the use of such ribbons. Simply send the old ribbon 
to us. Charges are moderate and we pay express charges 
one way. 


We also manufacture Silk-Y Fiber Ribbons and Silk-Y-Kote 
Carbons; samples of both will be sent to interested dealers 


Cooper Carbon Coated Paper Co. 
2756-58 So. Trumbull Avenue 
Chicago, Illinois 
Cooper Products Make Good Impressions 











For over ten years the standard 


COOK’S 


FILE SIGNALS 


*ATENTED 











hs UCO” enamelled in twelve 











Name bright colors, with the pat- 

ented raised lip at corner for at- 
Address taching. Other cards can not 
Terms 7 catch under, an exclusive Cook 


: feature. 
* a Now sold only under the Cook 
Label—see the new attractive 
package. 


Cook's “Burro” paper clips with 
the two inner tongues. A clip 
which holds papers from slipping 
in any direction. 

To avoid imitations look for 
“Cook Co. Ansonia” on the re- 


verse side of each signal and 
paper clip. 


Write us for Free Samples, 
Our Prices and Full Particulars 


THE H. C. COOK CO., 


Ansonia, - - Connecticut 











STATIONERS! These products are no longer sold 
by agents as formerly. Send for our samples and 
prove to yourself that only “Cooks” are standard. 
To offer substitutes is to risk your customers’ 
good will. 
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roe Calculating Machine Company, selling in the local ter 
ritory. 

San Francisco, Calif.—The contest held under the Americar 
Institute of Banking rules between San Francisco and Oakland 
took place the other day. The contest consisted of a speed and 
accuracy tests in the listing of 150 checks, three contestants 


representing Oakland. The three San Francisco contestants 
were from the Crocker First National Bank. Herman Ingold 
of the Oakland bank won first place The second and third 


places were won by Pasho Gallot and Alfred Wyndler of the 
Crocker bank These three are to contest with Los Angeles t 
decide who shall represent California in the national contest 


Customs Compendium for Exporters and Importers. 
The 1926 edition of the Custom House Guide has been con 
pleted by the Custom House Guide, Box 7, Station P, New York 
N. Y¥ It contains 1,400 pages, 5x7'!, inches, with map insert 
price $5.00, postpaid. This publication has been issued sixty 
four years In the 1926 edition the United States customs tariff 
with all corrections to date, is published, with a special alpha 
betical index of 20,600 commodities, showing paragraph numbers 
rates of duties, Treasury decisions and abstracts, ete., arranged 
by custom authorities for official use and its publicatior 
authorized by the Collector and the Controller of Customs at the 
port of New York and the Treasury Department at Washine 

ton; a complete and authoritative compilation 

It contains a complete review of each principal port in the 
United States, Porto Rico, Virgin Islands, Philippine Islands and 
Canada, giving the customs, port and trade officials, limits 
cescriptions, port charges, marine data and facilities of each 
port, in addition to a classified business directory of repre 
sentative warehousemen, customs and ship brokers, exporters 
importers, banks, railroads, steamship lines and agents, etc.. ir 
each port, thereby covering thoroughly the entire import and 
export field 
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Chicago, Ill._-O. E. Pruitt, of The Pruitt Company, mad 
irip to Oklahoma in May 

Chicago, Ill.—L. Il. Camps, general manager of the Lisenl 
Manufacturing Company, will spend June in the vicinity of Chi 
cago He will not go back to the factory at Fresno, Calif 
until next month 

Chicago, ltl.—The Central Letter Shop, Inec., 501 Plymoutt 
court. has been chartered to conduct the manufacture of direct 
mail advertising by the multigraphing., mimeographing process 
addressing, ete.: capital stock, $5,000 ncorporators—Ben Del 
son. F. K. Delson, Louis FE. Delson 

Chicago, Ili._-Late in May The T. M. Sheppard Company 
received the first carload shipment of the new staples for the 


‘Bostitch’’ machine The first extensive shipment of the m 
proved ‘“‘Bostacker” was also received in May The compar 
has territory in Illinois and Northern Indiana on these product 


open to specialty men selling direct They are not sold thr gl 


the stationery trace 

Pittsburgh, Penna.—The Arlac Dry Stencil Corporation, an es 
tatliished business, has been chartered in Delaware to transact 
a general commercial stationery business; capital stock, $200 
000; iIncorporators, V. R. Shattuck 

Salt Lake City, Utah.—.The Remington Cash Register Cor 
pany has closed its local branch The agency will be conducted 
by Groschell’'s Cash Register Exchange, 249 State street, in the 
Groschell-Love building Oscar and Clarence M. Groschell co 
duct the Exchange 


Oe — 
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Boston, Mass Alfred W. Jones has resigned from the Rand 


Kardex Sales Corporation He had been New England sale 
manager for The Library Bureau and continued in that capac 
itv when the merger with the Rand-Kardex Company took 
place 

Bridgeport, Conn.—The Frank H. Fargo Company has moved 
from 147 Middle street to 1001 Broad street increased space 
has been secured through the removal The company has local 
distribution for “‘Stancard’’ desks and tables, B. L. Marble 
chairs, Edison—Dick Mimeograph, Shaw-—Walker files and Lyor 


Metallic Manufacturing Company storage cases 

Buffalo, N. Y.—The Buffalo Office Furniture Exchange, In 
has opened its new store at 92 Pearl street This business has 
been established ixteen vears 

Chicago, I!l.—The Technical Suppiy Corporation has increased 
its capital stock from $12,000 to $30,000 

Chicago, !tll...The Fred Medart Manufacturing Company will 
exhibit at the Sherman Hotel June 20, in connection with the 
Eucharistic congress 

Chicago, I!!! —Carl Gazley, assistant sales manager and ad 
vertising manager for the Yawman and Erbe Manufacturing 
Company, was in Chicago during May in connection with the 
forthcoming convention of the advertising affiliation 

Chicago, Iil.—The Beacon Steel Furniture Company 1841 
Carroll avenue, has been chartered to manufacture steel fur 
niture; capital stock. $20,000; incorporators—William Behrstock 
Charles Hyman and A. E. Rosenthal 
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Every 
Business House 
in town 






is a prospect for 









Goes 
Art Advertising 
Blotters 








Write for Samples 


| G 

























The Goes Bordered Blanks 
Are Real ‘Printers Helps— 


because they help printers to produce high grade 
printed products quickly, easily, and economically. 
They facilitate the production and enhance the appear- 
ance and value of Membership Certificates, Licenses, 
Permits, Guarantees, Warranties, Charters, Lodge 
Passes, Commissions, Coupons of all descriptions and 
thousands of other varieties of printed matter. 


The Goes Bordered Blanks will help Printers to 
open new business channels and to secure better prices 
and longer profits for their work. 


The Goes Bordered Blanks have been especially de- 
signed for type overprinting. They are lithographed in 
rich appropriate colors. The assortment includes 100 
styles ranging in size from 2% by 6% ins. to 17 by 22 ins. 
— something for practically every conceivable purpose. 


Samples and prices will gladly be furnished upon request. 


GOES LITHOGRAPHING COMPANY, 49 W. 6lst St., CHICAGO 















There’s Money 


in handling this 


Office Necessity! 


of your customers use form 
shop and office forms, and 
other printed matter. They need an inexpensive 
and practical machine for getting this work out. 
And now you can profit by having the 
for such a machine in your community ! 
You can add hundreds of dollars to your monthly 
sales simply by telling your customers about the 
Rotospeed Stencil Te licator. 


ROT STENCI OFF. PLI LED 


stencil duplicating machine that re 
duces ns ng clean-cut copies of anything that can be 
rr ane typewritten, drawn, or ruled. It prints on 
any kind of paper and any size form from a 3x5 inch card 
to an 8'4x16 inch sheet. It prints as many as a thousand 
or more copies from one stencil. It saves time, work and 
at a low 


RACTICALLY all 
letters, bulletins, 


agency 


The Ro tos] veed 18 a 


money and sells price. 


Easy to Operate 

s neither type nor cuts. The oper- 
traces, or draws whatever is to 
turns 


The Ro speed require 
writes, 


ator simp ly 
be printed on the stencil, attaches stencil to machine, 


types, 











Each turn of the 
and stacks it neatly on the 
simple that anybody can operate it. 


and that’s all there is to it. 


a complete copy 


the crank 
crank prints 
receiving tray. It is so 


A Profitable Repeat Business 
on Rotospeed Supplies 


u sell automatically brings you con- 


Every Rotospeed yo 
speed supplies. 


stant repeat business on Rot 
will come to you for Rotospeed Inks, 
other supplies. Get full details of our 
Mail the coupon for complete infor- 


Rotospeed owners 
Stencils, Paper, and 
agency otfer now. 
mation. 


THE ROTOSPEED COMPANY 
545 Fifth St., Dayton, Ohio 


MAIL THIS COUPON 





The Rotospeed Company, | 
| 545 Fifth Street, sageem. | Ohio | 
Send me full details of your Rotospeed Agency Offer. i 
| 
| Addres ical | 
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° You can offer better merchandise to your trade if 
This New Home Is your supply is from this new daylight home of the 
F Y B fi Quality Park Envelope Company 

or our ene t Here are produced a complete line of Leatheroid 
stationery specialties—flat and expanding wallets 
flat and expanding envelopes, label holder and par- 
tition wallets, express type mailing envelopes, ver- 
tical file folders and pockets, expanding files; legal 
crushed, Congress tie, reversible and adjustable 
envelopes, photo-mailers, etc 

li P k E ] Co Take advantage to the fullest of the facilities of this 
Qua ity ar nve ope * plant. It will pay you todoso. If you are not using 

QUALITY PARK (Midway), ST. PAUL, MINN. 


Sales Offices and Stocks at ; 
CHICAGO LOS ANGELES NEW YORK details. 


Quality Park products now, let us send you further 











LO LT TT 


ATE Cos 


OE ETE eS 


Dependability 


There is an invaluable factor of prime importance in 
making one product superior to another. 

It is not just a matter of certain prescribed materials 
and methods, but it is that constant feeling of responsi- 
bility to one’s customers that prompts the utmost effort 
to justify their confidence and good-will. 

It is bound to find expres.ion in the quality, uniformity 
and price of the goods, and in the dependability of service. 


Paramount to the certainty of supplying the best quality 


for each purpose lies this consistent dependability at all 
times. It is not only the goods and facilities, but the spirit 
back of them that counts. 

It is found in the “Line of Lowest Uitimate Cost.” 


NEIDICH PROcEsSS COMPANY 
Burlington, N. J., U. S. A. 
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Chicago, I!1.—H. P. Whitlock, who had been selling for The 
Herring-Hall-Marvin Company, resigned May 1 

Chicago, Il!.—The Mosler Safe Company has leased the four- 
story building at 58-60 West Lake street for a term of five 
years. Extensive remodeling has put the building into condi 
tion suitable for the occupancy of the safe manufacturer. 

Chicago, !i!l.—The Angle Steel Stool Company has had its 
former telephone number restored. It is Franklin 5752. That 
number was lost when the branch was moved from 9 South 
Clinton street to 325 West Madison street. T. M. Lothrop, the 
local manager, found that considerable confusion was caused 
when the telephone number was changed, so he arranged to 
have Franklin 5752 returned to him. 

Dallas, Texas.—-The Wilhide-Speakman Equipment Company, 
which had been located at 1427 Kirby building, has opened a 
retail store at 1914 Main street, handling steel and wooden of 
fice equipment 

Detroit, Mich.—The Geo. Marsh Mfg. Company, Ine., 102-06 
East Atwater street, has absorbed the business of the Chas. D 
Hartman Company 

Detroit, Mich.—A. ©. Botterell, formerly with The Library 
Bureau at Cincinnati, Ohio, has been transferred to the local 
branch of the Kardex Rand Sales Corporation. He is in charg: 
of the development of Library Bureau division activities in De 
troit. Mr jotterell reports that sales have increased in a 
very pleasing degree 

Green Bay, Wis.—Clarence Straubel, sales manager of thie 
Automatic File & Index Company, will make an extended tour 
to the Pacific coast in June His route included Si, Louis 
Kansas City, Topeka, Denver, Salt Lake City, Los Angeles, 
San Francisco, Oakland, Vortland, Tacoma, Seattle, Spokane, 
Butte, Minneapolis, St. Paul and Des Moines, 

Madison, Wis.—Willard N. Parker, of The Parker Company, 
attended the convention of the tenth district, International 
Rotary, at Green Bay in May Mr. Parker is a member of the 
international committee on Rotarian education 

Madison, Wis.—Paul J. Rose, of the Frautschi Furniture 
Company, was elected president of the Madison Association of 
Displaymen at a meeting held May 3. The members made plans 
to attend the convention of the International Association of 
Displaymen at Chicago June 12-14 

Melbourne, Fla.—The Melbourne Office Equipment Company is 
being organized to do business here. W. G. Stewart is to be 
the manage! This is a branch of the office equipment house at 
Vero Beach 

Memphis, Tenn.—Waring Sherwood has been appointed gen 
eral sales manager by the Memphis Linotype Priiting Com 
pany. He has been in charge of the direct mail advertising for 
S. ¢. Toof & Company; previously he was advertising manager 
for the Earl Motors, Inc., Jackson, Mich 

Philadelphia, Penna.—The United States Office Equipment 
‘company, 3716 North Broad street, has been registered as a 
commercial title in the common pleas court by C. F. Tregear, 
341 East Upsal street 

Portland, Ore.—E. W. Ross, of the Irwin—Hodson Company 
has been re-elected secretary of the Portland Association of 
Credit Men Within the past year he made trips to New Jersey 
and San Francisco for the credit association. 

Rochester, N. Y.—Herbert E. Gertner has been appointed 
manager of the order department of the Yawman and Ertl 
Manufacturing Company He has been a member of the organ 
ization twelve years, and recently has held responsible positions 
in the sales and order departments. 

San Antonio, Texas.—The Meclihaney Company, 218 West 
Commerce street, has been organized to do an office equipment 
and commercial printing business. The principals are M 
J. D. and W. I. Mellhaney, all of whom had been connected 
with the Maverick-Clarke Litho Company, of this city. 

San Francisco, Calif.—Mr. and Mrs. Edward Wobber have re 
turned from a three—months’ tour of Europe. 

San Francisco, Calif.—The West-Made Office Desk Company 
is getting into shape some model office displays at the Under 
wood building on Market street, but is not vet sufficiently along 
to go into details 

Seattle) Wash.—Headley, In local agent for The General 
Fireproofing Company, has moved from the Central building to 
818 Third avenue 

Seattle, Wash.—K. R. Terry has purchased an interest in the 
Seattle Office Equipment Company, and has been elected presi 
dent. Mr. Terry had been with the Lowman & Hanford Com 
pany over twenty years lL. T. Arlander is vice president of the 
Seattle Office Equipment Company 

Seattle, Wash.—W. EK. Daudo has joined the Lyon Metallic 
Manufacturing Company, covering the entire state of Washing 
ton. His offices are at 722 Fourth avenue, where he has a line 
of office furniture as well as the ‘‘Lymetco" products Mr 
Daudo had been manager of the office furniture department of 
the Lowman & Hanford Company 

Tulsa, Okla.—The Tulsa Stationery Company 211 South 
Boulder street, has been chartered to deal in stationery and 
office equipment; capital stock, $25,000; incorporators R G 
Attaway and Wm. Maneke 

Washington, D. C.—Wim. A. Aitchison, of Index Visible, In« 
has moved from 604 Fourteenth street to 306 Commercial Na 
tional Bank buildnig 


Bookkeeping Machinery in Jugoslavia. 

Commerce Reports] American exporters should be able to 
stimulate not a little interest in bookkeeping machinery in 
Jugoslavia, since the banks are seeking to reduce excessivel) 
high overhead charges in order that they may operate on 
smaller margins and reduce the prevailing money rate. How- 
ever, mechanical equipment is little used, and modern methods 
encounter much conservatism 


Status of Canadian Specialty Trades. 
Commerce Reports] Although domestic manufacturers of 
oftice furniture and appliances dominate the market, American 
typewriters, adding and calculating machines and other equip- 
ment, are in steady demand 








FOLLOW THE RED LINE 


ON THE 


“UPTODATE” 





Patented 


CALENDAR 


Points to the Immediate Date and Refers 
to Past Dates 


“THOROCLEAN” BRUSH 


Cleans Keyboards and 
Type of Typewriters and 
Adding Machines 














The Large End Cleans 
Between the Keys and the 
Bent End Cleans the Type 






Patent 
applied for 





491-493 Broadway NEW YORK 
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REGAL REBUILT 
ROYALS 


Trade-marked—Nationally Advertised 
Approved by the Manufacturer 


ROUGH TYPEWRITERS 


Stock in 82 Cities 
All Makes - - . - All Models 
AllSeries - - - - All Types 


Lowest Prices 
Write for the Regal Plan. 


REGAL TYPEWRITER COMPANY, Inc. 


314 Broadway, 12-14 So. Jefferson St., 
New York, N. Y. Chicago, Illinois 


Cable Address: REGALTYPE, N. Y. 
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RIBBONS AND CARBONS 
You Can Sell To Advantage 


Pipe ribbons and carbons—ribbons 
and carbons you can sell with 
profit. Such is the Union Brand. 


Formule and laboratory experiments 
mean nothing to the user. His interest 
centers entirely on the results obtained. 
And in final analysis, this is the su- 
preme test. 


Union Ribbons and Carbons demon- 
Strate their superior qualities when 
‘used side by side with more expen- 
sive makes. 


Dealers not satisficd with their pres- 
ent line or who can use an additional 
line will find it to their interest to in- 
vestigate Union Ribbons and Carbons. 
An inquiry brings you convincing in- 
formation. 


UNION RIBBON & CARBON CO. 


Front and Laurel Streets 
PHILADELPHIA, PA. 





























“INKSTANDS 
Yes Sir, Here 
is the PRESTO!” 


“Looks good, doesn’t it? It’s just as good 
as it looks. Just dip the point of vour pen; 
you see it gets just enough ink; no blots or 
inky fingers. When you take the pen away, 
the inkstand closes, keeping the ink free from 
dust and evaporation. PRESTO is easy to fill 
and clean, has no complicated parts.” 

STATIONERS: PRESTO retails 


from 81.10 to 83.00, Let us 
send you catalog and discounts. 


BACHRACH SPECIALTY CO. 


MANUFACTURERS 


2275 Third Avenue New York, N. Y. 
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Boston, Mass.—Harrie E. Copeland. sales manager for tl 
Boorum & Pease Company, visited toston in recent weeks 
He had been in charge of the New England territory Mr 
Copeland made an extended tour which was to take him as fa 
as the Pacific coast. 

Brooklyn, N. Y.—The Williams-Barker Company. In¢ has 
moved to Building No. 24, Bush Terminal, 52 Thirty-nint! 
street. The entire floor is on one level, and increased spa 
has been secured. 

Chicago, Itll.—The Patent Refill Cover-Corporation, 655 Sout 
Wells street, has filed an amendment to its corporate charter 
changing its name to the Protected Refill Corporation 

Chicago, Ill.—‘‘Eddie’’ Spaeth, of the MeMillan Book Con 
pany, returned in May from an extended trip through his ter 
tory He found the extreme Southwest states in fine fetth 
with excellent business prospects 

Chicago, I1!.—The Jindrich Stationery Company, formerly at 
1212 West Madison street, has located on the third floor at | 
South Clinton street; telephone Franklin 3891 In addition 
loo e leaf devices, the company does a general business 
filing equipment, office supplies, engraving and printing 

Holyoke, Mass.—The National Blank Book Company has i: 
augurated a plan whereby employes can participate in the busi 
ness. The offer to buy stock is limited to employes who have 
been with the company continuously one year or more Under 
this plan employes who have been with the company mor: 
than eight years, and also more than fifteen years receive ext! 
dividends 

Indianapolis, ind..-E R. Hodges Company, 314 Villa avenu: 
suffered damage to building, stock and equipment during a fire 
which caused a loss of about $6,000 

Kalamazoo, Mich.—H. J groomhall, of the Kalamazoo Loos 
Leaf Binder Company, attended the convention of the Nationa 
Association of Credit Men at New York May 24. He was chair 
man of the conference on stationery, printing and office ay 
pliances 

Rochester, N. Y.—The Rochester Self-binder Company, In 
has been chartered to design and deal in a patented self—binder 
device, and office furniture; capital stock, $650,000; incorporat: 
Jacob Solot, 277 Broacway, New York, N. Y 

St. Louis, Mo.—Woodward & Tiernan have moved fron 
Locust and Third streets to the new building at Tower Grove 
avenue and the railroad tracks A cafeteria for the accon 
modation of employees is included in the new building Lit 
Traycer, formerly efficiency engineer for the American Ty» 
founders Company, is production engineer for Woodward 
Tiernan, and superintended the layouts of the various depart 
ments in the new plant 

Seattle, Wash.—J. B. Irving. president of the Irving-—Pitt Ma 
ufacturing Company, Kansas City, Mo.. was in this city som: 
weeks ago George Walcott, traveling salesman for the con 
pany, accompanied him 

Toronto, Ontario, Canada.—The Visibell Index Company has 
been registered here 
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The National Association of Stationers, Office Outfitters ana 
Manufacturers has designated the period June 21-26 for specia 
sales efforts on Commodity Classifications Nos. 12. 18 and 
These comprise goods of interest to people anticipating sun 
conventions, such as adjustable index tabs, signals, imap tacks 
rulers and yardsticks, postal scales, cash, bond and office bovres 
and miscellaneous goods The co-operation of stationers this 
drive will emphasize the importance of these commodities to the 
business world 

Boston, Mass.—Louie's Stationery Store has been moved fron 
Adams street to 47 Union street This is one of several stores 
operated under this name 

Brooklyn, N. Y.—Thomas M. Kennedy, 1372 Nostrand aver 
dealer in stationery, cigars, etc., has filed a voluntary petitior 
bankruptcy; assets—none; liabilities, $911 

Bronx, New York, N. Y.—The stationery and print sho; 
Morris Batlin and Irving Horowitz, 2798-2800 Third avenue vas 
damaged by fire May 13: insurance, $58,700 

Batavia, N. Y.—Carlton M. Sleght has succeeded to the Ma 
Greevey—Sleght—De Graff Company, 67 Main street A general 
business is done in office and school supplies, books, stationer 
and engraving 

Chicago, II!l.—Howard Kelsey, salesman in this territory 
the American Manufacturing Concern, has moved his office fron 
115 South Dearborn street to Suite 320, Wrigley building The 
telephone number at the new address is Superior 6051 

Chicago, tll._-The Monarch Stationery Company, formerly at 
182 West Washington street, has secured a new loop location at 
177 West Monroe street This place will be operated in con 
junction with that established at 1027 North State street 

Chicago, Ill._—A H. Fabri, vice president of the Northwestern 
“xpanded Metal Company, attended the convention of the Na 
tional Association of Credit Men at New York the week of May 
24. He was chairman of the conference on iron and steel 

Chicago, Ili.—The Barrett-Cravens Company has purchased a 
three-story. reinforced concrete building at Thirtieth street and 
Spaulding avenue for $175,000. It has switch track facilities. It 
is possible that several floors will be added to the building 

(Continued on Page 243.) 
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DRY STENCILS 


for all duplicating machines 
No moistening before cutting 


SAVE 


Typewriter Time Money 


YOUR TRADE DESERVES THE BEST 


“Quality Supreme” 


Arlac Dry Stencil Corporation 


418 Fourth Avenue Pittsburgh, Pa. 


Distributors for U.S.A 


Dealers and salesmen write for particulars today 


Please mention name of Duplicator when writing 
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Time is Money! 


Discounts 





This Time is Money 
—For the Dealer 

The sales angles are many; the 

resistance nil; the market broad. 

That is the dealer's proposition. 

Further details m ry be 

A. D. JOSLIN MANUFACTURING CO. 


MANISTEE, MICHIGAN 
Makers of The ECLIPSE Time Stamp 


had upon request to 























Paper Fastener 


—eliminates the use of un- No. 2 | 





sightly and annoying pins, 
clips or staples. It utilizes a 
part of the papers to be fast- 
ened and binds them neatly 
and securely. Two styles; 
price information on request. 


THE 
Bump Paper Fastener Co. 


La Crosse, Wis. 





Eastern 
Representative: 
Seymour-Con- 
over Co., 350 
Broadway, 


N. Y. City 


H 
ITD pp, 

















TYPEWRITER 
MEN 


Did you ever consider the possibilities of a first- 
class side-line to help show a profit at the 
month's end? 

Do sou realize that you can double your mar- 
gin on nearly every service call by selling our 
patent, ingenious typewriter appliance? 

Do you believe you can do what scores of other 
typewriter men are doing with the Krantz 


Shock Absorber, to build up your business? 


Write for our liberal proposition, 


Edw. Krantz Products Co. 


Chicago, U. 8. A. 


3847 Lincoln Avenue 
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“Patent Cu” INDEXES We Are 
Index Tabs Headquarters 


Furnished in strips, slit Index Tabs of Leather, 
for separation, leaving Celluloid, Canvas, etc. 
small attachments be- Attached Indexes, 
tween the individual Stock or Specials. 
tabs. A half-turn will Name and Number 
separate each tab, Labels for Law 
giving complete set Work. Gold stamp- 
ef uniform _ size, ing and Embossing. 
ummed for attach- Special die and Tab 
nmg—saving at May Cutting. Cloth of 
least 50% time all colors and 
widths for rein- 
forcing Index 
Sheets. Index 
Shields for rein- 
forcing Tab «. 
Write for our 
Catalogue. 

























and subdivis- 
ion indexes. / 
Months, nu - 
merical, ete., 
in all sizes, 
(3420) 






Patented 
August 8, 1926 
March 27, 1917 
Reissued 
November 19, 1918 






Patent Cut Indexes 
Are the Best 


G. J. AIGNER & CO. 


Sole Mfgrs. of the Patent Cut Index Tabs. 
Bookbinders, Gold Stampers and Embossers 
for the Trade 
Special Indexes, Titles, and Labels for Law Work. 


Department B. 


521-523 West Monroe Street 







Chicago, Illinois 
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MERCANTILE postion sa 

Parcel Post Scale 
and various other models have been equipped with 
charts showing the new postal and parcel post 
rates since April 15, 1925. The indicator auto- 
matically points to the computed amount of first 
class postage and parcel post, including special 
fee and also all other classes of mail matter. 

For 15 years we have built all of the first-class 
mail and 70-pound Parcel Post Scales for the U. S 
Post Office Department. They now have over 
150,000 Triner Scales in use, and find them satis- 
factory and so will you. 


Write for information 


TRINER SCALE & MFG. CO. 
2714 W. 21st Street Chicago, Ill. 











Checkwriter 
Men! 


The FORGERY APPEAL is the ONLY 
appeal through which check writers 
can be SUCCESSFULLY sold today, 
and the FORGERY - PROOF 
SENTINEL is a REAL forgery preven- 
tion device. 


A request from any check writer man 
will bring our countersignature sales 
appeal — proclaimed by many as the 
most forceful and effective sales 
message ever told. 


An exclusive agency connection with 
Hall-Welter on this up-to-the-minute 
proposition is a real opportunity. You 
owe it to yourself to ask for the 
FACTS. 


HALL-WELTER CO., Inc. 


Hall-Welter Bldg. 
ROCHESTER, NEW YORK 























A Profitable Time-Saver 
for Office Men 





and a Profitable Specialty for Dealers 


The Combination Work Classifier has, in addition 
to the undoubted merit of vertical expansion, the 
further advantage of being set in a tray. Side- 
sway and irritating shuffling and sliding are elin 

inated by the weight and protection of the tray 


Measuring 9'% by 13 inches, the Combination 
Work Classifier provides plenty of space for filing 
live papers. Each compartment has a half-inch 
expansion and is equipped with a metal tab in 
which a label can be inserted or removed easily 
The Combination Work Classifier is made in four 
capacities: six, nine, twelve and fifteen compart- 
ments. 

Commercial Stationers: Full 


information and prices sent 
you promptly on request. 





Office Specialty Co., Inc. 
68 Beekman St., New York 
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ALL STEEL DESK 


SEALS 


FOR THE STATIONERY TRADE 
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Boston, Mass.—The Diamond Union Stamp Works has moved 
to 81 Washington street, in a modern building with abundant 
lavlight 

Chicago, !li.—W. Farr, manager here for Wm. A. Force & 
Company, made a trip into the Northwest section of his terri- 
tory in May 

Chicago, (Iil.—The American Numbering Machine Company 
has taken additional spaces its suite on the thirteenth floor 
it 123 West Madison street, increasing the area occupied about 
one—thire 

Chicago, tll.—E. A. Ludwig and wife started a circle trip in 
May to the Pacific coast and return, which will bring them 
back to Chicago about the middle of June. The president of the 
American Stamp & Steel Company arranged the tour Westward 
by the Southern route, and after traversing the coast returned 
to Chicago | the Northern route 

Trenton, N. J.—Norton, Farr & Cummings, 130 East Hanover 
street, conduct a rubber and steel stamp business in conjunc- 
tion with stationery, printing and engraving 

Wilkes-— Barre, enna. \ store has been opened by Robert D 





Raeder, 225 Wyoming avenue, in the Kingston building It is 
conducted as the Office Supply Company, carrying rubber stamp 
ind seal lines. desks, chairs, safes, cabinets, commercial and 
social stationel ete 


(Stationery—Continued from Page 241.) 


Chicago, ti!.—The Wallace Stationery Company, 201 Grand 
ivenue, maintains some attractive displays of merchandise on 
tables in the center of the store These displays are changed 


frequently, and give customers an opportunity to handle mer- 
chandise while “looking around.”’ 

Chicago, tll.—The Commercial Stationery Company, 217 West 
Madison street, is expanding its facilities as the business grows 
Additional shelving has been installed to store the extensive 
stocks of lead pencils. The company has one of the most com 
plete retail assortments of ‘‘Berkshire” typewriter papers in 
Chicago 

Chicago, IIl.—Emilio Perez, Mexico City, Mexico, visited the 
Telefo Desk Company last month, preparing to handle the com 
pany’s lines of calendar pads and stands for 1927 T. G. Gan- 
non, president of the Telefo Desk Company, made an extended 
trip in May through the Southwestern section of Illinois, in 
cluding Davenport, Moline, Rock Island and other points 


Chicago, (til.—Horder’s, In will have a new catalogue in 


the hands of consumers early in June A showcase in the gen 
eral offices displays some of the prizes to be awarded at the 
annual Horder picnic. June 12, at Morton Grove New convey- 


ing equipment is being installed in the warehouse to facilitate 
deliveries of merchandise to trucks destined for the nine Hor- 
der stores in the loop 
Hartford, Conn.—Ritchies, In 13 Temple street, has gone 
nto volunta bankruptcy; assets, $1,275; liabilities, $5,525 
Jeffersonville, N. ¥Y.—Fred W. Seibert, stationery, confection 


ery and drugs, has gone nto voluntary bankruptcy; assets, 
$3.656 in stock; liabilities, $11,398 

Los Angeles, Calif.—The Schubert—Kirby Company has moved 
from 430 South Broadway to 746 South Los Angeles street 

Los Angeles, Calif.—George «. Brown has joined the staff of 
the Locus Printing Company He had been with the Buxton 


& Skinner Stationery Company at St. Louis heretofore 
New York, N. Y.—H. FE. Stern has been appointed head of 


the cost accounting department, The Tomkinson Company, Inc 
National City building He had been connected with Ernst & 
lirnst, accountants The Tomkinson Company, Inc., specializes 
n the design and installation of sales and production control 
through the use of mechanical equipment 

Philadelphia, Penna.—Frey & Company, 25-27 North Thir 
eenth street, has taken spa at 4 North Thirteenth street 
Modern display fixtures will be used, and Lupton’s steel shely 
ng installed 


Philadelphia, Penna.—The Scriptex Ink & Paste Company 
(formerly the Continental Ink Manufacturing Company) has 
taken increase space for its factory and executive offices at 
19-21 South Second street 

Philadelphia, Penna.—The H. T. White Company, 127 South 


Eleventh street. has secured tl property at 126 South Eleventh 
street, and plans the erection of a modern four-story building 
to noms the business It is hoped to occupy the new home in 


4octobe 

Sandusky, Ohio. The \merican Crayon Company has ac- 
quired the arnt of the Standard Ink Company Minneapolis, 
Minn It will be merged with the loca! factory. adding a paste 
form writing ink to the company’s lines 

San Francisco, Calif..-The Graff-—Underwood Company is 
maintaining a stock at 445 Rialto building 

San Francisco, Calif.—Mrs. Lee Boulanger has taken up work 


n the commercial stationery department of the Schwabacker 
Frey Stationer Company 

San Francisco, Calif.—Col. R. KE. Kimball has undertaken the 
general management of the Eator Crane & Pike Company's 
business in this territory pending the appointment of a suc 
essor t Walter Willought Mr. Willoughby resigne and 
has embarked in business for himself as Walter Willoughby 
Inc 72 New Montgomery street He will represent several 
Eastern manufacturers or the West coast 


Shelby, N. C.—The Shelby Office Supply & Book Company 
Inc has succeeded to the business of Williams & Hambrick 
South Hadley Falis, Mass.—Howard A. Casey has joined the 


sales staff of the Hampshire Pape r Company He has been in 
the fine paper field a nun be ‘if vears, including connections 
with the Chemical Paper ¢ ath ind the Crocker—McFElwain 


(“ompanys 


CAST BRONZE DESK SIGNS 
CASHIER a) __7g| LOANS 
PRIVATE [Circe 
TELLER OS NOTARY PUBLIC 


ALSO ENGRAVED BRASS SIGNS 









WE ARE WESTERN AGENTS FOR 


AJAX - FOLLET - AUTOMATIC 
TIME STAMPS 


WE MANUFACTURE 


STENCILS-RUBBER STAMPS 
BADGES-TOOL & TIME CHECKS 


AMERICAN SEAL & STAMP CO. 


120 So. CLARK STREET 
CHICAGO, ILL. 

















WAX SEALS ALL KINDS OF CAR SEALS 


NUMBERING 
MACHINES 
REPAIRED 




















BOSTO 


PENCIL SHARP. 


RIGHT THERE » (As 


IS THE MOST POPULAR 

IMPROVEMENT EVER 

MADE ON A _ PENCIL 
SHARPENER 


Instantly adaptable 
to any size pencil 


The Universal 
Pencil Holder 
oftheModelKA \_% 


VERYWHERE this feature has met with 
enthusiasm and instant appreciation. It 
p'eases the istomer because it Liiows 





the sharpening of any size pen from the thin stenographic 
de t the heavy rayon—with an adjustment that acts 
nstantly and with the surety of a perfect point. 
And because it pleases the customer, it sells—and that, of 
irse, pleases the dealer 
This feature is found only on Mode! KA—one of the hand- 
. st of the ne, being richly finished in nickel throughout, 
1 embracing a the standard joston features Retails 
32.00 
lf you have not already done u should have this model 


lisplayed prominently in window and on counter 


C. HOWARD HUNT PEN CO. 


CAMDEN, N. J., U. S.A. 























244 OFFICE 


APPLIANCES June, 192 








4 WEBCO PRODUCT 







MARK 


TRADE 





Orginal! and Best 
lye Cleaning Fluid 


Cleans your type | No type brushing 
Cleans your platens | No picking out of 
Cleans metal parts | particles from type 


Dissolves grease and cleans spots 
trom your desk 


APPEARS 


DIRT OISAPPEARS 
MANUFACTURED BY 


The F SWebster Company Inc. 
BOSTON 
MAKERS OF 


MULTI-KOPY Carbon Papers 
STAR-BRAND Typewriter Ribbons 





WHEN rRAOe B Maan 














BX 
RIBBONS AND CARBONS 

















Chicago, Ill. Mrs. Elizabeth Guertin wa robbed of $200 wl 
entering the plant of the E. F. Guertin Typewriter Company 
230 West Superior street, May 8 Mrs. Guertin was accustomec 
to bring the pay roll to her husband's factory, and it is be 


lieved that the holdup man expected to find the money for 
the employes in her purse If that was the case he issed 
a larger sum of money than he secured, for the pay roll w 


carried the day after 
Chicago, Ill.—J. A. White, accompanied by his fan 


turned in May from a winter vacation at Ocean Spring Mis 
The veteran local manager for the F. S. Webster Compa 
drove back to Chicago in a new Hudson brougham, which gave 
excellent service The drive through the Tennessee mounta 
was very enjoyable, and the roads good Mr. White says t 


if this Magnolia Route atttains the popularity it deserves 
mountain sections will have to be widened It's a single track 
road now Mr. White spent his time at Ocean Springs at gv 
and fishing, and these outings put him in splendid physical « 
dition for the spring sales campaign 

Detroit, Mich.-J. H. Damp, special representative of the C 
iumbia Ribbon & Carbon Manufacturing Company, has changes 
his headquarters from Indianapolis to Detroit His address 
P. O. Box No. 1455 

New York, N. Y.—The Caxton Laboratories, 49-51 Elizabet! 
street, suffered a slight interruption to production ! a fire 
May 8S, which was covered by an insurance of $20,500 

Rochester, N. Y.—George R. Steele, export manager and fac 
tory superintendent of the Kee Lox Manufacturing Compa 
returned early in May from a trip to England His departure 
from the island was timed to anticipate the disruption to ocear 
traffic caused by the general strike in England 








PENS AND PENCILS 

















BX —— 














THE NEW STANDARD 
BUSINESS CALENDAR 


Double the ordinary Memorandum 
space—over 20 square inches 


Made in the following finishes: 


Brown stand, white pad............ $1.50 
Brown stand, gold edge pad......... 2.00 
Brass stand, gold edge pad.......... 2.50 


Liberal discount to dealers. Order from 
your wholesaler. If he cannot supply you, 
write direct to 


THE JERSEY CITY PRINTING CO. 
Jersey City, New Jersey 
Also Manufacturers of the 


FORGET-ME-NOT CALENDAR 


FOR THE HOME 














Stationers are requested to feature Commodity Classificatio 
No. 4 the period June 14-19. by the National Association of Sta 
tioners, Office Outfitters and Manufacturers This includes pens 
pencils and crayons; also fountain pens and mechanical pencils 
for vacation use Vanufacturers in these lines have special dis 
play and advertising material available to aid dealers in the 
drive on Commoditu Classification No. 4 

Chicago, Hi. Ee. L. Weiser, sales representative of the W \ 
Sheaffer Pen Company, was a patient at Grant hospital in Ma 
undergoing an operation for appendicitis 

Chicago, Iil.—Hamilton W. Kendrick, representative of the 
American Lead Pencil Company in this territory, returned lat« 
in May from his usual trip through the Northwestern territor 

Chicago, Ill.—J. G. Orr, assistant general sales manager of 
the W. A. Sheaffer Pen Company, has returned from a pro 
tracted trip, covering principally the Southern and Southwest 
ern centers He will remain in Chicago until about June 15 
when he starts on an extended trip through the Eastern terri 
tory 

Chicago, ItIl.—H. FE. Waldron, vice president and general sales 
manager, W. A. Sheaffer Pen Company, left May 22 for the 
Eastern headquarters of the company at New York City. Late: 
Mrs. Waldron joined him, and both accompanied Craig R 
Sheaffer and wife, who were touring the East in their car 
This trip was a combination of business and pleasure, taking 
in a number of Eastern cities. 

Fort Madison, lowa.—Craig R. Sheaffer and his wife left in 
May on an automobile tour which will bring them back home 
about June 10 Various important cities will be visited, includ 
ing Detroit, Cleveland, Buffalo, Boston and New York City 

Los Angeles, Calif.—J. M. Sandoe, division field superinten 
dent for The Wahl Company. visited the local trade severa 
week ago in company with Will Ormiston, the Los Angeles 
representative. 

Los Angeles, Calif.__The Joseph Dixon Crucible Company will 
have an exhibit at the Informashow, held in connection wit] 
the convention of the Purchasing Agents’ Assoviation of the 
United States This will take place June $-14, at the Am 
bassador hotel. Leroy Wagner, of the Dixon company's coast 
staff will be in charge of the exhibit, assisted by Charles Orth 
wine, factory representative 

New York, N. Y¥Y.—The Signature Company has moved to th: 
sixth floor of the Seligman building, 3 South William street 
telephones Bowling Green 3624—25-26-27 

New York, N. Y¥.—The American Crayon Company display 
its lines at the New York toy fair in May The exhibit was 
manned by C. A. Bowley, E. E. Williams and J. LD). Hubbs 

San Francisco, Calif.—Harry Cooper, buyer for the stationery 
department of the City of Paris, left for the East May 24 He 
announced his purpose to buy heavily of the stationery an 
novelty goods the department needs, for the store is fully cor 
vinced that there is an unusual fall trade ahead The lead 
sellers, because of their attractive variety, have beer a 
French line of stationery The fountain pen trade is always 
good, and with the steady improvement, there is constantly 
more sale for the higher priced pens. With stationery, a cor 
siderable line of gift and small leather goods is carried The 
season so far has been good The recent annual May sale 
the seventy-sixth, went over big as usual English makes have 
sold well by reason of their quality 
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Inconspicuous l44 
when in use T . 


and will not | 
damage 

wall or J 

Wood- 

work 


PICTURE “~~ 


HANGER 



























A tool tem- 
pered steel 
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fall 
out 
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Pencil Dept. 
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a Samples on re- . ° 
able uses in quent An attrac- i Joseph Dixon Crucible Co. | 
home and office tive offer to dealers . 








Jersey City, N. J. 
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GRAFF-UNDERWOOD COMPANY 


18 Beacon Street Somerville, Boston, Mass. 
OUR NEW, COMPLETE CATALOG MAILED ON REQUEST 
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who buy office machines The Famous Argus Line 


Most customers 
what they do, also look to the years of 
ce they can depend on from them. This Calendar Clasps, 
mS s for the predominant use. as a Typewriter Erasers, 
ibing aid, of With or without Brush, 


Paper Clips, (3 Sizes), 
Pen and Pencil Clasps, 


line-a-lumne Argus Sanitary Moisteners 
Ask your jobber for Prices and Discounts, or write 
PL 
APPLIANCE SALESMEN:  Line-a-Time offers an oppor ARGUS MANUFACTURING COMPANY 
er ent of our K os Sores 1134-44 North Kilbourn Avenue 
THE LINE-A-TIME MFG. CO., Inc. Chicago, Ill. 


927 St. Paul St. Rochester, N. Y. DEALERS: Write for beautiful counter easel 


7 


Che 


ire . 
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FOR EVERY DESK 


MINAS 


TELEPHONE BRACKETS 


BURNS Brackets are supplied in two styles—the 
“Regular” adjustable in-and-out, and the ‘ Hi-Lo” 
adjustable both in-and-out and up-and-down. 
Both styles are furnished in various lengths. 

It is possible to attach the BURNS Bracket any- 
where—on top or side of desk, on wall, window 
casing, or even in the middle of a room. 

It is not necessary to disconnect the telephone 
when installing the bracket; simply clamp to the 
bracket and fasten cord with the clips. 

Ask for complete data and trade prices. 


Manufacturers 
State and 64th Streets 
Chicago, U. S. A. 





If not on mailing list for “Sales Data Cards’’— advise us. 








CRESCENT 
PINS 


Stationers know that this old reliab name represents 
uniform superior quality and fu count Crescent Pins are 
made of spring brass or steel in nine sizes; they are put up 
in cushion roll, pyramid or in boxes from \% to 5 pounds or 
arger as required Ask about our counter and window dis 
play assortment, or write for prices and discounts 


CRESCENT BRASS 


5760-5800 Trumbull Ave. 


PIN CO. 


Detroit, Mich. 


\. LL. Jones, Inc., 55 New Montgomery St., San Francisco, 
Calif., Pacific Coast Representative 
Phil F. Webster, P. O. Box 873, San Antonio, Texas, 
Southern Representative 
Chas. 8. Jacobsen, 520 West End Ave., New York City, N. Y¥. 
New York Representative 





err 





Sf0nt S&S 






Counter and Window 
Display Assortment. 
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T Oneal; 
‘ity din A) 















Try this on 
your whistle 


There are files that make you happy 
There are files that make you sad, 
But the file worth while 

Is the file that makes you smile 
When looking for “Pending Matter.” 





Holding at your finger ends for “instant reference,” all active 
matter. Made in any size and indexed in any manner desired, 
to fit your individual needs 


Catalog by return mail. Ask your dealer. 


The Kohlhaas Co. 


Manufacturers of Instant Reference Files 


183 N. Dearborn Street Chicago, IIl. 














ROBERTS 


Numbering 
Machines 


A Most Popular 
Machine at a 
Popular Price 


$7.50 


Roberts Model 49 is manu 
factured as a quality item to 
sell at a popular price. 





3 Actions — Consecutive, 
Duplicate and Repeat. Ca- 
pacity 1 to 999,999 auto- 
matically. Your choice of 
type styles. 


A large and consistent seller 
to institutions, offices, stores, 
etc., for general numbering 
use. 
Liberal discounts. Send 
for special information. 


The Roberts Numbering 
Machine Co. 


694-710 Jamaica Ave., Brooklyn, N. Y- 


Western Distribators 
THE SUPERIOR TYPE CO. 
3940 Ravenswood Ave Chicago, ll. 
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I aragraphi. reviews of current issues from 


the catalogue and allied fie lds, classified for 
onventent reference. 














Manufacturer. 

A folder from The Meilink Steel Safe Company, Toledo, Ohik 
emphasizes the need for protection of records and other val 
lables against fire and theft 

An envelope stuffer in colors from the American Lead Pencil 
Company gives prominence to ‘“‘Venus” everpointed pencils 
which are made in two sizes 

A new ticket punch catalogue and price list has been issued 
by the Hoggson & Pettis Manufacturing Company. New Haven 
Conn The company specializes on the production of punches 
for car conductors, restaurants, banks, stationers and hardware 
deale rs 

From Heywood-Wakefield, Gardner, Mass., comes Catalogue 
No. 99-B, of cane and wood chairs An extensive showing 
made of office chairs in the eighty-eight pages of this cata 
logue The lines shown include swivel, side, typewriter, book 
keepers’ chairs, and office settees 

From The Shaw-Walker Company, Muskegon, Mich., comes a 
catalogue of vertical file supplies, offering various types of 
filing schemes for the adoption of the user Color is used t 
llustrate the classifications, and a series of died-—out illustra 
tions mows how the file s amplified as its contents grow—t 
secure suitable subdivisions according to the expansion of the 
current correspondence 

From the Yawmal! ! Erbe Manufacturing Compar 
Rochester N Y., comes Catalogue No. 3700 of filing systen 
supplies This is an attractive book of 132 pages and cover 
A complete array of filing necessities is shown, and color used 


wherever it makes the il ustrations more lucid In the hands 
if the file clerk ye catalogue is a revelation, as it meets prac 
ically every need with stock items The procedure for getting 
specials ide up is indicated 

From the Graff—Underwood Company, 18 Beacon street, Som 
erville Statior Bostor Mass., comes a catalogue Business 
Spotters This describes time saving devices for the office the 
store and the home They include “Graffco’ “Vise” signals 
Viz’ signals Vise cliy Vise’ index tabs, mapt: tacks glass 
pushpins, marking tack thumbtacks, picture hangers. gummed 
oth ind: tabs, pen charpeners, steel pens ar bud vases 
The center pread show the company’s lines of Vise"’ signals 
nd maptachk in colors Dealers interested may have a copy 

the catalogue on request 


Direct Mail—Manufacturer. 


The Weis Manufacturing Company, Monrose M re nded 
dealers of the sales potentialities of scrap books in a mailing 
vhich included a window display card, and a folde showing 
the We line of scra] books 

The Oxford Filing Supp Company, 382-84 Jefferson str 
Brooklyr N y stressed the importance of the clamshell 
dge n i nailing to dealers The advantages of the rounded 
iges f (oxford steel tabs for guides were shown in text and 
epicted in clarifying illustrations 

The new Featherwe > a mouthpiece for the Dictaphone wa 
innounced by the Dicta one Sales Corporatior n a folder 
An illustration of ‘ ~~ mouthpiece was shown in colors 
nside the folder the first page was died out to permit the 
lustratior te show throug! The ‘Featherweight car be 
ipplie t sa ise, as well as to new Dicta 
hones 

Accessory Advertising Matter. 

An eas vindow or counter displays is furnished to deal 
rs by The Stationers Loose Leaf Company, Milwaukee wi 
This 7 7 table to 1 iT 1<es 

The Weis M ifacturing Company. Monroe, Mict is prepare 
to provide de ers with newspaper advertising electrs or mats 


ituring s« ip books for preserving clippings recipes phot 


The Berger Manufacturing Company, Canton, Ohi has pre 
s an attractive display piece fea 


" fo e use o < ea 
ine the mpanv’s It tifile It aids greatly I calling 
ttention t this company new commercial grade file 
Price Revisions. 

A new pr ‘ ef on ¢ has heen distributed by Heywood 

Wak Gjard Mi It covers the lines shown in Cata 
g ; B . 

William A. Welty & ¢ pi § South State street, Chicage 
| has published a price t whicl overs I 4ir charges or 
t s « 


Aden Possibilities for Marketing Ink Makers. 


Commerce Reports A good reliable and lasting form of 
stamping ink is greatly needed in Aden, Arabia Although a 
commercial communit where hundreds of firms use stamping 
levices constantly for receipting bills. filling out invoices, and 


general office use, »o good stamping ink is to be had. The avail- 
able French and Italian inks not only blot and smear, but rulr 
any rubber stamp to which they are applied. An American ex 


porter would t doing a re service to the community by intro 
ucing a good stamping ink 

About now's the time when we wish we c¢ l rade Aur 
Emmy's Mert (*hristmas f a brace of hand-emt dered 
neck warmers for a barrov stove wood The Coacn (pub 
ished co—operatively by the Boorum & Pease C<« pany. ©. How 
ard Hunt Pe ite par Sanford Manufact ng Compar 


CORONA 
Portable Adding Machine 


Built by Corona Typewriter Co., Inc. 


CORONA 
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There is still some desirable 
territory open for dealers 
who are aggressive and wish 
an account that will prove 
profitable. 


Portable Adding Machine Co. 


343 S. Dearborn St., Chicago 














THE NEW 


AJAX 


TIME STAMP 


(Pate..ted) 





All metal with a SETH THOMAS CLOCK MOVE- 
MENT. Establishes a new standard in time stamp 
construction. The Clock Movement is so located as 

to make it impossible for the jar of stamping to 
affect its accuracy. The materials used in its con- 
struction and the workmanship are the best money 
can buy, insuring Durability, Service and Economy. 


Retail Price $4().00 bry tis ccs’s satuted car 


Engraving Extra ee 


Ajax Time § Stamp Co. 


136 Washington St. BOSTON, MASS., U. S. A. 
Eastern Representative: R. A. Stewart & Co., 86 Duane St., New York 

Siiecoas’ Repossentatione Benner Rubber Stomp Seal Co. 200N th St. Louis 
I limes Representative: hooked sine ite 3 Cet Chicago 
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HOUSE ORGANS 
8 ——— 


Paragraphic reviews of current tissues from 
the house organ field, classified for convenient 
referenc €. 





























MANUFACTURE 
SEALS 
STENCILS 

: ne BADGES 





Manufacturer. 

An excellent preachment against substitution was printe 
Quaiified Notes (Central Paper Company) 

“The ‘Eve Line’ of Least Resistance’’ in Globe-Wernick« 
Doings (The Globe-Wernicke Company) told of the manifold 
advantages of the company’s angular tab guides 

James J. Walsh, The State Office Supply Company, Columbu 





pe. Ohio, contributed to the “Y and E”" Idea (Yawman and Ertl 
RUBBER@STEEL Manufacturing Company) an interesting article on an insurance | 
i organization installation in his territory | 
Readers of The National (National Blank Book Company) : 
were told “How to Get Quantity Orders on Ring Books” by : 
| James M. Campbell Eleven reasons why National deale: : 


should get quantity orders were narrated 

The Skyscraper (The Shaw-—Walker Company) showed the 
progress being made on an addition to the company’s factory at 
Muskegon, Mich This addition will provide 92,450 square feet 


| METAL CHECKS 




















POCKET COINS of apace, bringing the total at Muskegon to 339,392 square feet : 
} The Office Economist (Art Metal Construction Company) ra 
f BRASS SIGNS an illustrated article, ‘“‘Has the Artistic Smock Invaded the Of 
fice””’ The reason for the smock entering the office and some: : 
ETC reactions of executives to the innovation, were told by the 
authoi : 
I An apostle of sea food was featured in Business (Burroug! { 
ave conces Adding Machine Company) Thos. S. Gorton, the downeaster : 
FOR SALES of “boneless codfish" fame, told the interviewer about his met} 
or aWenttié ods of selling fish, and helping the dealer to handle the products 
Meyer cad at a profit 
_ nae One way of getting photographs of salesmen to print in the 
’ house organ is to tell them how much the halftones will cos 
@aewen ae wan ocase meet cee ce the house That's the plan of The Sales Force (Hedman Mar 
1 ufacturine Company) Maybe the thought of incurring an « 
4 pense not chargeable to the salesman’s personal account is a 
; happy one 
{ The Royal Standard (Royal Typewriter Company, Ine.) told 
A f of the interest aroused in a temporary electric sign in Londor 
\ " —— It was the first electric typewriter sign of its kind shown i 
STORE:108 N. DEARBORN ST. CHICAGO the world’s metropolis, and many paused to read it as the ele« 
| 9) tric lamps spelled out ‘‘Royval Typewriters—Do More Work 





FACTORY<24 to 30 So, Jefferson St. . Better Work—Easier Work.” 


\ public utility number of Results (Monroe Calculating Ma 
chine Company) told of the many uses for a calculating ma 
chine in the organizations of light and power companies One 
page showed the U. S. S. ‘Tacoma,’ which was wrecked \ 
Monroe machine was in the wreckage, but uninjured Afte 
cleaning and oiling it was put to work 

The Meuthpiece (Dictaphone Sales Corporation) narrated a 
speedy delivery of a Dictaphone installation by air A. J sins 
field, of the Des Moines office, received an order from Waterlo: 
He is a cadet aviator, and enlisted the aid of a friend. The 
order was received in the morning, the flight of ninety—thres 
miles was made, and the installation completed at noor 

“Things That Make a Store Attractive’ in The Coach (pub 
lished co-operatively by the Boorum & Pease Company ‘ 
Howard Hunt Pen Company and Sanford Manufacturing Cor 
pany) cited fourteen points which contribute to this achiev: 
ment The unique feature of this preachment is that any met 
chant can follow out the plan without expensive preparation | 

The Lyon Standard (Lyon Metallic Manufacturing Company) 
reprinted an item from a New York paper, referring to the long : 
distance telephone exchange in New York, N. Y The ope | 
ators have unusually fine accommodations for their street gar 
ments, some 2,000 lockers being provided. The lockers cover a 
space 45x30 feet; before their installation an entire floor wa 
required for the wraps. That saving is a big item where rents 
are high 














Association. 

The File (Filing Association of New York) brought out the 
fact that a good file executive is a detective She must know 
where to seek for papers which have been charged out, and 
then sent wandering through different depurtments for atter 
tion 

Dealer. 

A cartoon in The Aleo Booster (Ivan Allen—Marshall Con 
pany) hit the mark The “back seat driver’’ was shown in fu 
repertory 

A page ad of steel pens in Quality (Clarke & Courts) was a 
constructive presentation which should have interested mat 
readers It was illustrated with Esterbrook pens. 

Baer Facts (Baer'’s of Canton) published a very absorbing 
review of a book, which gives the sedate Webster dictionary 
a new interest Baer'’s carries all sizes of this work, according 
to the review in Baer Facts 

Civic pride was displayed in The Office Cat (The Richmond 
& Backus Company). when it described some of the intelligent 
investments made in Detroit real estate The ‘“‘lucky"™ invest 
ors have reaped high increments 

Competition was called a blessing in Pouch-—O-Grams (Pouches 

Barbee Wire & lron Works Printing & Lithographing Company). The competitor is a pace 

maker, and urges the sales staff to produce business whic! 
440 Conway Building might be neglected if the concern had the field to itself 

“Early to the Scrap Heap” in Japs—Olson Company told how 

; the worrying business man is grooming himself for a break 

® CHICAGO down. The right kind of philosophy will give the correct per 

, spective on trivial annoyances, which are the contributing 
factor to worries 

Telephone solicitations by store salesmen were urged by The 
Gill-O-—Gram (The J. K. Gill Company). Spare time when things 
are not rushing in the store can be used profitably in calling 
up to inform customers of new or timely merchandise whi 
may be of interest to them 
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LINCOLN 
SUPERIOR 
TYPEWRITER 
KEYS 


make typing a pleasure 
for any stenographer. 
More and better work 
is accomplished, the 
‘ At the point of surrender—where the ink well kevs soon pay for 
gives up its supply of ink—that is the line of . te: > 
danger—danger to the supply of ink—danger to themselves and there- 
the efficiency of the ink well. There—ink coagu- after pay dividends 
lates—crusts thickens gathers sediment unless day in and day out. 
such a condition is provided against in the con- ane ; 

Nothing surpasses 
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THE DANGER LINE 





struction of the ink well 


ECLIPSE INK WELLS are scientifically de them. 
signed to maintain ink in a fresh—clear—clean 
condition for an indefinite period. Thus eliminat \ rite for sales plan il plans your sales 


ing the Danger Line. Their Efficiency and Beauty 
Sell Them On Sight LINCOLN RUBBER KEY CO. 
27 Thames Street 


GENERAL ECLIPSE COMPANY NEW YORK 


Dept A, DANIELSON, CONN. 











U-KUT-EM 


INDEX TABS 


The Original “Pyralin’’ Index Tab Made in 6-Inch Strips 


All U-KUT-EM INDEX TABS now 


have a cutting and projection scale. 














These scales are a great aid in making 
accurate Index Tabs. Users will greatly | 





appreciate this help. 

Order your stock of this new style 
Tab, now. ; 
to: our DEFENCE Dealers appreciate that U-KUT-EM 
LINE of Inkstands. INDEX TABS are sold thru the Trade 
only. 


Two new additions 


Composition swing 
New dealers, write for prices and in- 


covers, same as Nos. ; ; 
rormation. 


10, 20 and 30. 





The U-KUT-EM INDEX TAB 


patents 





is ful 


Universal Index Tab Co. 
L. D ¥ a AN C a (a es py ere BY ee 


No. 15 Defiance Inkstand 


“The House of Service’’ 











rpo ARTHUR E. PETERSON, 937 Drexel Bidg., Philadelphia 
Sales Co ration ARCHIBALD RYAN, $37 BE. Adams St., Jacksonville, Fla. 


Stationers’ Glassware, Hardware and Spectalttes ALDERSON DISTRIB, CO. 537 So. Dearborn St., Chicago 
72 SPRING ST. NEW YORK ED. GOLD, Hotel Bellevue, San Francisco 
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Along with Office Desks or Pencils 


HOFFMAN'S 
DESK PADS 


Whether your other merchandise is heavy or 
light, you can make extra profits with Hoffman’s 
Blotter Pads. Sixty styles, stiff 
or flexible, include every va- 
riety. Hoffman’s cloth covered 
index cabinets are durably 
made and neatly finished. They 
accommodate 3x5, 4x6 and 
5x8 inch cards, with. one, 
two, three, four or _ six 
drawers to the cabinet, 
each drawer holding 1000 
cards Write for our 
illustrated price-list 
showing many other 
useful stationery items. 


L. HOFFMAN 


Established 1888 
145 Lafayette Street New York, N. Y. 
Manufacturer of cloth covered card cabinets, desk pads, 


shelf boxes, stationery racks, legal and letter supply 
cabinets, storage and transfer cases. 






























Made for every purpose 
with the best quality of 
paper Packed in attrax 
tive containers of twelve, 
fifty and 100 rolls each 
Ask for samples and 
prices 


U. S. LACE PAPER WORKS 
Incorporated 
163 Union Ave., 
Brooklyn, N. Y. 


Zwick & Fleisch 
hauer, Eastern 
Representatives; 
c L. Caldwell, 
Western Repre- 
sentative: Harry 
H. Schiertloh, 
Southern Repre- 
sentative. 



















ROUND POINTEDPENS 


SPEEDBALL PENS 
SPRING PENCIL CLIPS 
BULL DOG CLIPS 
DUALUSE CARD CLIPS 
PEN HOLDERS 





UNTS PENS 






SILVERINE PENS. 





Sell This Extra-Safe 
Mailing Envelope 


1. Ames-way Safety En- are these envelopes 
velopes are fully glued with 


a glue that grips 4. Ames-way Safety En 


velopes have a handy crease 
2. Ames-way Safety En- scored here for ease in 
velopes have the protective sealing and for security 
flap also glued we were when you glue them shut 
the first to do this a 

You can hardly tear the 
3. When you try to tear envelope with your fingers 
open the glued lap you t is so tough and 
realize how tamper-proof durable 


Free Demonstration Kit 


To interested dealers, a free demonstration kit is ava 
able It shows the several types of Ames-way envelopes 
and should be in your file for reference. Ask for a 
kit today. 


Ames Safety Envelope Co. 


55 Sudbury Street 
BOSTON, MASS. 





a 
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Metal Office Furniture Exports 


United States exports of metal furniture by countries 4uring 
March, 1926 By the Division of Statistics, Department of 
Commerce 

Safety Other 
deposit office 
boxes, furni- Other 
vaults ture metal 
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Filing cases Safes and and fix— furni 

Countries No No lockers. tures. tures 
Austria 88 $4,839 one $224 
Belgium 49 5.12: 682 
Czechoslovakia 17 1,07 18 


Denmark and 








Islands 91 50 1,253 
Finland 19 162 268 
France 226 12,801 1,077 $616 
Germany ; 423 20 1,053 
Greece ‘ oO 1,419 1 $175 18 
Irish Free State l $2 36 ee 
Italy 8 72 2,961 187 
Netherlands 58 2.558 1,196 486 
Norway 10 3,310 155 1,535 
Portugal 1 49 oF 322 
Rumania 2 165 23 ode 
Spain 189 9,756 1,121 1,389 
Ssweaen IS bs 939 . 
Switzerland 6 549 782 
Turkey in Euro 17 739 ‘ 306 , 
United Kingdom 751 22,028 1 115 7,01; »,744 
Yugoslavia 

bania ; 6 
Canada 2.169 18.231 155 7,924 338 4.188 23,507 
British Hon 2 7 ; icin 28 
Costa Rica 4 260 60 
Guatemala 12 67 12 287 937 5,046 
Honduras 2 90 54 210 
Nicaragua i 80 2 24 12 
Panama 23 1,959 2 85 862 968 
Salvador 1S 714 { 388 917 
Mexico x77 11,159 64 $.677 119 620 35,611 
Miquelon and St 

Pierre Islands 
Newfoundland and 

Labrador l 1 69 519 
Bermuda l 14 l 6S 6 125 
Barbadoes i ; 
Jamaica } 198 2 is 579 
Trinidad and Tobago 7 46 
Other British West 

Indies 7 136 2 210 33 83 
Cuba 266 8.615 7 2.080 727 «13,379 
Dominican Republic 27 1,248 15 769 912 
Dutch West Indies 7 aD) l 92 260 
Haitian Republic 7 ‘7 . 1,262 760 
Virgin Is. of I Ss l 12 200 
Argentina 117 1,130 6,353 2 464 
Bolivia 70 
Brazil 73 78 1,915 232 
Chile 38 1,746 l 1,094 309 2,184 
Colombia 118 1677 102 6,147 618 3,847 
Ecuador } 149 1,296 326 
British Guian: 1 ‘ 
Peru 32 1.559 75 332 
Uruguay ] 43 170 1,953 
Venezuela 125 9,178 10D $501 01 4,161 
British Ind i) 200 . 229 
British Malaya l $s 213 +0) 
China | ! j +44 1,1¢ 6,267 
java and Madur 878 68 51 
Other Dutch East 

Indies 1,161 
French Indo-China ; 
Hongkong 177 
Japan, including 

(“hose 27 1 § 10.015 S065 5,524 51 
Kwangtuneg, leased 

territory , ° 
Palestine , 177 , 
Philippine Islands 91 1.580 rey 1,125 184 531 
Siam ; , , 
Turkey in Asia 17 
Australia ot) 106 2,379 1,328 
French Oceania ; 
New Zealand { 40S 1,913 1,041 
British East Africa 609 
British Sout! Africa t Hd 5,990 674 
British West Africa 
Eeypt 2,068 57 
Portuguese EF. Africa 265 

Total 5.309 $149,658 665 $47,382 9.818 $67,471$120.587 


Shipments from United States to Non-Contiguous Territories. 
ALASKA 


Safes ar \ ilts [Number] s @ 95 
Other metal furniture and fixture | Pounds] 18,261 2.460 
HAWAII 
Safes and vaults Number 10 $ 1,546 
Other metal furniture and fixtures [Pounds] 121.693 28 588 


PORTO RICO 
Safes and vaults [Number] 22 $ 1,211 
Other metal furniture and fixtures [Pounds] 9,211 


Analysis of Dutch West Indies Market. 

Markets of the Dutch West Indies’ is Trade Information 
Bulletin No. 405, published by the United States Department of 
Commerce It is sold at ten cents by the Bureau of Foreign 
and Domestic Commerce, its branches and co-operative offices, 
or the superintendent of public documents, Government Printing 
Office, Washington, D. C. The Dutch West Indies are absorb- 
ing increasing quantities American products, largely coal, 
foodstuffs and miscellaneous manufacturers 





STAMP PADS 
and INKS 


THE “SATISFACTION” LINE 

WHICH BRINGS THE PROF- 

ITS WHICH BEGIN WHERE 
ORDERS COME IN. 


Your customers want an honest-to- 
goodness Stamp Pad and will patronize 
the dealer who stocks “SOLO” Products 


Manufactured by 
Peerless Carbon & Ribbon Mfg. Co. 


INCORPORATED 


476-478 Broome St. New York, N. Y. 











ee 
The ‘‘APSCO”’ Line of Pencil Sharpeners 


Chicago - Giant - * Junior - Wizard 
* Dexter - * Dandy-Ideal-Climax-U. S. Automatic 





Hhant.4 
\Z -. Py 
Sharper er 


’ 





The “DANDY” 


One of our ‘‘higher type’’ Pencil Sharpeners 
—automatic feed. 


* It pays to concentrate on these | 
‘Stars’? of the APSCO Line— 
more service and satisfaction 
to the consumer — more profit 

to the dealer. 


The ‘“‘Chicago”’ and The ‘Giant’ 
are the most satisfactory Low Price 








pencil sharpeners made. 


Automatic Pencil Sharpener Co. 


58 East Washington Street 
Chicago , Ill. 
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Carbons, Ribbons and Filing Supplies Exports 

4 e United States exports of carbon paper, typewriter ribbons 
Used Like a Pencil stan eameke. rl inte and presthe cies raed in se h, 


1926. By the Division of Statistics, United States Department 
Just a Stroke and the letter of Commerce 
or figure is erased. For quick, 





Filing folders, 
index cards 





° °° ° ° ° and othe Typewriter 
clean, invisible erasing, it is c ‘ — ee paper : ribbons 
‘ ountries orms *ounds ozen 
incomparable. Austria eae $471 276 46 0 «$827 
elgium Te 2.381 1.680 633 1.700 
USH a eeewanen . a 14 16 
= Jlenmmark ane “arce s 
inlanc : 164 bdo 285 794 
: : : France - 1,572 1,225 2 051 f 2 
is an ideal Ink and Typewriter esmens oa, ) ee 1,328 1,122 200 169 
Eraser; it does important work in endif a1 346 206 
the office and does it better than Irish Free State... : _14i 218 
ible with the ordinary eraser. eee - eS Sie sl roa 
y means of the flexible diamond eeastante . = 1a 61S SL. 
brush, blots or errors are quickly Poland and Danzig. .... . 103 500 ‘2 188 
and thoroughly removed. It is Aten ze 50 = 4 
by the U. S. in engineering «ow - se 
and governmental departments. Switzerland ins 727 781 77 (1,471 
It ismade in 14K gold finish and United Be meng so. 2,041 16,198 12,344 1.313 632 
packed by the dozen in handsome ~~ ge — ae 8 8 
gold and silver display cartons. Costa Rica.............. 3% 477 584 23 90 
Guatemala F 395 534 677 206 564 


Sold through the Stationery trade, |. tence “+ 4 3 5 
and liberal terms are offered deal- Panama 402 162 = 24 2 
ers. Prove its quality for yourself; Mexico TT)! gs579 5.6110 487s 2383788 


Newfoundland and Lab 


send us 50 cents for a sample. a -_ +9 - pa - he 








Bermuda bone 24 : 
Jamaica . er 82 100 73 6 24 
Rush Eraser Company | *!s3,33 ea” . 
Other British West Indies : 3 11 
. Cuba eee 1,884 3,369 3.390 122 1.34] 
500 S. Clinton St. Syracuse, N. . A Dominican Republic..... 329 10 12 12 168 
Dutch West Indies. 15 7 19 ; 
Representatives for Holland and Dutch East Indies: Haitian Republic : 90 114 69 
BLIKMAN & SARTORIUS, Amsterdam and Sourabaia, Java Argentina 76S 590 712 961 2 864 
olivia ‘ tow 1,385 
Brazil S55 715 21 892 
(hile : 61 1.477 1,656 31 1.757 
Colombia 789 699 5o1 a4 1.5°0 
Keuador 11 182 170 6 
Pritish Guiana 34 : 
Duteh Guiana 52 44 4 13 
Peru 4s4 125 154 128 192 
l ruguay 158 123 90 7 
Venezuela 107 $4: 732 14] 192 
British India 5.040 2.312 L074 2,914 
British Malaya 208 310 33 111 
Ceylon : 265 129 } 11¢€ 
‘hina 175 1.107 645 1X1 
Java an? Madura 34 30 165 
French Indo-China 20 42 
Hon’. kong 75 300 79 42 176 
Japan, including Chosen 60 17,425 10,4353 74 4 
Palestine 30 
Philippine Islands 73% 1,353 R45 339 1,022 
Turkey in Asia ; 115 293 
Australia 168 13.862 7.512 N18 j 
British Oceania D9 123 65 
French Oceania 127 
New Zealand 7% 1.010 735 167 
British East Africa 157 65 
British South Africa 337 sy 419 
Eeypt HS , 
Other French Africa 13 
Canary | lands 
Total $18.883 103.745 $73.550 290.356 § 





Typewriter Exports 


99 
United States exports of typewriters by countries during February, lot 
In exports under this classification where the machine is driven by an 
electric motor the value of the motor is included with the ma ne 


—FOR THRIFTY BUYERS— Re ee ee ee 


Standard, New Portable, New Used & Rebuilt Parts of 


6 o o o . Countries No Dollars No Dollars No Dollars Dolla 

A unique and distinct quality specialty Austria 116 $22,068 © 235 $ 8,510 1$ 38$ 275 

that satisfies and creates demand. Pelearis ee: iodide Gir 

Czechoslovakia 748 47,702 3 Bs 11.540 7 3,257 8 
Distributed by leading Jobbers Domes ont Fe- ue eS 

Esthonia Pt) 2 604 

STATIONERS! toes ASS LMKRSS LOIN GS414 | STR QEMRT 13,807 

Germany n4u 28.081 iw 14 192 ao 2 O86 $07 

Write today for sample display carton. ee ee ee. ee ee . 
Ieeland t] 2R0 1 On 


Irish Free State sO 6.0") 


The Tip Top Mfg. Co., Inc. Syracuse, N. Y. Italy 1.083 76.217) 105 3,800 BRN BE re 


Malta, Gozo anid 


Canadian Agents: Brown Bros., Ltd., Toronto Cyprus Islands 2 140 3 108 ‘ s0 
Netherlands 275 19,743 140 1.740 ot} Sus 
Norway in 11.584 100 tooo 100 
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TRACE MARK 





“DANDY” 


: Advance Paper Boxes GEM PAPER CLIPS 


: in Stationery Stores 








Labietebbteiiia th ti  - . . . . .  e . 
Qos aS a\3\s, A on et sh eee = = = = = = @ @ eeu 
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> f 
+4 You will find a ready sale for our goods in your store. n 
ne Every item is durably built for a long life of service. We N 
RR manufacture all sorts of card and fibre board stationers’ 

‘ specialties: 

19 Warren Transfer Cases Card Index Trays Nes. !, Zend 3 
v0 Card Index Storage Cases Stationery Cabinets = 
os : ee i Filan Boxes — — — . 2 : 4 b 
71 (cloth or paper covered) (Invoice, “etter and Cap A Gem ( lip with an Improved Friction 
79 Mailing Tubes Sizes) . ° 
9 bon Paper Boxes Clipboards Surtace. 

93 Check the list and let us replenish your stock of these — ~ 
26 ore lng shall be glad to send you catalog and full ( a and Holds papers firmly to- 
64 getner. 

; Advance Paper Box Co. 5 , jana 
~ 2727 Franklin Avenue ST. LOUIS, MO. The Angle of the Notches Eliminates 
s All Possibility of the tearing of thin 
os sheets of paper. 

24 ° ° ° 

is Noesting Pin Ticket Co., Inc. 
41 ‘*Millions Daily’’ 

; Mount Vernon New York 
92 CONFIDENTIAL WHOLESALE 
4 PRICE LIST No. 250 
11 
16 





DATE OF ISSUE: MAY IST, 1926 


REDUCED PRICES 





Call, 
yl 
3 Phone, The most complete—the most 
comprehensive wholesale Price 
19 Write list ever issued on 
or TYPEWRITERS 
Victory Stamp Pads Are Quality Pads ADDING MACHINES 
26 Made of the best material and inked with Pure CALCULATING MACHINES 
an Rubber Stamp Ink. These pads are not surpassed Telegraph CHECK PROTECTORS 
ne by any other, and are made in the following Col- 
ors : Red. Black. Blue, Violet and Green. bee All Makes 
~ sn —_" 3, NEW—USED—REBUILT 
oy OT eee Dimensions............2 x3%4 
4 No. ee Dimensions. Ds af a 214x33¢ Your 
No. ~ .. Dimensions ... 254x444 
aS No. eS Oe 314x614 
‘2 No. _..Dimensions.. 414x714 Copy 3 ELIABLE 
No. és Dimensions............4 x9 : 
mi Sealing wax in various grades, sizes and colors. Typewriter& Adding Machine Corp. 


| Write for Price List Today "All That the Name Implies"’ 


170 W. Washington Street, Chicago, fl. 
Cable Address: *““RELIABLE” 


s LUTHER INK & STAMP PAD CO. 


East Park, Near Mulberry St. Newark, N. J. 
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Hotchkiss 
No. 1 






PIONEERS SINCE ’°94—AND 
STILL THE LEADERS! 


to years of practise —inventing, 
developing, perfecting —have given 
Hotchkiss Automatic Paper Fasteners 
and Staples undisputed leadership. 









Perfect stapling 
is impossible with- 
out the improved 
Hotchkiss staple guide 
or “ladder’’(C above). 


























Your customers know this—and sales of 
Hotchkiss machines are therefore doubly 
easy and profitable. Only Hotchkiss has 
all the latest improvements—only Hotch- 

kiss cannot clog—only Hotchkiss gives 











Hotchkiss Machines 









iiptong satisfaction. Sell Hotchkiss are equipped 
always with this 
THE HOTCHKISS SALES CO. device. 


NORWALK 


HOTCHKISS 


PAPER. FASTENING MACHINES and STAPLES 
iar catia aia ne ueceemarcaaas 


CONN. 























i 


THE “Perfect” LINE 


A complete line of all 
loose leaf devices, and 
also metal parts only, 
is now available. 


Dealers who have not 
received copies of our 
recent catalogs should 
write us at once. 


Chicago Binder & File Co. 
500-508 West 3ist Street CHICAGO, ILL. 


MIGH GRADE PRINTING LOOSE LEAF DEVICES 
LEDGERS BINDERS INDEXES SHEETS 
BUSINESS SYSTEMS 
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KER £AVOCIOE 
> VANILLI = LL uh a S 
e Smead Manufacturing C y 
Department C HASTINGS, MINNESOTA, U. S.A. 
PITT LEU LCOUCUL ULL 
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Made from pure white 
SULPHITE BOND 


Soldin 
















YANKEE PAPER & SPECIALTY CO. Menasha Wis. 
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Standard, New Portable, New Used & Rebuilt Parts of 

Countries No Dollars No Dollars No Dollars Dollars 
Poland am Dan 

Zig 162 12.490) 165 
Portugal 147 132s oo 21% 

Rumar 14 9,197 14 5.040 27 
Soviet Rus I 11 1,07 
Spair 6 8.70 in") 7.200 275 10,942 176 

et) S152 245 8,820 20 713 488 
is. 4.71 210 7,882 ll 4.152 1,479 
I lt i 11 38 i2 432 
nz I 5. O37 237.87 1.211 41.568 297 7.062 18.350 
i 1 
uv 2.16 Ww am 
ON 4.778 212 6.574 165 4.880 18,862 
1 17 44 1,584 
16 1,180 1 TOO 
InN 9.950 iS 1.456 ~) On7T 
1: 1,422 
14 1,248 i4 1,741 1 Th 
51 v1 2 1,161 140 140 
“6 $210 38 1.230 pa 1,250 
1.219 78.420 447 15.60 rt 1.31 ~ 
7 127 6 108 
1 
o 1h 10 
‘ ove 1 4} 
t 2 20 qn se be! 
W 
2 172 
173 12.10% nM) 18 au vf 
Dominican Re 68 5,519 25 137 
Duteh W | lf 1,120 6 

Haitian Re 1 2 7 ba 170 5 
Argentina 7) VO O22 341 7 1,400 164 
Bolivia 152 11,157 70 44 
Brazil 1,154 S1,020 ‘1 514 
Chile 257 1S, 4¢ 156 21 SO 1 2.2581 
Colombia M4 28 538 21 1,412 254 
Eeuador 11 65S 249 
Brit ‘ iar 7 127 
Dutel Guiana 1 Hn 
Fren Gruiar 6 4 
Peru 178 13,402 oO 7.417 162 
Urugua “7 1564 20 720 . 
Veneznela 14} 7.777 1 6,180 ! 
British India eo) 37,950 Tt 27,0000 6 180 1,100 
British Malay 13 4,680 oh) 444 i2 
Ceylon 17 184 10 100) Se) 
China 93 6,94: 192 6.884 20 OD 823 
Java and Madur 165 10.776 111 5,763 18 
Other Dutel } 

Indies 1 2.170 21 761 370 
Fr sade Chir 52 2.9 a 1,260 17 
Hongkong 14 1,097 1.080 
Japan nelnding 
Chosen aS 6 650 “Oo 2.810 i 25 
Kwangctung, lense 
territory p4 242 
Palestine 2 131 7 ) 18 
Philip; ine Is 282 20.546 121 4.356 6 ne 
Siam 1S 1d 12 Moy 
Syria , ~tM) 

Australia 834 $125 noo 12.566 27 1,207 5.630 
British Ocea l 1h 2 120 
New Zealam aS O88 2 10s 474 
Brit E Africa Sh Oe) 7 
Brit Ss Ar 178 12,882 133 21 Son 57 
Brit. W \ 4 SS 7 
Egypt 4 2.04 62 4 
Algeria and Tur 11% 8.350 " 2.571 
Other tf Af 17 1,19 
Liberia 
Morocco is oo yee 0) 

Port E \ 1 18 
Other Pe \f Ss i7s 2 72 
Canary Islands 11 oh 
Tota 22 309 $1,534.455 10,184 $566,036 2.767 $88,168 $79,568 
Shipments to Non-Contiguous Territories, 

Alaska [Number] 18 $ 1,207 
Hawa [Number] 195 10 O15 ) 
Porto R [Number] 108 5.837 

Commerce Chamber to Stop Trade Abuses. 
Washingtor ~~ G The etting up of tmachinery for the 
miration of trade abuses and uneconomic trade practices 


marking a further step toward the eventual self-government of 
business, was announced by the Chamber of Commerce of the 
I ted States The board of directors of the national organiza- 
tion authorized the wppointment of a permanent committee on 
trade ,elations to serve as the focussing point for all activities 


The new committee will prise represeniatives of whole- 
scaling. retailing, manufacturing and the consuming public. It 
will serve in the first instance as a clearing house for infor- 


mation relating to the adjustment of trade disputes and the 
uppression of trade practices detrimental not only to the mer- 
chant and the manufacturer b at to the consuming public 

It is recognized that irst task of the committee will be 

promote the setting up of the necessary machinery within 
the various trades to facilitate the adjustment of disputes be 
tween manufacturers, wholesalers and retailers in a particular 
trade It will aid in the adjustment of disputes between mem- 
hers of different trades and eventually, it is expected, will serve 
is the capstone or lead to the organization of another commit- 
ee which will serve the same purpose in the entire structure 


trade self-regulation 


+} f 


Membership of Committee. 


As at present contemplated,” said Alvin E. Dodd, manager 


the department of domestic distribution of the national 
hamber. in a statement explaining the functions of the new 
ymmittes that ioint trade relations committee will be com- 
posed of one nfluenial member of each trade Each of the 
embers of this committee will be the key man in developing 
his particular trade a joint trade relations committee to in- 
ide manuf turers. wholesalers and retailers 




























Just the Cutter forthe Busy Office 


Engineers, draftsmen, sign-writers, advert men—in 
fact the entire organization of any plant will and the Boston 
Cutter a most efficient and practical appliance. 


The ‘‘Boston’”’ Card Cutter No. 36-B 


Cuts and trims office forms, factory forma, 1 

special forms, photographs, cardboard, asbestos, oe 
thin leather, rubber, fabric, advertising layouts, ete., ——- 
and accurately. Furnished complete with ustable 

side and back gages of steel. The knives are of a 

grade tool steel, the table is of mahogany and the frame is 
of iron. Cuts any length. Mounted on specially constructed 
Sotding tabts which makes it easy te move from one place 
to another 


A full line ef Cutters and Tableting Presses. 
Dealers Wanted. 


Golding Press Division 
American Type Founders Co. 


FRANKLIN, MASS. 


— eee ae 
Standard Package Any Three 

















Merely a phrase—until you under- 
stand what we make it mean. 


You will like our plan to help 
you build a bigger lamp business. 
It enables you to show quality 
lamps in wide variety without 
carrying a big inventory. Write 
for a copy of our catalog. It will 
bring you full particulars. 

No. 79—Statuary Bronze Dou- 
ble D-iuxe-a-Lite built espe- 
cially for the modern double 
desk. Oblong green cased giass 
shades 
Prices and discounts on request, 


WRITE TODAY 


ALADDIN MFG. CO. 


609 East 18th Street Muncie, Indiana 
ALADDIN 
-§. LAMPS 


‘Will Light Over a Million Homes Tonight”’ 
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WE OFFER THE FINEST 
LINE OF 


CARBON PAPERS 





TYPEWRITER 
RIBBONS 


EXCLUSIVE FOR 
THE DEALER 
AND STATIONER 


Allen & Company 


11-13-15 Vandewater Street 
New York 
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tinct i li lt kk -~ 
sé 
~vTewrrrv-wew® 
*erevrvrrrryrrrrrrrrrrrrrrrrrrrrrrrrrrTTTTYTeee 








2 - 
4 _seeTrrr”rrrreree-e-rrrvrvvevwve we eee ee OO OOO VO 





~_vrrvrVrVrVreVrevreveevrevrevrererrrerreyryrevwrevwvwrvwvevwvevvvrvy 








Ww 





*_rerrvrvrevrvrevrevrevrererrrrerrerreyrrrrerweevwvrevrvrvrvrvr’? 








| 
| 
| 


“THE BEST IN A CLINCH’! 


ij . 


PAPER FASTENERS 


“MAKES ITS OWN STAPLES” 





TH 
THAT'S ALL! 


EACH ROLL 


OF STEEL —<«» “ , 
TAPE CONTAINS Can't Ge 
5,000 STAPLES 


Wrong” 


Economical 


Improved Medel D—Weight Twe Pounds 


Metal Knob— Rubber Sil Poste—Nickel Plate Finish 


MODEL F (Weighs Nine Pounds) 
Capacity 2 to 40 Sheets 


Get Away From Old-Fashioned Methods !! 
Too Slow—Insecure—and Expensive !! 


We Make Power Machines (Electric Driven) 
For Heavy and Rapid Work 


SOLD BY STATIONERS AND STAMP DEALERS 


EVEREADY MFG. CO. of BOSTON 
General Sales Office: 50 Church Street, New York City 
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“It is intended that this will be done through trade associ: 
tions; but it must be remembered that trade associations usually 
oniy 


the 


consist of only manufacturers, or only wholesalers or 
retailers, whereas the violations of commercial ethics in 


vast majority of instances take place in the dealings betwee: 
al 


manufacturers and wholesalers or between wholesalers 
retailers 


‘Ultimately it may be possible, and probably will be possil 


to organize a great central clearing house with, perhaps, a 


tral board of conciliation and arbitration for the consideratior 
of general ethical questions and for the settlement of disputes 


ce! 


which are not due to controversies relating only to one trade 


“The action taken by the national chamber is in response 
Cor 


to a recommendations made by the National Distribution 
ference The committee designated by the conference to 


sider the general problem of trade relations pointed out a nur 


ber of typical trade abuses and practices that were not 
unethical but wasteful 
Machinery for Enforcement Required. 


“While the setting up of ethical codes was not deprecat 


the committee came to the conclusion that some kind of 


forcement machinery was necessary The committee held 


a vast majority of undesirable practices are due to unconse 
thos 
meet 


imitation and that it is necessary to discriminate between 
who believe themselves forced into unfair practices to 


er 
that 


unethical competition and the comparative few who would 


guilty of dishonorable methods unless checked by some external] 


means 


‘Most of the disputes arising from this source lie betweer 


Sane 


the manufacturers and wholesalers and retailers of the 
commodity 


or the members of different trades shall be adjusted by a 
eral committee which will serve as a common clearing 


and that standards of commercial practice will be establi 


for the guidance of all trades."’ 


Recognizing this, some of the trades are attempt 
ing to set up adjustment machinery and it will be the primar 
purpose of the joint trade relations committee of the National 
Chamber to assist such undertakings it is contemplated 
course, that eventually such disputes as arise between trade 
hou 
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DIXON'S “OCEAN ASSORTMENT An Alluri 
R 


which Appeared Recently in the Dixon Line 


y 
a 











“Our World Trade in 1925.” 


The twenty-first quarterly issue of Our World Tra 


been issued by the foreign commerce department, Chat 
Commerce of the United States It covers the calendar 


imports between the United States and its chief foreign 


the office equipment industry 
Typewriters ranked thirty—ninth in the list of 100 ec} 


269.546 machines, an increase of 18.5 per cent favoring 1} 
Adding and calculating machines ranked eighty-—se« 


1925 were $8,226,000, against $5,965,000 in 1924, showing 





change from prewar to 1925 shipments is 338.5 per cent in 


shipped in 1925, against 18,740 in 1924 This shows an 
of 31.6 per cent The average pre war shipments were 
machines The per cent of change from pre war to 1925 
ments was 87.7 

“Our World Trade in 1925" gives a mass of other vital 
mation regarding the import and export trade of the 





SEND FOR NEW DESCRIPTIVE LITERATURE 


States 





1925, showing the value and volume of principal exports 


ports according to value The 1925 exports of $18,020,000 
trasted to 1924, $15,111,000, showed an increase of 19.3 


the list of 100 chief exports according to value Export 


Cash register exports in 1925 were $4,892,000, against $3,¢ 
in 1924 On a quantitative basis there were 24.664 mac 


I 


| 


kets. Some of the figures presented are of direct interest 


quantitative basis, 1925 shipped 319,314 typewriters; 1924 expor 


: of 37.9 per cent On a quantitative basis thers 
38,257 machines shipped in 1925, against 24.993 exported ir q 
an increase of 53.1 per cent The average pre-war shipment 
figures are available in the case of adding and calculating 1 
chines. This average is 8,725 machines The per t 
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i. Cover 





Flexible Flange 


Reversible 
Replaceable 
Inking Surf: 








Air Pockets 


MUN-KEE SILENT STAMP PADS 
AND INKS POINT THE WAY 
TO GREATER PROFITS. 





Your customers are looking for an efficient 
and durable pad. 


You are looking for added profits. 


Sell your customers the Mun-Kee Silent Stamp 
Pads and Inks and give them guaranteed sat- 
isfaction and keep for yourself the added 
profits and good-will. 


Send for details TO-DAY! 


MUN-KEE PRODUCTS CORPORATION 
Newark, N. J. 





PRODUCTS 

FOR 
SATISFACTION 

AND 
SERVICE | 
ENVELOPES for Filing, Mailing and Carry- | 
ing Purposes, in RED ROPE and JUTE, for 
flat or folded papers. Also Metal End Filing 


Boxes. 





The illustrations show a few of the designs 
carried in stock, 


Samples furnished on request 


JOHN F. DIEMER COMPANY 


519 Broadway (Est. 1869) New York, N. Y. 
SEND FOR CATALOGUE Ne. 30 























Coles Copyholders 
Are Built For Service! 


Che have adjustments to suit each individual 

The foot control is convenient, quick and save 
the hands an extra movement. 

They are also made for hand control the 

fer that t 

| ik fe ph work aS! 1 T 

Tt t the l0c a day 150 . 

reg i 4 dw | yvea.s. 

pay tor tl s many ! 

1 t vr c1ency 





Made and Guaranteed by 


Coles 
Copyholder 


Corporation 


45 West 34th St. 
NEW YORK 





Cable Address “Colescopy” 



































MOHICAN 








A CONSISTENTLY 
GOOD PENCIL 


Write for samples and prices 


United States Pencil Co. 


———— 








Philadelphia —Menufactures— U.S. A. 
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SIMONSONG meraL Tir GUIDES 


For Vertical Letter Files, Ledger Posting Trays, Card Systems and 
Check Files, Are Indestructible 








3 wast 





” Send for Free Sample and 
Dealers’ Discount 


122 S. Michigan Ave., Chicago 


NONE GENUINE UNLESS STAMPED U. S. 
PATENT NO. 794,749 ON METAL TIP. 


Roger A. Simonson & Co. ~manuracturers 

















STANDARD 
MAILING MACHINES STEEL DIE ENGRAVED 


create good-will for the dealer 


Their durable construction and simple B u S i n e S S 


operation appeal to the user and make the 


dealer’s selling easy. 

Standard Envelope Sealers are the most M O t t O ( a a d we 
widely distributed sealing machines in the 
world. Seal up to 20,000 envelopes an 
hour at a cost of less than one cent can be used to good advantage in your 
a thousand. Now equipped with z , : 
correspondence especially where quota- 


new Standard vacuum suc- _ . 
tion-feed moistener,  elimi- tions are being made. They are steel die 










nating the use of engraved on a paneled card, size 3}x4} 
wicks or rollers and inches, and are enclosed in folded wed- 
requiring no clean- ding tissue. We give below the wording 


ing or adjustments. 
Hand and motor 


driven models to meet the requirements of ever r 

mailer. o ' y Beware of the higher cost of the 
lower price. 

Cost is measured by the results 

obtained and in no other way. 

It’s what you get, not what you 

pay. 

Anybody can cut prices but it 

takes Brains to make a better 

article. 


of a few of the cards. 


Standard Stamp Affixers are the 
simplest, the lightest and the speed- 
iest on the market. Stamp more 
securely, more neatly and five times 
as fast as hand stamping. Save time, 
labor, and postage. 

We now offer a Cooperative Selling 
Franchise to Dealers for the sale of 
Standard Mailing Machines without 
any investment by the dealer. Write 
for a copy of this Franchise for 
your consideration. 


We have samples and price list ; send for them. 


The American Embossing Co. 


Steel Die and Copper Plate Engraving 
and Printing in All its branches 


Standard Mailing Machines Co. 192-96 Seneca Street | Buffalo, New York 


Manufacturers of Mailing Equipment for 16 years 








Revere Blvd. Everett, Mass. 























TAB BLANKS 2 


iy 


Wag] HE STEEL ENGRAVED BLANKS FOR BONDS AND SPOCK 
CERTIFICATES AND ALL PAPERS OF VALUE & 


KINN BROTHERS BANK NOTE ENGRAVERS 
205-209 WEST 197TH STREET NEWYORK 


, 
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WELDON ROBERTS 


Rubber Erasers 


Follow the line of least resistance. Offer your customers 


erasers that they know and you know are good erasers. 


WELDON ROBERTS RUBBER CO.. NEWARK. N. J.. U.S. A 








STOP FIGURING 
End Mistakes — Double Speed with Precalculated Verified Answers 


Meilicke ready-made answers to routine problems, cut calculating time in half for Western 
pane we weers a ane many einer =. Any suumree can use 
training. ere are no keys to punch, no levers to pull. Just turn the card and copy the answer. 
The Mellicke line consists of the following devices: 


Interest Calculators Freight Calculators Discount Calculators 
Savings Bank Calculators Express Calculators Water Bill Extenders 
Time Calculators Lumber Calculators Electric Bill Extend 
Pay Roll Calculators Coal Calculators Gas Bill Extenders 
Bonus Calculators Commercial Calculators Price Checkers 

Unit Basis Calculators Butter-fat Calculators Vertical Cataloging 
Dozen Basis Calculators Yard Goods Calculators Phone Indexes 


The Dictaform for letters, paragraphs and all data. 


Meilicke Systems meet every need, and special Calculators can be supplied to meet any special 
requirements. Let us show you without obligation how Meilicke Systems cam save money fer 
your business. Write now. 


AGENTS—SOME VALUABLE TERRITORIES ARE STILL OPEN. WRITE TODAY. 


Meilicke Systems, Inc. 





















3471 North Clark Street CHICAGO 

UMPLADOYUGNETUETEGNS 110840040 00801111 (UMMM MAM AM li AAA dd aa 
TI jar experienced while riding in an automobile running 
on hard rubber tires was finally overcome by the air-cushion 


ad of resources and opportuni- 
ntensive tice sonsite in meso than or- sinsttarty, the shock: tm the: Auson Gunna 
dinary success. In many ms to the fing tips is ercome by our all-rubber air-cushion 
caset it proves to be the ’ 


Development ttn Ses 7 





successful man and one 
whose achievements are mediocre. A careful reading of trade litera- 
ture, of advertisements, sales plans, and other subjects which are 
met every day by men in positions very similar to your own, miei - Jen. 4, 1981 
will increase your power toearn. OPFICE APPLIANCES prints 
each month such material as we have just referred to. And if 
you will read it monthly, you will find that in some way jt will in- 





crease your capacity for work and your earning power. —— 
Subecription price is $2.00 a year Magic Tou key caps clean up like new by using damp 
oth and little soay When in search of something better, loo 
THE OFFICE APPLIANCE COMPANY iD Magic Touch. Guaranteed for one year. 
417 S. Dearborn Street, Chicago The Park en 19 Park Piace, New York City 
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PROFITS FOR DEALERS IN GLASS OFFICE EQUIPMENT 


Glass equipment for the desk gives an impres- 
sion of beauty, cleanliness and order of unusual, 
appeal to the up and coming business man. We 
have several stock items in constant demand 
and can supply at short notice, almost any 
sort of special glass equipment. 
THE PLATE GLASS LETTER TRAY is 
practical and ornamental desk equipment; 
no dark corners. 

CHICAGO WINDOW VENTILATORS ad- 
mit fresh air, at the same time eliminat- 
ing drafts and puffs of wind, no obstruc- 
tion to light. 















GO GLASS DESK PAD is made in three stan- 
bm aaa clear, crystal glass with leatherette holder PLATE GLASS DESK TOPS are sup- 
Send us your inquiry or write for descriptive circular plied in any size according to specifications. 





The Chicago Mirror & Art Glass Co., 216-224 North Clinton Street, Chicago, U. S. A- 
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The only 

brush that — 

thoroughly 
cleans all 


ERS, OFFICE AP- 
PLIANCES AND DE- 
VICES, 77 pacieaning ¢ end 
made of stiff China B ee, 
Genera! cleaning end made o 
soft substantial Camel , I+ 
attractive colored display 
ecard with each order. Big profit to 
dealers. Write for interesting prices. 




























Two Sizes 
3%" retails @ 50c per doz.— 554" retails @ $1.50 per doz. 


Order a few dozen and see how every- 
one in the office will want them 


L. D. VAN VALKENBURG CO., Holyoke, Mass. 


REYNOLDS SEALER 
The Most Simple Sealer Made — also Most Durable 


Don't buy a demon- 
stration — buy use. 


Pay for your Sealer 
ONLY ONCE— 
when you buy it. 
The REYNOLDS 
requires no sup- 
plies or replace- 
ments. Willlasta 
business lifetime. 





























Office appliance 
lealers nd the 
Reynolds makes 
REYNOLDS ENVELOPE SEALER CO. 


ues)! NO. MARKET ST., CHICACO 








MARKIT TICKET PRINTER 


Every Store and Stockroom should have it 






For printing 
price tickets, 
numbering 
bius, boxes, 
shelves, etc. 





HOLDERS MAY BE FASTENED TO ANY ARTICLE OR 
SURFACE wood, glass, tin, paper, etc by means of a 
lasting adhesive material furnished. Made in two sizes, 
Write for prices and discounts to 


HANS H. HELLESOE, 2444 Ainslie St., Chicago 





The Slickest 
Pens 


heanduaacysps Ever Made 
A 


GLUCINUM SILVER- 
PENS ALLOY 


IMPRINT 
SPECIALISTS Sep) PENS 


The Turner & Harrison Pen Mfg. Co., Inc. 
FALCON PEN WORKS PHILADELPHIA, PA. 
Mlastrated Catalog and New Discount List on Application 











TRINER 


ALL-STEEL 
Counting and Receiving 





Room 
are 1 tl C 1 
service as the we'l known Triner 
Parcel Post S le ised daily i 


in 52,000 U.S. Post Offices 
Wy rii¢e y yuirement 


TRINER SALES CO. 
53 W. Jackson Blvd., Chicago, Illino:s 











Dependability 
Have stood the test for 25 years and are now used in 
NEARLY EVERY HOME. 


Moore Push-Pins 


(Glass Heads — Steel Points 


to hang up small pictures, photos, charts, maps, ete., with- 
out marring walls. Harmonize with any color decoration. 


The safe and easy way to hang Heavy Pictures, Mir- 
rors, ete., is to use 


—Moore Push-less Hangers 
(Seientifically Constructed for Strength 
Popular 10c Packets 


Are quick sellers with good profit to the dealers 


Description of our Counter Displays, Price List, 
Discounts and Samples on request. Advertised 
in the leading magazines for many years. 


MOORE PUSH-PIN CO., Wayne Junction. Phila., Pa- 






















TYPEWRITER MEN 


I nvestigate 





Noiseless Automatic Shock Absorbers 


The *"y stop desk drumming they absor ck igh 
their felt covered coil springs hidd n the so kets 
perm instant remova ofr machine ina iutomat 
ment for ¢ ining purposes 

For ALL Makes of Machines 
WRITE FOR LIBERAL DISCOUNTS 


Speed Key Mfg. Co., Inc. 


25 Columbus Place Brooklyn, N. Y. 
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You can handle our Goods 
Made to order, at a Profit 





Cushion Hand Stamps 
Self-Inking Stamps 
Seals and Stencils 


LOUIS MELIND CO. 


The Reliable Stamp House 
362-364 W. Chicago Ave. Chicago, Ill 
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Tut woeete tree Ci.tance 
Brings Repeat Business 
Assures neat, clean typing 
and carbon copies. Just apply 
with dauber and the type is 
cleaned instantly. Does not 

evaporate. 


We furnish “nie advertising 
aids to our dealers. 


Individual bottles to retail at 50c and 75c. Also 
pints, quarts and gallons. Liberal discounts to 
dealers. Write us today. 


THE CLAROTYPE COMPANY, Inc. 


16-G Hudson St. New York 








EASY SNAP DOUBLE FOLD 
Collapsible Storage Files 


(Corrugated Fiber 
Board) 







(Patent 
Pending) 


“It Snaps Shut” 
seamed us very satisfactory by hundreds of Bankers 
now using them. 


Bank Supply Salesmen Here’s Your Chance 
Strayer Coin Bag Co., New Brighton, Pa. 








MANUFACTURERS OF COIN BAGS—WALLETS—FILE BOXES 








Unbeatable Contains 


Li WOSt Leaf 
Value 


sheets for 





notes, memos, 
addresses, 
phone no's, 
etc... and use- 
ful data in 
mM | No. 305 
pel) LEFAX 


~ EPH Imitation 
i +4 leatwer bind- 
[See een er, pocket- 


size. 


Retail Price 
$1.00 


+o++4444 





TEL Lan La La LL 








(6% "x3%") 


“tou  LEFAX,inc ane 


Sth & Sansom Sts., Philadelphia, Pa. 











Solidhed Ghumb Gacks 





NUMBERS 
LETTERS 
CCLORS 
MARKING 
TACKS 


Solidhed “Eyelet Pliers 


A COMBINATION PUNCH 
AND EYELET SET 


Solidhed “Evpelets 


SOLIDHED TACK CO. 
37 Murray St..N. Y 


WESTON 


LEADERS IN LEDGER PAPERS 











WE UTILIZE EVERY KNOWN PRO.- 
CESS TO MAKE OUR LEDGER 
PAPERS SUPERIOR TO 
ALL OTHERS 


Byron Weston (sompany 


Mills at Dalton, Massachusetts, US A 











COIT’S BALL-BEARING LETTERING PENS 


DEALERS—Send for our Counter Display of 
12 Pens on 30 Days’ TRIAL at Our Expense 








For School Thousands 
Students of 
ARTISTS Satisied 
Salesmen Users 

Real Estate 
Agents _ 

Draughts- \ 

men tn Easy to 

Architects ae Make 

and with Cott 

Storekeepers y Pen 

Manufactured by 


THE BRIDGEPORT PEN CO. 
BRIDGEPORT, CONN., U. 8. A. 








TIME STAMPS were never needed 
until TIME Acquired a Value. 


THOMPSON TIME STAMPS 
“ pas Record the hour and minute A. M. & 
Bed Plate P. M., firm name and character of the 
transaction—such as Received, Sent 
> 









Out, Started, Finished, etc. 


MODEL A 
“Visible” Printing 
TIME STAMP 


Prints on top of 


the paper. 
MODEL B MODEL A 


Write for Folder No. & 


THE THOMPSON TIME STAMP CO., Inc. 
106 Church Street New York, N. Y. 
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Cesco Shade Visors , 


No. 399-W—All white out- 
side with green underneath the 
Visor to rest the eyes. 

No. 399-G-—White headband, 
with transparent green Visor, 
neatly bound 

No. 399-5-—White band for 
head, with two color 
Visor, transparent 
amber lower half and 
green over upper 
half, neatly bound. 

No. 399-F—Inde- 
structible light 
weight Vulcanite 


Sare Your 

Sight SHIRLEY PENS 
eines for which your calls are steadily increas- 
ing, can be had from your jobber, or 
undersigned. SHIRLEY PENS are de- 
manded by about 40% of the banks of 
the country and many others. The rea- 
son is QUALITY. There is excellent 
opportunity for anyone NOW EM- 
PLOYED as local salesman to sell our 














Fibre Visor, black = ——Ss ° ° ° 
headband, neatly All these Visors have # turned 26 styles as side line—either thru present 
bound. eather Sweat-band attached. firm or direct from 


65 ets. each—2 for $1.00. Sold by all supply houses. 


a: tees NATIONAL SUPPLY CO., DEP’T B 


CHICAGO EYE SHIELD COMPANY 
2300 Warren Avenue CHICAGO, ILL. Distributors Samples on Request INDIANAPOLIS 





























III EY, 


PATENTS 


Trademarks and Copyrights 












Tar, 


mwey):GeEeEL 
Gold Pen Points 


TT, 
-, 


oes 


4 * wa i 


are leaders in the trade, known for their perfection and 
first quality Your trade gets 100% satisfaction if you 
use Weigel pens You can unhesitatingly guarantee any 
pen point made by us. We back up our product. Difficult and rejected cases specially solicited. No 


Highest Grade Pen Points 
for the repair trade. Im- 





misleading inducements made to secure business. 


PODPOBPRE 


¥ oo oe. Se 2 a, Over 30 years’ active practice. Experienced, personal 
= ight and size — Mani- conscientious service. Write for terms. Book free. 
= > Sescumtente and 
pecial Points. o eee ° ° 
Send today for samples and prices You'll be glad you did Specialty:—Typewriting and Adding Machines. Address & 
& 
E. O. WEIGEL & SON E.G. SIGGERS 238. U-Buildine 
° ° ashington, D. C. 
587 South Tenth Street Newark, N. J. 3 
IIT 











| Lithographed Letterheads 


Lithographed in Black on 


No. 1 White 20 Lb. Bond 


$1.20 Per Thousand 


A Quality Letterhead at a Price That Commands Attention 
Send for Lithographed Samples of Others Whom We Are Serving 





100,000 or over - - . $1.20 per Thousand 
50,000 - - - - - a 
25,000 - - - - - i ae 13 
12,500 - : - 1.70 “ " 





Minimum Quantity 12, 500 


INVOICES, NOTEHEADS, ORDER BLANKS, ENVELOPES, 
ETC., CORRESPONDINGLY LO 


Bagravings Made at Actual Labor dl 


Peerless Lithographing Co., Inc. maou 
1718-1720 N. Robey Street CHICAGO, ILL. IN OFFICE, HOME Ano SCHOOL />- Co hee 


— INK-OUT MFG. COMPANY, 15 Label St., Montclair, N. J. 































Sig BOOMERANG 
—No Delay working with FAITHFUL AS A DOG—Goes Where You Go--Moves As You Move 
Medearis fcss-r Stamps dts. thee a Seeinarnes, 
returns to its original 
Save your time position. Transfers the 
Prevent errors friction and wear from 
the clothing to the chai: 
Stop losing val- where it belongs. 
uable time by mis- 
takes and hunting St d di 0 Thi P d 
the right stamp, as andaraize Un is Fa 
y 1 he y in P 
oy the old-fash- INDEXED STAMP Write for prices, et 
ioned “blind” rubber stamp. Limited openings Fer. 
Put a stop to th ime leaks in y ’ ; : _ 
eat tho Gahites ante ant metuens one eae ritorial representation. 
Medeari oul ton Salem Passaic, N. J. 
oM ding Co., Wins NCBA New York Office: 309 East 4th St., J. Schwartz, Manager 
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Deaci 
, 


Cu Ph 


de 
Expens¢ 
Teles.’ 









Travelers’ Weekly 
Travelers’ Monthly 

Personal Expenses 
Radio Record 


Send for Samples 


Beach Publishing Co. 


750 Book Building 
DETROIT - MICH. 























G. C.T. VAN DORP & CO. 


Semarang — Soerabaia— Bandoeng 


are open to take up the sale of 
a first class American Standard 
Typewriter and portable type- 
writer for the whole Netherlands 
East Indian territory. Full 
offers in four copies to be 


addressed to the head office. 


MESSRS. G. C. T. VAN DORP & CO., 
Prinsegracht 83, THE HAGUE (Holland) 














AZORA 


Azora air cushions and twirlers, two 
highly practical accessories, are 
making typewriting easier for thou- 
sands of users. Sales, both new and 
replacement, are large. Write for 
prices and discounts. 


AZORA RUBBER CO. 


54th and 20th Streets, 
CICERO, ILLINOIS 













Above Below 
THE AZORA THE AZORA 
TWIRLER AIR CUSHION 
RING (Cross-Section View) 


PAT. DECEMBER 21, 1916 








STATIONERS SELL BRISTOW 
FOR EVERY DESK 


The model four is a 
convenience for every 
clerk; it clears the desk 
of baskets and trays 
and provides orderly 
and handy arrangement 
Because it is adaptable 
for the needs of every 
clerk and correspond- 
ent, it can be sold in 
quantities with real 
profit When ou con- 
sider its usefulness, the 
price is very low. Write 
for circular and prices 


STANLEY R. BRISTOW 


22-24 Central Ave. West Orange, N. J. 











NICKEL PLATED 
BRASS 








WILL NOT RUST 
FOR 


LOOSELEAF BOOKS a 
PAMPHLETS, BLUE PRINTS, ETC. 


EXCELLENT ARTICLE TO HAVE IN OFFICES 
FOR BINDING DAILY REPORTS 


§ +h” 
PACKED 100 IN A BOX. PRICE PER 100 | ;° 3.00 


The E. W. Carpenter Mfg. Co., Bridgeport, Conn. 





A GOOD LINE OF 


;° <a DESK © 
PADS | 





The Elsane line contains a rich assortment of pads— 
stiff, semi-flexible and flexible and in a variety of 
materials and sizes Glass top, too, for those who 
wish an extra hard writing surface, as low as $6.60 
list If interested in a good line of pads, let us send 


SAINBERG & CO., Inc. 7.E 32% Street 











$16.55 SPOT CASH 


—for selling this L. C. Smith 
for a $3.00 first payment. 


DEALERS! Write toda 
for details of our Spot Cash 
commission proposition on 
time sales. 


No investment—no respon- 


sibility—your $16.55 all clear 
profit. All you do is to take the 
order We deliver, collect, guar- 
antee to satisfy the customer. L. C. Smith Re-New Type- 
writers are easy to sell. Look Iike new. Work like new. 
If you’re not handling them, you're missing a real oppor- 
tunity. Write for our Spot Cash commission plan today. 


Smith Typewriter Sales Corp. 
16—360 E. Grand Ave. CHICAGO 























GUMMED CLOTH PATCHES 
FOR REINFORCING 
LOOSE LEAF SHEETS 
Put up in boxes of 100, Packed 1000 to the Carton 


MANUFACTURED BY 


CROWNOLO MPG. CO., 12 WEST 17th ST., N. Y. 
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Markilo 
Envelopes 


With chemically 

united edge seam 

Patented Sept.30, 
_ 1924. (G. Perry) 

















The Markilo Envelope is a great protector of cards, 
papers, loose leaves, etc. A beautiful piece of cellu- 
loid work. Every business institution can use 
Markilo envelopes to profitable advantage. Made in 
any size for loose leaf ring books, file cards and 
special purposes. 

The Markilo is already regular merchandise with 
many stationers. Samples, prices, etc., for the asking. 


Markilo Co., Mfrs., 6252 S. Halsted St., Chicago, U.S. A. 








Typewriter Ribbons and Carbon Paper 
For the Typewriter, Adding Machines 
Time Clocks. Put up for the trade. 
Official and Empire Brands, or in plain bexes with imprint if desired 
SNELLING & SON M*>u(geturere, Bush Terminal 


Exclusive Territory Rights Not Entertained 





DON’T 
SHOUT 


‘‘Whisper-it”’ 


Sanitary, Low-Speaking 
Telephone Mouthpiece 





Sells everywhere for a dollar 
with fair and satisfactory profit to the 


dealer. You can have trial dozen on 
memorandum account, and display easel 
free. A line on your letterhead will do. 
O. A. COLYTT LABORATORIES 
565 W. Washington Street CHICAGO 











Steel Boxes for Filing Storage 

Card Index Trays, Bond Boxes, -~ 5. Boxes 

REAL DURABILITY—cold rolled steel, 

electrically welded. REAL ECONOMY— 
cost no more than tin lines. 

Pleasing Appearance—attractively fin- 


ished in green with nickeled locks and 
andles ane. a in individual cartons oe perfect 
condition. rite for illustrated catalogue and price-list. 


ART STEEL powell , Inc. 401 East 23rd Street, New York 








GOLD PEN S--All Shapes ané Styles 





All makes Gol. Fountain, Stylographic Pens. Pencil Cases perfectly 
repaired and returned day received. Satisfaction guaranteed. 


3 GAYDOUL GOLD PEN CO., Inc. 64-68 Fulton St, New York 





HIGH SPEED ADDING-CALCULATOR 


Meets the complete figuring demands of 
every business with greatest economy 
Write for a free trial 
MONROE CALCULATING MACHINE CO., Inc. 


General Offices Orange, N. 











MORTON’S ODORLESS F 
TYPEWRITER OIL G 


IN USE EVERYWHERE 


The world’s best lubricant tor Typewriters, Adding 
Machines and all delicate machinery. 
Chemically pure, gumless and colorless. 


Write today for free sample and prices 
MORTON MEG. CO. Louisville, Ky., U.S.A. 
Export orders given careful attention, 











| Durham Duplex, No. 103 special pointed blade. No. 108 





\_* - @on MILLION 

@ Office Knife “YE Gltsnites. 
a hes 
Gits?j . =) - 
‘=e holds Razor Blades Fann 
witecu a uto- 
strop, No 


[wine cutter, Gem or Gillette. Retail prices 25c and up. Order 
trial dozen $2.00 prepaid, asserted if desired. Mounted on cut- 
out display card. GITS CO., 5419 W. Chicago Ave., Chicago. 








As a subscriber to 
OFFICE APPLIANCES 


— can save womens own valuable time by pass- 
lems on to us and letting us 
it up” for you. 
pe segre fer $3.08. Canada, two years 
for $4.00. Foreign, two years for $5. 00. 


The Office Appliance Co. 


417 So. Dearborn Street, Chicago 


POD ee 8 ei 














EGGENS-HAMBLER COMPANY 


MANUFACTURERS OF 

FOUNTAIN PENS PENCILS 
STYLOGRAPHIC PENS 

180 BROADWAY 


NEW YORK 








WIGGINS 82684&38 CARDS 


Reorders Insured 





Every time you sell Wiggins 
Patent Scored Cards in Wearwell 
Lever Binder Cases you auto- 
matically insure reorders. How? 
Ww iggit is Cards are the only 
cards that fit the Wearwell Case. 
Wig¢ins Cards in Wearwell Cases 
ire alwavs fresh and clean. Detach 
from cases with a smooth straight 
edge—an economical and conven- 
lent way of putting up cards that 
appeal to buyers on sight. Scored 
cards supplied in blank form to be 


printed in your plant Write for 
samples and prices today 


THE JOHN B. WIGGINS CO. 
1157 Fullerton Ave. CHICAGO, ILLINOIS 705 Peoples Gas Bldg. 
Wiggins Patent Scored Cards Wearwell Leather Binder Cases 
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The “Automatic” Wrapper 
Easy to handle—only one size to stock—best 
for all hand wrapping —the cut shows why. 

Red Windows give ease of visibility. 


“Steel-Strong™ Qyintette, Rainbow, Tubular and Old 
Style Wrappers, Federal and Colored Bill Straps and 
other Bank supplies are used throughout the country. 


Sold by Peaiers Everywhere. 


The C.L.DOWNEY CO. 


941-943 CLARK ST. 
CINCINNATI, OHIO. 









ARM An cel Man 


acon 
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A. W. FABER Thin COLORED LEADS 


Red, Blue, Green, Purple, Yellow and Brown 
THE TRIUMPH OF EXPERT LEAD MAKERS 


No other lead in the 


world is like it 


Into this brand is concen- 
trated the skill and ex- 
perience of the oldest 
lead mills in existence. 
ORIGINAL — DURABLE — UNIFORM 


Remember : Sufficiently firm to withstand writing pressure 


A. W. FABER, Inc., Newark, N. J. 


** Pencil Factories Established in 1761" 














Accurate Adder and Subtractor 


The World’s lowest priced practical Adding 
and Direct Subtracting Machine. Terri- 


24" 
tories open. 


Addac Co., 333 Houseman Bldg., Grand Rapids, Mich. 





GUIDES 


Quick Sellers—Big Money Makers 


“Instant” 


¢ Handy Files 
Their pocket pages keep 
papers in order but instantly 
accessible, indexed A to Z, 1 to 


31, or specially classified by 
celluloid covered, removabie in- 
dex tabs. 


Idea Books 


with pasteless pocket pages for 
news clippings, striking advts., 
ete. The storehouse for val- 
uable ideas, instantly accessible. 
Albums for Every Purpose 

Autograph, Cam Portrait, 
Postcard, Dise Record, Greeting 
Card, Memory, School Day Mem- 














Scrap Books - Games 
Double Dummy Bridge Boards 
Write for prices and special discounts. 


W. G. Horn, Bro. & Co. ic; 200 Sth Ave, New York 




















Celluloid Index Guides—Metal Tip Guides 


We manufacture a high grade line of Gling supplies. Our equipment enabhs os 
to give prompt, satisfactory service on special card work. An i 
etd mad a t possibilities this line offers you. We do not to 


consumers direct. 


DACO GUIDE COMPANY 


154 Peari Street Boston, Mass. 





Cr EC SUnRANTEE 


PERFECT MACHINES LOWEST PRICES 
WRITE —SPECIAL DISCOUNTS TO DEALERS 


TO FLAVEN, MANHATTAN BLDG., CHICAGO 








The Featherweight Eyeshade 


protect the wearer's 


eyes trom glaring artificia or natural 
ights or brilliant reflections Durable, 
hygienl« adjustable lightweight Where 
it tovches the forehead, the celluloid is 
eurled, presenting a smooth surface. 





The FEATHERW EIGHT EVESHADE CO, 
Merchantville, N. J. 











Precision Typewriter Platens 


Ground on dead centers; guaranteed accurate. 
Black or light grey rubber. Delivered free. 


BUSHNELL MFG. CO. 


3314 S. Spring St. Los Angeles, Cal. 
91 Spring St., Seattle 
30 years’ experience making Ink Ribbons and Platens 














Office and Furniture Equipment 
NEW AND USED FURNITURE OF ALL KINDS 
Desks, Chairs, Safes, Filing Cabinets, 
Rugs, Carpets, Reed and Fiber at reduced prices. 
WE RENT WE BUY WE SELL WE SAVE YOU MONEY 
Save money on New and Used Reed and Fiber Furniture. 
Office equipment—iargest stock in Chicago to select from. 
We build and repair railing, partitions, soene ane furni- 


, 


ture. We deliver or ship to any point in the U 


CHICAGO SAFE AND MERCHANDISE CO. 
114 W. Lake S8t., Chicago Telephone Central 5439 











w are Sales’ 


stomers, bonus plans for salesmen. selene’ 


+ contest plans, will help yoo Alex 
















Cartoons. postal: and manuals br 


ning salesmen. Forty-cxght page catalogue FREE 


oS te we. 8 oe OD © 
Pubirchers SalesMansdement Aadariwe 
190! Leland Ave Chicos 











BOEHNER IMPROVED 
CARD HOLDER 


The Boehner Im- 
proved Card Holder re- 
ulres no expensive per- 
orated or bound cards. 
It keeps your cards 
clean; it holds one card 
securely as well as a 
full case of cards 


When «4 card is with- 
drawn the others are 
not only held in place 
but are kept on the 
bottom of the holder. 


Furnished in twenty-eight different sizes; bound in imported 
morocco; metal parts highly nickel plated. 


In writing, please mention “Office Appliances.” 


Improved Boehner Binder Co. 


142-144 Fox Street Aurora, Illinois 
We manufacture Leather Novelties only and are not Engravera, 








The OLIVER Speedster 


MODEL ELEVEN 


Our finest product, pre- 
senting the latest features, 
a velvet touch and Standard 
Three Bank Keyboard. 





Write for attractive dealer terms. 


The OLIVER Typewriter G. 
WOODSTOCK, ILLINOIS 
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HUBER POST BINDER LABEL HOLDER 


HE solution of the prob- 

lem of indexing the 
backs of Post Binders. It is 
a practical, good-looking 
and inexpensive means of 
eliminating the unnecessary 
handling over of a shelf of 
Post Binders to find the one 
desired. 


The Label Holder is a 
transparent U-shaped piece 
of Celluloid, punched on both 
flanges to fit over the posts 
and around the sheets. An 
insert with the proper in- 
scription is placed between 
the back edge of the sheets 
and the Label Holder form- 
ing a legible index which is 
protected from dirt and 
abuse by the Celluloid. 
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MANUFACTURED BY 


UNIVERSAL INDEX TAB CO., 


HINK of the countless 

firms who have un-lab- 
eled Post Binders. They are 
all prospects. 


We stock the following 
punchings—for 3g posts, 4% 
inch and 7 inch centers—for 
5/16 posts, 63 inch, 7% 
inch and 8% inch centers 
for 3/16 posts, 2% inch, 4% 
inch, 7 inch and 8% inch 
centers. Other centers and 
hole diameters can be made 
to order at a slight addition- 
al cost. 


Dealers, write for prices 
and further information. 


Fully protected by pat- 
ents. 


445 CENTRAL BUILDING 
SEATTLE, WASHINGTON 














Patents Pending 


The 


of stout cord. 


ERASER PLACER 
SELLS ON SIGHT 


What the Eraser Placer is 


A spring driven roll to which is attached 16 inches 
The Tri-Ply eraser, or any standard 
eraser, is attached to the cord by a convenient snap 
fastener and the spring automatically returns the 
eraser to its place when it is released. 


It is easily 


attached to any make of typewriter, and lasts 
for years. 




















Showing spring clip and method 
of fastening eraser 


Every Typewriter 
User a Live Prospect 


Send for Jobbers Price 
and Sample 

















Showing Eraser Placer in action 


Phillip’s Ribbon and Carbon Co., Inc. 


61 Halstead St. 
Rochester, N. Y. 
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FiaibleRubder Dakar  SUNRUCO” onan. ssn 




















PATENTED Sponge Rubber Chair Cushions 
The Most Durable Pad Regardless of Price Felt, Velour or Corduroy Covered 
DEALERS _Are you getting your shar of business ar profit on these fast selling items? If not you are losing an 
pportunity to make handsome profits by not having a stock of this merchandise on hand 
rhis ne of “SUNRUCO” Products is now being offered direct to the trade and omprises the most complete line of chair 
cushions and desk pads on the market The are made from the finest materials ittractive and durable. We are pioneers 
et ce when y« handle the “SUNRUCO” Line which is a proven product 
x tz me 
X \ s Z 
Write for \ UBS 4 Agents 
yongeaamees : Some Desirable 
and Territory is 
Price Lists 


Still Open 














THE Sun RUBBER CoV 


BARBERTON; OHIO 











BUSHNELL’S 


“PAPEROID” WALLETS 
AND FILING POCKETS 
ARE MADE TO WEAR 


—and they do! 








Alvah Bushnell Company 


925 Filbert St. Philadelphia 
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Valid Value in 


TYPEWRITERS 


Rough or Rebuilt 


We constantly carry LARGEST SUPPLY, IMMEDIATELY 
AVAILABLE of highest grade, at lowest prices with best and 
quickest service. WHOLESALE—EXPORT. 


We specialize in “REMANUFACTURED LIKE NEW.” 


UNDERWOODS 


General Typewriter Exchange, Inc. 


462-464 Broadway, New York, N. Y. 














a mama aaa a a aaa i la lea eae a 
> 

9? 8 

“ To us “M. B.” stands for “MON BUREAU” = 
To you “M. B.” stands for “MORE BUSINESS” = 

y 3 

7 © There is no better way of introducing your goods in Europe and S 


particularly in France than by advertising in MON BUREAU. 


M. b. has been the pioneer of sound business 
methods in this country for many years past and 
it is now the most widely read business publica- 
tion. Every progressive firm is a subscriber of 
“M.B.” This is the reason why it is the very best 
medium for advertising office furniture and 
appliances. 





EOE OLE Oe eS tata taite 







Not only is M. B. the most largely read publica- 
tion of its kind, but because of the strong affec- 
tion and great confidence of its readers it is sure 
to bring you handsome and profitable returns. 


The advertising department of M. B. will write 
your ads for you or translate your copy into 
French just as you prefer. Ask for sample copy 
of M. B. and advertising rates today to 








THE ADVERTISING MON BUREAU 186, Faubourg St-Martin PARIS Xéme Arrt. (France) 


ANAGER 


SD Bae Or Oe ee 


ROLL TROLL OTOL ITOH ORONO OOOO OEE 
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We Make Carbon Rolls 


Special Features 


Burroughs Adding Machines - - - Clean Whiteback—Sharp Write 
Wales Adding Machines Clean Whiteback—Sharp Write 
Autographic Register Machines - Non-Smut—Non-Stick—Durable 
Elliott Addressing Machines - - - Strong Kraft—Durable 


Elliott-Fisher Machines - -Super Strength—With- 


stands Type Perforation 
Will Be 100 copies 


Carbon Papers of All Descriptions—Inked Ribbons for Every Requirement 


H. M. STORMS COMPANY 
561 Grand Avenue - Brooklyn, N. Y. 








This is the | 
Machine! 


THE 
INDUSTRIAL 
PACKAGE 
SEALER 


the machine that has established a new standard of efficiency for Opportunity is knocking! Fa 





package sealing devices. It operates quietly and rapidly and is Pod 
built to give service Made entirely of brass, it is rust-proof. Beautifully If YOU are a progressive YA “4! 
de signed sturdy, com act and simplified in constructi mn, the INDU STRIAL dealer. write or wire at f sf 
PA KAGE SEALER will give lasting satistactior It is a perfect me once tor sample and in- ¢ “ DS 
Nar ical device formatior ‘I he coupon of ~ os .™ 

AN D A NEW PLAN of merchandising will enable you to realize very below is for your 7 if wo 
exceptional profit with this wonderful new device Automatic sealing ma onvenience Be SS ff 3 © 
have pre sly been marketed almost exclusively through specialty sure to use it— o 7 re 
salesmet THE INDI STRIAL P A kK AGE saa is sold through pro and REMEM- ¢ -— oe 
g@ressi de: ilers a Lise that is most a ac The retail price 1s BER. tomor o ? - to 
=> ‘ an | A Me ne 4 > 
$25.0 rea fit for YOI 4S SH 
ercome. Do 9 gf 3°¢ 
i FE. RYAN & COMPANY oar. A 8 
. 2. ? 
oe, Oe 
Room 631, 342 Madison Ave. New York oo EFS 
steal ; oF ors i 
The RYCO line of office and shipping room devices 4 is s os 
fod - 
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THE NEW Bates 


MULTIPLE 

MOVEMENT 
NUMBERING 
MACHINE 












The greatest 
forward step 
in the 


Numbering 
Machine 


Industry 


THE BATES MANUFACTURING CO. 


ORANGE, N. J. Est. 1891 
NEW YORK OFFICE: 20 VESEY STREET 


Bates Numbering Machines, Bates Telephone and Radio Indexes, Bates Ajax 
Automatic and Hand Eyeleters, Bates Ajax Eyelets 


Bates Products are advertised regularly in The Saturday Evening Post 


| 
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: 
ce uipment Ledlers: 
~ 
Do you give complete service? 
Do you supply all the needs of 
all your customers? 
Many of them require NEW typewriters; you want 
to be able to furnish the BEST in ALL lines. 
/ 
4 
HERE is nobetter typewriter thanthe ing a complete range to fill all needs. 7 
new standard keyboard Smith a7, : Fo 
Premier. Itslight touchand agreeable ac- And the dealership Oe 
tion give it outstanding distinction. The ON 1s an attractive one. Let P 
basket shift permits seven carriage us tell you about it. Just —/Smith Premier 
widths, the widest with a writing line of _ fill out and mail to us 7° Typewriter 
‘ : é a Company 
30.6 inches with no difference intouch,form- theattachedcoupon. ,/ 376 Broadway 
Fd New York, N.Y. 
One of the latest standard keyboard Smith Premiers Without obligation on 
will be sent on ten days’ examination, without obli- y’ my part, you may tell me 
gation of course, if you will include credit references. / more about your dealership plan. 
= 
. . . / I N 
Smith Premier Typewriter Co. // 
r a 
4 Street Add 
376 Broadway, New York, New York ys 
4” City State 
Z 
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na new new VISIBLE 
cee RECORD S 


roduct, in Book Form 

















LOOSE LEAF EQUIPMENT 
MEANS PORTABILIT Y—COMPACTNESS—LESS COST 


Portable, Convenient Binders are logical containers for Visible 
Records. They willihold'from 500 to 1000 records each— 
10,000 records on your desk—within an arm'sreach. [hey can 
be kept and used where it is most convenient. They are easier 
to use, speedier to operate and less costly than Steel Cabinets 
or Trays. Interesting descriptive literature on request. 


AGENCIES AVAILABLE 


Progressive dealers with specialty salesmen, or other selling organi- 
zations, who are alive to the tremendous possibilities of Visible 
Records are invited to correspond regarding agency arrangements 


THE C. E. SHEPPARD CO. 


271 Van Alst Ave. Long Island City, N. Y. 
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This catalog cost, per- 

haps, hundreds of dollars 

in profits from the orders 

it will never bring. This 

business was lost be- 

cause the advertiser used 
a frail envelope. 
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Who will be blamed for this? 


Who but the printer 


HE envelope pic- 

tured above went 
into the mail young, 
good-looking and carefree 
—and NOW look at it! 

Tragedies like this arise from us- 
ing envelopes that don’t measure up 
to their responsibilities. 

Where will the sender of this 
catalog lay the blame? Where, ex- 
cept squarely on the shoulders of 
the printer or stationer who sold 
him poor envelopes? 

Just a fraction of a cent more, 
spent on that envelope would have 
seen this catalog safely to the place 
where it would have had a chance 
to bring back orders. That fraction 
of a penny " saved” sent 
his book to the “port of 
missing catalogs.” 

When your customer 
wants catalog envelopes, 
you can serve him well 
and do yourself a good 
turn, by showing him 
the Improved Columbian 
Clasp Envelope. 


Pie. 
COLUMBIAN © 





or stationer 


that made the sale? 


31 in the family—and all tough 


This envelope is made in 31 conve- 
nient sizes. All made of tough paper 
—the kind that doesn’t tear easily, 
and that stands up under punish- 
ment. 

The clasp doesn’t pull out and 
doesn’t tear the flap. The prongs 
are of malleable steel. They can be 
opened and closed repeatedly with- 
out breaking. 

Improved Columbian Clasp Enve- 
lopes are good for your business, be- 


Tough reinforcement 


om the flap, right where 
tne stram comes 





’ ’ . 


by up-to-date 


ul order concerns and 


velope used 


usiness houses, ma 


stores, f 7” over-the-counter deliveries Ie 
is the sturdy Improved Columbian Clasp 
The name, and the size number are 
printed on the lower flap 





cause they please your 
customers. Their un- 
usual strength and clean 
construction are evident, 
even to the person who 
knows little about envelopes. 

If you cannot get Improved Col- 
umbian Clasps from your regular 
wholesaler write the United States 
Envelope Company, at Springfield, 
Mass. and you will be put into touch 
with a nearby distributor. 


UNITED STATES 
ENVELOPE COMPANY 


The world's largest manufacturers of envelopes 
Springfield, Mass. 
With eleven divisions covering the 
entire country. 
ecation Divisten 
Logan, Swift & Brigham Envelope Co 


White, Corbin & Ua. 
Plimpton Manufacturing Co. 


Worcester, Mass 
Rockville, Conn 
Hartford, Conn 

Springfield, Mass Morgan Envelope Co. 

National Envelope Co. 

P. P. Kellogg & Co 

Whiteomb Envelope Co 

W H. Hill Envelope Co. 

Central States Envelope Co 


Waukegan, lil 
Springfield, Mass 
Worcester, Mass 
Worcester, Mass 
indianapolis, Ind 
San Francisco, Cal Pacific Coast Envelope Co 


Philadelphia, a Monarch Envelope Co 


{8S ENVELOPES 
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** See my doll’’ says the little girl. 
** See my ball’’ says the little boy. 


‘«See my new dress’’ says the young lady. 


** See the watch father gave me’”’ says 
the young man. 


‘* See our new home’”’ says the woman. 
‘See our new offices’’ says the man. 


‘* See the slippers Joe sent me’’ says 
grandmother. 


‘See the walking stick Walter sent me”’ 
says grandfather. 


‘‘SEE’’. From the beginning of intelligence, whoever we may be and wher- 
ever we may go, on, into the declining years—-we are asked to ‘‘see’’ and 
we ask others to ‘‘see”’ 


It is a natural human instinct to show others that which you regard highly. 


If you tell others you have something good or new, the usual response is 
‘*Let’s see it.”’ 


Hence, for your convenience and profit in reaching good business people, 


the 


National Business Show 


NEW YORK CLEVELAND 
at the at the 
New Madison Square Garden, Public Auditorium, 
October 18th to 23rd, inclusive November 15th to 20th, inclusive 


BI 


‘It’s the personal contact that counts’ 


NATIONAL BUSINESS SHOW COMPANY 


Frank E. Tupper, President James F. Tate, Secretary 


50 Church Street - NEW YORK 


Chicago: 417 S. Dearborn St., C. H. Hunter, Manager 
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STAN DARD 
TYPEWRITER 





PORTABLE 
TYPEWRITER 





ACCO 





NOISELESS 
TYPEWRITER 











UNTIN 
MACHINES 



























EMINGTON, and only Remington, 
today meets every office problem 
with a writing machine for every pur- 
pose. For executive offices and under 
every condition where quiet is desir- 
able, for the general office where cor- 
respondence machines must with- 
stand severe service,forstencil cutting 
and tabulating, for the personal use of 
executives and salesmen, for book- 
keeping, cost accounting, payroll 
work—for each service there is ex- 
actly the right Remington. 
Consider the great advantages of 
standardizing on Remington ma- 
chines. One great organization back 


A Remington for Every Purpose 


REMINGTON TYPEWRITER COMPANY ~ 


Branches Ever 
Remington Typewriter Company of Canada, Limited, 68 King Street West, Toronto 






of your entire office equipment, one 
service, one responsibility for your 
office machine efficiency. Remington 
alone can offer this coverage of all 
your office needs. 

Whatever your requirements may 
be, whether they include the com- 
plete Remington line or only certain 
of its units, we are in exceptional 
position to solve your problems. 
We offer you Remington service 
with all the attendant advantages of 
standardization under the one 
famous name. Branches in all prin- 
cipal cities of the world are ready to 
assist you 


374 BROADWAY, NEW YORK 
where 
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fs Backed by Portable 


h 
omg Adding Machine 


Adds to $1,000,000.00 


Standard, visible key- 
board. 


Right hand control. 


Slightly larger than a 
letterhead. 


Easily carried from 
counter to office, desk 
to desk, or business 
to home. 


Backed by Burroughs 


nation-wide service. 


In eight months, 22,326 Burroughs Portable Adding Machines 
have been sold. These machines are giving such satisfaction 
that re-orders are coming in daily. For demonstration of 
this machine call the local Burroughs office or write to— 


BURROUGHS ADDING MACHINE COMPANY 
DETROIT, MICHIGAN : 


Other Factories at Windsor, Canada, and Nottingham, England. 
Sealer and Service Offices in all the Principal Cities of the World. 


BURROUGHS PORTABLE ADDING MACHINES ALREADY SOLD 











oo Behind every 
wae Underwood User 


19 Years of Worlds 
BESSIE FRIEDMAN Typewriting Championships 


World's Accuracy Champion Gypist 
M1Ss FRIEDMAN gave the most perfect exhibition in 
SERA S ES pe worktsTypeering Champion 
ship, held annually to determine 
typewriter supremacy, has been won 
on the Underwood for nineteen consecutive years. During the hour of 
continuous writing in these contests, the machines are driven at a high 
rate of speed and are subjected to the severest kind of treatment. And 
no typewriter except the Underwood has been able to meet the require- 
ments for speed and accuracy under these adverse conditions. 


.The typewriter that has withstood such exhaustive tests in the World’s 
Championship Contests will naturally stand even the hardest usage in 
commercial offices. As every stenographer writes certain familiar letter 
combinations with the speed of the World’s Fastest Typist, it is no 
wonder that there are more than 3,000,000 typists who are satisfied with 
nothing less than Underwood speed and accuracy. 


*Phone or write the nearest Underwood office for a demonstration. 


UNDERWOOD 


peeds the Worlds Business 
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